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pic  Photo  of  Squalus  Salvage 
ins  5th  Annual  E  &  P  Contest 


WALTER  E.  SCHNEIDER 


BNT  LUCK  that  always  produces 
Li  perfectly  timed  photograph  of 
major  news  event.  As  evidenced 
in  the  case  of 
James  A.  Jones, 
Boston  Post  pho- 
tographer,  who 
captured  the 
IBulll^Pw  coveted  first 
award  in  the 
Fifth  Annual 
. Editor  &  Pub- 
LISHER  News  Pic- 
ture  Contest,  his 
remarkable  shot 
entitled  “Squalus 

- ^  Salvage”  was  the 

JamtsA.  Jones  product  of  pru¬ 
dent  planning, 
asing  vigilance  and  split-second 
ency  when  the  ill-fated  sub- 
e  flashed  unexpectedly  above 
*ea’s  surface  during  the  salvage 
pt  off  New  Hampshire’s  Isle  of 
oals  last  July  13. 

ones,  a  veteran  of  two  previous 
ine  salvaging  operations,  was 
only  photographer  aboard  the 
tug  Sagamore,  nearest  the  spot 
the  Squalus’  prow  emerged — 
not  by  chance.  Playing  a  lone 
he  visualized  exactly  what  oc- 
li  and  his  engineering  accuracy 
rewarded  when  his  camera  cap- 
Ae  best  shot  highlighting  the 
tic  rescue  attempt,  and  subse- 
tly  the  E  &  P  prize  for  the  best 
picture  of  1939.  The  award  car- 
*  $100  prize. 

Jitt  10  Seconds  to  Moke  Shot 

*t  10  seconds  were  available  for 
t  of  the  Squalus  when  the  unex- 
happened,  as  often  it  does.  The 
Post  photographer  at  his  van- 
Point  was  ready  and  sprang  into 
•  Before  the  prow  of  the  sub- 
e  plunged  below  the  surface 
niade  his  epic  shot,  which  was 
y  used. 

A^r  waiting  from  dawn  to 
P®-  —  waiting  hour  after  hour 
nously,”  Jones  recalled,  “pho- 
Pners  a^ard  the  rescue  ^ps 
:  to  raise  the  Squalus  from  her 
^  on  the  ocean  floor  suddenly 
rewarded  for  their  vigil.  With 
■^lly  no  warning,  the  tomb  for 
26  who  perished  in  the 
?®*rsibles  after  -  comnartments 


amid  spray  and  foam.  ’The  light  was 
yellow. 

“This  picture  was  made  with  a  16- 
inch  F:4:5  lens  on  a  Graflex  camera. 
The  lens  stop  was  f:8  and  the  time 
one-680th  of  a  second.  The  picture 
was  made  from  near  the  bow  of  the 
starboard  side  of  the  U.S.S.  Sagamore, 
a  navy  tug  engaged  with  other  ships 
in  the  task  of  raising  the  stricken  sub¬ 
marine  15  miles  from  shore. 

“This  sudden  shooting  out  of  the 


any  view  of  the  lifting  operations,  and 
she  shot  30  feet  into  the  air.  Then  in 
a  flash  she  was  gone  again. 

“The  tow  rope  shown  in  the  picture, 
running  from  the  bow  of  the  sub¬ 
marine  to  the  Sagamore,  was  chopped 
by  a  quick-witted  Sagamore  sailor 
seconds  after  this  picture  was  taken. 
Had  this  not  been  done,  navy  experts 
agree,  the  Sagamore  might  have  been 
dragged  under  to  the  same  grave. 
Ships  shown  in  the  picture  are  the 


Arthur  Aidala 


Jerome  Drennan 


water  was  entirely  contrary  to  plans, 
for  the  ill-fated  vessel  was  being 
raised  slowly  on  pontoons.  She  was 
not  nearly  due  at  the  surface  when 
her  prow  leaped  through  the  boiling 
bubbles  which  had  made  impossible 


Harry  O.  Steiger  Frank  Cancellare 

navy  tug  Wadhank  and  various  other 
salvage  vessels. 

“Having  covered  the  sinking  of  the 
S-4  at  Provincetown  and  the  S-51  off 
Block  Island,  and  having  covered  the 
Squalus  story  from  the  beginning,  I 
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'is  sharp  snout  out  of  water. 


WINNERS  OF  FIFTH  E.  &  P.  PHOTO  CONTEST 

FIRST  PRIZE:  $100,  "Squalus  Salvage,"  by  James  A.  Jones,  Boston  Post. 

SECOND  PRIZE,  $50,  "Death  of  a  Ship,"  Joseph  Costa,  Jr.,  New  York  Daily  News. 
THIRD  PRIZE,  $25,  "Balcony  Seats  at  a  Murder,"  Arthur  Fellig,  New  York  free  lance. 
FOURTH  PRIZE,  $15,  "Death  on  City  Street,"  Joseph  Callari,  New  York  Journal- 
American. 

FIFTH  PRIZE,  $10,  "Bellevue — This  Wayl",  LeRoy  JaKob,  New  York  Daily  News. 

HONORABLE  MENTION 
(OI  Equal  Merit) 

"Canvas  Cartwheels,"  Hal  Jensen,  Los  Angeles  Examiner. 

"First  Lady's  Orchid,"  Frank  Gebman,  Acme  Newspictures,  New  York. 

"Royal  Visitors."  Robert  Wands,  Wide  World  Photos,  New  York. 

"A  Footnote  to  Comfort,"  William  Klein,  New  York  Daily  News. 

"Mayor  Can  Do  No  Wrong?",  Arthur  Aidala,  Now  York  Mirror. 

"The  Winning  Run,"  Robert  Wands,  Wide  World  Photos,  New  York. 

"Truest  Friend,"  Jerome  Drennan,  Drennan  Photo  Service,  Mineola,  L.  I. 

"Close  Call,"  Harry  O.  Steiger,  Detroit  Free  Press. 

"Mexican  Eagle's  Death  Plunge,"  Frank  Cancellare,  Acme  Newspictures,  Washing¬ 
ton,  D.  C. 

The  Mask  of  the  Killer,"  Joseph  Costa,  Jr.,  New  York  Daily  News. 


had  some  idea  of  what  might  conceiv¬ 
ably  happen.  I  figured  that  the  bow, 
being  lighter  as  it  was  not  flooded, 
might  come  up  first  and  that  is  why 
I  selected  the  Sagamore  as  my  boat, 
the  bow  of  the  Squalus  being  nearest 
to  the  Sagamore. 

“I  had  set  my  camera  at  infinity  and 
watched  the  one  spot  where  the  bow 
was  designated  by  five  buoys.  Hie 
vigil  began  at  9:50  a.m.  At  3  o’clock 
that  afternoon  two  pontoons  came  up 
at  the  stem  and  I  made  a  couple  of 
shots  of  that,  but  still  had  the  bow 
position  in  mind.  About  3:30  p.m.  a 
circle  of  green  water  appeared  near 
the  bow  buoy  about  200  feet  away. 
Immediately  I  made  that  shot  and 
sensed  that  something  was  going  to 
happen. 

‘"Then  one  pontoon  shot  up  with 
the  second  seemingly  coming  up  im- 
derneath  it.  That  was  the  tipoff  that 
something  was  wrong  and  I  made  that 
shot.  The  bow  then  hurtled  out  of 
the  water  and  I  got  the  shot  that  was 
used  so  widely. 

Watched  and  Waited 

“I  stayed  on  the  deck  of  the  Saga¬ 
more  from  6:30  in  the  morning  imtil 
5:30  that  afternoon.  I  was  watching 
the  water  practically  all  the  time  and 
was  afraid  to  go  below  to  eat.  Instead 
I  lunched  sta^g  at  the  water.” 

Jones  began  his  career  in  1911,  the 
year  he  flew  with  T.  O.  M.  Sopwith, 
English  aviator,  at  the  Squantum  air 
meet,  and  won  a  prize  as  the  first 
photographer  in  Boston  to  take  pic¬ 
tures  from  the  air.  His  colorful  career 
includes,  besides  the  submarine  dis¬ 
asters,  coverage  of  the  Sacco- Vanzetti 
murder  mystery,  the  return  of  Lind¬ 
bergh  to  Washington  after  his  flight 
to  Paris,  and  the  visit  of  the  Prince 
of  Wales  to  the  U.  S.  He  also  has  cov¬ 
ered  every  President  since  Theodore 
Roosevelt. 

From  one  of  the  competition’s  larg¬ 
est  lists  of  entries,  numbering  more 
than  500  pictures,  the  judges  chose 
another  marine  ^ama  for  the  $50 
second  prize.  This  award  went  to  Jo¬ 
seph  Costa,  Jr.,  New  York  Daily  News, 
for  a  remarkable  photo  of  the  sinking 
of  the  freighter  Lillian  in  the  Atlantic 
28  miles  off  Bamegat  Light  on  Feb.  27, 
1939,  as  a  result  of  a  collision  with 
the  freighter  Weigand.  Costa’s  entry 
was  entitled  “Death  of  a  Ship.”  It  was 
one  of  a  series  of  five  pictures  of  the 
sinking  submitted. 

The  contest  judges  this  year  in¬ 
cluded  Richard  F.  Crandell,  gravure 
editor.  New  York  Herald  Tribune} 
Charles  B.  McCabe,  publisher.  New 
York  Mirror;  Lloyd  M.  Felmly,  man¬ 
aging  editor,  Newark  (N.  J.)  News; 
James  Kemey,  Jr.,  editor,  Trenton 
(N.  J.)  Times,  and  W.  J.  White,  Jr., 
picture  editor.  New  York  Daily  News. 
All  of  the  prize  winning  and  hon- 
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orable  mention  photographs,  as  well 
as  pictures  and  biographies  of  the 
winners,  are  published  in  this  issue. 
The  pictures  were  judged  solely  on  a 
spot  news  basis. 

Besides  second  prize,  Costa  won  an 
honorable  mention  for  “The  Mask  of 
the  Killer,”  an  unusual  study  of  the 
slayer  of  Mayor  Edwards  of  Long 
Beach,  L.  I.  Costa  was  the  only  con¬ 
testant  to  win  a  prize  and  honorable 
mention.  In  the  recent  annual  show 
of  the  New  York  Press  Photographers 
Association  Costa  captured  the  larg¬ 
est  number  of  awards,  second  and 
third  in  the  spot  news  class  and  a 
second  and  third  in  the  pictorial  divi¬ 
sion.  He  has  been  a  consistent  win¬ 


ner  in  the  New  York  photographers’ 
annual  shows  and  his  prizes  in  the 
E  &  P  contest  just  awarded  give  him 
an  enviable  record. 

Costa’s  “Death  of  a  Ship”  sequence, 
made  from  a  Daily  News  plane  piloted 
by  staff  flier  Duke  Krantz,  represented 
the  cream  of  17  shots  made  within  the 
last  three  minutes  before  the  Lillian 
sank.  The  pictures  were  taken  with 
a  Fairchild  aerial  camera,  equipped 
with  a  Joseph  Schneider  lens,  shutter 
speed  l-260th  of  a  second,  with  dia¬ 
phragm  at  f:ll. 

Shows  Crew  Leaving  Ship 

When  they  arrived  at  the  scene  the 
bow  of  the  Lillian  was  partly  sub- 
mc  .’ged.  Cameraman  and  pilot  were 
convinced  that  the  ship  was  doomed. 
They  hovered  over  her,  took  many 
pictures  and  stayed  at  the  scene  until 
a  dangerously  low  gas  supply  forced 
their  return  to  the  ship’s  base  at 
Holes  Airport,  Queens,  L.  I.  Costa 
sent  his  pictures  to  the  paper  while 
Krantz  refueled  for  a  second  trip. 
They  got  over  the  Lillian  again  just 
before  a  skeleton  crew  aboard 
jumped  into  the  lifeboat  and  aban¬ 
doned  ship. 

The  first  picture  in  Costa’s  sequence 
shows  the  salvage  crew  scurrying 
away  as  the  ship  dips  into  the  Atlan¬ 
tic.  “Act  4,”  the  winning  picture, 
reproduced  in  this  issue,  shows  the 
water  whipped  into  a  frenzy  as  it 
sucks  in  the  doomed  ship. 

Costa  was  bom  in  Italy  36  years  ago 
and  came  to  the  U.  S.  at  the  age  of  3. 
After  receiving  a  high  school  educa¬ 
tion  he  went  to  work  on  the  old  Morn¬ 
ing  World  in  1918  as  an  office  boy  and 
soon  was  making  advertising  art  lay¬ 
outs.  Gradually  he  was  “weaned  to 
the  camera,”  he  says,  and  in  1927  he 
joined  the  World’s  photo  staff.  He 
went  to  the  Daily  News  in  1927  and 
has  been  there  since. 

A  well-known  New  York  free 
lancer,  Arthur  Fellig,  who  works  out 
of  police  headquarters,  won  the  $25 
third  prize  with  “Balcony  Seats  at  a 
Murder.”  It  portrays  some  of  the 
hundreds  of  tenement  dwellers  who 
had  box  seats  for  the  street  drama 
which  imfolded  when  detectives  foimd 
Angelo  Greco  shot  to  death  by  a  gim- 
man  in  the  doorway  of  his  cafe  in 
Manhattan’s  Little  Italy.  Fellig,  who 
was  cruising  in  his  radio -equipped 
car  near  the  mxirder  scene  when  he 
picked  up  the  police  call,  made  the 
shot  with  a  4x5  Speed  Graphic, 


equipped  with  a  514"  Zeiss  Tessar  lens. 
He  used  Agfa  Super-Plenachrome  film 
and  an  open  spread  Pan  Flash  with 
one  ounce  of  powder.  The  camera 
stop  was  f:16. 

Fellig,  known  generally  as  “Wee- 
gee,”  which  nickname  is  derived  from 
his  psychic  sense  to  ferret  out  good 
news  pictures  as  though  he  used  a 
Ouija  board,  virtually  lives  at  police 
headquarters.  He  has  a  one-room  flat 
at  5  Centre  Market  Place,  across 
Spring  Street  from  the  station.  He 
was  with  Acme  Newspictures  for  15 
years  before  he  branched  out  into  the 
free  lance  business  in  January,  1936. 
He  used  to  travel  by  subway  but  in 
recent  years  he  has  had  his  own  car. 
His  ambition,  he  says  seriously,  is  to 
photograph  a  hold-up  actually  in 
progress.  Weegee  frequently  arrives 
at  the  scene  of  a  crime  before  the 
police  when  he  picks  up  a  call  while 
cruising,  as  in  the  case  of  the  Greco 
murder.  If  Weegee’s  ambition  is  real¬ 
ized  the  picture  should  be  the  talk 
of  the  town. 

Fourth  Prize  to  Collori 

In  picturing  “Death  on  City 
Street,”  Joseph  Callari  of  the  New 
York  Journal- American  won  the  $15 
fourth  prize.  The  exclusive  photo  was 
made  at  7  a.m.  on  July  15,  1939,  a 
short  time  after  the  child’s  life  was 
snuffed  out  by  a  milk  truck.  Callari 
was  impressed  by  the  apparent  cal¬ 
lousness  of  all  concerned  as  the  child’s 
body  lay  in  the  street  while  police 
questioned  the  truck  crew.  Callari 
used  a  4x5  Speed  Graphic  with  5V4- 
inch  Zeiss  lens  and  Agfa  Superpan 
press  film.  The  exposure  was  taken 
with  superflash  bulb  at  1  200th  of  a 
second  at  f:8. 

Callari  is  26  and  has  worked  for 
Hearst  publications  for  11  years.  He 
has  been  covering  assignments  for 
about  5  years,  combining  outside  work 
with  laboratory  duties. 

“Bellevue — This  Way,”  which  won 
fifth  prize  of  $10,  was  made  by  LeRoy 
F.  JaKob,  New  York  Daily  News 
staffer.  At  1:30  a.m.  on  Oct.  14,  1939, 
a  tip  came  to  the  News  office  that  a 
girl  was  threatening  to  jump  from  a 
third  floor  window  at  the  Hotel  Mar¬ 
tini,  138  West  47th  St.  When  JaKob 
arrived  in  a  taxi  Fireman  Richard 
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Oliver  was  being  lowered  on  i 
from  a  window  above  the  girl. 

The  photographer  set  his  4.5  Speed 
Graphic  at  f:8,  35  feet,  but  refrained 
from  shooting  for  fear  his  flash  would 
startle  the  girl,  who  was  unaware  of 
the  fireman’s  approach.  As  soon  as 
Oliver  seized  the  would-be  suicide, 
JaKob’s  camera  caught  the  tense 
scene.  The  girl,  Helen  Kawalek,  16, 
was  lowered  safely  to  the  net  shown 
in  the  foreground  and  then  taken  to 
Bellevue  Hospital’s  psychopathic 
ward.  The  fireman  received  a  hero 
award  for  the  rescue. 

JaKob  has  been  on  the  Daily  News 
since  1928.  He  was  born  in  Ansonia. 
Conn.,  of  Irish-Dutch  parentage,  and 
went  to  New  York  in  1927  after  com¬ 
pleting  his  high  school  education. 

Honorable  Mention  Winners 

Among  the  10  winners  of  honorable 
mention,  whose  biographies  follow, 
no  distinction  was  made  by  the  judges. 
All  pictiu-es  selected  were  deemed  of 
equ^  merit.  All  winners  were  chosen 
“blind,”  the  identity  of  the  photog¬ 
rapher  becoming  known  after  each 
award  was  made. 

Costa’s  “The  Mask  of  the  Killer” 
shows  Patrolman  Alvin  Dooley  of.  the 
Long  Beach  police  department  seated 
in  a  car  taking  him  to  Mineola  jail 
after  he  had  shot  and  killed  Mayor 
Edwards  last  fall.  Dooley,  who  upon 
seating  himself  in  the  car  buried  his 
heed  in  his  chest,  raised  it  to  let  out 
some  smoke  as  the  car  moved  off. 
Costa’s  photo  was  made  at  six  feet, 
with  synchronized  flash  at  1 /200th  of 
a  second  at  f:ll,  through  the  closed 
window  of  the  car.  The  s\m  shining 
on  the  car’s  glass  caused  the  silhouette 
of  people  standing  outside. 

Hal  Jensen,  Los  Angeles  Examiner 
sports  photographer,  repeated  his  per¬ 
formance  of  last  year  when  he  won 
an  honorable  mention  with  “Canvas 
Cartwheels,"  a  bit  of  boxing  gymnas¬ 
tics  during  a  bout  in  Los  Angeles 
Stadium.  The  fighters  finished  outside 
the  ropes,  scattering  the  reporters  at 
ringside,  shown  in  the  foregroimd. 
The  shot  was  taken  45  feet  from  the 
center  of  the  ring,  from  a  balcony  ele¬ 
vation.  It  was  made  on  Superpan  film 
with  a  4x5  Speed  Graphic,  equipped 
with  an  18cm.  Zeiss  'Tessar  lens,  at 
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stop  11  at  1  200th  of  a  second, 
overhead  photoflash  synchronizatioX 

Jensen  has  been  with  the  li:ta.|[ 
iner  since  1928  and  for  the  last  tiiA  aC 
years  has  specialized  in  sports 
tography.  He  learned  the  busines 
a  naval  aviation  photographer. 

William  Klein,  New  York  Da 
News,  received  an  honorable  mer; 
for  a  photograph  that  tells  its  ci 
humorous  story.  The  picture. 
Footnote  to  Comfort,”  was  made 
Klein  at  a  fashionable  society  Wed-Jj 
reception  at  Sherry’s,  Park  Avei\ 
caterer.  Klein  had  taken  the 
shots  of  the  wedded  couple  and  s 
packing  his  camera  behind  the :: 
ceiving  line  of  bridesmaids  when: 
spotted  a  pair  of  shoes  which 
been  nonchalantly  discarded  by 
foot-weary  but  still  poised  attendaj 
Klein  made  the  unusual  shot  and 
exposed  bridesmaid  jumped  into.ij 
shoes  again. 

The  picture  was  snapped  at  1 
of  a  second,  with  a  Wabash  Si 
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Flash  No.  2  Speedgun.  Klein’s  SpeelL  _ 
Graphic  was  equipped  with  a  Ci|^^ 
Zeiss  lens  at  f:  4.5  and  he  used  15 
Eastman  Super  Ortho  press  film.  Ke: 
has  been  with  the  News  10  years,  ir 
as  a  photographer,  and  formerly  w; 
a  longshoreman. 

Wands  Wins  Two  Mentieas 

Two  honorable  mentions  were  ca: 
tured  by  Robert  Wands  of  Wide  W :! 
Photos,  New  York  office.  These  we: 
for  “Royal  Visitors,”  a  shot  of  KiJ 
George  and  Queen  Elizabeth  al 
side  begowned  Dr.  Nicholas  Mik; 
Butler  as  Columbia  University's  p:e> 
dent  showed  them  points  of  intere 
at  the  iirstitution,  and  “The  Win-J: 
Run,”  a  remarkable  action  shot 
home  plate. 

“Royal  Visitors”  was  made  with 
4x5  Speed  Graphic  using  an  8''4-i.'.: 

Zeiss  Tessar  lens.  The  exposure* 
at  l/75th  of  a  second  at  f:6J,ati| 
to  60  feet.  The  film  was  Agfa  Sup 
Pan  Press.  Wands  made  seven  sh 
of  the  visitors  before  he  could  get 
in  which  Dr.  Butler  was  not  bloduu 
Their  Majesties  from  the  camera, 
Winning  Run”  was  taken  withats| 
Speed  Graphic  equipped  with  a  h- 
inch  Zeiss  Tessar  lens,  l;550th  ofj 
second  at  f:  6.3.  The  distance  was  - 
feet  and  Agfa  Super  Pan  Press  t-' 
was  used. 

Wands,  born  in  Liverpool,  Engii^- 
in  1909,  started  in  press  photogrup  i 
in  Liverpool  in  1926  with  a  small  -7 
dicate.  He  arrived  in  New  YoA- 
1928  and  after  a  year  as  a  commeri 
photographer  started  doing  assir 
ments  for  the  New  York  TitneasuS'* 
ban  roto  section.  He  became  a  - 
time  photographer  in  1930  and  ^ 
been  with  Wide  World  since  1936^,' 
has  been  chairman  of  the  New  1' 
F*ress  Photographers’  Association  sr 
nual  dance  and  entertainment 
three  years. 

Arthur  Aidala,  New  York  Mi" 
received  an  honorable  mention  ■ 
“Mayor  Can  Do  No  Wrong?” 
caught  Mayor  LaGuardia  entering  - 
car  which  had  been  parked  ntf 
fire  hydrant  and  his  stop  sign.  Ais- 
made  the  shot  at  1/ 200th  of  a 
at  stop  f:8  with  a  4x5  Speed  Grv 
equipped  with  f:4.5  Carl  Zeiss 
He  employed  a  Mendelssohn 
Gun  with  a  Wabash  No.  2  bulb^  - 
film  was  Eastman  Orthochro"- 
Aidala  is  known  to  cameramen  j 
Arthur  Coster,  under  which  name  ;■ 
won  an  amateur  boxiirg 
working  for  the  New 
Tribune,  where  he  got  his 
ture  assignment  and  worked  for^ 
years.  He  has  been  with  the 
five  years.  Training  fighters  #  T' 
hobby.  He  is  31  years  old. 

“Truest  Friend,”  a  picture  of 
guarding  its  injured  master  ar" 
(Continued  on  page  20) 
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Lm  ^  ^  I  y _  _  ^  new  mill  at  the  moment,  designed  to 

Carrel  Warns  Quebec  oi  Peril 

P rOlU  F or @10x1  N S  Onut  TndUSt r  y  yenow  streaked  or,  ?f  poo^r  qual- 

r  *  A  ity  or  discolored,  it  certainly  could  not 

I  be  used  by  these  two  prominent  firms 

P  Efficient  Operation  of  New  American  Mills  ^  mentioned. 

As  one  of  the  largest  investors  in 

in  South  Cited  After  Tour  by  Former  Editor  a^/lrntn! 

t  ^  1  ^L.  *  1  *P  1  tinue  to  have  faith  in  this  industry  if 

OI  Queoec  ^nronicle-ielegrapn  our  Government  can  be  influenced  to 

_  use  quick  action  and  legislation  to  ob- 

By  HONORABLE  FRANK  CARREL  tain  the  latest  information  on  the  con¬ 

dition  and  prospects  of  this  vital  in¬ 
dustry  in  our  Province.  They  should 

IHE  UNFORTUNATE  record  of  the  ment  in  Canada  largely  came  about  investments  in  the  pulp  and  paper  'then  formulate  a  policy  that  will  in¬ 
development  of  the  newsprint  indus-  through  lack  of  adequate  information  industry.  They  do  not  want  a  repe-  sure  its  protection  for  all  time  to 

in-  in  Canada,  and  particularly  in  and  proper  action  by  our  governments,  tition  of  the  past.  They  want  the  come.  However,  we  shall  not  do  this 
Juebec.  has  been  one  of  the  blackest  If  they  had  had  a  more  comprehensive  truth,  and  government  action  and  if  our  Government  is  to  be  guided  by 

^ges  in  our  commercial  history.  Many  knowledge  of  foreign  development  we  legislation  to  see  that  the  truth  is  not  small,  selfish  interests.  It  must  rise 

K-ears  ago,  when  I  saw  the  course  this  woiild  have  been  in  a  stronger  posi-  again  interpreted  for  the  benefit  of  above  their  influences  and  take  its 

industry  was  taking,  I  spared  neither  tion  to  meet  competition  today.  unscrupulous  promoters  and  selfish  stand  with  a  broader  view  and  a 

my  means  nor  my  efforts  as  a  news-  j  have  no  doubt  that  Canada  can  administrators  or  advisers.  We,  the  greater  desire  to  aid  and  develop  the 

paper  proprietor  and  member  of  the  hold  her  own  in  the  pulp  and  paper  people,  and  the  investors  expect  our  industry  for  the  benefit  of  the  Prov- 

Govemment  to  endeavor  to  estab-  industry  if  we  will  endeavor  to  obtain  government  to  legislate  and  take  ac-  ince  and  the  people, 

lish  this  industry  upon  a  solid  fcmnda-  knowledge,  co-operation  and  tion  for  the  benefit  of  the  whole  in-  Conservation  Counselled 

tion.  This  could  only  by  achieved  common  sense  in  our  efforts  to  hold  dustry  and  not  alone  for  the  benefit 

''through  Rrousin^  public  opiTuorij  Rnd  'wHst  W0  now  possess  ss  3  permsnent  tlie  selfish  few  or  3  smsll  mste-  the  South  I  Rddressed  3  number 

pdfticul&rly  the  investors  in  this  in*  r3ther  thnn  3  p3ssing  industry  rislistic  §roup.  nieetin^s,  3nd  prenched  the  doctrine 

dustry,  to  a  full  knowledge  of  the  ^  apprehended  is  Southern  Mills  Inspected  conservation  I  warned  the  South- 


Efficient  Operation  of  New  American  Mills 
in  South  Cited  After  Tour  by  Former  Editor 
of  Quebec  Chronicle-Telegraph 
By  HONORABLE  FRANK  CARREL 


particularly  the  investors  in  this  in¬ 
dustry,  to  a  full  knowledge  of  the 

(situation. 

Economic  Survey  Needed 


Conservation  Counselled 

In  the  South  I  addressed  a  number 
of  meetings,  and  preached  the  doctrine 
of  conservation.  I  warned  the  South- 


rather  than  a  passing  industry.  nalistic  group.  oi  meeungs,  ana  preacnea  me  aocirme 

The  only  fear  to  be  apprehended  is  Southern  Mills  Inspected  conservation  I  warned  the  South- 

.  ,  -  r  •  T  i.  T  i  c  •  I  operators  to  beware  of  repeating 

to  ^  foimd  m  the  apathy  of  our  m-  Last  year  I  spent  five  or  six  weeks  Canada’s  experience.  I  advised  them 
vestors,  the  apathy  of  the  public  and  in  Virginia  studying  the  developi^nt  unscrupulous  promoters 


The  interest  which  I  have  taken  in  the  apathy  of  governments,  who  are  of  the  Southern  pine  industry.  This  might  start  a  frenzied  investment 

the  pulp  and  paper  mdustry  is  two-  all  vitally  interested  and  yet  do  so  year  I  spent  five  weeks  in  Georgia;  industiy,  build  too 

fold:  little  m  a  concerted  way  to  preserve  next  year  I  hope  to  spend  a  consid-  „„„„  „:iio  „  ^^a 


First,  to  aid  in  sustaining  its  full  and  retain  one  of  Canada’s  greatest  erable  time  in  Florida  and  Texas. 


« During  my  recent  visit  I  spent  days  mills.  This  would  bring  disaster  to 
las  one  of  the  largest  revenue  produc-  "Caftluf  in  the  Air"  and  nights  in  the  pine  forests.  I  saw  the  whole  industry,  both  in  the  North 

jer^  second  to  agriculture.  the  manner  in  which  they  were  being  and  in  the  South.  Incidentally,  it 

Second,  to  sid  in  protecting  m-  much  of  s  laissez-faire  disposition  in  protected  from  fire,  insects  snd  dis-  would  injure  the  Canodian  trade  as 
vestors  who  have  still  their  life  s  saV“  our  governments  with  respect  to  this  easej  the  preparation  for  the  nulls  and  well. 

ings,  perhaps  in  the  aggregate  amount-  industry.  They  take  too  much  for  the  manner  in  which  turpentine  and  t  counselled  them  against  the 

mg  to  millions,  hanging  in  the  balai^e  granted.  They  have  been  led  away  resin  are  extracted  from  the  trees  nf  3  sectional  comoetitive 

awmtmg  bond  interest  or  dividends,  53^13^  interests,  who  have  told  while  growing  into  maturity;  the  edu-  against  the  North  or  gainst 

If  we  do  not  take  advantage  of  the  government  and  public,  perhaps  not  cation  of  the  Negro  population  in  the  Canada  I  advanced  the  idea  that  the 
opportunity  to  make  an  economic  in-  intentionally  to  misguide  them,  that  protection  of  the  forests;  the  excellent  fQj.gg^g  United  States  and 

vestigation  of  our  position  and  con-  the  forests  would  last  forever,  that  signs  throughout  the  country  appeal-  Canada  were  a  rich  heritage  of  the 
dition  with  respect  to  this  industry,  Canada  was  on  top  of  the  world  in  the  ing  for  this  protection,  similar  manner  ^^gricans  those  residing  in  Canada 
whidi  is  what  our  government  should  newsprint  and  pulp  industries,  that  we  to  our  own  methods  in  Quebec.  I  vis-  ^  those  residing  in  the  United 

do,  following  the  example  of  the  had  nothing  to  fear  for  the  future,  ited  a  number  of  modern  mills  and  g^^^gg  j  g^y  industry  was 

United  States  and  Ontario,  we  shall  everything  was  serene,  happy  and  as-  saw  the  efficient  and  economic  man-  .  .  ..  :j-£3„g.y.  rnakjna 

miss  an  opportunity  of  fully  informing  sured.  We  built  castles  in  the  air,  ner  in  which  they  have  been  con-  newsprint  was  now  but  one  of  ^the 

ourselves  of  the  best  means  or  meth-  until  today  we  have  to  face  a  situation  structed.  Magnificent  roadways  have 

ods  of  meeting  the  growing  competi-  which  requires  drastic  action,  con-  been  built  through  the  forests  by  Scientists  and  their  laboratories 

,  tion  of  the  Southern  States  and  Scan-  centration,  unification,  courage  and  the  C.C.C.  thousands  of  more 

oinavian  imports,  the  latter  to  be  con-  quick  decision.  The  government  hap-  Nearly  all  the  mills  have  been  built  uses  for  our  paper  and  pulp.  The 
sidered  only  at  the  termination  of  the  pens  to  be  the  only  medium  today  upon  the  most  economic  plan  for  effi-  main  duty  of  those  interested  in  this 
,  which  can  bring  this  about.  They  cient  operation  at  deep  water  sites  in  great  industry  on  this  continent  was  in 

I  Ittfer  Public  Ralationi  can  do  it  if  they  will  unite  all  their  order  to  take  advantage  of  water,  rail  the  preservation  of  our  forests  for  fu- 

Ihis  competitive  danger  was  pointed  efforts  with  the  Ottawa  Government  and  road  transportation.  Wood  is  be-  ture  generations.  There  is  no  doubt, 
out  to  the  members  of  the  Canadian  appealing  for  a  thorough  investiga-  jng  purchased,  as  Dr.  Risi  recently  that  America,  in  years  to  come,  will  be 
Pulp  &  Paper  Association  at  its  recent  by  the  best  experts  in  the  world,  told  the  Society  of  Sylvicultime  at  supplying  the  world  with  pulp  and 

convention  in  Montreal,  by  leading  formulate  a  policy  and  a  Quebec  at  $4.50  per  cord,  delivered  paper,  that  is  if  the  interests  can  unite, 

American  authorities.  A  noticeable  program  that  if  followed  will  restore  to  the  machines.  The  operating  staff  and  I  mean  those  of  Canada  and  the 

feature  of  the  meeting  was  the  pub-  confidence  of  oiu-  people  and  our  is  housed  in  modest  wooden  or  brick  United  States,  in  a  plan  of  orderly 

lidty  given  to  proceedings  and  investors  in  this  industry  and  prevent  buildings  near  the  mills.  ^  There  is  no  growth,  development  and  consump- 
speeches.  It  is  a  good  sign.  Through  from  ^  receding  further  from  the  wasted  capital  in  expensive  and  lux-  tion,  so  that  we  will  not  exhaust  this 

it  public  opinion  can  be  aroused  to  position  it  once  held.  urious  buildings.  Every  objective  in  heritage  by  temporary  age  to  satisfy 

the  general  weakness  and  need  for  How  can  we  meet  competition  if  we  the  development  of  this  industry  ^  selfish  groups, 
restoration  of  this  industry,  and  it  do  not  know  how  our  competitors  seems  to  be  patterned  on  that  being  j  Canadian  people 

•My  bring  about  a  united  front  with  undersell  us?  In  ordinary  business  practised  in  the  Scandinavian  mills  through  these  columns  that  these 


many  mills,  and  create  a  mad  competi¬ 
tive  war  with  the  northern  American 


all  interests,  including  the  Govern-  we  say  that  it  is  administration  that  with  strict  economy  in  production.  thoughts  received  a  marvelous  recep- 
ment,  co-operating  to  obtain  a  full  lacks  vision  and  business  acumen  by  U.  S.  Paper  Quality  Praised  tion  from  the  Southern  owners  and 
of  internal  and  competitive  remaining  inefficient  and  i^orant  of  j  Canadians  in  charge  operators  and  even  from  the  staffs  of 

conditions.  I  have  been  advocating  our  competitors  advances.  The  enter-  imoortant  nositions  in  mills,  the  mills?  I  am  glad  to  mention  this 

appointment  of  a  commission  of  prising  and  progressive  bi^inep  man,  .p.  seemed  to  be  very  haonv  as  it  might  help  to  safeguard  our  gov- 
e^rts  to  thoroughly  in-  when  he  is  being  outdone  by  his  com-  certainly  were  most  enthusiastic  ernment  from  the  evil  consequences  of 

nf  mdustry  in  and  outside  petitors,  never  rests  until  he  finds  out  their  iobs  Notwithstanding  all  listening  to  or  being  influenced  by  the 

of  Ae  province  of  Quebec.  why  his  compeUtors  are  surpassing  Zlls^s^d  aS^S  the  qSy  oJ  advice  of  those  who  are  opposing  the 


that  is  being  said  against  the  quality  of 
the  paper,  its  color,  etc.,  and  merely  as 
an  example  to  contradict  this  prevail- 


<ri.  .  .  .  «  inai  is  oeing  saia  agamsi  me  quaiiiy  01 

tKo «  commission  should  investigate  •  the  paper,  its  color,  etc.,  and  merely  as 

advant  advantages  and  dis-  Secrecy  Wat  Injurious  3^^  example  to  contradict  this  prevail- 

velonm  Southern  pine  de-  j  think  one  of  the  principal  weak-  ing  rumor,  I  might  mention  a  pajier 

navi^^”^’  imports  of  Scandi-  messes  in  the  pulp  and  pajier  industry  mill  at  Brunswick.  This  mill  is  owned 
*ith  o  compare  them  ^33  that  th“  investors  and  the  public  by  the  Mead  Corporation  and  the  Scott 

If  position.  were  so  meagerly  informed  of  what  Paper  Co.,  respectively.  Their  prod- 

this  were  done  the  investor  could  was  going  on.  I  have  always  been  uct  is  used  in  the  manufacture  of  high 
ave  confidence  in  the  future,  know-  in  favor,  and  am  a  strong  supporter,  grade  commercial  papers.  These  firms 


altruistic  efforts  of  our  small  group 
who  have  nothing  but  the  interest  and 


ing  rumor,  I  might  mention  a  paper  welfare  of  this  industry  at 

ririill  of  T'Viic  mill  ic  rw\im<hrl  Heart. 


CONSUMER  MEETING 


:  J, ‘■"'micce  m  the  future,  know-  in  favor,  and  am  a  strong  supporter,  grade  commercial  papers.  These  farms  The  National  Consumer  Education 

1  ^  p''®™ment— representing  the  of  those  companies  or  governments  are  probably  the  two  outstanding  Conference  will  be  held  April  1-3  at 

^Pie— had  done  its  best  to  pre-  which  endeavor  to  keep  their  share-  manuJFacturers  of  commercial  papers  Stephens  College,  Columbia,  Mo., 

e  one  of  Nature’s  greatest  en-  holders  and  the  public  fully  informed  in  the  United  States.  Their  invest-  where  the  Institute  for  Consumer  Ed- 

imente.  upon  the  economic  phases  of  their  ment  in  Brunswick  has  been  so  sue-  ucation  was  established  in  1937  as  a 

recnM°  1  seem  that  the  unfortunate  activities.  cessful  in  every  way  that  they  are  project  of  the  Alfred  P.  Sloan  Foim- 

rd  of  our  pulp  and  paper  develop-  Investors  have  paid  dearly  for  their  building  a  $500,000  extension  to  their  dation,  a  grant-in-aid  making  agency. 
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Holden,  APS  Head 
Flays  Guild  as 
'Menace'  to  Press 

Urges  Labor  Act  Amendment 
on  House  Committee  to  Bar 
Closed  Shops  in  News  Rooms 

Washington,  D.  C.,  Feb.  21 — Evi¬ 
dence  of  intimidation  of  guild  and 
non-guild  members  by  the  American 
Newspaper  Guild,  a  CIO  affiliate,  and 
distortion  of  news  in  the  Guild  Re¬ 
porter,  official  guild  organ,  was  re¬ 
vealed  to  a  Congressional  committee 
here  yesterday  by  Oliver  Holden,  Ex¬ 
ecutive  Director  of  the  American  Press 
Society. 

Appearing  before  the  Labor  Com¬ 
mittee  of  the  House  of  Representatives, 
Holden,  a  makeup  man  for  the  New 
York  Times,  charged  the  guild  with 
carrying  out  “an  organized  campaign 
of  misinformation  about  the  American 
Press  Society.” 

Denounces  Guild 

He  denounced  the  guild  as  a  “defi¬ 
nite  menace  to  the  freedom  of  the 
American  Press.” 

He  cautioned  that  the  danger  to 
the  American  press  is  not  something 
which  might  develop  in  the  remote  fu¬ 
ture;  “it  is  already  here  and  growing.” 

He  said  “there  is  already  distortion 
of  the  news  and  intimidation  of  those 
who  gather,  write,  edit  and  interpret 
the  news.” 

He  said  he  knew  of  no  specific  in¬ 
stances  of  such  distortion. 

The  whole  problem  is  linked  with 
the  closed  shop  in  the  news  rooms  of 
the  country’s  newspapers,  which  per¬ 
mits  centralized  economic  control  of 
the  news  workers  and,  through  them, 
of  the  news,  Holden  told  the  commit¬ 
tee. 

Relating  instances  of  guild  intimida¬ 
tion  of  both  its  members  and  non¬ 
members,  he  told  of  one  unnamed 
newsman,  satisfactorily  employed  on  a 
daily  for  10  years,  who  refused  to 
make  a  donation  for  one  of  the  guild’s 
various  sympathy  causes  and  differed 
with  phases  of  the  guild’s  policy.  Be¬ 
cause  of  his  refusal  to  pay  the  dona¬ 
tion,  the  publisher  was  forced  to  dis¬ 
miss  him  under  the  guild  contract. 

Intimidation  Told 

He  told,  also,  of  another  newsman 
who  refused  to  join  the  guild,  the 
only  “holdout”  on  the  paper’s  staff. 
One  day  galley  proofs  turned  up  of  a 
story  containing  libelous  matter.  The 
original  copy  was  obtained  and  it  car¬ 
ried  the  man’s  name  as  the  writer,  al¬ 
though  he  had  not  written  the  story 
and  the  story  had  not  gone  through 
the  copy  desk  but  had  been  slipped 
into  the  composing  room  in  some 
roundabout  way.  Fortunately  for  the 
man,  that  story  was  caught  in  time  to 
save  the  paper  from  a  libel  suit  and 
him  from  dismissal. 

Another  instance  dealt  with  an  edi¬ 
torial  worker  who  participated  in  the 
Brooklyn  (N.  Y.)  Daily  Eagle  strike 
three  years  ago.  When  the  strike  was 
over,  Holden  said,  the  paper’s  finan¬ 
cial  status  was  so  impaired  it  could  not 
re-employ  all  of  the  strikers  and  the 
publisher  allowed  the  guild  to  select 
40  persons  to  be  dismissed. 

The  newsman  in  question  was  one 
of  the  40  and  he  is  convinced  that  he 
and  the  others  dismissed  were  let  out 
because  of  their  conservative  policies, 
according  to  Holden.  Some  of  those 
dismissed,  he  continued,  were  sus¬ 
pected  of  having  voted  against  the 
strike  on  the  grounds  that  it  was  likely 
to  fail. 

Holden  presented  numerous  in¬ 
stances  of  distortion  of  news  in  the 
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Guild  Reporter,  evidence  which,  he 
said,  he  could  “testify  personally  as 
to  the  facts.” 

If  its  officers  and  official  publication 
make  use  of  misstatements  as  an  in¬ 
strument  of  national  policy  in  dealing 
with  their  own  members,  to  whom 
the  organization  owes  first  responsi¬ 
bility,  “what  reason  is  there  to  believe 
they  would  not  misinform  the  Ameri¬ 
can  public  if  they  ever  get  complete 
control  of  the  news  channels”?  he 
asked. 

To  the  House  committee,  Holden 
proposed  an  APS  amendment  to  the 
National  Labor  Relations  Act  which 
would  prevent  coercion  in  the  news 
rooms  through  the  act’s  closed  shop 
clause.  ’The  APS  amendment,  he  said, 
“would  leave  editorial  unions  free  to 
organize  any  news  room  100%  on  a 
voluntary  basis.” 

Editorial  unions  would  be  free  and 
able  to  carry  out  programs  for  the 
welfare  of  their  members  “but  would 
be  denied  only  the  chance  to  exert 
economic  coercion  as  a  means  of  ob¬ 
taining  and  holding  and  regimenting 
the  opinions  of  members,”  he  com¬ 
mented. 

■ 

YOUNG  STILL  HELD 

Barry  Faris,  editor-in-chief.  Inter¬ 
national  News  Service,  reported  Feb. 
20  that  Tokyo  police  have  transferred 
James  R.  Yoimg,  INS  Japan  corre¬ 
spondent,  to  the  Procurator’s  office  in 
Tokyo  after  30  days’  detention.  Young 
was  arrested  after  writing  dispatches 
that  displeased  the  Japanese.  An  offi¬ 
cial  spokesman  at  the  Foreign  office 
indicated  he  expected  Mr.  Young  to 
be  tried  soon.  Editor  &  Publisher  was 
told. 

ENTERS  WEEKLY  FIELD 

The  Delta  (Colo.)  Independent  has 
suspended  daily  publication  and  is 
now  issued  weekly. 


EDITOR  &  PUBLISHER 
CALENDAR 

March  5-9 — News  Photogra¬ 
phy,  convention,  Kent  Univer¬ 
sity,  Kent,  O. 

March  19-20 — Central  States 
Circulation  Managers’  Assn., 
convention,  Palmer  House,  Chi¬ 
cago. 

Brosheors,  Tyler 
Join  Ad  Bureau 

’The  Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers  Association, 
this  week  announced  the  appointments 
of  John  Arthur  Brashears  and  James 
S.  Tyler. 

Mr.  Brashears,  who  joins  the  Bu¬ 
reau’s  New  York  sales  staff,  has  been 
associated  with  William  B.  Benton  at 
the  University  of  Chicago  for  the  past 
two  years.  From  1922  to  1929  he  was 
with  the  George  Batten  Company,  and 
Batten,  Barton,  Durstine  &  Osborn  as 
division  supervisor.  He  later  became 
publicity  director  of  Marschalk  & 
Pratt.  He  is  a  graduate  of  St.  John’s 
College  and  the  Columbia  University 
School  of  Journalism. 

Mr.  Tyler,  who  joins  the  Bureau’s 
research  and  promotion  department, 
was  formerly  with  the  promotion  de¬ 
partment  of  the  Columbia  Broadcast¬ 
ing  System.  Prior  to  that  he  served  as 
managing  editor  of  Advertising  and 
Selling. 

JOINS  AGENCY 

John  E.  Finneran  has  joined  War¬ 
wick  &  Legler,  Inc.,  as  a  vice-presi¬ 
dent,  stockholder  and  member  of  the 
plans  board.  During  the  past  three 
years  Mr.  Finneran  has  been  asso¬ 
ciated  with  Benton  &  Bowles,  Inc.,  as 
vice-president  and  for  10  years  prior 
thereto  was  an  executive  of  the 
Scripps-Howard  organization. 


ST.  PAUL  LAWYERS  HAVE  AD  CAMPAIGN 

ST.  PAUL,  Minn.,  Feb.  19 — To  give  the  layman  a  clearer  picture  of  the 
function  of  the  lawyer,  particularly  in  the  field  of  “preventive”  legal  ser¬ 
vices,  the  Ramsey  County  Bar  association  is  running  a  series  of  semi-month¬ 
ly  newspaper  advertisements  in  the  St.  Paul  Sunday  Pioneer  Press.  The 
series,  patterned  after  a  similar  campaign  in  Atlanta  two  years  ago,  began  in 
mid-February  and  will  continue  until  May  1.  No  attorneys’  names  will  be 
used  in  the  ads.  “Lawyers  long  have  been  aware  many  laymen  look  upon 
them  with  a  certain  amount  of  distrust,”  the  opening  statement  said.  “This 
too  often  has  resulted  in  failure  to  take  advantage  of  legal  advice.  We  are 
going  to  try  to  show  the  layman  that  in  many  situations  ‘an  ounce  of  preven¬ 
tion  is  worth  a  pound  of  cure.’  Courts  are  full  of  cases  based  on  instru¬ 
ments  which  did  not,  when  executed,  mean  what  the  parties  thought  they 
did.” 

NEWSMEN  OBTAINED  CONVENTION  DATE  CHANGE 

WASHINGTON,  D.  C.,  Feb.  19 — The  expressed  desires  of  newspapermen  re¬ 
sulted  in  a  switch  from  June  17  to  June  24  in  the  date  for  opening  the 
Republican  National  Convention,  Franklyn  Waltman,  director  of  publicity  for 
the  party’s  national  committee,  disclosed  here.  June  17  had  been  tentatively 
agreed  upon  and  was  scheduled  to  be  formally  approved  at  the  committee 
meeting.  It  was  found,  however,  that  the  date  was  the  same  as  the  one 
chosen  for  the  annual  meeting  of  the  National  Editorial  Association,  and  news¬ 
papermen  who  wished  to  attend  both  gatherings  requested  that  the  Repub¬ 
licans  postpone  their  parley  for  one  week.  The  request  was  granted. 

4-4  CONVENTION  MAY  76-77  IN  NEW  YORK 

THE  1940  convention  of  the  American  Association  of  Advertising  Agencies 
will  be  held  May  16-17  at  the  Waldorf-Astoria,  New  York.  Sessions  for 
members  only  are  scheduled  for  Thursday,  May  16.  On  Friday,  May  17, 
advertiser  and  media  guests  will  be  invited  to  join  the  agency  men  in  morning 
and  afternoon  meetings,  and  at  dinner  in  the  evening.  J.  P.  Cunningham, 
vice-president  of  Newell-Emmett  Company,  Inc.,  is  chairman  of  the  program 
committee. 

LIVESTOCK  PRODUCERS  SEEK  MORE  ADVERTISING 

KANSAS  CITY,  MO.,  Feb.  20 — A  proposal  that  hog  producers  submit  to  an 
assessment  of  $3.50  a  carload  on  livestock  to  increase  the  advertising  of 
meat  products,  was  adopted  at  a  meeting  here  today  of  representatives  from 
15  counties  of  Missouri.  It  was  suggested  the  fimd  be  expended  by  the 
National  Livestock  and  Meat  Board  of  Chicago  and  that  the  packers  agree  to 
match  the  proposed  increase.  Producers  said  they  were  losing  $4  to  $5  a  head 
on  fat  hogs  they  sell. 


Court  Rules 
Shopping  News 
Not  a  Newspaper 

York,  Pa.,  Judge 
Upholds  Local 
"Handbill  Ordinance" 

York,  Pa.,  Feb.  19— Judge  Walter  l 
Anderson  affirmed  today  the  sun.  ' 
mary  conviction  of  the  York  Nni  ' 
whose  owner,  Coleman  Bart,  was  ^  t 
$25  several  weeks  ago  by  Mayor  Ham 
B.  Anstine,  sitting  as  a  commit^ 
magistrate,  for  violating  a  city  ont 
nance  in  the  distribution  of  Birti 
publication. 

Disregarding  the  mayor’s  penaltj  I 
the  court  imposed  upon  Bart  a  Sue  i 
of  $10  and  also  directed  him  to  pa; 
costs.  ’The  publisher  has  30  days  fo: 
appeal  to  the  Pennsylvania  Superfcr 
Court. 

Distribution  of  the  York  News  fmn 
door  to  door  was  adjudged  by  Mayor 
Anstine  a  violation  of  an  ordinana 
which  declares  it  “unlawful  for  any 
person  or  persons  to  place  upon  & 
porch  of  any  dwellings  or  other  build¬ 
ings  any  papers,  advertisements,  hand¬ 
bills,  circulars  or  waste  paper,  a- 
cepting  only  newspapers  and  ad¬ 
dressed  envelopes,” 

In  part  Judge  Anderson’s  (pinion 
declared:  “It  is  evident  from  the  word¬ 
ing  of  the  ordinance  that  city  coundi 
used  the  word  newspaper  in  the  usual 
sense  of  the  word  since  it  excludes 
almost  every  possible  form  of  paper 
which  might  be  distributed  by  these 
words — any  paper,  advertising,  hand¬ 
bill,  circular  or  waste  paper.  For  the 
above  reason  and  the  further  reason 
that  the  testimony  and  evidence  shows 
that  the  York  News  is  not  a  publica¬ 
tion  reporting  the  current  general 
news  of  the  day,  local,  national  or 
foreign,  including  social,  religious, 
political,  moral  and  business  news  and 
other  kindred  subjects  intended  for 
information  of  the  general  readinj 
public,  the  court  is  of  the  opinion  an: 
finds  that  it  is  not  a  newspaper  but  is 
just  what  it  purports  to  be — ‘a  weekij 
guide  for  thrifty  shoppers,”’ 

By  agreement  of  counsel  the  sok 
question  for  decision  of  the  court  was 
whether  the  News  was  a  newspaper. 
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Two  Promoted  on 
St.  Louis  Star-Times 

The  appointment  of  Frank  J. 
ergast  as  local  advertising  mariagc 
and  James  H.  Keimedy  as  nationa. 
advertising  manager  for  the  St.  Ii®*'* 
Star-Times  has  been  annoimced. 

Mr.  Prendergast  for  the  past  ^ 
years  has  been  in  charge  of  national 
advertising  and  prior  to  that,  for  sevffi 
years,  was  in  charge  of  automol^ 
advertising  for  the  Star-Times.  ^ 
succeeds  James  Wilson  who  re^^ 
recently  as  local  manager  to  join  tM 
Washington  (D.  C.)  Times-Herali 

Mr.  Kennedy  joined  the  nation! 
staff  of  the  Star-Times  in  1929, 
dling  food  advertising,  and 
in  1935  to  join  the  sales  staff  of  ® 
Omaha  World-Herald.  He  returnw 
the  national  staff  of  the  Star-'T®'*^ 
in  1937  to  handle  national  food  a^^ 
tising  and  continued  in  that  capaw 
until  his  recent  appointment  as  na¬ 
tional  advertising  manager. 


PLANS  SPRING  DRIVE 

The  Eureka  Vacuum  Cleaner 
pany,  through  its  New  York 
politan  area  distributor, 

York,  Inc.,  is  planning  an 
campaign  for  the  spring. 

Smith  &  French,  Detroit,  is  the  age  - 


( 


2. 
ket 
min 
a  j( 
ABC 
leasi 
wis« 
to  d 
tion 

3. 
new 
C0-( 

che 

4. 
elei 
twe 
Ian 
woi 
la” 
anc 
est 
bas 

5 

ing 

eni 

f 

ad' 

90- 

tio 

gai 

dii 

foi 


POR  FEBRUARY  24,  1940 


7 


Inland  Seeks  to  Improve 
Relations  With  Agencies 

By  GEORGE  A.  BRANDENBURG 


L  to  r.:  Paul  Gorham,  manager,  Illinois  Markets;  Frank  Rucker,  Independence  (Mo.) 
Euminer;  L  M.  White,  Mexico  (Mo.)  Ledger;  James  Todd,  Moberly  (Mo.)  Monitor- 
Index;  and  E.  L.  Sparks,  Hannibal  (Mo.)  Courier-Post. 


CHICAGO,  Feb.  21 — In  the  interest  of 

better  relations  between  newspapers 
and  advertising  agencies,  a  compre¬ 
hensive  program  was  adopted  here  to¬ 
day  by  the  Inland  Daily  Press  Associa¬ 
tion  at  the  final  session  of  its  55th  an¬ 
nual  meeting.  The  report  submitted 
was  the  Inland’s  publisher-agency  re¬ 
lations  committee  recommendations 
which  will  serve  as  a  guide  to  members 
I  in  developing  more  national  advertis- 
I  ing  linage. 

I  Presented  by  F.  Ward  Just,  Wauke- 
I  gan  (Ill.)  News-Sun,  chairman  of  the 
committee,  the  report  included  rec¬ 
ommendations  based  upon  suggestions 
■  for  advancement  of  newspaper  adver- 
]  Using  drafted  by  the  Newspaper  Com¬ 
mittee  of  the  American  Association  of 
Advertising  Agencies.  The  adopted 
program  includes  the  following: 

Points  of  Program 

1.  Audited  circulation,  its  geo¬ 
graphical  distribution  and  how  se¬ 
cured  are  essential. 

2.  Delineation  of  newspaper  mar¬ 
ket  and  circulation  areas  be  deter- 
mmed  on  a  standardized  basis  through 
a  joint  committee  of  the  Four-A’s, 
ABC,  ANPA  and  ANA,  following  re¬ 
lease  of  the  1940  census  figures.  Like¬ 
wise,  this  committee  is  to  endeavor 
to  develop  a  plan  of  graphic  presenta¬ 
tion  of  circulation. 

3.  Give  agencies  more  facts  about 
wwspaper  reading  and  markets  and 
co-operate  in  commodity  inventory 
checkings. 

f.  Costs  should  be  an  important 
element  in  determining  differential  be¬ 
tween  local  and  national  rates.  In¬ 
land  cost  committee  to  endeavor  to 
work  out  a  “rough  and  relative  formu¬ 
la”  for  determining  costs  of  national 
and  local  advertising  in  an  effort  to 
establish  differentials  on  a  uniform 
basis. 

5.  Publishers  should  meet  increas¬ 
ing  costs  by  adjusting  circulation  rev¬ 
enues  wherever  possible. 

6.  Give  one-year  rate  protection  to 
advertisers  by  eliminating  30,  60  and 
90-day  cancellation  clauses  from  na- 
Uonal  advertising  contracts. 

7-  Adopt  standardized  practices  re- 
g^ding  forced  combinations  which  will 
“Iscourage  combinations  which  are 
forced  nationally  and  not  locally. 

8.  Agree  on  standard  practice  of  one 


inch  depth  for  every  column  in  width. 

9.  Standardizing  of  R.O.P.  color  ad¬ 
vertising  by  adopting  uniform  methods 
of  arriving  at  cost  of  color  advertising 
was  referred  to  the  joint  committees. 

On  only  one  point,  definition  of  what 
is  retail  and  what  is  general  advertis¬ 
ing,  did  the  convention  move  to  defer 
action  until  the  fall  meeting,  pending 
discussion  of  this  matter  by  other 
newspaper  associations  this  year. 

Present  at  the  meeting  were  John 
Benson,  Four-A  president;  Russell 
Van  Gunten,  Lord  &  Thomas  .space 
buyer;  Otto  Stadelman,  Needham, 
Louis  &  Brorby  media  man;  and  W.  A. 
Fricke,  Four-A  secretary.  These  men 
presented  the  agency’s  viewpoint.  Mr. 
Just  explained  the  suggested  program 
is  a  stepping  stone  to  a  more  wide¬ 
spread  understanding  between  news¬ 
papers  and  agencies.  A  similar  pro¬ 
gram  is  under  consideration  by  other 
regional  newspaper  groups,  he  said. 

Karstaedt  New  President 

Clinton  F.  Karstaedt,  Beloit  (Wis.) 
News,  was  elected  president  of  the  In¬ 
land  to  succeed  Tom  H.  Keene,  Elk¬ 
hart  (Ind.)  Truth,  who  was  named 
chairman  of  the  board.  Fred  W. 
Schaub,  Decatur  (Ill.)  Herald  &  Re¬ 
view,  was  chosen  vice-president.  Be¬ 
sides  Mr.  Keene,  the  following  were 
elected  directors  of  the  association; 

J.  V.  Bunker,  Greeley  (Colo.)  Trib¬ 
une;  W.  H.  Shumaker,  Three  Rivers 
(Mich.)  Commercial;  and  A.  C.  Hud- 
nutt,  Elyria  (O.)  Chronicle-Telegram. 

John  L.  Meyer  was  re-appointed 
secretary-treasurer  and  William  R. 
Canfield,  deputy  secretary-treasurer. 

John  W.  Potter,  Rock  Island  (Ill.) 
Argus,  was  chosen  secretary  of  the 
1940-41  board  of  directors,  and  L.  S. 
Whitcomb,  Albert  Lea  (Minn.)  Trib¬ 
une,  vice-chairman. 

Mr.  Schaub,  chairman  of  the  In¬ 
land’s  cost  study  committee,  in  report¬ 
ing  on  1938  costs  as  compared  with 
1937,  showed  the  average  revenue  per 
subscriber  was  $18.48  for  1937  as  com¬ 
pared  with  $18.16  for  1938,  base^  on  a 
comparative  study  of  75  Inland  pa¬ 
pers.  The  combined  total  income  of 
these  papers  showed  a  2.77%  decrease 
in  the  same  period,  he  said. 

In  1938,  52  of  the  75  papers  had  a 
decrease  in  the  average  revenue  per 
subscriber,  while  23  showed  an  in¬ 


crease.  The  survey  indicated,  ac¬ 
cording  to  Mr.  Schaub,  there  is  no  re¬ 
lation  between  size  of  the  paper  and 
the  average  revenue  per  subscriber, 
which  includes  revenue  from  all 
sources. 

Adopts  Gallup  Method 

Frank  Maloy,  Lorain  (O.)  Journal 
&  Times-Herald,  explained  how  his 
paper  has  been  able  to  get  the  “low- 
down”  from  its  readers  on  the  pa¬ 
per’s  editorial  content  by  an  adaptation 
of  the  Gallup  method.  He  told  how  a 
cross-section  survey  of  69  key  fam¬ 
ilies  revealed  reader  interest  prefer¬ 
ence  on  various  features  in  the  paper. 

“The  study  gave  us  something  to 
guide  our  own  judgment  as  to  what 
changes  should  be  made,”  said  Mi*. 
Maloy.  “We  plan  to  make  a  similar 
reader  interest  survey  every  six 
months.” 

E.  P.  Adler,  Davenport  (la.)  Times, 
chairman  of  the  Inland  newsprint 
committee,  voiced  the  prediction  there 
will  be  no  increase  in  print  paper 
prices  during  the  last  six  months  of 
this  year.  He  based  his  statement  on 
the  fact  that  no  increases  have  been 
announced  for  the  second  quarter  this 
year.  Despite  the  European  war,  for¬ 
eign  newsprint  tonnage  still  continues 
to  reach  this  country,  he  said.  The 
success  of  southern  newsprint  manu¬ 
facturers  may  well  serve  as  a  check 
on  Canadian  mills  to  raise  their  price 
in  the  future,  he  added. 

G.  D.  Crain,  Jr.,  publisher  of  Ad¬ 
vertising  Age,  asserted  the  greatest 
problem  that  advertisers  and  pub¬ 
lishers  have  to  face  in  1940  is  the  edu¬ 
cation  of  consumers  to  the  value  of 
advertising,  in  view  of  the  agitation 
among  “professional”  consumer  rep¬ 
resentatives  to  belittle  the  importance 
of  advertising  and  to  term  this  sales 
tool  as  an  “economic  waste.”  He 
warned  publishers  to  be  on  their 
guard  to  fight  any  attempt  to  discredit 
advertising  in  the  forthcoming  study  to 
be  made  by  the  Federal  Trade  Com¬ 
mission  on  distribution  methods  in 
this  country. 

Trend  in  Type 

A  marked  trend  toward  the  use  of 
more  readable  type  faces,  simplified 
headlines  and  more  interesting  make¬ 
up  was  indicated  in  the  exhibit  of 
newspapers  entered  in  the  first  gen¬ 
eral  Typographic  Excellence  Contest 
for  members  of  the  Inland. 

The  Bloomington  (Ill.)  Pantograph, 
Richmond  (Ind.)  Palladium  -  Item, 
Hastings  (Neb.)  Daily  Tribune,  and 
Sedalia  (Mo.)  Daily  Capital,  winners 
of  first  place  awards,  were  presented 
silver  wall  plaques  by  Elmo  Scott 
Watson,  national  president  of  Sigma 
Delta  Chi,  at  the  Wednesday  lunch¬ 
eon.  The  plaques  were  provided  by 
the  Medill  School  of  Journalism  chap¬ 
ter  of  Sigma  Delta  Chi,  which  also  gave 
certificates  of  award  to  second  and 
third  place  winners. 

Judges  in  the  contest  were  Douglas 


McMurtrie,  Ludlow  typographic  direc¬ 
tor;  J.  L.  Frazier,  editor  of  the  Inland 
Printer;  and  Dean  Kenneth  E.  Olson 
of  the  Medill  School  of  Journalism. 

“The  many  fine  papers  entered  in 
this  contest  are  indicative  of  the  new 
trend  in  newspaper  typography  and 
makeup,”  said  Dean  Olson  in  reporting 
for  the  judges.  “Our  newspapers  are 
more  than  ever  concerned  with  the 
reader.  They  are  trying  to  give  him 
a  newspaper  that  is  easy  to  read  and 
is  as  attractive  as  they  can  make  it. 

Old  as  Good  as  New 

“While  there  is  a  decided  trend 
toward  some  of  the  new  good  sans 
serif  types  for  headline  dress,  the  fact 
that  two  of  the  first  place  winners  are 
dressed  in  good  old  Bodoni  Bold  shows 
that  the  fine  old  Romans  can  be  used 
just  as  effectively  as  the  new  modems. 
It  is  to  be  noted,  however,  that  most  of 
the  papers  in  this  contest  have  aban¬ 
doned  the  old  illegible  all- cap  head 
schedules  and  that  a  great  number 
have  now  adopted  the  new  simplified 
and  streamlined  head  forms. 

“It  is  evident  that  our  Inland  papers, 
instead  of  crying  about  the  inroads  of 
rival  advertising  media,  have  deter¬ 
minedly  set  about  making  themselves 
as  readable,  interesting  and  effective  as 
they  can.” 

The  85  papers  entered  in  the  con¬ 
test  were  scored  on  the  basis  of  head 
dress,  body  dress,  advertising  typog¬ 
raphy,  general  makeup  and  press 
work. 

Winners  were:  ('lass  A  (under  5,000  circu¬ 
lation),  First,  Seilalia  Daily  Capital;  second, 
(ioshen  (Ind.)  Savs  Dcmocrat ;  third,  Harris¬ 
burg  (III.)  Daily  Rrgisti*r;  honorable  mention, 
Xctvton  (la.)  Daily  W'ivs  and  hnva  City  (la.) 
Daily  Jenoan. 

Class  B  (paptrs  from  5,000  to  10,000  cir¬ 
culation),  First,  Hastinj?s  Daily  Tribune;  sec- 
(.nd.  Iron  MoHHtain  (Mich.)  Navs;  third, 
Idaho  Falls  (Idaho)  Post-Register;  honorable 
nuntion,  Marquette  (Mich.)  Daily  Mining 
Journal  and  (ireeley  (Colo.)  Tribune. 

('lass  C  (10,000  to  25,000)  First,  Richmond 
Palladium-Item;  se<on<l.  Kenosha  (Wis.) 
l-vening  Scivs;  third,  Aberdeen  (S.  D.)  Eve^ 
ning  Nt'Tes;  honorable  mention,  Appleton 
(Wis.)  Post-Crescent  and  Elgin  (Ill.)  Courier- 
\ews. 

Cla'^s  D  (over  25,00U)  First,  Bloomington 
I’antagraph;  second,  Green  Bay  (Wis.)  Press- 
Gazette;  third,  Rockford  (III.)  Rcgister-Rcpub- 
lie,  honorable  ineniinn,  Flint  (Mich.)  Journal 
and  Springfield  Illinois  State  Journal. 

Tribute  to  Press 

Inlanders  heard  an  address  on  the 
growth  of  dictatorships  throughout  the 
world  and  need  for  constant  vigilance 
in  this  country  to  preserve  democracy 
imder  constitutional  government 
Tuesday  by  Samuel  B.  Pettengill, 
South  Bend,  Ind.,  former  U.  S.  Con¬ 
gressman.  Mr.  Pettengill  speaking  on 
“The  Return  of  Caesar”  paid  tribute  to 
the  press  for  its  courageous  fight  for 
preservation  of  the  Bill  of  Rights. 

Henry  T.  Larsen,  circulation  man¬ 
ager,  Racine  (Wis.)  Journal-Times, 
prefaced  a  carrier  salesmanship  dem- 
(Continned  on  page  42) 


Clinton  F.  Karstaedt, 
Beloit  (Wis.)  News, 
newly-elected  Inland 
president,  left;  Sam¬ 
uel  Pettengill,  lunch¬ 
eon  speaker;  Tom 
H.  Keene.  Elkhart 
(Ind.)  Truth,  retir¬ 
ing  president  shak¬ 
ing  hands;  and  John 
L.  Meyer,  I  nl  a  n  d 
secretary  -  treasurer, 
right. 


.  .  .  .  .  .  ■Qd.i^etihin^  -^aenciei  .  .  , 


^  __  _______  the  book  impressively  displays  the 

Th©  ADVERTISINGr  SURVEY  expenditure  of  money  and  talent 

_  on  the  part  of  U.  S.  advertisers  to 

By  WARREN  L  BASSETT  make  their  printed  sales  messages  at- 

- — — -  tractive  to  readers. 


Was  It  In  Good  Taste? 


A  FULL-PAGE  AD  for  Delsey’s  toilet 

tissue  in  last  week’s  issue  of  Li/e  has 
brought  sharply  into  focus  the  old 
question  of  where  good  taste  ends  and 
blatant  vulgarity  begins. 

For  a  number  of  years  advertisers  of 
products  relating  to  the  more  intimate 
functions  of  human  life  have  been 
growing  bolder  and  bolder  in  their  at¬ 
tempts  to  find  the  lowest  acceptable 
standard  of  public  taste.  They  have 
been  aided  and  abetted  by  the  fact 
that  few  people  take  the  time  to  ex¬ 
press  their  revulsion  or  disgxist  in  the 
form  of  a  letter  to  the  advertiser,  his 
agent,  or  the  medium  in  which  the 
ad  appeared.  The  criticisms  received 
are  dismissed  as  the  work  of  old 
fogies.  (And  for  that  matter,  try  and 
find  out  just  how  many  protests  are 
ever  received.) 

The  present  Delsey  ad  which  we  are 
told  will  appear  in  other  magazines, 
may  be  considered  awfully  awfully 
cunning  by  its  sponsors,  but  to  us  it 
stands  as  one  of  the  most  vulgar  ad¬ 
vertising  presentations  in  many  a 
moon. 

At  Life,  Howard  Black,  advertising 
director,  said  only  a  few  letters  of 
protest  had  been  received.  He  said 
the  copy  was  given  careful  considera¬ 
tion  before  it  was  accepted. 

Delsey  is  a  product  of  the  Interna¬ 
tional  Cellucotton  Products  Company. 
Chicago,  and  the  account  is  handled 
by  the  Lord  &  Thomas  Chicago  office. 

Although  questioned  directly  by 
Editor  &  Publisher,  officials  of  both 
the  Cellucotton  Company  and  Lord  & 
Thomas  declined  to  comment  on  the 
•  good  taste  or  lack  of  it  involved  in 
the  ad.  There  is  little  doubt,  however, 
but  that  the  copy  was  thoroughly  dis¬ 
cussed  and  apparently  valid  reasons 
arrived  at  to  justify  its  publication. 

It  was  learned  that  Good  House- 
keping  and  McCall's  have  accepted  the 
copy,  and  it  is  reported  that  other 
magazines  have  turned  it  down.  A 
second  ad  is  scheduled  for  magazines 
next  month. 

Last  week’s  copy  marked  the  first 
national  advertising  of  the  product 
after  a  test  series  in  newspapers  last 
fall 

Trademarks  on  Milady 

CASTING  ABOUT  for  new  designs 

for  spring  print  fabrics,  someone  at 
Princess  Fabrics,  Inc.,  New  York, 
looked  with  a  fresh  eye  upon  the 
widely  known  and  advertised  trade¬ 
marks  of  a  number  of  American  in¬ 
dustries  and  found  an  inspiration. 
The  result  is  a  series  of  fabrics  whose 
patterns  are  made  up  of  artistic  ar¬ 
rangements  and  repetitions  of  these 
famous  trademarks.  Included  in  the 
group  are  the  Planters’  peanut  man, 
Ballantine’s  three  rings,  Socony’s  fly¬ 
ing  red  horse.  Greyhound  Bus  grey¬ 
hound,  Dole’s  pineapple.  Bell  Tele¬ 
phone,  Life  Savers,  Coty’s  powder  pi^, 
Pontiac’s  Indian  head.  National  Bis¬ 
cuit’s  boy  i-o  raincoat,  Wrigley’s  Spear¬ 
mint.  Maxwell  House  Coffee.  The  de¬ 
signs  are  expected  to  bloom  on  dresses, 
blouses,  turbans,  scarves  and  bags. 

Examples  of  the  new  fabrics  made 
up  into  dresses  were  printed  as  an 
editorial  feature  in  Lije  magazine  last 
week  and  on  Sunday  Macy’s  depart¬ 
ment  store  featured  the  designs  in  a 
full  page  ad  in  the  New  York  Times. 

From  the  amount  of  interest  this 


clever  use  of  familiar  trademarks  has 
stirred  up  already,  it  seems  likely  that 
Princess  Fabrics  has  hit  upon  an  idea 
which  will  bring  big  returns. 

A  vigorous  campaign  to  induce  de¬ 
partment  stores  to  promote  the 
designs  has  been  started  by  Gussow, 
Kahn  &  Co.,  New  York  advertising 


Ballanfine  Design 


Greyhound 


agency.  Two  thousand  stores  have 
been  contacted  and  numerous  news¬ 
paper  advertising  displays  are  being 
arranged.  In  addition,  the  advertisers 
whose  trade-marks  are  featured  have 
evinced  interest,  and  it  is  possible  that 
models  wearing  their  trade-marks  will 
bo  featured  in  national  copy.  Ballan¬ 
tine’s  has  thought  somewhat  of  using 
a  girl  in  a  Ballantine  print  dress  in 
billboard  copy,  while  Coty’s  is  think¬ 
ing  of  dressing  its  World’s  Fair  exhibit 
girls  in  the  Coty  dress  design. 

In  order  to  use  the  trade-marks  for 
dress  design  purposes,  Irving  Shapiro, 
head  of  Princess  Fabrics,  obtained 
permission  from  each  of  the  firms 
, involved. 

Account  executive  for  the  fabrics 
at  Gussow,  Kahn  is  Bernard  G.  Bailer. 

Art  Directors'  Annual 

THE  Art  Directors  Club  has  again 

done  itself  proud  in  presenting  its 
18th  Annual  of  Advertising  Art  which 
came  from  the  Longmans,  Green  & 
Co.  presses  recently.  Containing  314 
illustrations  from  the  club’s  exhibition 
held  in  New  York,  Chicago  and 
Philadelphia  in  the  spring  of  1939. 


The  book  contains  every  type  of 
illustration — oil  paintings,  line  draw¬ 
ings,  photographs  in  black  and  white 
and  color,  impressionistic  arrange¬ 
ments  of  drawings  and  photographs, 
and  comic  strips.  Each  illustration 
has  an  underline  telling  the  name  of 
the  artist,  the  art  director,  the  agency 
and  the  client.  Winners  of  medals  and 
awards  for  distinguished  merit  in  the 
club’s  exhibition  are  listed  and  their 
works  prominently  displayed.  There 
is  an  introduction  by  Walter  B. 
Geoghegan,  of  Calkins  &  Holden,  pres¬ 
ident  of  the  Art  Directors  Club,  and 
a  number  of  articles  by  authorities  de¬ 
scribing  recent  progress  in  advertising 
and  clarifying  the  goals  of  art  director 
and  artist.  Among  the  writers  repre¬ 
sented  are  William  H.  Schneider,  art 
director,  Donahue  &  Coe,  New  York; 
Dr.  George  Gallup,  director  of  re¬ 
search.  Young  &  Rubicam,  New  York; 
Douglas  C.  McMurtrie,  director  of 
typography,  Ludlow  Typograph  Com¬ 
pany,  and  Leonard  Luce,  Arthur 
Kudner,  Inc.,  New  York. 

Priced  at  $5,  the  book  should  be  of 
paramount  importance  to  all  those 
interested  in  the  progress  of  adver¬ 
tising  and  advertising  art. 

More  Perfume  Ads 

CHECKING  UP  ON  the  progress  of 
perfumed  newspaper  advertising 
across  the  country  has  become  a  minor 
relaxation  of  this  department.  We 
have  always  been  a  sucker  for  per¬ 
fumed  words  and  tinted  phrases. 

This  week  we  can  report  that  the 
trend  has  reached  the  weekly  field, 
and  that  the  noses  of  the  residents  of 
Mascoutah,  Ill.,  were  titillated  recently 
when  the  Herald  there  printed  a 
scented  advertisement  for  perfume. 
But  the  Herald  introduced  a  new 
touch.  A.  D.  Jenkins,  president  says: 

"A  concentrate  was  mixed  with  the 
ink  but  just  to  make  sure  that  the  odor 
would  be  there  on  delivery,  a  girl  sat 
with  an  atomizer  and  squirted  per¬ 
fume  on  the  comer  of  each  sheet  as  it 
came  off  of  the  old  country  drum 
cylinder  press. 

•‘It  sold  a  lot  of  perfume  the  first 
day  and  of  course  was  the  subject  of 
a  lot  of  interesting  wisecracks.” 

In  its  Feb.  11  issue,  the  Milwaukee 
News-Sentinel  ran  a  two-color, 
scented  Valentine  advertisement  of  a 
local  department  store. 

Among  Advertising  Folk 

F.  A.  BEREND,  for  six  years  adver¬ 
tising  manager  of  Pontiac  Motor 
Division,  has  resigned  his  position, 
effective  March 
charge 
of  the  new  West 
^  Coast  offices  be- 

ing  opened  by 
IH  MacManus,  John 

&  Adams,  Inc.,  in 
”  '  ■  Los  Angeles,  it  is 

^  announced  by 

James  R.  Adams, 
^  executive  vice- 

^  president  of  the 

Detroit  agency, 

- W.  J.  Mougey, 

F.  A.  Berend  for  several  years 

manager  of  Pon¬ 
tiac’s  Chicago  zone,  will  succeed  Ber¬ 
end  as  advertising  manager.  Mr. 

(Continued  on  page  40) 


Certain-teed  Using 
Dailies  First  Time 

Appearance  of  a  full-page  institu¬ 
tional  ad  entitled  “Look  Homewani, 
America,”  in  the  New  York  Daily 
News  Feb.  20  signalized  the  opening 


F.  A.  Berend 


Ceriein-teed  Products  Corporation's  com 
tidence-inspiring  "Look  Homeward,  Afflir- 
ica"  ad  marking  the  firm's  first  largo  im 
of  newspapers. 

cf  a  campaign  for  confidence  in  “the 
good  Forties”  by  the  Certain-teed 
Products  Corporation  in  newspapen 
and  magazines  and  marked  the  re¬ 
sumption  of  advertising  by  the  firm 
after  11  years  and  the  first  large  use 
of  copy  in  newspapers.  The  “Look 
Homeward”  ad  will  appear  in  11  other 
metropolitan  dailies  before  March  11 
in  full  page  size. 

The  dailies  in  which  the  ad  has  been 
scheduled  by  Certain-teed,  manufac¬ 
turer  of  roofing  and  other  building 
materials,  through  Fuller  &  Smith  k 
Ross,  New  York  agency,  include  the 
Cleveland  Plain  Dealer,  Chicago 
Tribune,  St.  Louis  Post -Dispatch, 
Kansas  City  Star,  Seattle  Times,  Sat 
Francisco  News,  San  Francisco  Call- 
Bulletin,  Los  Angeles  Herald  &  Ex¬ 
press,  Dallas  News,  Atlanta  Journal 
and  Baltimore  Sun.  The  full  page  ad 
will  run  on  the  day  the  Certain-teed 
1940  campaign  is  launched  locally  at 
a  sales  meeting.  In  most  cities  the 
newspapers  will  run  dealer  tie-in  ad¬ 
vertising,  according  to  Charles  Pelham, 
account  executive. 

Rehabilitation  of  homes  is  the  theme 
of  the  ad,  which  features  a  half-page 
illustration  of  a  couple  walking  home* 
ward  with  their  two  children  and  pd 
dog.  Readers  are  reminded  that  “as 
the  building  industry  prospers,  so  does 
the  nation,”  and  the  ad  continues: 

“This  year,  over  one  billion,  seven 
hundred  million  hours  of  work 
be  created  for  good  American  citizeM 
by  the  building  and  bettering  <» 
homes.  As  one  of  the  largest  manu¬ 
facturers  of  roofing  and  other  buildW 
materials  in  the  world.  Certain-teed 
Products  Corporation  believes  that  die 
future  of  America  lies  in  her  homes— 
that  as  we  build  we  pro.sper.” 

BAUER  MEDIA  CHIEF 

J.  O.  Bauer,  manager  of  New  York 
media  for  Lord  &  Thomas,  has  bew 
named  chairman  of  the  firm’s  Media 
Coordination  Committee.  He  succee® 
H.  R.  Van  Gunten  of  Lord  &  Thomas 
Chicago  office.  Emerson  Foote,  a^ 
count  executive  on  Lucky  Strikes  m 
the  New  York  office,  has  been  elected 
a  vice-president  of  the  agency. 
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SQUALUS  SALVAGE  .......  First  Prize 


James  A.  Jones  of  Boston  Post  had  but  10  seconds  in  which  to  make  this  remarkable  picture  which  won 
the  first  prize  in  EDITOR  &  PUBLISHER'S  News  Picture  Contest. 

DEATH  OF  A  SHIP . Secoed  Prize 


This  aerial  shot  of  a  sinking  ship  won  second  crizi 


&  P  U  B  L  I  s  H  E?, 

Third  Prize 


BALCONY  SEATS  AT  A  MURDER 


Like  a  setting  from  the  play  "Street  Scene"  is  this  unusual  shot  of  tenement  dwellers  gazing  down  at 
the  scene  of  an  East  Side  gang  murder.  This  picture  won  third  prize  of  $25  in  EDITOR  &  PUBLISHER'S 
contest  for  Arthur  Fellig,  New  York  free  lance  photographer. 


11 


pOR  FEBRUARY  24,  1940 

BELLEVUE— THIS  WAY  .......  Fifth  Prize 


This  graphic  photograph  of  the  thrilling  rescue  of  a  would-be  suicide  won  fifth  prize  in  EDITOR  & 
PUBLISHER'S  News  Photo  Contest  for  LeRoy  JaKob  of  New  York  News.  JaKob  passed  up  a  flash  shot 
*  of  the  girl  on  the  window  ledge  for  fear  of  frightening  her  into  jumping. 
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EDITOR  &  PUBLiSHF 


DEATH  ON  CITY  STREET 


bottle  IT 

—  ANO«. 

CREAM 


This  tragic  picture  taken  by  Joseph  Callari  of  New  York  Journal- American  was  selected  as  fourth  prize 
winner  in  EDITOR  &  PUBLISHER'S  Fifth  Annual  News  Photo  Contest.  The  child's  body  lies  unnoticed 

while  police  question  the  truck  driver. 

RABLE  MENTION . Photo  Contesl 


CANVAS  CAOTWHEELS.  Remarkable  split-second  shot  taken  by  THE  MASK  OF  THE  KILLER.  Through  the  window  of  a  car  Jc^F; 


Hal  Jensen  of  Los  Angeles  Examiner  as  fighters  spilled  from  the  Costa,  Jr.,  N.  Y.  News,  made  this  picture  of  Policeni^^ 


MAYOR  CAN  DO  NO  WRONG?  New  York's  peppery  little  mayor,  ROYAL  VISITORS.  The  King  and  Queen  of  England  are  just  plain 
Fiorello  LaGardia,  snapped  by  Arthur  Aidala,  New  York  Mirror  sightseers  as  they  are  escorted  up  steps  at  Columbia  University 
cameraman,  as  he  gets  into  his  limousine  parked  at  a  fire  hydrant  by  President  Nicholas  Murray  Butler.  Photo  by  Robert  Wands, 
and  bus  stop.  Wide  World. 


CLOSE  CALL.  A  workman  runs  for  his  life  as  tower  faHs  the  wrong 
way  during  wrecking  operations.  Cameraman  Horry  O.  Steiger 
of  Detroit  Free  Press,  backed  against  a  brick  wall,  thought  his  time, 
too,  had  come. 


MEXICAN  EAGLE'S  DEATH  PLUNGE.  Frank  Cancellare  of  Acme 
®wspictures  caught  this  picture  of  a  Mexican  naval  attache  swim- 
out  in  attempt  to  rescue  a  Mexican  flier  who  had  just  plunged 
to  his  death  in  Potomac. 
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EDITOR  <S  PUBLISHER 

•  Photo  Contest 


THE  WINNING  RUN.  The  ball  is  seen  in  midair  as  this  player  gets 
to  the  plate  safely.  This  tense  moment  was  shot  by  Robert  Wands 
of  Wide  World,  whose  King  and  Queen  picture  also  won  honorable 

mention. 


A  FOOTNOTE  TO  COMFORT.  A  bridesmaid  makes  herself  com¬ 
fortable  at  a  fashionable  society  wedding  reception  at  Sherry's  in 
New  York.  The  photo  revealing  the  tell-tale  shoes  was  made  by 
alert  William  Klein  of  New  York  News. 


TRUEST  FRIEND.  Jerome  Drennan  of  the  Drennan  Photo  Service,  HRST  LADY’S  ORCHID. 
Mineola,  L.  I.,  made  this  imusual  shot  after  an  accident  on  Long 
Island.  The  picture  was  serviced  by  International  Newsphotos. 


ter  picture  in  this  informal  pose  of  Mrs.  Franklin  D.  Roosevelt. 


NEW  AD  MANAGER 

Topeka,  Kan.,  Feb.  19 — George  W. 

Moore  became  advertising  manager  of 
the  Topeka  State  Journal  today  suc¬ 
ceeding  Herman  Petrus,  who  will  re¬ 
sume  his  association  with  Lorenzen 
and  Thompson,  national  advertising 
representatives  of  the  State  Journal 
in  Kansas  City.  With  the  exception  of 
this  change,  the  entire  advertising 
staff  of  the  State  Journal  is  continuing 
the  same  as  it  was  before  the  paper 
was  bought  by  Oscar  Stauffer.  Moore 
attended  Kansas  University  and  went 
on  the  staff  of  the  Wichita  Beacon 
right  after  school.  For  the  past  two 

SHELL  USING  COLOR  ADS  ON  COAST 


(Iowa)  Herald-Express,  a  weekly,  group’s  second  annual  meet^ 

The  column  is  headed  “A  Penny  For  Gibson  is  now  serving  his  sixth 

Your  Thoughts”  and  the  reporter  is  on  the  committee  and  will  leave  «- 

instructed  to  hand  over  to  each  person  fice  in  1941. 

granting  him  an  interview  a  brand  ■ 

_  NAMED  AGENCY  V-P 

Hawley  Turner  has  become  vice- 
president  of  Lennen  &  Mitchell, 
New  York  advertising  agency-  ^ 
years  Turner  was  associated  with"* 
Hearst  newspapers,  first  on  the 
and  later  in  New  York.  He  and  P'*' 
Lennen  are  mentioned  as  largely 
sponsible  for  the  introduction  of^ 
comic  strip  technique  into  advertisiw 


manager  there.  He  is  a  son  of  Roy  R.  wn  WV//IOI 

Moore,  advertising  manager  for  Kan-  SHELL  OIL  COMPANY  has  opened  its  1940  campaign  in  the  Far  West  with 
SOS  Farmer  and  the  Missouri  Ruralist,  large  size  color  copy  announcing  the  development  of  two  new  gasolines.. 
Capper  publications.  Metropolitan  paper  releases  run  to  seven  columns  by  18  inches  with  red,  yel- 

■  low  and  black  inks  used.  While  bleed  copy  which  Shell  iised  so  extensively 

JOINS  CALIF.  ASS^N  last  year  has  not  been  utilized,  a  wide  red  and  yellow  strip  at  the  bottom  of 

San  Francisco,  Feb.  20  —  Preston  the  copy  gives  attention-getting  value  similar  to  that  of  bleed  copy. 

Low,  now  with  the  Pacific  Northwest 

Publishers’  Association  will  join  the  NEWSPAPER  STUDY  NO.  8  RELEASED 

California  Newspaper  Statistical  Bu-  o  •  .u  -o  „  o*  j  t  m  j-  »  j  *  j 

reau  here  Monday.  Low  succeeds  STUDY  NO.  8  in  the  Continuing  Study  of  Newspaper  Readmg  conducted 
Martin  V.  Kelly,  formerly  manager  of  b»y  the  Advertising  Research  Foundation  of  the  Association  of  National 
the  New  York  City  Publishers’  Asso-  Advertisers  and  the  American  Association  of  Advertising  Agencies  for  the 
ciation  who  resigned  to  join  the  Los  Bureau  of  Advertising,  ANPA,  was  released  this  week.  The  study  was  made 
Angel^  Publishers’  Association.  on  the  Nov.  2, 1939,  issue  of  the  Hamilton  (Ont.)  Spectator,  an  evening  daily. 


IDAHOANS  ELECT 

Alvin  Reading,  publisher, 
Irrigationist,  was  elected  presio 
of  the  Idaho  State  Editorial 
its  recent  annual  meeting  at  RuP® 
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Market— What  a  B 


The  more  advertisers  study  this  2-in-l 
market — Cleveland  and  the  26  adjacent 
counties'*' — the  more  enthusiastic  they 
become. 

That’s  because  these  TWO  largest  retail 
markets  in  Ohio  are  combined  into  ONE 
—easily-reached  and  ,^conomically-sold, 
thereby  increasing  the  possibilities  of 
extra  sales  and  extra  profits. 

Here  is  one  of  the  greatest  advertising 
buys,  too.  Use  the  Wain  Dealer  to  sell 
both  markets — Cleveland  and  the  26 
counties.  There’s  an  extra  dividend  for 
you! 

*The  26  counties — the  second  largest  market  in  Ohio — - 
not  include  counties  in  which  Akron,  Canton  or 
Youngstown  are  located. 

Ask  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in~l  market — Cleveland  PLUS 
the  26-county  area.  Then  ask  your 
advertising  agency  how  the  Plain  Dealer 
covers  this  2-in-J  market. 
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StaU  of  Ohio  hy  Countu  s 
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'A' CHyaheqa  Ceynty  . . .  (Clav*land)  .$279,348,163.06 
^  Ceuntiys  (Adjaeant  to  Clyvelond) . .  184,236,050.23 
Hamilton  County ....  (Cincinnati)  .  138,411,993.42 
Franklin  County. (Columbus)  95,044,910.89 

Lucas  County . (Tolado)  ....  82,240,580.45 

Summit  County . (Akron) .  73,521,643.77 

Montgomery  County  (Dayton)  ...  69,855,720.73 

Mokoninq  County ....  (Youngstown)  50,396,429.18 

^  Stork  County . (Canton)  ...  49.297,809.06 

Total  for  obova  9  markets.  ..$1,022,553,300.79 
Grand  total  for  state .  1,283,778,104.98 

A  it  UiicmHt  Artot  ot  COMMCT  CltVSlAUO  UAAKtT 


*1  OM*'» 

3.9% 

3.8% 

SUMMIT 

of  OM**t  V*l«iit4 

•f  Okio't  VgImmim 

COUNTY 

MAHONING 

STARK 

4AkrMl 

COUNTY 

COUNTY 

• 

IVMMftfGWM) 

(CaNtMNi 

$279,348,163  $184,236,050  $73,521,643  $50,596,429  $49,297,809 

_ TNI  80MFAeT  CLfVELAIO  MARKET  S8314MiM$46-4S%  OF  OHIO’S  RETAIL  SALES - 

In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  bv  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  Woodward,  Inc. 
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EDITOR  &  PUBLISHE 


Green  Named  Ad  Head 
Of  loumol-Americon 

Appointment  of  Monroe  Green,  local 
advertising  manager,  New  York  Jour¬ 
nal- American,  to  succeed  Walter  Mer¬ 
rill,  resigned,  as 
Journal  -  Ameri- 
can  advertising 
director,  has 
been  announced 
by  the  Hearst 
evening  daily. 
Mr.  Merrill’s  new 
connection  is 
with  Davis-Mer- 
rill  Publications, 
Inc.,  Miami,  Fla., 
publishers  of  a 
pictorial  album 
Monroe  Green  of  Florida  and 
West  Indies 
hotels.  He  resigned  a  fortnignt  ago. 

The  new  advertising  director,  who, 
for  eight  years  was  with  the  advertis¬ 
ing  department  of  R.  H.  Macy,  New 
York  department  store,  two  of  them 
as  advertising  manager,  is  a  graduate 
of  the  University  of  Pennsylvania.  Be¬ 
fore  joining  the  Journal-American 
in  1935,  he  was  with  the  retail  adver¬ 
tising  department  of  the  New  York 
Herald  Tribune. 

Mr.  Merrill  was  with  the  Hearst  gen¬ 
eral  management  eight  years,  the  last 
three  as  advertising  director  of  the 
Journal  -  American.  Previously,  he 
had  been  advertising  director  of  the 
New  York  World  for  five  years  and 
for  15  years  he  was  national  advertis¬ 
ing  manager  of  the  Chicago  Tribune, 

17,037  SAW  BOUTS 

With  three  kayos  on  its  19-bout  pro¬ 
gram,  the  New  York  Daily  News  194D 
Golden  Gloves  finals  were  held  Feb. 
19  at  Madison  Square  Garden,  New 
York.  The  total  attendance  was  17,037 
persons.  Proceeds  from  the  show,  and 
all  succeeding  Golden  Gloves  shows, 
including  the  Tournament  of  Cham¬ 
pions,  March  4-6  and  the  Chicago 
Inter-City  fights,  will  go  to  the  Daily 
News  Welfare  Fund,  to  provide  vaca¬ 
tions  for  undernourished  and  under¬ 
privileged  children  at  Summer  camps. 

3rd  TERM  BATTLE  PAGE 

The  Chicago  Sunday  Times  this 
week  reinstated  its  “battle  page,”  de¬ 
voting  the  space  to  readers’  letters  on 
why  they  Uiink  President  Roosevelt 
should  or  shouldn’t  run  for  a  third 
term.  Five  dollars  will  be  paid  for 
each  letter  published  and  grand  prizes 
of  $25  each  will  be  awarded  for  the 
two  best  letters  discussing  each  side 
of  the  issue. 


For  six  years  now,  New 
York  department  stores 
have  placed  more  grocery 
advertising  in  The  New 
York  Times  than  in  any 
other  newspaper.  Signifi¬ 
cant?  Well,  women  buy 
groceries,  the  women  in 
the  top  half  of  the  New 
York  market  buying  most 
of  the  advertised  gro¬ 
ceries.  And  that,  of 
course,  is  where  The 
Times  circulation  is  con- 
centrated-for-profit. 

Sijie  jJork  SimeiJ 

“ALL  THE  HEWS  THAT’S  FIT  TO  PRIMT" 


Rosenblum  Named 
G.  M.  by  N.  Y.  Post 

Announcement  was  made  Feb.  20  of 
the  election  of  David  Rosenblum  as 
treasurer,  general  manager  and  mem¬ 
ber  of  the  board 
of  directors  of 
the  New  York 
Post,  evening 
daily.  Mr.  Rosen¬ 
blum,  a  graduate 
of  Harvard  Uni¬ 
versity,  was  a 
consultant  in 
marketing  and 
management  for 
nearly  20  years, 
and  between  1934 
and  1937  was 
vice  -  president 
and  treasurer  of 
the  National  Broadcasting  Com¬ 
pany. 

The  office  of  general  manager  is 
a  newly  created  position  on  the 
Post. 

Thomas  K.  Finletter,  who  has  been 
Post  secretary  and  treasurer  since 
George  Backer  became  publisher  last 
summer,  relinquishes  his  title  as  trea¬ 
surer,  Editor  &  Publisher  was  told. 

■ 

WRITERS  TO  DINE 

Scranton  Newswriters’  Union  has 
arranged  to  hold  its  annual  dinner  on 
March  9.  Thomas  Connor  of  the 
Tribune  is  to  be  toastmaster. 


David  Rosenblum 


Personal  Injury  Suit 
Won  by  Fla.  Doily 

Returning  a  verdict  for  the  Florida 
Times-Vnion,  Jacksonville,  in  a  dam¬ 
age  suit  brought  against  the  daily  by 
a  minor,  the  State  Supreme  Court  Feb. 
16  reversed  a  Circuit  Court  jury’s 
award  of  $1,900  to  the  plaintiff.  On 
appeal,  the  court  upheld  the  daily’s 
contention  in  every  respect. 

The  Times-Union  was  sued  by  a  17- 
year-old  boy  for  injuries  received 
while  riding  on  the  running  board  of 
an  automobile  driven  by  one  of  its  car¬ 
riers  who  had  engaged  the  boy  as  a 
helper  in  delivering  his  newspaper 
route. 

The  Times-Union  based  its  de¬ 
fense  on  the  written  contract  it  had 
with  the  carrier  which,  the  daily  con¬ 
tended,  made  him  an  independent  con¬ 
tractor  and  therefore  the  Times- 
Union  was  not  liable  for  any  of  his 
acts. 


SNAP?  AWARD 

Deadline  for  entries  in  the  annual 
Josephine  Snapp  Award,  given  by 
the  Women’s  Advertising  Club  of 
Chicago  to  the  woman  who  has  made 
an  outstanding  contribution  to  ad¬ 
vertising  in  1939,  has  been  set  for 
midnight,  Aoril  5.  Miss  Elsa  Smith, 
Macfadden  Publications,  Inc.,  333  N. 
Michigan  Ave.,  Chicago,  is  chairman 
of  the  Josephine  Snapp  Award  com¬ 
mittee. 


W«rce$ter's  Weekly  Payrgll| 
Gained  JTA.  December 


Figures  just  released  by  the  Massachusetts  State  Dept,  of 
Labor  and  Industries  show  that  Worcester’s  average  weekly  pay¬ 
roll  (all  lines  of  business)  gained  31.22%  in  December,  1939,  over 
the  same  month  in  1938. 

Average  Weekly  Payroll 

Dec.,  1938  Dec.,  1939 

$617,903  $310,861 

That  this  is  not  just  a  seasonal  spurt,  but  rather  the  climax 
of  an  all-year  trend,  is  shown  by  the  figures  for  the  entire  year. 

Average  Weekly  Payroll 

Year  of  1938  Year  of  1939 

$576,812  $669,097 

A  GAIN  OF  15.997o  FOR  THE  YEAR 

Business  is  good  in  Central  Massachusetts;  more  workers 
have  more  money  to  spend  for  your  products.  This  rich  industrial 
market,  concentrating  a  population  of  433,287  in  Worcester  and 
its  average  18-mile  retail  trading  area,  is  effectively  covered 
through  The  Telegram-Gazette  alone.  There  is  no  other  daily 
paper  published  in  Worcester. 

Average  Net  Paid  Daily  Circulation 

mCftO  For  Last  Three 
,UU£i  Month,  of  1939 

THE  TELEGRAM-GAZETTE 

George  F.  Booth,  Publisher 

Paul  Block  and  Associate.,  National  Representatives 
OWNERS  OF  RADIO  STATION  WTAG 
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Here  i»  a  re¬ 
markable  news- 
paper  tba^  w 

the  largest  circu¬ 
lation  of  any  , 

daily 

in  any  city  of  the  Inirt 
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markable  statement  to  asU 
...  a  very  important  one  w 
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"  fort  WAYHE  '  "  \ 

Is  One  of  the  Nation’s 
’’BRIGHT  SPOTS”  Because  Of 

★  excellent  LOCATION-  •close  to  raw  materials  and  major  markets. 

★  modern  TRANSPORTATION-  •road,  rail  and  airline  links  with  other  cities. 
^  FINE  LABOR  CONDITIONS-  •American  workers  dealing  in  American  way 

^  LOW  PROPERTY  TAXES-  •resulting  from  business-like  local  government. 

★  LOW  UTILITY  RATES-and  service  excelled  nowhere  in  the  nation. 

^  good  living  CONDITIONS-  •fine  schools,  churches,  hospitals,  parks,  etc. 
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NEWSPAPERS! 


Circulation 
for  January 

292,989 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  January,  1940. 


January  circulation  of  The  Sun¬ 
day  Sun  averaged  198,203  per 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


THE 


SUN 


Morning 


Evening 


Sunday 


N.  Y.-New  England  Admen 
Meet  in  Joint  Conference 


SPRINGFIELD,  Mass.,  Feb.  21— Ad¬ 
vertising  executives  of  New  Eng¬ 
land  and  New  York  State  newspapers 
discussed  their  various  problems  in  a 
joint  conference  Feb.  19-20  in  Hotel 
Kimball  here. 

Nearly  100  delegates  of  the  New 
England  Newspaper  Advertising  Ex¬ 
ecutives’  Association  and  Advertising 
Departmental  New  York  State  Pub¬ 
lishers’  Association  heard  a  list  of 
speakers,  representing  chain  store  or¬ 
ganizations  and  newspaper  advertising 
and  circulation  departments. 

The  conference  opened  Monday 
morning  with  an  address  by  R.  M. 
Hennick  of  the  Waterbury  (Conn.) 
Republican- American,  president  of  the 
New  England  group;  remarks  by  J. 
Maxim  Ryder,  Springfield  Newspapers, 
chairman  of  the  conference  and  Mayor 
Roger  L.  Putnam. 

The  first  speaker  on  the  program, 
Norris  M.  Twombly,  advertising  man¬ 
ager  of  the  Lincoln  Stores,  came  out 
with  an  indictment  of  the  present  re¬ 
lationship  between  the  store  execu¬ 
tives  and  the  newspaper  advertising 
men.  Mr.  Twombly  derided  what  he 
termed  the  “copy  boy’’  type  of  adver¬ 
tising  solicitation,  adding  that  he 
thought  that  the  advertising  managers 
of  newspapers  should  call  in  person  at 
the  stores  for  copy  so  that  the  lay¬ 
outs  and  play  could  be  discussed.  He 
said  that  he  has  found  that  the  rela¬ 
tionships  between  the  two  fields  is  not 
sufficiently  coordinated  and  implied 
that  the  fault  lies  with  the  newspaper 
advertising  managers. 

The  first  to  answer  Mr.  Twombly’s 
remarks  was  Russell  Harris,  national 
advertising  manager  of  the  Buffalo 
(N.  Y.)  Courier-Express,  who  ap¬ 
peared  on  the  program  as  a  pinch- 
hitter  for  W.  C.  Fowley  of  the  Rock¬ 
ville  Center  (L.  1.)  Nassau  Review- 
Star.  On  his  paper,  he  said,  the  main 
contact  which  the  retail  advertising 
manager  has  with  the  advertiser  is 
by  telephone.  A  discussion  by  this 
medium,  he  said,  had  proved  to  be 
sufficient  in  bringing  the  two  working 
units  of  the  advertising  business  close 
together. 

Frank  Duffey,  of  the  Gannett  News¬ 
paper,  stated  that  the  remarks  of  Mr. 
Twombly  were  “far  fetched’’  and  that 
many  newspap>er  advertising  execu¬ 
tives  have  developed  a  system  for  a 
high  degree  of  co-operation  with  their 
clients. 

A  detailed  account  of  the  various 
methods  of  treating  type  of  advertis¬ 
ing  effects  was  presented  by  Milton 


Anderson,  a  representative  of  the 
American  Type  Founders  Sales  Cor¬ 
poration.  By  means  of  prepared 
charts  he  showed  that  as  many  as  130 
different  effects  could  be  obtained  by 
proper  mixing  of  only  a  few  type 
faces. 

At  the  luncheon,  a  comedy  skit  was 
put  on  by  Harold  T.  Riley  and  R.  G. 
Seaman,  both  of  Springfield  Newspa¬ 
pers. 

At  the  Monday  afternoon  gathering, 
which  was  devoted  to  national  adver¬ 
tising,  addresses  were  made  by  Milton 
R.  Miller  of  the  Batavia  (N.  Y.)  News, 
by  Frank  H.  Hurd  of  the  Providence 
(R.  I.)  Journal-Bulletin  and  by 

George  Benneyan,  promotion  manager 
of  the  Bureau  of  Advertising,  ANPA. 
Buell  W.  Hudson  of  the  Woonsocket 
(R.  I.)  Call  was  chairman. 

Mr.  Benneyan  told  of  surveys  that 
the  Bureau  has  made  and  of  the  dis¬ 
closure  of  opportunities  for  the  news¬ 
paper  advertising  executives  to  use  in 
building  business.  He  urged  that  the 
former  policy  of  taking  certain  things 
for  granted  be  discarded. 

The  organization  and  work  of  the 
New  England  Newspapers  Advertis¬ 
ing  Bureau  was  outlined  by  Mr.  Hurd. 

“Several  campaigns  have  been  sold 
by  the  bureau,”  Mr.  Hurd  said.  “Many 
more  are  on  the  way.  More  papers  are 
being  used  throughout  the  area.  Thir¬ 
teen,  twenty-six  and  even  forty  in¬ 
sertion  schedules  have  been  secured 
and  placed  in  New  England  newspa¬ 
pers.  Some  advertisers  have  used 
as  high  as  sixty-seven  papers.  Regu¬ 
lar  advertisers  are  expanding  their 
lists  and  schedules.  Some  of  the 
money  formerly  spent  on  radio  is  now 
going  into  newspapers,  in  New  Eng¬ 
land.” 

Frank  Duffey  asked  the  advertising 
men  present  how  many  of  them  could 
identify  the  picture  on  the  internal 
revenue  department  seal  on  a  pack¬ 
age  of  cigarets.  Duffey  then  explained 
that  the  picture  was  of  DeWitt  Clin¬ 
ton,  former  governor  of  New  York, 
and  that  last  year  the  picture  appeared 
on  more  than  9,000,000,000  packages  of 
cigarets  yet  few  people  know  whose 
picture  it  is.  He  pointed  up  this  ex 
ample  with  the  statement  that  too 
many  advertisers  place  stress  upon 
circulation,  such  as  advertising  in  a 
shopping  news  or  by  direct  mail. 

Frank  E.  Fehlman,  advertising  con¬ 
sultant  and  columnist  for  Editor  & 
Publisher,  explained  his  “Fehlman 
Formula”  for  the  intelligent  placing 
of  advertising. 


Left  to  r!9ht:  Arthur  T.  Bush,  advertising  manager,  Manchester  (N.  H.)  Union-Lesdt 
and  vice-president  of  the  New  England  group;  Russell  C.  Harris,  national  advert':^: 
manager,  Buffalo  (N.  Y.)  Courier-Express,  and  secretary  of  the  New  York 
Rudolph  M.  Hennick,  advertising  director,  Waterbury  (Conn.)  Republican  and  Amc 
ican,  and  New  England's  president;  Arthur  C.  Saunders,  general  manager,  Mt.  Vtrne 
|N.  Y.)  Daily  Argus,  and  president  of  the  N.  Y.  D.  A.;  Henry  M.  Healy,  advsrfli: 
manager,  Holyoke  (Mass.)  Transcript-Telegram,  and  New  England  secretary,  and 
Maxim  Ryder,  Springfield  Newspapers,  general  chairman  of  the  confarenet. 


Describing  an  experiment  by  the 
W.  T.  Grant  Company’s  approximately 
500  stores  in  which  the  value  of  news¬ 
paper  advertising  was  given  severe 
examination,  J.  C.  McGrath,  advertis¬ 
ing  director,  said:  “Last  fall  we  con¬ 
ducted  an  experiment  with  30  units 
(stores)  in  small  towns  and  cities 
where  there  were  weekly  newspapers 
with  circulations  as  low  as  1,500.  We 
asked  these  stores  to  run  a  small  ad 
once  a  month  and  to  note  its  effect 
not  only  on  sales,  but  on  the  creation 
of  increased  good  will  with  the  paper 


and  the  townspeople.  At  the  end 
six  months,  87%  of  these  stores  vot 
for  the  continuation  of  this  adverti: 
Ing.  This  spring  we  will  extend  th 
type  of  advertising  to  include  othf 
small  stores.” 

The  conference  closed  its  session  o: 
Tuesday  with  a  short  business  meet¬ 
ing  at  which  President  Hennick  ap 
pointed  a  committee  to  study  meth  d 
of  selling  advertising  to  chain  store: 

The  next  meeting  of  the  New  Eng 
land  Group  will  be  held  May  14  a 
the  Parker  House  in  Boston. 


RED 
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THE  MIAMI 
DAILY  NEWS 


with  the  newest,  fastest  Scott  presses. 


Geared  to  perform  in  tempo  with  Americas 
most  rapidly  growing  city — the  Miami  Doily 
NEWS  is  already  powered  for  future  increases 


tyled  with  IlSTERTYPE  REGAL 


ANOTHER  progressive  newspaper  has  now  joined  the 
notable  present-day  trend  toward  Intertype  REGAL 
news  type.  This  time  it’s  the  Daily  Gazette  of  Berkeley, 
California  —  published  by  George  Dunscomb. 

REGAL  has  been  selected  by  so  many  restyled  news¬ 
papers  because  there’s  a  definite  relationship  between 
readability  and  advertising  linage.  The  greater  reada¬ 
bility  of  Intertype  Regal  enables  your  readers  to  read 
more  of  your  paper,  in  the  same  length  of  time,  with  less 
eye-fatigue.  It  adds  extra  pull  to  your  circulation. 

CAN  YOU  or  your  advertisers  afford  to  ignore  these 
facts?  Regal  is  made  in  twelve  sizes  and  four  combina¬ 
tions.  A  few  lines  of  the  four  most  popular  sizes  are 
shown  at  the  left.  Why  not  write  for  specimens  of  Inter¬ 
type  Regal  news  type  in  the  point  size  you  are  using  or 
might  like  to  use?  Make  a  note  of  it  now . . .  Address  the 
Intertype  Corporation,  360  Furman  St.,  Brooklyn,  N.  Y. 


7  point  Kegal  No.  1 

In  choosing  a  news  type  for  your 
readers  it  is  necessary  to  consider  a 
number  of  factors.  First  there  is  the 
obvious  requirement  of  legibility  and 
easy  reading.  This  feature  of  Inter¬ 
type  Regal  has  been  studied  and  test¬ 
ed  in  numerous  ways  by  type  12345 


7  point  Regal  No.  2 

From  the  standpoint  of  newspaper 
readers,  the  importance  of  legibility 
in  news  type  cannot  be  overempha¬ 
sized.  This  fact  has  been  recognized 
by  newspapers  for  many  years,  but 
only  during  the  past  ten  years  or  so 
has  the  subject  been  given  the  12345 

8  point  Regal  No.  1 

Another  important  factor  in  the 
choice  of  a  news  type  is  what  the 
newspaperman  usually  refers  to  as 
word-count.  Naturally,  newspaper 
space  is  costly,  whether  devoted  to 
news  or  advertising  and  in  the  case 
of  news  matter,  features  and  12345 

8  point  Itegal  No.  2 

To  the  average  reader,  one  news 
type  looks  pretty  much  like  an¬ 
other.  There  are  important  differ¬ 
ences,  however,  which  are  appar¬ 
ent  even  to  the  inexpert  eye  when 
columns  set  in  different  type  are 
placed  side  by  side.  It  is  not  12345 


STEP  AHEAD  with  INTERTYPE  FACES 


*N0  KJDONi  Family 
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Upward  Trend  In  Picture 
Use  Has  Halted 


THE  UPWARD  trend  in  picture  xise 

by  metropolitan  dsily  newspapers 
has  stopped. 

During  1939 
picture  editors 
began  to  con¬ 
cern  themselves 
less  with  quan¬ 
tity  and  more 
with  quality  and 
variety  in  news 
photography. 

These  are  the 
two  major  con¬ 
clusions  to  be 
drawn  from  the 
results  of  the 
current  annual 
study  of 


•ladi  M.  Willem 


news 

picture  treatment  completed  by  Jack 
M.  Willem,  research  director  in  the 
Chicago  office  of  Stack-Goble  Adver¬ 
tising.-,'  ^gency.  This  study  by  Mr. 
Willem”'  has  annually  surveyed  the 
handling  of  pictures  in  30  metropoli¬ 
tan  dailies  since  1931. 

High  Point  Roachod  in  1938 

Quantitatively,  1938  was  the  biggest 
news  picture  year.  In  that  year  pic¬ 
ture  use  was  lfi%  ahead  of  1937,  which 
In  turn  was  a  banner  year,  being  41% 
ahead  of  1931,  according  to  Mr.  Willem. 
More  newspapers  added  picture  pages 
in  1938  than  in  any  other  single  year. 

In  1938,  the  Willem  report  continues, 
the  average  daily  used  pictures  at  the 
rate  of  226  per  week,  38  per  issue.  The 
1939  study  found  the  average  daily 
printing  niclures  at  the  rate  of  222  jier 
week,  37  per  issue,  practically  no 
change.  (Back  in  19^1  newspapers  were 
printing  pictures  at  the  rate  of  139  a 
week,  23  issue. 

Commenting  on  the  results  of  his 
latest  study  Mr.  Willem  said,  “The 
upward  trend  in  picture  use  has 
stopped  in  spite  of  the  present  Euro¬ 
pean  war.  While  censorship  exists 
and  there  are  the  usual  difficulties, 
innumerable  pictures  are  available 
through  normal  channels  to  provide 
more  pictures  for  American  readers 
than  they  would  normally  see  if  not 
for  the  war. 

“However,  what  with  the  war  on 
the  Western  front  providing  little  ac¬ 
tion;  the  fortifications  of  the  Maginot 
and  other  defense  lines  having  been 
photographed  and  printed  during  the 
many  pre-war  crises;  the  American 
reader  well  versed  in  modem  warfare 
throu^  pictures  from  Spain,  Ethi¬ 
opia  and  China,  today’s  picture  edi¬ 
tors  have  not  gone  overboard  for 
international  photographs.” 

The  first  news  pictiu-e  study  of  1931 
showed  58%  of  all  pictures  published 
were  local.  The  1938  study  revealed 
local  still  at  58%,  and  the  1939  shows 
local  up  to  60%.  Pictures  from  abroad 
— all  parts  of  the  world — average  only 
7%.  These  are  the  figures  on  run  of 
I)aper. 

Few  Add  Picture  Pages 

The  picture  page  story  is  a  little 
different.  It  is  not,  however,  as  quan¬ 
titatively  important  because  picture 
pages  account  for  only  12%  of  the 
pictures  used  by  all  metropolitan 
dailies.  The  picture  page  has  been 
carrying  less  and  less  local  each  year, 
dropping  from  52%  in  1931  to  27%  in 
1939.  Present  picture  page  ratios  are 
27%  local,  507o  national,  23%  inter¬ 
national. 

Mr.  Willem  pointed  out  to  Editor  & 
Publisher  another  significant  fact 
from  the  1939  study.  Whereas  in  1938 
more  newspapers  added  picture  pages 


than  in  any  other  single  year,  few 
added  picture  pages  in  1939. 

Mr.  Willem’s  explanation  is  that 
editors  and  publishers  began  to  look 
at  pictures  more  carefully  in  1939; 
began  to  ask  questions  about  pictures; 
referred  to  what  few  sources  of  infor¬ 
mation  are  available  for  factual  data 
on  newspictures;  attended  short 
courses  in  news  photography  at 
Schools  of  Journalism;  began  to  de¬ 
vote  special  sessions  of  their  own 
group  meetings  to  discussions  of  pic¬ 
tures  and  of  pictorial  treatment. 

“The  best  available  sources,”  Mr. 
Willem  continued,  “seemed  to  indicate 
that  it  would  be  a  good  idea  to  worry 
about  what’s  inside  the  paper  before 
worrying  about  whether  or  not  to  run 
a  picture  page.  Result — ^more  atten¬ 
tion  to  what  was  being  done  than  to 
what  might  be  done.” 

Tim«line>s  Often  Over-Rated 

Mr.  Willem  pointed  out  that  in  or¬ 
der  to  do  a  thorough  job  editors  first 
found  it  necessary  to  have  some  kind 
of  a  yardstick.  The  first  survey  of 
reader  interest  in  news  pictures  was 
also  made  in  1931,  and  has  been  con¬ 
tinuing  in  order  to  establish  that 
guiding  yardstick. 

“Its  major  conclusion,”  he  empha¬ 
sized,  “has  always  been  that  timeli¬ 
ness  is  not  necessarily  an  asset  in 
news  pictures.” 

The  reader  interest  studies  indicated 
that  more  readers  saw  pictures  of 
children,  of  animals,  of  scenery,  of 
travel,  of  things  historical,  of  things 
scientific  and  mechanical  more  than 
they  did  pictures  of  ordinary  per¬ 
sons  in  the  news,  personalities  and 
sports. 

The  1939  picture  treatment  study  in¬ 
dicates  a  general  broadening  of  pic¬ 
ture  types  more  in  line  with  reader 
preference.  The  movement  is  slight, 
but  nevertheless  noticeable. 

In  the  Willem  studies  all  newspaper 
pictures  divide  into  13  major  subject 
classifications.  They  are,  in  order  of 
their  1939  frequency  of  appearance,  as 
follows: 

Personalities,  persons  in  the  news; 
sports;  society;  features  or  miscellane¬ 
ous;  places  or  objects  in  the  news; 
children;  scientific  or  mechanical; 
fashions;  animals;  scenery  or  travel; 
leg;  historical. 

While  the  scale  is  heavily  tipped  by 
pictures  of  the  first  four  classifica¬ 
tions  at  the  expense  of  the  other  nine, 
evidence  of  change  is  found  in  the 
fact  that  whereas  in  1938  the  first  four 
accounted  for  80%  of  all  pictures  pub- 
(Continued  on  page  22) 


Squolus  Picture 
Wins  Photo  Prize 

continued  from  page  4 

automobile  accident,  won  an  honor¬ 
able  mention  for  Jerome  Drennan, 
a  free  lance  photographer  who  works 
out  of  Roosevelt  Field,  Mineola,  L.  I. 
Jerome  and  his  brother  John  conduct 
the  Drennan  Photo  Service.  The  ac¬ 
cident  picture  was  made  with  a  4x5 
Speed  Graphic  using  3.5  Zeiss  lens 
and  Super  Plenachrome  Press  film. 
It  was  a  13-foot  shot  at  l/25th  of  a 
second  at  5:6.  Drennan  is  27  and  has 
been  a  photographer  for  six  years, 
covering  part  of  Queens  and  all  of 
Nassau  and  Suffolk  coimties  as  a  free 
lance  with  his  brother.  The  picture 
was  serviced  by  International  News 
Photos. 

"Clote  Call"  for  Photog,  Too 

Harry  O.  Steiger,  Detroit  Free  Press, 
snapped  “Close  Call,”  which  won  him 
an  honorable  mention,  as  a  workman 
helping  to  wreck  the  old  Studebaker 
factory  in  Detroit  ran  for  his  life 
when  an  old  elevator  shaft  crumbled 
unexpectedly.  Steiger  was  told  the 
shaft  would  fall  a  certain  way  and  got 
in  position  for  his  picture.  At  quit¬ 
ting  time  the  structure  began  to  fall 
the  wrong  way,  in  the  direction  of 
Steiger  and  his  camera.  The  photog¬ 
rapher  stuck  to  his  lens  and  was 
showered  by  bricks  but  came  out 
safely  with  his  shot  of  the  workman 
running  for  his  life.  The  man  barely 
missed  being  crushed  to  death. 

“I  was  backed  against  a  brick  wall 
and  couldn’t  move  back,”  Steiger  re¬ 
called.  “I  thought  my  time  had  come.” 

“Close  Call”  was  made  with  a  4x5 
Speed  Graphic  with  SVi"  Zeiss  lens, 
f:4.5,  at  l/90th  of  a  second  at  f:8, 
using  Eastman  Super-Ortho  press 
film.  The  picture  was  taken  at  5:53 
p.m.,  with  the  subject  surrounded  by 
buildings  and  the  light  poor. 

Steiger  started  his  career  as  an 
errand  boy  for  American  Press  Asso¬ 
ciation  of  New  York  City  and  has 
handled  a  camera  since  1916.  He  later 
was  a  professional  boxer  and  a  riveter 
before  he  joined  P.  &  A.  Photos  in 
1923  as  a  printer.  He  was  manager 
of  the  Los  Angeles  Daily  News  photo 
department  before  he  joined  the  Free 
Press  staff  in  1936. 

Another  dramatic  photo  which  won 
honorable  mention  was  “Mexican 
Eagle’s  Death  Plunge,”  made  by  Frank 
Cancellare  of  Acme  News  pictures’ 
Washington  biu'eau.  This  exclusive 
picture  shows  Conunander  Manuel 
Zermeno,  naval  attache  of  the  Mexi¬ 
can  Embassy,  swimming  out  to  the 
wreckage  of  the  plane  in  which  Fran¬ 
cisco  Sarabia,  Mexican  ace,  plunged 
to  his  death  in  the  Potomac  immedi¬ 
ately  after  taking  off  on  an  attempted 
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ing  families  it's  The  Sun  that, 
copy  for  copy,  carries  greatest 
weight  in  the  home  each  eveningl 


non-stop  flight  to  Mexico  City  last 
June  7. 

Cancellare,  who  was  the  only  pho. 
tographer  at  the  airport  to  make  shots 
of  the  take-off,  saw  Sarabia  drop 
into  the  river  and  ran  a  mile  to  the 
Potomac  to  make  his  remarkable  pic¬ 
ture  of  the  Mexican  attache  swimming 
to  the  wreckage.  Considering  the 
photo  was  taken  at  5  a.m.,  the  pho¬ 
tography  is  unusually  good.  The  shot 
was  made  with  a  4x5  Graflex  Gtffj 
with  a  17-inch  telescopic  lens,  at 
l/50th  of  a  second,  f:4.5.  The  film 
was  Agfa  Super  Pan. 

Cancellare  is  28  and  has  been  in 
news  picture  work  for  12  years.  He 
started  as  a  studio  apprentice  and 
five  years  ago  was  sent  by  Acme  to 
Washington  as  a  full  time  photog¬ 
rapher.  His  pictures  of  the  accident 
were  used  as  evidence  during  an  in¬ 
quiry  by  the  U.  S.  Army  into  alleged 
sabotage. 

“Orchids  for  the  First  Lady,”  a  pic¬ 
ture  of  Mrs.  Franklin  D.  Roosevelt 
pinning  an  orchid  on  herself  just 
before  a  ceremony  in  New  Yoric  City, 
won  an  honorable  mention  for  an¬ 
other  Acme  staff  member,  Frank  Geb- 
man,  of  New  York.  It  was  made  on 
Agfa  Super  Pan  Film  with  a  SVaxiVj 
Speed  Graphic  at  l/20Cth  of  a  second, 
f:22.  Gebman  used  a  Mendelssob 
Speed  Gim  for  the  shot. 

Gebman  was  born  in  Brooklyn  in 
1910  and  after  working  as  a  copy  boy 
on  the  Brooklyn  Standard  Union  he 
joined  Acme  as  a  dark  room  boy.  He 
was  put  on  the  photo  staff  after  three 
years.  Gebman  won  third  prize  in 
the  first  E  &  P  Photo  Contest  in  1936. 
Strangely  enough,  it  was  another  pho¬ 
to  of  a  member  of  the  Roosevelt  fam¬ 
ily  which  took  honors  then — a  picture 
of  President  Roosevelt  offering  a 
cigarette  to  his  son  John. 


65,156,388 
pounds  is  a  lot  of 
TOBACCO 

— and  it’s  an  all-time  high  for 
poundage  sold  on  the  Winston- 
Salem  market  .  .  .  and  this 
record  sale  has  unloosed  a  flood 
of  cash  that  will  make  business 
in  Winston-Salem  .  .  ,  GOOD! 
Advertisers,  please  note. 
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Winston-Salem,  N.  C. 
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National  Representatives 


NOW 


OUT  OF 


4  out  of  5  Minneapolis  fami¬ 
lies  read  the  Star  Journal 
daily — one-paper  city  cover¬ 
age  that’s  equalled  in  Amer¬ 
ica  by  only  two  other  dailies 
in  cities  of  a  half-million  or 
more — the  Kansas  City  Star 
and  the  Milwaukee  Journal. 
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pOR  FEBRUARY  24,  1940 


the  GRAFLEX  award 


To  cad)  of  the  five  winners  in  Editor 
8:  Publisher’s  Fiftli  Annual  News  Pic¬ 
ture  (iontest  listed  at  the  ris^hl,  the 
Folnicr  (irallex  (iorporation  presents 
iGrallex  Award  for  the  vear's  outstand- 
tu^  press  photography. 

Syml)oli/ed  in  a  gold,  diamond- 
studded  watdi  charm,  illiistraied  above 
in  twice  its  actual  si/e,  this  .\ward  goes 
tn  winners  of  this  (ompetition  each 
'car  in  rerognition  of  their  proven 
pltotogiaphic  accomplishments. 


fOLMER  GRAFLEX  CORPORATION 

ROCHESTER,  NEW  YORK.  U.  S.  A. 


graphic  GRAFLEX  PHOTOGRAPHY’ 


The  most  complete  book  on 
this  subject  ever  published  I 
by  Willard  D.  Morg-an,  Henry 
M.  Lester  and  20  other  experts. 
More  than  400  pages,  26  chap¬ 
ters — hundreds  of  il¬ 
lustrations.  At  your  f  .  aa 
Dealer's . 


Win  with 


RAFLEX! 


Again  Graflex-matle  cameras  demonstrate  their  prize-winning  ability  in  Editor 
&  Publisher’s  Annual  News  Picture  Contests!  By  making  four  of  the  five  prize¬ 
winning  pictures  in  the  1940  competition — and  Grand  Slams  in  the  1930,  1937, 
1938  and  1939  contests — these  cameras  have  the  unusual  distinction  of  having 
made  thirty -nine  oj  the  forty  prize- winning  pictures  since  these  contests  were 
inaugurated! 


Not  only  does  this  great  record  offer  dramatic  proof  of  the  ability  of  Graflex 
and  Speed  Graphic  American-made  cameras  to  make  story-telling,  paper-selling 
pictures  under  all  conditions,  but  it  provides  a  convincing  demonstration  of  their 
ability  to  handle  every  type  of  assignment  and  subject  as  well.  Little  wonder 
that  these  cameras  are  universally  preferred  by  press  photographers  and  pub¬ 
lishers  alike! 


JAMES  A.  JONES 


JOSEPH  COSTA.  JR. 


ARTHUR  FELLiG 


of  Boston  Post — winner  of  First  of  New  York  Daily  News — winner  of  .New  \ork  Ciity,  Free  Lance — 


I’rize  for  his  picture  "Squalus  Sal-  of  Second  Prize  for  his  picture  winner  of  1  bird  Prize  for  his  pic- 


vage” — taken  with  his  4  X  5  Series  1)  "Death  of  a  Ship” — taken  with  a  lure  “Balcony  Seats  at  a  Murder" 


Graflex  Camera. 


Fairchild  Aerial  Camera. 


-taken  with  his  4x5  Speed  flraphic. 


JOSEPH  CALLARi 

of  New  York  Journal  &  .Vmerican — 
winner  of  Fourth  Prize  for  his  pic¬ 
ture  "Death  on  City  Street” — taken 
with  his  4x5  Speed  Graphic. 


LE  ROY  JAKOB 

of  .New  York  Daily  News — winner 
of  Fifth  Prize  for  his  picture  “Belle¬ 
vue —  This  Way” — taken  with  his 
4x5  Speed  Graphic. 


All  Honorable  Mentions  Used  Groflex-mode  Cameras 


(Listed  AlphalH'tically) 


ARTHUR  AIDALA 

New  York  Mirror 
4x5  Speed  Graphic 


JOSEPH  COSTA,  JR. 

New  York  Daily  News 
4  .\  .■>  Sl«  ed  (iruphie 


FRANK  GERMAN 

Aeme  New.spietures 
x4  1',  S|M‘(‘d  Graphic 


WILLIAM  KLEIN 

Nuw  York  Daily  News 
4x5  SpufKl  Graphic 


FRANK  CANCELLARE 

Acme  Newspictures 
4x5  Series  D  Grallex 


JEROME  DRENNAN 

Free  Lance  Photographer 
4  X  5  Speed  Graidiic 


HAL  JENSEN 

Lo.s  Angeles  Kxatniner 
4  X  5  Speeil  Graphic 


HARRY  O.  STEIGER 

Detniil  Pre«» 

4x5  SikmhI  Graphic 


ROBERT  WANDS 

(Two  .Awards)  Wide  Wor)d 
4x5  Sis'ed  Graphic 


GRAFLEX 


American-made  Prize-Winning  Cameras 


I 
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Z  7t  Collins,  Luther 

Promoted  in  Atlanta 

Has  xlOltea  Xhe  appointments  of  Martin  A. 

continued  jrom  page  20  I  ,  „  ,  -  _ 

-  —  Atlanta  Journal,  as  telegraph  editor 

lished  through  run  of  paper,  they  succeeding  the  late  Wales  W.  Thomas, 


the  Journal  in  1909  as  office  boy  and  HEADS  NEW  BUREAU 
later  was  make-up  and  telegraph  edi- 

tor  of  the  Atlanta  Georgian-American.  Henry  Wallace,  police  reporter  aai 

_  ...  In  1925  he  rejoined  the  Journal  as  general  assignment  man  of  the  Lti. 

Luther,  assistant  telegraph  editor  of  assistant  telegraph  editor.  ington  (Ky.)  Leader,  resigned  Us 

■  ■  Mr.  Collins  has  been  with  the  Jour-  week  to  become  manager  of  the  Cm- 

_ _  ... _  nal  for  five  years,  serving  for  a  time  cinnati  Enquirer  news  bureau  at  La. 

Amounted  to'72%  in  1939*  *  '  '  and  ^onTas  CoUbis.  feat^e  editor,  to  as  copy  editor  before  becoming  feature  ington,  Ky.,  which  was  establishec 

For  picture  pages  the  story  is  even  picture  editor  succeeding  Fred  Moon,  editor.  Feb.  12.  Mr.  WaUace,  who  is  a  son  d 

stronger  in  support  of  Mr.  Willem’s  who  recently  became  city  editor,  has  Mr.  Luther  assumed  his  new  duties  Wallace,  editor  of  the  LouuriJIj 

belief  that  editors  were  broadening  been  announced  by  Wright  Bryan,  immediately  and  Mr.  Collins’ appoint-  Times,  succeeded  Joe  Jordan,  who «. 

out  in  1939.  The  first  four  classifica-  managing  editor.  .  ment  becomes  effective  as  soon  as  signed  recently  to  do  free  lance  work 

tions  listed  accounted  for  53%  of  all  Mr.  Luther,  who  for  15  years  had  necessary  staff  adjustments  can  be  feature  articles  out  of  Centra! 

published  on  picture  pages  in  1938;  been  assistant  telegraph  editor,  joined  made.  Kentucky. 


Provideimce 

\  \ 


tures  on  a  picture  page  as  in  former 
years.  In  1931  when  the  first  studies 
were  made,  the  average  picture  page 
had  11  pictures.  This  number  has 
steadily  decreased  as  the  size  of  pic¬ 
tures  used  has  increased,  so  that  in 
1939  an  average  of  less  than  nine 
(8.7)  pictures  were  used  per  picture 
page. 

No  other  significant  changes  were 
noted  in  the  1939  study.  Many  of  the 
results  were  remarkable  for  their  con¬ 
sistency  from  year  to  year.  For  ex¬ 
ample,  each  year  since  1931  the  study 
of  picture  sizes  has  shown  half-col¬ 
umn  cuts  to  be  22%  of  all  published. 
The  variation  from  year  to  year  for 
nine  consecutive  years  has  been  less 
than  one-half  of  1%. 

A  Metropolitan  Study 

Mr.  Willem  studies  news  picture 
treatment  in  metropolitan  dailies, 
small  dailies,  weeklies,  keeping  a  con¬ 
stant  check  on  usage  and  trends.  This 
1939  metropolitan  daily  study  is  of  the 
.same  newspapers  which  have  been 
used  annually.  Their  circulation 
ranges  from  30,000  to  1,000,000,  and 
they  are  evenly  divided  between 
morning  and  evening  editions.  Fig¬ 
ures  quoted  are  for  comparable  peri¬ 
ods  in  each  year.  Those  for  1939  are 
Nov.  27  to  Dec.  2. 

The  newspapers  studied  are: 

Milwaukee  Sentinel;  Milwaukee 
Journal;  St.  Paul  Dispatch;  New  Or¬ 
leans  Times  Picayune;  Detroit  Free 
Press;  Cleveland  Plain  Dealer;  St. 
Paul  Pioneer  Press;  Toledo  Times; 
Chicago  Times;  Chicago  Tribune;  Dal¬ 
las  News;  Kansas  City  Star;  Des 
Moines  Tribune;  St.  Louis  Post  Dis¬ 
patch;  Seattle  Times;  Los  Angeles 
Times;  Washington  Post;  Boston  Her¬ 
ald;  Toledo  Blade;  Akron  Beacon 
Journal;  Indianapolis  News;  Memphis 
Commercial  Appeal;  Baltimore  News 
Post;  Charlotte  Observer;  Louisville 
Times;  Atlanta  Journal;  Chattanooga 
Times;  Albany  Knickerbocker  News; 
and  Nashville  Banner. 


iCCORDING  to  official 


for  1939,  the  Providence 
^  Evening  Bulletin  finished  5th  in  the  U.  S.  League  “ 
total  display  advertising  carried  by  six  day  newspapers.  National 
advertisers  never  contribute  to  a  record  like  this  in  an  unimportant 
market,  nor  do  local  advertisers  in  a  market  that  fails  to  respond 


J.  R.  HOOD  NAMED 

Harrisburg,  Pa.,  Feb.  29— John  R. 
Hood,  president  and  treasurer  of  As¬ 
sociated  Advertisers.  Inc.,  was  today 
appointed  advertising  director  of  the 
Harrisburg  Telegraph,  succeeding 
Everett  O.  Jones,  who  resigned  a  few 
days  ago  because  of  ill  health.  Prior 
to  founding  Associated  Advertisers  in 
1935,  Hood  had  been  correspondent  for 
the  Associated  Press  and  spent  several 
years  in  state  publication  and  pub¬ 
licity  work. 


CORRECTION 

Joseph  H.  Story,  Jr.,  has  been 
named  Kansas  City  advertising  rep¬ 
resentative  of  the  Topeka  (Kan.) 
Daily  Capital  and  Radio  Station 
WIBW,  both  units  of  Capper  Publica¬ 
tions,  Inc.  He  will  headquarter  in 
the  Capper  Publication  Kansas  City 
office. 


REPRESENTATIVES:  Chas.  H.  Eddy  Co.,  Inc.  •  New  York •  Chicago  •  Boston  •  Atlanta  •  R.  J.  Bidwell  Co.  •  San  Francisco  •  Los 
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Is  YOUR  FOUNDRY 

-  BOTTLENECK  ? 

WHEN  NEWS  "PILES  UP"  in  the  foundry  .  .  .  jammed  for 
lack  of  adequate  capacity  .  .  .  you’re  wasting  some  of  the  most 
precious  minutes  of  the  day! 

Many  newspaper  executives  have  found  that  schedules  can  be 
pared  to  the  bone — while  at  the  same  time  presswork  quality  is 
improved — through  the  use  of  the  Automatic  Autoplate  Machine 
and  the  Heavy-Duty  Autoshaver. 

The  Automatic  Autoplate  works  at  a  fixed  speed  of  four  plates  a 
minute.  You  S'imply  insert  the  matrix,  press  a  button,  and  remove 
plate  and  tail.  One  minute  and  fifteen  seconds  after  the  first  mat 
is  inserted,  four  starter  plates  are  ready  for  the  pressroom.  Ex¬ 
actly  four  plates  a  minute  follow,  as  long  as  the  machine  is  op¬ 
erated.  And  the  briefer  contacts  between  the  mat  and  the  hot 
metal  mean  more  casts  per  mat. 

The  Heavy-Duty  Autoshaver  does  the  same  efficient  job  in  plate 
finishing  that  the  Autoplate  does  in  casting.  Two  independently 
adjustable  shaving  knives  rough-cut  and  finish  the  plate,  which 
can  be  double-shaved ,  automatically,  by  the  setting  of  a  lever. 

And  the  rugged  Heavy-Duty  Autoshaver,  weighing  1^4  tons  more 
than  the  Standard  Autoshaver,  occupies  no  more  floorspace. 

Write  for  more  details  about  the  e.xclusive  time-saving,  money¬ 
saving  features  of  these  two  machines.  They’re  a  great  team! 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY  •  NEW  YORK  OFFICE:  501  FIFTH  AVENUE 


'The  speed  of  the  Automatic  Autoplate  is 
fixed  and  dependable — four  plates  a  minute. 
Anyone  can  estimate  quickly,  by  glancing  at 
his  watch,  when  a  given  number  of  plates 
will  be  ready  for  the  pressroom. 


'I'he  Heavy-Duty  Autoshaver  —  another 
WOOD  development  for  promoting  better 
newspaper  presswork.  For  less  strenuous 
and  less  exacting  requirements,  the  Standard 
Autoshaver,  widely  used  in  newspaper  plants 
for  many  years,  is  also  available. 


P  Decause  pure  ore  lead  and  zinc— The  1938  production  oih 

deposits  are  rare,  the  was  331,500,  and  of  zinc,  533,500  short  tos 

first  metals  mined  by  valued  at  some  $81,000,000.  20%  of  the  lead  m 
man  were  "alloys."  into  pigments  for  paint.  31  %  into  storage  batln 
And  so  the  “story  of  Other  uses  were  for  cable  covering,  building,* 
metals."  for  the  most  munition,  foil,  solder,  type  metal.  198,000  tw 

part,  has  been  one  of  zinc  were  used  for  galvanizing,  102,000  tomwi 
the  discovery  of  new  into  brass  and  bronze.  48.000  into  die-castiB), 
and  cheaper  processes  jg  mined  in  British  Malaya  and  the  N«4i 

of  refining.  lands  Indies.  We  used  50.600  gross  tons,  one4i 

But  the  most  recent  advances  have  been  in  the  of  the  world's  consumption,  in  1938.  About  # 
creation  of  new  combinations  of  metals  possess-  ^ised  to  make  tin  plate— 1.430.000  groahi 

ing  greater  strength,  hardness,  lightness,  ducta-  of  it^nost  of  the  balance  in  Babbit  metd  o 
bility  or  combinations  of  these  and  other  wanted  golder.  Manufacturers  of  tinware  in  1937  M 
qualities  than  con  be  had  in  single  metals  at  bered  224,  with  33.145  wage-earners.  poidJJI 
comparable  costs.  194.128.  The  value  of  products  was  $358,796,1 

Because  there  is  aluminum  in  every  clay  bonk,  NICKEL  —  A  nickel  alloy  was  known  to  li 
we  are  told  that  8%  of  the  world's  solids  is  alumi-  Chinese  3.000  B.C.  But  the  rich  Canadian  mini 
mun.  5%  is  iron.  Copper,  lead,  and  zinc  make  up  which  supply  nine-tenths  of  the  world's  nidi 
another  0.02%.  The  metals  in  most  common  use  were  discovered  less  than  sixty  years  ago,  a 
(by  tonnage)  next  to  iron  ore.  in  order,  lead,  cop-  the  use  of  nickel  to  strengthen  and  proted* 
per.  zinc,  and  aluminum.  dates  from  tests  of  nickel  steel  plates  for  am 

COPPER — ^The  mines  and  smelters  of  Arizona,  plate  by  the  U.  S.  Navy  in  1891.  Followed  I 
Utah,  and  Montana  produced  72  %  of  the  smelter  years  of  research,  the  use  of  nickel  steel  for  brid| 
total  of  562,328  short  tons  of  copper  in  1938 — 34%  building  and  automobile  construction.  VlTtAl 
less  than  in  1937.  Ten  of  fourteen  “regular  refiner-  World  War,  uses  in  German-silver,  nickel  pldi> 
ies"  handled  the  1938  output  through  some  3,000  and  nickel  coinage  were  of  less  importonoi 
“factors."  It  sold,  at  10  cents  per  pound,  for  some  Steels  of  today  contain  all  the  way  fromh 
$111,000,000.  tional  percentages  to  121/2%  to  25%  of  nidal' 

The  largest  user  of  copper  is  the  electrical  indus-  the  “stainless  steels."  For  the  1938  produdki 
try  which  depends  upon  it  for  its  conductability  28,210.841  gross  tons  of  steel,  nearly  675,00(1  M 
and  ductility.  Building  construction  and  automo-  of  aluminum,  chromium,  copper,  lead,  mangoni 
biles  use  most  of  the  copper  that  goes  into  alloys  molybdenum.  nickeL  tin,  tungsten,  vonodil 
— some  36%.  Zinc  is  added  to  copper  to  make  zinc  were  required.  1.434.801  tons  were 
brass  and  bronze.  Some  copper  alloys  contain  Besides  steel  and  iron,  nickel  is  combined  * 
phosphorous,  nickel  and  beryllium.  Others  ore  platinum,  gold  and  silver,  copper,  cdunba 
Everdur,  containing  silicon  and  manganese;  Tobin  chromium,  manganese,  cobalt,  etc.  Its  popd 
Bronze  and  Admiralty  Metal,  with  tin  and  zinc.  alloys  include  Inconel  and  Monel.  Some  70% 


ALUMINUM — Fifty-four  years  ago,  Charles  Mar-  nickel  goes  into  the  manufacture  of  alloys, 
tin  Hall  discovered  how  to  reduce  aluminum  oxide  NON-FERROUS  METALS  (other  than  gold>^ 
to  metallic  aluminum  electrolyticolly.  But,  be-  ver,  and  platinum)  and  their  alloys.  Cen^' 
cause  markets  had  to  be  created,  and  heavy  in-  gures  indicate  that  copper,  lead,  zinc,  and 


i 

1 


vestments  made  in  order  to  produce  in  competi¬ 
tion  with  other  metals,  production  is  today  only 
290,000,000  pormds  or  1  per  cent  that  of  iron. 

Aluminum  is  produced  from  bauxite,  of  which 
there  are  tremendous  deposits  in  tropical  coxmtries. 
A  third  of  our  supply  in  1938  come  from  Arkansas, 
two-thirds  from  South  America.  Refining  was 
done  at  East  St.  Louis  and  Mobile.  Only  45%  of 
the  bauxite  mined  went  into  aluminum. 

The  first  large  demand  for  aluminum  was  for 
use  in  table  and  kitchen  wore.  Today  most  olvimi- 
n\im  is  in  the  form  of  alloys  in  automotive,  air¬ 
plane,  and  railroad  train  construction.  Growing 
uses  ore  for  decorative  construction,  os  pigment 
in  point,  for  electrical  cable,  flooring,  etc.  Alumi- 
num  sold  at  20c  per  poimd  in  1938. 


num  were  smeltered  and  refined  from  ora. 
non-ferrous  metals  not  from  ore,  and  ollo)^ 
the  products  of  alloys  made  in  some  1,421*^ 
lishments  in  1937.  llie  employees  numberad  N 
478;  they  were  paid  $243,550,938.  The  coii  ^ 
terials  and  supplies  was  $ 1 ,534,063,9 1 5.  Tba  ^ 
of  finished  products,  $2,032,631,131. 

AGE  OF  METALS?  The  total  value  of  J 
ucts  made  of  metal  in  the  United  States  i^ 
times,  including  steel  and  the  precious  ^ 
exceeds  thirteen  billion  dollars.  Unless  bn^ 
is  good  in  metals,  business  in  general  is  not  9^ 

These  ore  facts  that  should  be  put  ^’*^®**^ 
voters  of  America.  The  way  to  reach  every  i 
is  to  advertise  in  the  newspapers  that  g®  ^ 
every  literate  home. 


I 


TELL  INDUSTRY'S  STORY  TO  THE  READERS 
OF  AMERICA'S  NEWSPAPERS 


Boston  Globe  •  Chicago  Tribvine  •  Cincinnati  Enqxiirer 
Fall  River  Herald  News  •  Gannett  Newspapers  •  Harrisburg 
Patriot  &  News  •  Johnstown  Democrat  •  Johnstown  Tribune 
St.  Paul  Dispatch  •  St.  Paul  Pioneer  Press  •  Scranton  Times 
Westchester-Macy  Newspapers 


Photofn'aphs  by  Anaconda  Copper — (1)  Reduction  Works  at  Anaconda.  (3)  Rolling  Brass 
Sheets.  (4)  Casting  Shop.  International  Nickel — (6)  Roiling-  Mili,  Huntington,  W.  Va. 
(3)  Laboratory,  Bayonne.  N.  J.  Aluminum  Company — (9)  Metal-C^oduciu?  Works,  Mea- 
sena,  N.  Y.  (8)  Fabricating  Airplane  Wing  Sections.  (6)  Removing  ImpuriUts  from  Ore. 
(10)  Pouring  Pigs.  (7)  Open-pit  and  (11)  Underground  Mining  of  Bauxite. 
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MR.  SELDES.  AGAIN 

THIS  PAGE  on  Jan.  27  commented  critically  on 
charges  against  the  American  newspaper  cov¬ 
erage  of  the  Russo-Finnish  war  hy  (itH)rge  Sehles. 
The  following  week’s  issue  carried  a  letter  from 
?*Ir.  Seldes,  about  1,000  words  long,  replying  to 
that  criticism  and  mentioning  some  new  instances 
of  alleged  malfeasance  by  the  press,  including  a 
supiK)sed  “faked  picture"  in  the  Spriniffield 
(Mass.)  Union.  We  commented  on  that,  eliciting 
a  letter  some  1,.)()0  words  long  from  Mr.  Seldes. 
This  we  returned  to  him.  unpublished.  Last  week, 
we  .showetl  the  alleged  “fake”  in  Springfield  to  have 
iK-en  a  common  error  which  ran  through  part  of 
an  edition  before  it  was  caught.  The  “fake”  was 
a  figment  of  the  ('omniunist  pres.s — just  that 
and  no  more. 

We  publish  below  another  letter  from  Mr. 
Seldes: 


Wilton,  Conn.,  Feb.  17,  1940. 

■  To  Editor  &  Publisher:  Despite  the  fact  that  you 
haVe  refused  to  publish  my  letter  of  Feb.  3,  in  which 
1  pointed  out  more  instances  of  fake  news  from  Fin¬ 
land,  I  must  insist  that  you  print  this  letter. 

In  today's  is.sue  you  take  up  a  statement  I  made 
in  my  letter  of  Jan.  29,  about  a  fake  caption  on  a 
picture  in  the  Springfield  Evening  Union;  you  say  it 
appeared  only  in  one  edition,  that  it  was  an  error  in 
the  composing  room. 

1  do  not  doubt  this  statement.  But  I  protest  your 
Using  this  instance  in  an  attempt  to  destroy  the  charges 
I  made  in  four  issues  of  the  New  Masses  that  there 
has  been  wholesale  faking  of  the  news  from  Finland. 

I  call  to  your  attention  the  fact  that  in  my  letter 
of  Jan.  29,  referring  to  the  Springfield  Union  picture 
and  caption,  I  wrote  “I  have  not  used  this  incident 
because  I  would  have  to  confirm  it  with  the  Springfield 
I'nion,  but  I  assure  you  there  are  hundreds  of  such 
cases,  and  I  have  confirmed  them.” 

The  Springfield  Union  had  refused  to  reply  to  a 
letter  sent  by  the  jierson  who  sent  me  the  story.  I 
c(>uld  not  get  the  ITnion’s  side  of  the  story.  I  did  not 
nue  it.  I  mentioned  it  to  you,  knowing  that  you  might 
be  able  to  get  a  reply  from  this  editor.  You  did.  But 
in  using  this  story,  which  I  did  not  use.  in  order  to 
cast  any  doubt  upon  the  mass  of  confirmed  evidence  of 
faking  the  news,  you  are,  in  my  humble  opinion,  vio¬ 
lating  the  ethics  of  the  profession  of  journalism. 

It  is  absolutely  unfair  to  attempt  to  destroy  a 
scries  of  four  articles,  li.sting  bundles  of  instances. 
s<Tme  20.000  words  of  evidence,  by  destroying  a  story 
v>hich  did  not  ajrpear  in  the  pre.sentation  of  the  ca.sk 
That  old  gag  “falsum  in  uniim,  falsum  in  omnium,” 
has  lieen  exposed  as  a  dirty  trick  by  Aristotle;  but 
this  is  a  ca.se  where  the  falsum  was  not  in  the  story. 

Finally,  I  must  protest  your  continued  red-baiting, 
your  dragging  in  the  Communist  press.  Truth  is  truth, 
no  matter  from  where  it  comes,  and  as  the  Catholic 
Work^  said  recently,  St.  Thomas  looked  for  the  truth 
e\en  if  it  came  from  the  devil,  and  one  of  its  editors 
will  take  the  truth  even  if  it  was  uttere*!  bv  I>enin. 

I  am.  moreover,  willing  to  place  the  ethics  of  this 
whole  matter  in  the  hands  of  the  Institute  for  Propa¬ 
ganda  Analysis. 

George  Seldes. 


For  what  nation  is  there  so  great,  who  hath  God 
so  nigh  unto  them,  as  the  Lord  our  God  is  in  all 
things  that  we  call  upon  Him  for? — Deuteronomy 
IV  :7. 


So  Mr.  Selde.s  “did  not  use”  the  Springfield 
.story!  He  merely  mentioned  it  in  a  letter  sub¬ 
mitted  for  publication,  so  that  Editor  &  Pub¬ 
lisher  might  expo.se  the  fact  that  the  Communi.st 
press  had  committed  not  an  innocent  mistake, 
but  a  deliberate  lie.  He  was  not  sure  enough  of 
his  facts  to  include  the  Incident  in  his  New  Masses 
blasts,  but  he  could  mention  it  elsewhere  as  a 
possibly  “ty^pical”  example  of  newspaper  faking 
on  news  concerning  Ru.s.sia  and  Finland.  Did 
someone  mention  “ethics”? 

There  is  no  denying  that  most  newspapers  and 
their  readers  in  this  country  have  rooted  hard 
for  the  Finns,  and  that,  for  one  reason  or  an¬ 
other,  the  majority  do  not  like  Soviet  Russia. 
Events  of  the  past  two  weeks  have  proven  that 
this  sympathy  has  not  kept  big  headlines  off  the 
news  of  Russian  victories.  It  has  not  suppressed 
news  and  comment  upon  the  improved  quality 
of  the  Russian  troops.  The  newspapers  have  re- 


IKirted  the  news  as  it  has  happened,  bringing  it 
through  networks  of  ct'ii.sorship  and  propaganda 
w  hich  were  designed  specifically  to  distort  its 
truth.  And  we  think  that  the  newspapers,  the 
news  .services,  and  the  correspondents  deserve  a 
palm  for  generally  successful  efforts  to  report 
objectively  one  of  the  most  obscure  and  difficult 
nows  stories  of  modern  times.  The  performance 
hasn’t  been  100  per  cent,  but  as  an  example  of 
truthful  re|)orting,  we’ll  place  it  well  ahead  of 
Mr.  Seldes’  pieces  in  the  New  Masses  and  the 
slanders  of  other  Communist  organs. 

As  to  “red-baiting,”  we’ll  stand  on  the  record. 
^^'e  did  not  “drag  in”  the  Communist  press.  The 
Daily  Worker  and  the  New  Masses  have  been 
unremitting  in  their  attacks  upon  newspapers 
and  newspapermen — attacks  which  have  worked 
a  morsel  of  fact  into  a  mountain  of  misrepresenta¬ 
tion.  We  submit  that  as  a  proper  subject  for 
comment  in  these  columns.  And  we  suggest  to 
George  Seldes  that  his  lie-detector  can  find  plenty 
of  work  in  the  press  of  the  left-wingers.  Truth 
is.  indeed,  where  you  find  it. 


A  L 


C.I 
of  E  i 

recent! 


NOT  A  NEWSPAPER 

A  LOC.VL  COURT  in  York,  Pa.,  has  decided 
that  a  shopping  guide  is  not  a  newspaper, 
therefore  subject  to  the  punishment  prescribed 
for  di.stribution  of  unsolicited  printed  matter. 
York’s  ordinance  sjiccifically  cxicpts  newspapers 
and  addressed  envelopes  from  its  prohibitions, 
and  the  judge  had.  as  wt  read  the  law,  no  alter¬ 
native  to  finding  the  violation  and  asses.sing  the 
fine  against  the  shopjier.  His  decision  may  be 
ajiiiealed. 

That’s  one  way  of  dealing  wdth  circulars  which 
simulate  the  appearance  of  newspapers  but  per¬ 
form  no  new.spajier  functions.  We  have  long 
contended  that  such  media  have  no  place  in  a 
merchant’s  advertising  budget  in  competition  with 
a  genuine  newspaper.  They  have  no  place  in  the 
community  scheme,  when  the  newspaper  is  doing 
its  job.  They  divert  adverti.sing  appropriations 
from  newspapers  which  should  be  conscious  of 
the  community’s  needs  and  alert  to  fill  those 
needs.  The  money  thus  diverted  loses  productive 
value  for  the  advertiser,  and  contributes  nothing 
toward  the  free  press  function.  If  merchants  and 
publi.shers  can’t  unite,  for  mutual  interest,  on  a 
program  that  shuts  parasitical  media  out,  then 
we  supjKi.se  such  an  ordinance  can  lie  countenanced. 

Instinctively,  we  resent  legal  measures  that 
restrict  the  right  to  print  for  reasons  that  are 
essentially  commercial  and  not  social  or  moral. 
.\lways  to  be  feared  is  the  possibility  that  this 
sword  of  the  law  can  be  used,  in  the  hands  of 
tlio.se  who  distrust  and  would  destroy  democracy, 
against  the  very  free  press  it  is  supposed  to  pro¬ 
tect  from  unfair  and  uneconomic  competition. 
Ordinances  can  be  amended  much  more  easily 
than  they  can  be  enacted,  and  a  crisis  which 
could  produce  resentment  against  a  free  news- 
jwqier  might  also  produce,  without  trouble,  the 
amendment  for  its  destruction.  The  best  way  to 
lick  a  shopper  is  to  insure  in  advance 
against  a  demand  for  its  services.  Licking  it  by 
law  is  costly  and  may  be  eventually  dangerous. 


COUNTER  ATTACK 

RFXENTLY,  we  heard  a  sjioke.sman  of  tk| 
newspajicr  business  addressing  a  group  A 
educators  on  the  pre.ss.  propaganda,  advertia^r 
and  related  topics.  He  had  eviilently  looked  iak| 
.Sitme  current  textliooks  before  he  sIikkI  up, 
had  not  liked  what  he  had  seen,  for  he  tooktk 
teachers  gently  to  ta.sk  for  imparting  the  ideaij 
cla.ssnxims  that  advertising  was  anfi-soiial. 

No  other  part  of  his  di.scourse  struck  so  mai 
sparks  from  the  audience.  Teacher  after  teaclrl 
ro.se  with  questions  alniut  adverti.sing — its  uti- 
i-oiLsumer  InMit,  its  threat  of  mercantile  contid 
of  newspafiers.  and  all  the  other  too  familiar  con- 
plaints.  One  teacher  finally  got  to  the  core  d 
the  question.  He  declared  that  the  textbook 
now  in  u.se  were  written  at  a  time  when  critiewn 
of  adverti.sing  was  at  its  height;  many  of  the 
teachers  had  liegun  their  work  at  the  same  time. 
They  knew  no  other  doctrine,  and  could  find 
other  in  the  Ixioks  supplied  to  their  classes.  Wt 
haven’t  investigated  that,  but  we  .suppo.se  it  k 
lK*en  largely  true  during  the  pa.st  five  years. 

It  is  good  news  for  people  in  publication  work 
dc|)endent  upon  advertising  for  revenue  that  will 
permit  newspapers  and  other  periodicals  to  five, 
that  organized  adverti.sers  have  determined  to 
fill  that  gap  in  the  .school  equipment.  Critidsm 
of  adverti.sing  rests  only  slightly  on  determined 
hostility  to  it  as  a  social  force;  the  greater  part 
rests  upon  stark  ignorance  of  its  functions  and 
first  costs.  The  facts  are  the  best  answer  to  both 
.\n  effort  to  place  these  facts  before  14,000,000 
school  children,  their  parents,  and  their  in.structe 
is  now  under  way.  .\s.sisted  by  the  Crowe! 
Collier  Publi.shing  Company,  the  Inslncto' 
Magazine  is  now  developing  a  monthly  double- 
.spread  to  informative  material  on  industiy,  ib 
production  and  distribution  processes.  The  ma¬ 
terial  and  the  questions  are  constructive,  leadin? 
to  a  more  thorough  analysis  of  the  advertian? 
job  than  has  been  possible  under  a  teachini 
system  which  made  all  advertising  suspect. 

It  is  our  sincere  belief  that  advertising  w 
stand  and  benefit  by  any  amount  of  construchw 
critici.sm.  It  is  still  young  as  a  bu.sine.ss  instn 
ment,  with  plenty  of  wild  oats  in  its  early  record 
Its  contributions  to  our  societ.v  and  standard d 
living  have  been  great,  but  they  can  be  infinitely 
greater.  consuming  public  well-informed  oe 
V.  hat  advertising  means  to  it  is  a  far  m(« 
valuable  a.s.set  to  .\merican  bu.sine.ss  than  a 
vhich  looks  .suspiciously  at  the  past  and  preseo' 
and  reads  all  adverti.sing  through  green  glss-'f^ 


TO  THE  WORLD'S  FAIR 

NEW  YORK  WORLD’S  FAIR  is  making  tb 
front  pages  again  with  stories  of  new  ph”' 
for  entertainment  of  1940  vacationers. 
have  been  good  stories.  They  promise  much  ® 
the  way  of  improvement  over  last  year’s  magm* 
cence.  The.v  al.so  seem  to  promise  a  renew^ 
barrage  of  free  publicity  as  the  oiiening  nears 
Nevertheless,  well  continue  to  hope 
Fair’s  management  learned  last  year  that  irf' 
publicity  won’t  .spin  the  turn.stiles. 
as  the  1939  attendance  was,  it  was 
half  of  the  e.stimated  audience  and  it  produced  a' 
l«*ss  revenue  than  w’as  needed  for  constructH* 
and  operation.  Free  publicity  won’t  do  a®, 
better  job  in  1940.  _ 

We  should  be  delighted  to  chronicle  i®  ' 
space  in  the  near  future  that  the  plans 
include  an  adequate  campaign  of  paid  adv 
ing,  .specifically  designed  to  make  the  rm  ^ 
outstanding  a  business  success  as  it  has  oeo> 
sjiectacle. 
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course  on  contemporary  leaders  to  be 
offered  in  Emory  University’s  divi-  FOLKS 
sion  of  public  affairs.  Mr.  McGill  *  ri-KT^ 

and  Mr.  Collier  are  members  of  the  KNO  lArlNG 
Emory  part-time  faculty  as  lecturers 
in  journalism. 

Harvey  E.  Averill,  publisher,  Vinita 
(Okla.)  Daily  Star  and  Craig  County 
Democrat,  observed  his  32nd  anni¬ 
versary  as  a  publisher  Feb.  13.  He 
established  the  Caruthersville  (Mo.) 

Argus  in  1908  and  was  its  publisher  ger. 
until  1921.  He  went  to  Vinita  in 
1926. 

Roy  Anderson,  publisher,  Ketchikan 
Alaska  Chronicle  recently  made  the 
first  commercial  telephone  call  over 
the  radio  telephone  circuit  opened  by 
the  U.  S.  Signal  Corps  between  Ketchi¬ 
kan  and  Seattle.  He  talked  to  Vin¬ 
cent  Hoyman,  acting  bureau  chief  and 
E.  Q.  Anderson,  Seattle  AP  bureau 
chief. 

J.  A.  Zeigler,  editor,  Florence 
(S.  C.)  Evening  Star,  has  been  ap¬ 
pointed  by  Governor  Burnet  May- 
bank  to  the  board  of  regents  of  the 
South  Carolina  State  Hospital. 

Carter  Glass,  Jr.,  editor,  Lynchburg 
(Va.)  News  and  Advance,  and  well- 
known  philatelist,  was  the  subject  of 
a  feature  article, 

Note,”  in  a  recent  issue  of  The  Air- 
post  Journal,  organ  of  the  American 
Air  Mail  Society. 


ipERSONAL 

Imention 


j  C  KAYNOR,  editor  and  pubhsher 
of  EUensburg  (Wash.)  Record,  was 
--ntlv  elected  president  of  the  Al- 


SEVEN  YEARS  AGO  Louis  A.  WeU, 
Jr.,  joined  the  Grand  Rapids  (Mich.) 
Herald  credit  department.  Four  years 
ago  he  became 

business  mana-  «■ 

Last  week, 

the  soft-spoken,  ^ 

courteous  young 
man,  who  has 

the  luiack  of  get-  Hn'  MS 

ting  around,  was 
awarded  the  dis-  HljL 
tinguished  ser- 

the  Grand  Rap-  ' 

Junior  Asso- 
ciation  of  Com¬ 
merce,  for  “out-  Louis  A.  Weil,  Jr. 
standing  civic 

service  and  achievement  of  1939.”  The 
honor  is  restricted  to  persons  under 
36  years  of  age. 

The  33-year-old  son  of  Louis  Weil, 
Sr.,  editor  of  the  Port  Huron  (Mich.) 
Times-Herald,  and  civic  leader  in  that 
‘Aerophilatelists  of  city,  found  time  during  1939  in  addi- 
'  tion  to  his  indefatigable  work  for 
the  Herald,  to  distinguish  himself  in 
various  civic  affairs.  He  was  co- 
chairman  of  the  individual  gifts  divi¬ 
sion  of  the  Grand  Rapids  Community 
Chest,  of  which  during  the  year  he 
served  as  treasurer;  was  a  member 
of  the  board  of  directors  for  the  third 
consecutive  term;  a  member  of  the 
executive  committee  and  of  the  cam¬ 
paign  executive  committee. 

During  the  year  he  was  president 
of  the  Joint  Children’s  Board  of  the 
D.  A.  Blodgett  Home  for  Children, 
the  Michigan  Children’s  Aid  Society 
and  Camp  Blodgett.  He  has  been  a 
member  of  the  board  of  directors  for 
several  years.  He  was  also  during 
1939  a  director  of  the  Grand  Rapids 
chapter  of  the  American  Red  Cross 
an  active  in  its  affairs. 


lied  Daily  News- 
papers  of  Wash- 
ington,  succeed- 
ing  Charles  L. 
Sefrit,  business 
manager  the 
Bellingham 
(Wash.)  Herald. 
Fred  F.  Chitty, 
general  manager, 
Olympia  Olym- 
pian,  was  named 
-  president, 

^ -  succeeding 

J.  C.  Kaynor  Werner  A.  Rupp, 
editor  and  pub¬ 
lisher,  Aberdeen  World.  Henry  Jeck- 
lin,  Everett  Herald,  K.  P.  Sexton, 
Wenatchee  World,  and  Mr.  Sefrit, 


in  1882.  Unknown  to  Mr.  Sammons, 
his  associates  on  Feb.  16  ran  a  3- 
eolumn  cartoon  sketch  of  the  pub¬ 
lisher  drawn  by  Fred  Lewis. 

T.  0.  Huckle,  editor  and  publisher, 

Cadillac  (Mich.)  Evening  News,  has 
been  endorsed  by  the  local  Rotary 
Club  for  district  governor  and  his 
name  will  be  presented  at  the  district  Leader,  was  hone 
convention  to  be  held  in  May  at  Optimist  Club 
Grand  Rapids.  as  the  communi- 

Manchester  Boddy,  publisher,  Los  ty’s  most  valua- 
Angeles  (Cal.)  Daily  News  and  Eve-  ble  citizen  during 
ling  News,  has  been  appointed  direc-  1939.  The  Op- 
tor  of  the  Sixth  District  Agricultural  t  i  m  i  s  t  Cluh’s 
.Association  by  Gov.  Culbert  Olson.  trophy,  a  gold 
Senator  Harry  F.  Byrd,  publisher,  P^®" 

(Vinchester  (Va.)  Star  and  Harrison-  sented  to  Mr. 
burg  (Va.)  News  Record,  who  had  ^  ^  ^  a  t  a 

been  confined  to  his  hotel  apartment  lun^cheon  at- 
in  Washington  since  Feb.  11  suffer-  tended  by  two 
ing  from  an  attack  of  g»ip,  has  re-  hundred  persons, 
covered  sufficiently  to  return  to  his  Representatives 


In  The  Business  Office 


By  DREW  PEARSON 
and  BOB  ALLEN 


office. 

Basil  Brewer,  publisher  and  gen- 
tral  manager.  New  Bedford  (Mass.) 
Standard-Times  and  Morning  Mer¬ 
cury,  has  been  named  a  member  of 
the  committee  to  raise  a  fund  of  $40,- 
IIM  to  save  the  famous  New  Bedford 
whaleship  Charles  W.  Morgan. 

Barry  Faris,  editor-in-chief  of  In¬ 
ternational  News  Service,  will  be  the 
speaker  at  the  annual  all-Iowa 
founders’  day  banquet  for  Sigma 
Delta  Chi,  in  Des  Moines,  April  12. 

Gordon  Gray,  publisher,  Winston- 
Salem  (N.  C.)  Journal-Sentinel  pa- 
^rs,  and  former  president  of  the 
Young  Democrats  Club  of  North 
^olina,  was  the  chief  speaker  at 
^  annual  banquet  of  the  Young 
^mocrats  Club  at  the  University  of 
North  Carolina,  Chapel  Hill,  Feb.  22. 

frank  E.  Noyes,  publisher,  Mari- 
fiette  (Wis.)  Eagle-Star,  has  published 
®  brochure  dealing  with  historical 
and  geographical  monuments  and 
fOMkers  he  has  erected  in  Wisconsin 
northern  Michigan.  Included 
among  the  markers  is  one  in  Marinette 
rounty  marking  the  “half  wav”  point 
^tween  the  North  Pole  and  the 
^uator  on  the  45th  parallel  of  north 

Daniels,  editor,  the  Raleigh 
■  CJ  News  &  Observer,  spoke  be- 
ore  the  Carolinas  Arts  group  at  the 
niyersity  of  North  Carolina  last 
Week. 

^Iph  McGill,  executive  editor, 
0  Constitution,  and  Tarleton 

iviii  v"’  of  the  late  Georgian, 

W  CO'-in.Stnil^tnriQ  in  n  now  Violf. 


It  s  carrying  the  country,  The 
Merry-Go-Rouii(lcrs'  merry  new 
cninie  about  a  Washington  cub 
eorrespomlcnt. 

For  the  hit  it's  making  in  his 
town,  Walter  Winehell  the  other 
day  awarded  II A F  HOPPER  a 
"Xew  \  orehid." 

As  for  the  hit  it's  inaking  gener¬ 
ally,  the  rate  at  which  it’s  break¬ 
ing  into  papers  all  over  the  nation 
tells  the  storv.  Since  its  first  re¬ 
lease  HAP  HOPPER  has  aver¬ 
aged  better  than  a  new  subscriber 


Informative,  interesting  and 
intimate  are  the  articles  by 
Antoinette  Donnelly,  the  most 
widely  read  BE.AUTY  author¬ 
ity  in  the  country.  An  estab¬ 
lished,  closely  follow'ed  fea¬ 
ture  .  .  .  strong  in  reader 
response.  A  natural  for  any 
woman’s  page!  Available 
daily  and  Sunday.  For  proofs 
and  price,  wire  the — 


As  for  wdiat  readers  think  of  it, 
it’s  even  got  Washington  politi¬ 
cians  laughing  at  themselves. 

The  second  sequence — and  an¬ 
other  first-rate  one — is  about 
ready  to  start.  Would  you  like  to 
see  samples? 
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1939,  has  been  re-elected.  I.  W.  Wil¬ 
liams,  advertising  manager,  Charlotte 
(N.  C.)  News,  was  elected  second  vice- 
president.  and  Bomar  Lowrance  of  the 
Charlotte  (N.  C.)  Mecklenburg  Times, 
secretary. 

Floyd  M.  Campbell,  advertising 
manager,  Windsor  (Ont.)  Daily  Star, 
has  transferred  his  headqxiarters  to 
the  Toronto  office.  L.  F.  McCracken, 
Toronto  office  manager,  has  resigned 
ai.d  will  announce  his  plans  later. 
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J.  H.  Donlon  has  been  appointed 
Western  manager  of  the  trade  exten¬ 
sion  division  of  The  American  Weekly 
and  Puck,  The  Comic  Weekly,  suc¬ 
ceeding  Lionel  B.  Moses,  who  has  re¬ 
signed  to  join  Belnap  &  Thompson, 
Inc.,  Chicago  agency. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Herald- 
Journal,  has  been  named  1940  adver¬ 
tising  chairman  by  the  Spartanburg 
Retail  Merchants  Bureau. 

J.  E.  Charlet  has  been  named  gen¬ 
eral  manager  of  the  Clarksville 
(Tenn.)  Leaf-Chronicle.  He  was  for¬ 
merly  connected  with  the  advertising 
staff  of  the  Newspaper  Printing  Cor¬ 
poration,  Nashville. 


1  Six  Months 

1  Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31, 

1939 . 

12,227 

13,069 

1938 . 

12.141 

1.3.a'i3 

1937 . 

11,7.38 

12,779 

19.36 . 

10,855 

12,064 

1935 . 

10,178 

11,206 

1934 . 

9,651 

10,667 

1933 . 

8,625 

9,819 

1932 . 

9,337 

10,488 

1931 . 

10.116 

11,120 

19,30 . 

10,403 

11,417 

1929 . 

10,180 
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schedule. _ 
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per  agate  line  four  times _ 
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tabscription  for  two  years,  $7;  three  subscriptions  to 
s^stste  addresses  for  one  year  each  or  one  subscrip¬ 
tion  for  three  years,  $10;  five  or  more  subscriptions 
in  one  group  to  different  addresses  for  one  year  at 
$3.00  each  or  individual  subscription  for  five  years  at 
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Members:  The  Associated  Business  Papers,  Adver- 
tising  Federation  of  America,  National  Editorial 
Association,  National  Better  Business  Bureaus  and 
the  Audit  Bureau  of  Circulations  with  an  average 
audited  net  p^id  “A  B  C  ”  as  follows: 


CY  PETERMAN,  of  the  Philadelphia 

Inquirer  sports  staff,  was  recently 
inducted  as  president  of  the  Philadel¬ 
phia  Sporting  Writers’  Assn.,  for  a 
second  term.  The  dinner  which 
marked  the  36th  annual  affair  of  the 
group  was  attended  by  1,000  persons. 

Frederick  W.  Coburn,  associate  edi¬ 
tor,  Lowell  (Mass.)  Courier-Citizen 
and  Evening  Leader,  was  the  speaker 
at  the  meeting  of  the  Eliot  Service 
Ijeague,  Feb.  20.  Mr.  Coburn  is  well 
known  as  an  art  critic  and  as  a  con¬ 
tributor  to  the  Boston  Herald  and 
Boston  Evening  Transcript. 

Charles  A.  Ihrkey,  associate  editor, 
Jackson  (Mich.)  Citizen  Patriot,  has 
been  elected  vice-chairman  of  the 
Jackson  County  Chapter  of  the  Amer¬ 
ican  Red  Cross. 

Charles  Parker,  city  editor,  Raleigh 
News  &  Observer,  addressed  a  group 
of  students  of  the  University  of  North 
Carolina  at  Chapel  Hill,  Feb.  15  on 
newspaper  work. 

Earl  Richer!  has  been  named  as¬ 
sistant  city  editor,  Indianapolis  Times. 
He  went  to  the  Times  as  a  reporter 
about  eight  months  ago,  formerly  be¬ 
ing  on  the  defunct  Oklahoma  City 
News. 

Joe  Curtis,  Memphis  (Tenn.)  Com¬ 
mercial  Appeal  reporter,  is  ill  with 
influenza  at  his  home. 

Edmond  McMahon,  Jr.,  staff  mem¬ 
ber  of  Montreal  Gazette  for  24  years, 
has  been  ‘loaned’  to  the  Dominion 
Bureau  of  Censors  for  the  duration 
of  the  war.  On  Feb.  16  he  assumed 
his  new  duties  in  the  bureau’s  Mont¬ 
real  offices.  In  recognition  of  his  ser¬ 
vice,  he  was  honored  by  associates  on 
Feb.  16  after  the  final  edition  went  to 
press  and  was  presented  a  gift. 

William  G.  Weart,  manager  of  the 
Philadelphia  bureau  of  International 
News  Service,  and  Mrs.  Weart,  are  the 
parents  of  a  son,  born  last  week  in 
Philadelphia. 

Paul  Morris,  chief  of  the  Memphis 
Commercial  Appeal's  Arkansas  bu¬ 
reau  at  Little  Rock,  was  transferred 
Feb.  17  to  the  Tennessee  bureau  at 
Nashville  to  replace  W.  D.  Sisson, 
who  was  shifted  to  Jackson,  Miss., 
when  Kenneth  Toler  was  made  tri¬ 
state  editor.  Ed  Thomas,  for  three 
years  telegraph  editor  of  the  Com¬ 
mercial  Appeal,  was  assigned  at  Little 
Rock  to  succeed  Morris.  Before  leav¬ 
ing  Little  Rock,  Morris  received  a 
gift  by  Gov.  Carl  E.  Bailey  and  other 
state  officers. 

R.  Hendrix  Chandler,  federal  build¬ 
ing  reporter.  Little  Rock  (Ark.)  Ga¬ 
zette,  resigned  Feb.  19  to  become 
senior  editor  of  the  Associated  Press 
bureau  at  Little  Rock. 

James  Bleloch  of  the  Evening  Bul¬ 
letin  was  recently  elected  president 
of  the  Philadelphia  City  Hall  Ad¬ 
ministration  Reporters.  Other  officers 
are  Thomas  O’Neill,  Record,  vice- 
president;  and  Robert  Comber,  Bul¬ 
letin,  secretary-treasurer. 

Felix  McKnight,  Texas  sports  edi¬ 


tor  for  the  Associated  Press,  and  Mrs. 
McKnight  are  the  parents  of  a  second 
daughter,  Anne,  born  recently. 

H.  B.  “Doc”  Kerr,  dean  of  Akron 
newspapermen  and  conductor  of 
“Around  the  Town”  column  for  the 
Akron  (O.)  Beacon  Journal,  has  re¬ 
turned  with  his  family  from  a  seven- 
week  visit  to  Florida,  during  which 
time  he  did  a  “travel  column.” 

Forrest  Castleberry  has  joined  the 
Montgomery  Alabama  Journal,  and 
will  cover  the  state  legislature. 

Richard  P.  Powell,  reporter,  Phila¬ 
delphia  Evening  Ledger,  resigned  this 
week  to  join  the  publicity  staff  of 
N.  W.  Ayer  &  Son,  Inc. 

S.  H.  Pollinger,  former  Detroit 
newspaperman  and  Mrs.  Pollinger,  are 
the  parents  of  a  son,  Richard  Earl, 
born  Feb.  8.  At  present  he  is  with 
the  Michigan  Unemployment  Com¬ 
pensation  Commission. 

Roberta  Mountford  Benedict,  wom¬ 
en’s  page  editor,  Lowell  (Mass.) 
Courier-Citizen,  Miss  Anne  K. 
Donaghue,  Lowell  Sun,  and  Miss  Jean 
Biron,  Lowell  L'Etoile,  French  lan¬ 
guage  newspaper,  are  judges  for  the 
Dress  Designer  contest  sponsored  by 
Good  Housekeeping  and  the  Bon 
Marche  department  store. 

Sam  Justice  of  the  Charlotte  (N.  C.) 
Observer  editorial  staff,  spoke  on 
“Modern  Poets”  at  a  meeting  of  the 
Blue  Triangle  league  at  the  Char¬ 
lotte  YWCA  last  week. 

Russell  Anderson  of  the  Interna¬ 
tional  News  Service  London  staff,  ad¬ 
dressed  the  Siema  Delta  Chi  chap¬ 
ter  at  Drake  University  Feb.  8.  He 
also  spoke  before  an  open  meeting 
of  the  university’s  International  Re¬ 
lations  Club. 

John  Rice  of  NEA  San  Francisco  bu¬ 
reau,  is  on  a  50-day  cruise  to  both 
coasts  of  Central  America  aboard  the 
Coast  Guard  ship  Itasca. 

Ernest  R.  Berry,  Lowell  (Mass.) 
Evening  Leader  columnist,  was  toast¬ 
master  at  the  recent  testimonial  din¬ 
ner  at  the  New  American  Hotel,  Low¬ 
ell,  for  Bob  Robinson,  producer  of 
stage  shows  at  the  Gates  Theatre. 

May  Lamberton  Becker,  children’s 
book  page  editor,  Sunday  New  York 
Herald  Tribune,  addressed  New  York 
alumnae  of  Theta  Sigma  Phi,  national 
journalistic  sorority  at  a  dinner  meet¬ 
ing  Feb.  21. 

Frank  R.  Farrell,  formerly  with 
the  Portland  (Me.)  News,  has  joined 
the  copydesk  of  the  Waterbury 
(Conn.)  Republican. 

Egmond  Hoekstra,  for  several  years 
a  member  of  the  editorial  staff  of  the 
Battle  Creek  (Mich.)  Moon-Joumal, 
which  was  recently  sold  to  the  Battle 
Creek  Enquirer-News,  has  joined  the 
Elkhart  (Ind.)  Truth.  Maynard 
Sprowl,  Moon-Joumal  telegraph  edi¬ 
tor.  has  joined  the  Enquirer-News 
staff. 

Joseph  Barnes,  former  Berlin  and 
Moscow  correspondent,  and  present 
foreign  news  editor  of  the  New  York 
Herald  Tribune,  was  the  principal 
speaker  at  the  February  dinner  meet¬ 
ing  of  the  Newspaper  Group  of  the 
Special  Libraries  Assn.,  at  the  Town 
House,  New  York,  Feb.  19. 


Muskegon  Hts.  (Mich.)  Record,  Fa 
15,  Golden  Jubilee  Edition,  46  pag«i 
6  sections. 


Special  Editions 


Union  City  (N.  J.)  Hudson  Du. 
patch,  Feb.  19,  Auto  Show  Section,! 
pages. 

Jersey  City  (N.  J.)  Jer.sey  Jourmi 
Feb.  16,  16-page  tabloid  suppleme 
In  connection  with  opening  of  tin 
annual  Hudson  County  Automobie 
Show. 

Mankato  (Minn.)  Free  Press.  11 
pages,  Jan.  30,  “Southern  Minneso:; 
Progress  Edition.” 

Elkin  (N.  C.)  Tribune,  Feb.  5, 
Chatham  Manufacturing  Compa: 
Edition,  64  pages. 


RALEIGH  (N.  C.)  NEWS  &  OB¬ 
SERVER.  Feb.  12.  Annual  Farm 
Edition,  32-page  tabloid  supplement, 
Feb.  12. 

Montgomery  (Ala.)  Advertiser, 
Feb.  12,  Agricultural  Section,  16  pages, 
tabloid. 

Montgomery  (Ala.)  Journal,  Feb. 
16,  Farm  and  Home  Section,  16  pages, 
two  colors,  tabloid. 

Automotive  News.  Detroit.  Packard 
40th  Anniversary  Edition,  78  pages  and 
cover. 


EDWARD  WATKINS  HELLWIG, « 

senior  member  of  the  Hellwig- 
Miller  Co.,  New  York  agency,  wi- 
found  dead  Feb.  19  of  a  heart  attack 
in  his  private  suite  in  the  firm’s  d- 
fices. 

Matthew  Henry  Hoover,  74,  retiree 
newspaper  editor,  widely  knout 
conservationist  and  founder  of  the 
Lockport  (N.  Y.)  Sim,  died  there 
Feb.  19  after  a  long  illness.  He  served 
his  apprenticeship  as  a  reporter  or. 
the  Pittsburgh  Post. 

Major  Fred  P.  Bradford,  fishing  edi¬ 
tor  of  Miami  News  for  14  years,  died 
Feb.  15  in  Bay  Pines  Veterans  Hos¬ 
pital,  St.  Petersburg,  Fla.,  after  a  loo? 
illness.  He  was  a  World  War  veteran 

James  Cobert  Leonard,  Sr.,  58,  cb- 
culation  representative  of  Petersburg 
(Va.)  Times-Dispatch  for  the  last  13 
years,  died  Feb.  18  at  his  home  there 

Mrs.  Katherine  Tipton  Hosmer,  as¬ 
sociate  editor  of  the  Ft.  Myers  (Fla 
Southwest  Floridan  and  wife  of 
George  E.  Hosmer,  editor,  died  sud¬ 
denly  Feb.  4.  Survivors  include  he: 
husband,  a  son,  daughter,  a  sister  and 
two  brothers. 

Mrs.  Mary  E.  Cornish.  63,  manage: 
of  Cornish  News  Bureau,  Philadelphia 
died  Feb.  19  following  a  stroke.  She 
had  directed  the  sports  news  burea: 
since  1918  following  the  death  of  he: 
husband.  A  son,  Richard  V.  Comisr. 
of  New  York  Daily  News  staff,  and 
three  sisters  survive. 

Isaac  Warren  Singleton,  founder  oi 
three  Oklahoma  newspapers,  the 
Muskogee  Phoenix,  Holdenville  D»'h- 
News  and  the  Eufaula  Indian  Jour¬ 
nal,  died  Feb.  9  at  Mena,  Ark.  He 
was  injured  in  a  fall  and  pneumonu 
developed. 

John  J.  Curley,  78,  veteran  Ph™; 
delphia  Record  newspaperinaii 
politician,  died  at  his  home  in  Phila¬ 
delphia  Feb.  16.  Mr.  Curley  wasam^ 
the  first  newspapermen  to  re^ 
Johnstown,  Pa.  in  1889,  following  th* 
flood.  He  and  Mayor  J.  Hampt* 
Moore  of  Philadelphia,  who  cov^ 
the  disaster  for  the  old  Public  Leagf 
were  the  founders  of  the  Johnstov: 
Flood  Correspondents’  Assn. 

C.  Locke  Curtis,  79.  former  o. 
and  associate  editor  of  Toledo 
and  later  an  editorial  writer  for 
Toledo  Times,  died  there. 
after  an  illness  of  six  montfc-  ’ 
Curtis  left  the  newspaper  busing 
become  district  manager  for  the  A 
Life  Insurance  Co.,  with  headqu^^ 
ters  there.  He  served  with 
ganization  until  his  retirement  a 
years  ago. 

Carroll  H.  Wright,  53. 

Southern  representative,  died  Fe  • 
at  his  home  at  Charlotte,  N.  C.-  ^ 
a  lingering  illness  of  several  . 

Keikichi  Tanomogi.  73.  Mayor  " 
Tokyo  and  editor  and  business 
ager  of  Hochi  Shimbun 
Co.,  and  president  of  the 
ntchi  Shimbun  and  the  Imperial  W- 
Agency,  died  there  Feb.  19. 
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OR  FEBRUARY  24.  1940 

[lewspapers  Pay  a  Higher 
lietarn  per  Advertising 
Dollar  Than  Any  Other  Media 

$ 

PROVE  IT  IN 
PENNSYLVANIA 

Here  in  Pennsylvania — in  138  Key  City  and 
Home  Town  newspapers  with  a  total  in-Penn- 
lylvania  circulation  of  3,361,296  —  you  can 
a  selling  campaign  at  an  unequalled  lotv 
per  customer-contaet — 

— •  100  line  ad  52  times  a  year  for  $55,276 
^  70  line  ad  104  limes  a  year  for  $77,386 
— s  42  line  ad  156  times  a  year  for  $69,647 
—a  28  line  ad  312  times  a  year  for  $92,863 

Any  one  of  these  schedules  (or  a  variation) 
HtU  do  two  things  for  you.  Move  merchan- 
dite  at  a  profit — and  soundly  test  the  value  of 
tuing  the  combined  strength  of  ALL  the 
newspapers.  Ponder  the  piechart. 


TOTAL 

RATE 

vMM  i 

vLiHC/ 


24  ^ 

Dailu  Neuispapcrs/Dailie^ 

IO.^i^2S.OOO  7 
Cipcula+ion  I^SSS/V> 

jpjiL "^Dailies  V 
^K'oPtnop*  than' 

37  :ircX?k.t. 

Dailij  Nciuspapcrs 

5000  ^  10,000 

j  circulation  / 

total  rate  / 

$IZS  /  Dailn  Nffuispapops 

PER  LINE  /  Up  to  5000 

Circulation 

TOTAL  RATE  $1^ 


Thtse  Pennsylvania  Newspapers  Offer 
Superiative  Selling  and  Service 


alJfe^ 


Up  to  5,000  Circulatioe 

^ilpps  Gazrtte  (E> 
iBbrUte  Citlzrii  (E) 

•rrwlfk  EnU-rpriHe  (E) 

Sriitol  Courlrr  (E) 

CuUtle  8«ntinpl  (E) 

(olunblk  News  (E) 
n»ll«itowii  IntplHEt-nrer  (E) 
•'npnvillp  Krpord  Argua  (E) 
^npttp  News-Uihpatch  (E) 
UaiSalp  N'orth  I'piin 

I 

[fnishton  Lradrr  (E) 
aMoaiahrla  Fulilisliins  Co. 
"•aat  Carmel  Item  (E) 

'tto  College  &  Bellefoiite 
lentre  Tiinea  (E) 

:'a«ier»et  Democrat 
Jyiane  Herald  (E) 

'Mtertrlft  Newa  (E) 

S  to  10,000  Circulation 

52;'"-»oehrt.ter  Times  (E) 
Falla  Newa-Tribune 

Jlowebnrs  Preaa  (M) 
Jfadford  Era  (.M) 

*  Record  (E) 
J'»«ord  Herald  (8) 

Telegraph  (E) 
"^.'•♦"bnrit  Public 
O^nlon  (E) 

,i^W„fTO|treaa  (E) 
h!S*t“«Tllle  Courier  (E) 
“J^^jCoofler  Expreaa 

Tribune-Kepnbll- 

**"**®“  DUpatch 

*!' CItr  Mlaiard  (E) 
.,."!*.*?«»Pey  Spirit  (E) 
»>'o<idabnrs  Record  <M) 


Tarentnm  Valter  Dally  Newa 
<E) 

Tnwiiiida  Review  (M) 

Warren  Timra-.MIrror  (E) 
W'a.vnraboro  Reeord-llprald 
(E) 

10  to  25,000  Circulation 

Altoona  Mirror  (E) 

*  Ardmore  Main  Line  Times 
Butler  Eacle  (E) 

Chester  Timea  (B) 
Greenshurs  Review  Tribune 
(M&E) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

McKeesport  Newa  (E) 

New  Caatle  N’ewa  (E) 
Norriatown  Tlmea-Herald  (E) 
Oil  City  Derrirk  (M) 
Sliamokin  N'ewa-Diapateh  (E) 
Snnbury  Daily  Item  (E) 
•I’pper  Darby  Newa 
W'ashinKton  Obaerver  Repor¬ 
ter  (MAE) 

W'illlanisport  Gazette-Bulletin 
<M) 

W’illlamaport  Sun  (E) 

25  to  50,000  Circulation 

Erie  DIapatch  Herald  (E&S) 
*Germantown  Courier 
W’ilkea-Barre  Tlmea-Eeader 
Newa  (E) 

W’Ukea-Rarre  Record  (M) 

More  than  50,000 
Circulation 

Allentown  Call  (MAS) 
Allentown  Chronlele  (E) 
dohnatown  Tribune  Democrat 
(MAE) 

•  Selected  Weeklies 
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lloiiv  to  Become  a  GENERAL 
in  One  Eas^  Lesson  .  .  . 


In  the  first  place,  you’re  in  a  war  whether  you  know  it  or  not. 
For  marketing  is  war — with  the  “Battle  of  the  Brands”  going  on 
every  day  in  every  market  place. 

This  analogy  is  an  honest  one.  If  anything,  it’s  too  close  for 
comfort.  For  just  like  any  military  leader,  you  have  objectives  to 
be  stormed,  and  territory  to  be  occupied  and  held.  And  you,  too, 
have  men  and  arms  at  your  command  to  do  your  job. 

Most  important  as  your  army — because  they  are  most  mobile  and 
most  versatile — are  newspapers.  Under  the  right  strategic  direc¬ 
tion — properly  used — newspapers  are  unbeatable. 

Under  the  right  strategic  direction — that’s  where  you  come  in. 
That’s  where  leadership  counts.  And  that’s  why  you  will  recognize 
the  importance  of  these  basic  tactics  . . .  Use  Newspapers  Regularly 
— Use  Newspaper -type  Copy — Merchandise  Your  Advertising — 
Use  Newspapers*  Staffs — Use  All  the  Newspapers. 

Follow  this  fundamental  formula — ^believe  in  it — stick  with  it — 
and  your  sales  successes  will  put  four  stars  on  your  shoulder 
straps.  And  “General”  is  tops  in  any  man’s  army. 

HOW  TO  USE  NEWSPAPERS 
TO  INCREASE  NET  PROFITS 

This  is  the  subject  of  a  new  tvorkbook  now  off  the  press. 

Don’t  write  for  it  if  you’re  after  pretty  pictures  or  clever 
copy.  This  book  is  all  meat.  It  is  meant  exclusively  for 
those  people  interested  in  moving  merchandise  at  a  profit. 

If  you  sell  in  Pennsylvania— or  want  to  sell  in  Pennsyl¬ 
vania,  write  one  of  the  newspapers  listed  over  at  the  left, 
or  ask  any  of  their  national  representatives  for  your  copy. 


Published  in  the  Interests  of  ALL  Pennsylvania  Newspapers  by  the 
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EDITOR  &  PUBLISHE 


Bill  to  Ban  Liquor  Ads 
On  Air  Is  Sidetracked 

Washington,  D.  C.,  Feb.  19 — The 
Johnson  Bill  to  bar  advertising  of  al¬ 
coholic  beverages  by  radio  was  side¬ 
tracked  in  the  Senate  today  under  cir¬ 
cumstances  which  indicate  that  it  may 
never  become  law. 

“I  shall  use  every  fair  and  honor¬ 
able  means  to  prevent  its  enactment,” 
announced  Senator  Bennett  C.  Clark, 
Democrat,  of  Missouri,  as  he  launched 
an  indirect  filibuster  in  the  form  of  a 
series  of  roll-calls  on  relatively  unim¬ 
portant  measures.  The  effect  of  his 
frequent  demands  that  the  roll  be 
called  (each  consuming  about  10 
minutes),  was  to  slow  action  on  bills 
appearing  on  the  calendar,  and  delay 
calling  up  the  Johnson  Bill. 

Introduced  by  Senator  Edward  C. 
Johnson,  Democrat,  of  Colorado,  and 
reported  favorably  by  committee,  the 
bill  is  subject  to  ^nate  procedure 
which  permits  any  member  of  the  up¬ 
per  house  of  Congress  to  debate  the 
measure  without  limitation  as  to  time. 
The  certainty  that  Senator  Clark 
would  institute  a  filibuster  caused  the 
bill  to  be  “passed  over”  for  action  at 
a  later  date.  The  threat  of  filibuster 
still  hangs  over  it,  however,  and  is 
likely  to  spell  its  doom. 

Had  the  Senate  passed  the  Johnson 
Bill,  attention  of  the  lobby  behind  it 
would  be  directed  toward  the  proposal 
of  Senator  Arthur  Capper,  Republican, 
of  Kansas,  that  newspapers  carrying 
alcoholic  beverage  advertisements  be 
barred  from  the  mail.  Opposition  to 
the  Capper  Bill  will  be  well  organized. 
One  of  the  leading  opponents  is  Sena¬ 
tor  Johnson,  who  professes  to  see  no 
comparable  vice  in  liquor  advertising 
by  newspapers. 

■ 

MOK  JOINS  BILLY  ROSE 

Michel  Mok,  feature  writer.  New 
York  Post,  resigned  Feb.  16  to  become 
general  press  representative  for 
Billy  Rose,  the  showman,  effective 
Feb.  26.  Mr.  Mok  will  be  in  charge  of 
publicity  for  the  Aquacade  at  the  New 
York  World’s  Fair  and  will  direct  all 
other  publicity  for  Billy  Rose.  He  also 
will  do  pieces  on  the  Broadway 
scene  monthly  for  the  American 
Mercury. 

Before  joining  the  Post  in  August, 
1933,  Mr.  Mok  was  on  the  staff  of 
Popular  Science  Monthly  and  the  Phil¬ 
adelphia  Public  Ledger.  Joseph  Har¬ 
rington,  formerly  of  the  New  York 
Journal- American  rewrite  staff,  who 
is  now  in  Florida  completing  some 
fiction,  will  join  the  Post  in  about 
three  weeks,  Walter  Lister,  city  editor, 
told  Editor  &  Publisher  this  week. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


^koti  “Taksi. 


ONE  OF  THE  cleverest  headlines  of 
the  week  was  in  the  Richmond 
Times-Dispatch,  over  a  story  telling 
that  Mrs.  Betty  H.  Gillies,  president 
of  an  organization  of  women  fliers, 
had  petitioned  the  Civil  Aeronautics 
Authority  to  allow  expectant  mothers 
to  fly  airplanes.  It  read: 

STORKS  FLY, 

WHY  CAN’T  1? 

AVIATRIX  ASKS 
■ 

AND  DONT  make  no  mistake  about 
it — 

EDUCA'nON  BOARD 

APPOINTS  NOBODY 

TO  ANY  VACANCIES 
Providence  (R.  I.)  Bulletin. 

■ 

A  FORMEIR  copy  boy  on  the  New 
York  Post  found  it  difficult  to  be¬ 
lieve  that  after  so  many  years  of 
subservience  he  was  finally  a  full- 
fledged  reporter. 

“Gee,”  he  confided  to  a  veteran  re¬ 


write  man.  “It’s  almost  too  good  to 
be  true.  I  still  jump  up  whenever  I 
hear  someone  call,  ‘Boy!’  and  then 
assure  myself  they  don’t  mean  me.” 

“That’s  funny,”  was  the  sardonic 
reply,  “you  never  jumped  up  when 
you  were  a  copy  boy.” 

■ 

FROM  the  West  Pensacola  (Fla.) 

Times  comes  this  sentence: 

“Following  her  lecture.  Miss 
Amanda  Bradfield,  missionary  and 
world  traveler,  will  show  the  con¬ 
gregation  of  her  church,  her  collec¬ 
tions  of  foreign  stamps,  old  coins,  and 
some  rare  old  capers.” 

■ 

E'ditos  &  Publishes  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


WHAT  OUR 
READERS  SAY 


Clarification  of 
Price's  Article 

To  Editor  &  Publisher:  On  page 
18  of  the  Jan.  27  issue  of  Edi¬ 


tor  &  Publisher  there  appears  ■ 
article  by  Jack  Price  referring  • 
part  to  the  Rotogravure  Depart,*- 
of  the  Philadelphia  Inquirer.  Sevri 
days  ago  Mr.  Price,  in  company  r' 
our  Mr.  Frank  Johnston,  visited  ai 
writer  at  our  Rotogravure  plant  ii 
during  a  brief  interview  of  not  e.i 
than  four  or  five  minutes,  color  roj 
gravure  was  discussed  in  rather  a  ge-j 
eral  way  and  the  writer  told  yc'j 
writer  of  some  of  the  attending  pr  ] 
lems,  such  as  availability  and  devel:; 
ment  of  color  rotogravure  techniciaa 
Mr.  Price’s  article  tends  to  infer  s 
a  result  of  his  interview  with  a 
writer  that  it  is  our  belief  that  co!: 
news  photographers  are  better  pr:^ 
pects  for  development  in  the  roa 
gravure  art  than  regular  pho'.; 
engravers  and  inasmuch  as  that  is 
our  belief  and  that  no  such  stateme 
was  made  by  the  writer,  it  is  felt  th 
in  fairness  to  all  concerned  that  a  it 
traction  or  suitable  clarifications : 
this  statement  should  be  made  in  i 
prominent  position  in  your  colur. 
and  in  your  next  issue. 

Very  truly  yours, 

C.  U.  Mdrrat, 
The  Philadelphia  Inquirr 


For  more  than 
50  years 
this  has  heen 
the  leading 
newspaper  in 
its  field 
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HmimiAm 


New  Horizons  For 


NEW  ENGLAND  INDUSTRY 


A  prophecy  of  tomorrow’s  industrial  devel¬ 
opments  as  expressed  in  the  opinions  of  two 
thousand  outstanding  research  men  in  this 
country  and  abroad. 


The  current  set-up  of  a  market  is  important  from 
an  advertising  point  of  view,  hut  its  promise  of 
growth  and  of  constant,  untiring;  zeal  for  ever-in- 
creasin"  stability  is  even  more  vital.  Never  in  its 
long  history  of  nmbilion  has  New  England  been  so 
progressive.  The  entire  nation  has  watched  with 
admiration — and  a  tinge  of  jealousy' — the  onward- 
marching  work  of  The  New  Products  Committee  of 
The  New  England  Council.  An  important  brochure, 
just  released,  svmholizes  this  New  England  spirit. 
Read  its  objectives: 

1.  To  foster  the  development  of  netv  products  within  J^ew 
Enpland  or  for  Mew  Enplimd  industries. 

2.  To  determine  whether  there  are  additional  resources  within 

the  area  that  may  he  profitably  developed. 


MAINE 

•jMKor  Daily  New,  (M) 
rortland  CrpsH-lipralil  Express, 
Sunday  Trleerum  (M&KS) 

AEW  IIXMI’SIIIRE 
(onroni  Monitor-I'atriot  (E) 

•keene  Sentinel  (E) 

vSTmov?  I  "'""-leader  (MAE) 

garre  Time*  (E) 

“enninxton  Banner  (Fi) 
nrattlehnro  Reformer  (E) 

t.  Jolinshnry  raledonian-Reenril  <E) 
M-\SS  \rHl  SETTS 
oeverly  Evening  Time*  (E) 


llietlnn  C.lolie  (MAE) 

Boston  Globe  (S) 

Boston  Post  ( M ) 

IBtslon  Post  (S) 

Broekton  Enterprise-Times  (E) 

Cape  Cod  Standard-Times.  Ilyaiinis 
Eiill  River  Herald  News  (E) 

EiteblilirK  Sentinel  (E) 

Eraminchnin  News  (E) 

(iloiieester  Times  (E) 

Greenfield  Reeorder-Gaxette  (E) 

Haverhill  Gaxette  (E) 

Holyoke  Transeript  (E) 
lakwrenee  Eacle-Tribnne  (^lE) 
l.owell  Courier-Citiren  ami  Evenine  I.eader 
(MAE) 


3.  To  mobilize  the  industrial  research  facilities  in  New  En¬ 
gland. 

4.  To  assist  the  manufacturer,  and  particularly  the  smaller 
manufacturer,  in  utilization  of  organized  research. 

Every  New  England  State  contributes  to  this  splen¬ 
did  program — and  it  should  he  remembered  that 
in  every  community  of  these  States,  there  are  some 
of  America’s  most  successful  industries;  many  of 
its  most  competent  research  and  business  geniuses. 
New  England’s  industrial  sky-line  is  sure  to  change 
— new  types  of  great  plants  erected  and  new  prod¬ 
ucts  manufactured,  never  dreamed  of  before.  Look 
to  such  communities,  then,  as  those  so  effectually 
covered  by  the  following  list  of  “home”  newspa¬ 
pers,  for  an  even  greater,  surer  measure  of  market 
response. 


New  Be<lford  Standard  Time*  and  Mercury 
(MAE) 

New  Bedford  Sunday  Standard  Times  (S) 
Newburyport  Daily  News  (E) 

North  Adams  Transeript  (E) 

Pittsfield  Berkshire  Easle  (E) 

(luiiiey  Patriot  la'dser  (E) 

Salem  New*  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telesram  and  Evenins  (iazette 
(MAE) 

Worcester  Sunday  Teleifram  (S) 

RHODE  ISLAND 
Pawtucket  Times  (E) 

West  Warwick  Pawtiixet  A'alley  Daily  Times 
(E) 


AVeKterly  Sun  (EAS) 

Wminsocket  Call  (E) 

CONNECTICCT 

Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 
llartfonl  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Reelster  (EAS) 

New  I.ondon  Day  (E) 

Nornich  Bulletin  and  Record  (MAE) 
Stamford  Advocate  (E) 

M'aterhury  Republican  A  American  (MAE) 
Waterbiiry  Republican  A  American  (EAS) 
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*1  J*  j-»  j-i  *  -f -S  .rv.r1  those  classifications  most  suited  to  our  In  spite  of  the  increased  cost  of 

n  I  fl  1 ff  C.  ^  I  fl  RRl  Tl  ■"^1  newspaper’s  character  and  circulation,  white  paper,  it  is  important  to  remem- 

It  may  be  that  more  emphasis  should  ber  that  the  total  of  our  classified  od- 
J  If  M.  placed  on  the  lines  where  impor-  vertising  revenue  under  normal  dr. 

A  finfl  r\  n  potential  is  greatest,  remember-  cumstances  is  of  greater  importance 

*■^5  »  VAiiVA  jjjg  Qm-  newspaper  may  at-  than  our  net  rate  per  inch.  The  total 

tain  a  wholesome  first  place,  and  yet  revenue  carried,  combined  with  the 
By  LOYAL  PHILLIPS  and  HOWARD  PARISH  be  last  in  a  classification  as  vital  as  diversity  of  representation  offered, 

Parish-PhiUips.  Tested  Want  Ad  Selling  Plans  Einployment  or  Miscellaneous  For  may  be  a  stronger  assurance  of  sus- 

,  ,  ,  .Tt.  1  Sale.  tamed  future  profits  tnan  a  higher 

(This  is  the  fourth  of  a  series  of  articles  by  Mr.  Phillips  and  Mr.  Parish)  training  "et  rate  per  inch.  A  substantial  profit 

efforts  to  the  type  of  personnel  avaU-  clamed  advertising  may  be 

TO  MAKE  classified  permanently  not  offer  much  possibility  in  Des  able,  and  to  the  type  of  job  to  be  quickly  arrived  at  by  increasing 

profitable,  we  must  not  only  SELL  Moines,  while  at  the  same  time  in  done.  A  method  of  supervision  which  ^  ®  representation  first  and  then  rais- 


it;  we  must  also  BUILD  it  Washington,  D.  C.,  each  of  two  news-  is  successful  in  Los  Angeles  may  not  ^8  fh®  later.  More  offers  and 

There  are  two  ways  in  which  we  papers  might  frequently  carry  a  full  work  in  New  Orleans.  revenue  may  be  realized 

ii-.ay  make  our  classified  departments  page  of  rooms  in  one  day.  consistently  and  persistent- 

pr'fitable.  We  can  sell  the  type  of  Intelligent  Merchandising  ly  concentrate  our  efforts  toward  sell-  i 


pr-fitable. 

advertising 


We  can  sell  the  type  of 
which  will  make  our 


mrk  in  New  Orleans.  J"ore  totel  revenue  may  be  realized 

i  ,.1  j  •  1  i  by  utilizmg,  on  our  present  basis,  the 
We  must  consistency  and  persistent-  promotion  «- 


- - -  -  - -  The  intelligent,  enthusiastic  mer-  ing  the  economy  of  classified  adver-  a_  doubt 

newspaper  properties  more  imluablOj  chandising  of  promotion  programs  tising  service,  even  on  large  papers  ^  .  of  white^naner  incidental  t/! 

thereby  mcreasmg  our  publishers  month  will  bring  us  many  addi-  where  the  rates  are  high.  No  medium  Hailv  in  mnmvi 

citculation  and  helping  to  keep  our  tional  new  daily  advertisers,  and  has  ever  been  discovered  which  will  -Sr-niatinn  for  a  vear  will  annmvim.*. 
present  readers.  thousands  of  extra  lines.  reach  as  many  people  who  are  ready  cionoo  ^ 


ly  concentrate  our  efforts  toward  sell-  ; 


present  readers. 

In  the  second  place,  we  must  keep 
our  classified  advertising  revenue 


This  is  also  an  age  of  adaptation,  to  buy,  trade  or  rent,  as  effectively  as 


nas  ever  oeen  uiscoverea  wnicn  wm  circulation  for  a  year  wiU  approximate 
reach  as  many  people  who  are  ready  gj.jy  ^]^2000 


on  that  particular  day  for  the  com-  offers  for  every  day  in  the  year. 


This  is  an  age  of  service. 


our  classified  advertising  revenue  must  adapt  our  columns  to  the  the  want  ads.  When  we  sell  a  want  The  revenue  at  fifteen  cents  a  line 
sufficiently  high  so  that  after  classi-  needs  of  the  advertiser,  first  finding  ad,  we  sell  a  communicating  service  will  approximate  $100,000.  It  is  in- 
fied  sales  and  operating  cost  have  been  quj  whether  he  needs  and  wants  which  is  designed  to  single  out  and  possible  to  place  a  moneta^  appraisal 
deducted  there  will  remain  a  surplus  Ringling  and  Bamum  ballyhoo  or  the  reach  those  people  among  our  thou-  value  to  the  publisher  of  an 

large  enough  to  be  recorded  in  black  consistent  directory  type  of  advertis-  sands  of  readers  who  are  in  the  market  additional  page  of  diversified  classified 
ink.  ing.  on  that  particular  day  for  the  com-  offers  for  every  day  in  the  year. 

Pablie  Acceptance  Important  We  must  adapt  our  sales  effort  to  modity  advertised.  This  is  an  age  of  service.  We  must 

Publishers,  editors,  circulation  man-  -  ■  - - -  --  '  -  -- 

agers,  and  advertising  buyers  agree 
that  a  strong  classified  public  accep¬ 
tance  of  a  newspaper  makes  that  pub¬ 
lication  more  valuable  to  both  readers 
and  advertisers. 

We  must  remember  that  classified 

advertising  is  worthless  to  both  read-  ^  ^  — 

ers  and  advertisers  unless  the  ads  are  ^  m  M  m 

read,  and  that  classified  is  almost  mm  K  _  ^  m 

worthless  to  the  readers  and  unprofit-  m  m  m  mm  * 

able  to  the  advertisers  as  a  group  un-  Cn  w  w  mm  m  mm  m  ^  Iw  9 

less  there  is  sufficient  demand  on  the 

part  of  the  newspaper’s  readers  for  TO  LAY  THE  CORNERSTONE 

the  merchandise  advertised. 

We  can  point  out  many  newspaper  ^  r  _  _  _  _ 

St FOR  ^JORF  BUSINESS  IN  CINCINNATI 

instantly,  jeopardize  the  possibility  of  ^ 

sustained  future  profits.  We  refer  to  Tijn/%II/*IJ/MITTIJEA/\»C 

those  newspapers  whose  classified  sec-  THROUCMOUT  THE  40  9... 

tions  are  so  broken  up  with  display 

j  clarification  headings  With  more  and  more  advertisers  daily  capital- 

dimctilt  to  find,  and  we  also  refer  to  .  .  ai.  a  j  •  *  »  j  i  nn  nnn 

those  newspapers  who  concentrate  ^^<3  0“  extra  reader  mterest  and  100,000 

and  rely  on  the  type  of  advertising  extra  circulation  of  the  Times-Star  Centennial 

which  offers  little  or  practically  no  Issue  to  dramatize  the  organization  behind  the 

reader  interest,  product — to  do  a  superb  public  relations  job  in 

This  is  a  merchandising  age.  And  the  rich  $250,000,000.00  Cincinnati  market— to 

today  our  classified  advertising  servi^  ^  inestimable  Cincinnati  consumer  good- 

must  be  merchandised  as  intelligently  -n  a  av  u  •  •  i  j  o  /  u  • 

and  in  practically  the  same  manner  will  at  the  begmnmg  of  a  new  decade  of  busi¬ 
es  our  leading  department  stores.  By  ness  prosperity,  it  has  become  necessary  to 

careful  analysis,  we  must  know  at  all  extend  the  deadline  for  all  sixteen  Centennial 

times  when  classifications  and  terri-  Feature  Sections  to  March  15. 

tories  offer  the  greatest  potential.  We 

must  watch  current  business  trends  "Special"  only  from  the  standpoint  of  the  extra 

and  concentrate  our  efforts  on  those  thought,  time  and  effort  every  Times-Star  em- 

classifications  which  offer  the  greatest  ployee  (as  well  as  many  Times-Star  readers) 


JJ 


StlLl  "Time! 

TO  LAY  THE  CORNERSTONE 

FOR  MORE  BUSINESS  IN  CINCINNATI 

THROUGHOUT  THE40’S... 

With  more  cmd  more  advertisers  daily  capital¬ 
izing  on  the  extra  reader  interest  and  100,000 
extra  circulation  of  the  Times-Star  Centennial 
Issue  to  dramatize  the  organization  behind  the 
product — to  do  a  superb  public  relations  job  in 
the  rich  $250,000,000.00  Cincinnati  market — to 
clinch  inestimable  Cincinnati  consumer  good¬ 
will  at  the  beginning  of  a  new  decade  of  busi¬ 
ness  prosperity,  it  has  become  necessary  to 
extend  the  deadline  for  all  sixteen  Centennial 
Feature  Sections  to  March  15. 

"Special"  only  from  the  standpoint  of  the  extra 
thought,  time  and  effort  every  Times-Star  em¬ 
ployee  (as  well  as  many  Times-Star  readers) 
has  been  putting  into  it  for  more  than  18  months, 
the  Times-Star  Centennial  Issue  will  be  on  the 
newsstands  April  25,  1940,  at  the  regular  price 
of  3c.  The  Centennial  Issue  will  be  read  by  at 
least  a  quarter  of  a  million  families  in  this  trad¬ 
ing  area,  yet  advertising  space  is  available  to 
you  at  REGULAR  RATES! 

Get  in  touch  with  your  nearest  Times-Star 
Representative,  or  contact  us  direct  at  once. 


Circulation 
mmmLinage 
by  Offset 

Build  circulation  and  ad  linage. ..print  lull 
pagea  or  weakly  supplements  of  timely  local 
and  wire  photos  by  offset . . .  eliminate  cost  of 
engravings,  mats,  stereos.  ATF-Wabandorfer 
web  presses  specialized  to  meet  your  re¬ 
quirements,  or  standard  sheet  fed  models 
give  high-speed  quality  production ...  for 
less  money.  Ask  your  ATF  Salesman  for 
complete  details ...  or  write 

AMERICAN  TYPE  FOUNDERS 

OZ/sefOi vision  •  MT.  VERNON,  NEW  YORK 


CINCINNATI 


TIMESSTAR 


IH'LBERT  TAFT*  President  end  Editordn^Chief 
Owners  and  Operalors  of  Radio  Station  WKRC 

MEW  YORK  I  Martin  L.  Marsh,  60  E.  42nd  Street  •  CHICAGO:  Kelloffc  M.  Patterson.  333  N.  Micbifan  Are 
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emphasize  service  equally  with  sales. 

sale  does  not  complete  the  trans¬ 
action.  The  sale  is  only  half  the 
transaction.  When  we  sell  a  classified 
contract,  we  place  ourselves  under  a 
more  serious  obligation  morally  than 
the  advertiser  who  initials  the  dotted 
line.  Just  as  the  ethical  banker  gives 
much  serioxis  thought  before  invest¬ 
ing  his  clients’  money,  we  must  de¬ 
vote  all  our  efforts  toward  planning  a 
proper  advertising  appropriation  and 
schedule  for  our  advertiser.  If  we 
give  our  accoimts  intelligent  service 
to  the  point  of  efficiently  utilizing  all 
their  advertising  dollars,  our  linage 
will  take  care  of  itself.  Just  as  we 
must  meet  competitive  rates,  we  must 
meet  and  surpass  competitive  service. 
The  type  of  service  which  is  recog¬ 
nized  as  A-1  in  Washington,  D.  C., 
may  be  far  below  par  in  Omaha, 
Nebraska. 

This  is  on  age  of  economy.  We  must 
sympathize  with  our  publisher’s  pres¬ 
ent  problems  and  co-operate  every 
hour  of  the  day  with  his  program. 
Aside  from  increased  paper  costs, 
labor  unrest  and  circulation  main¬ 
tenance  combine  to  boost  the  cost  of 
publishing.  We  face  the  necessity  of 
producing  for  our  publishers  more 
revenue  at  a  smaller  sales  cost.  We 
must  take  a  rigid  inventory  of  our 
operations  and  head  right  straight  to¬ 
ward  closer  economy  and  greater  effi¬ 
ciency.  Waste  and  inefficiency  must  be 
reduced  to  the  minimum. 

The  classified  manager  who  spends 
$10,000  to  $50,000  of  his  publisher’s 
money  each  year  in  the  form  of  “sell¬ 
ing-cost”  has  a  great  responsibility. 
An  investment  of  this  size  should  be 
watched  very  closely.  When  any  par¬ 
ticular  expense  item  (whether  it  be 
the  salary  of  one  person  or  the  total 
bonus  fund  for  your  staff)  stops  pay¬ 
ing  dividends,  something  should  be 


done  quickly  toward  making  this 
particular  investment  PAY  ...  or 
eliminate  it 

Should  the  percentage  of  “shrink¬ 
age”  or  “water”  in  our  columns  run 
too  high,  we  can  do  a  great  favor  to 
our  publishers  by  reducing  the  num¬ 
ber  or  size  of  our  classification  head¬ 
ings.  The  consolidation  of  our  ads 
under  fewer  headings  increases  the 
representation  and,  consequently,  the 
reader-interest  of  each  classification. 

When  large  streamers  are  carried, 
ir  may  be  possible  to  save  several 
inches  a  day  by  setting  the  streamers 
in  smaller  type. 


This  is  an  age  of  specialized  selling. 
Classified  advertising,  compared  to 
any  other  form  of  advertising,  is  a 
highly  specialized  type  of  advertising, 
and  a  good  classified  salesman  in  every 
respect  embodies  the  term  “specialized 
salesman.” 

To  sum  up,  we  must  sell  classified 
advertising  service,  and  not  just  so 
much  white  space  in  the  classified 
section.  We  must  sell  the  possibilities 
of  classified  service,  and  not  “a  two- 
dollar  ad.” 

We  must  sell  the  idea  of  an  estab¬ 
lished  market  place,  and  not  a  specific 
number  of  lines.  We  must  sell  a 


commimicating  service  which  con¬ 
tacts  active  and  potential  customers, 
renters,  buyers,  etc.,  instead  of  the 
“Bugle’s”  blank  thousands  of  sub¬ 
scribers. 

NEW  WASHN.  BUREAU 

Jose  Leon  Sandino,  former  general 
manager  of  La  Patria,  El  Salvador 
daily,  arrived  in  New  York  from  Cen¬ 
tral  America  recently  to  organize  a 
new  bureau  in  Washington  to  inter¬ 
pret  the  U.  S.  to  Central  American 
nations.  He  said  the  bureau  he 
planned  would  supply  news  for  12 
newspapers  in  Central  America. 


The  Jury  Reported 
Just  at  Press  Time  j 

And  their  “guilty”  verdict  for  a 
big-shot  politician  rocked  the 
town.  Why  can’t  juries  pay  at¬ 
tention  to  deadlines?  Makeover 
followed  makeover  as  interviews 
and  “angles”  leapt  from  busy 
typewriters.  But  t’ne  crisis  was 
all  outside  the  plant.  Inside, 
every  move  was  timed  to  the 
instant,  with  Certified  Mats 
shortening  the  interval  between 
make-up  and  press-room. 

aUTIFIED  DRY  MAT  (ORP. 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 


IfouVe  cmltf  ;/ust  6e^un  when  you've 
covered  the  urban  partoftiie4Q/:45tate 
market  •  •  •  Uu/o-thirds  of  the  business 
in  this  rich  area  lies  Cfuiside  the  citi^  ■  ■  ■ 

^ke  pesmt is  that  the 

Globe-Democrat  covers  the  entire 
market,  including  557  towns  so 
im|x)rtant  yem  can  't  afford 
to  miss  tliem  ■  - 


The}kw5pa[)er(f 


The4Q^StOte 


LARGEST 


o  tISME  r’s  STATEME'*T  9 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  raVlN 


J.  Feldmann,  national 
manager,  for  the  idea. 


Surveys 

UNIQUE  among  reader  surveys,  so 
far  as  we  know,  is  one  just  made 
by  the  Boston  Evening  Transcript.  It 
is  imique,  that  is,  in  method.  The 
survey  questionnaire  was  printed  up 
as  a  16-page  booklet,  3%x81^  inches 
in  size,  and  was  included  as  a  sep¬ 
arate  section  of  the  Transcript’s  issue 
of  Feb.  17.  The  back  cover  of  the 
booklet  constituted  a  business  reply 
envelope.  Readers  had  only  to  fill 
out  the  questionnaire  and  drop  the 
booklet  into  the  nearest  mail  box.  It 
will  be  interesting  to  know  what  the 
returns  will  be.  Our  bet  is  that  they 
will  be  pretty  good.  The  whole  idea, 
it  seems  to  us,  should  appeal  to  read¬ 
ers  and  make  them  want  to  co¬ 
operate,  something  highly  important 
in  getting  an  adequate  return  from 
any  survey. 

The  questionnnaire  itself  was  well 
put  together.  It  went  rather  deeply 
and  pointedly  into  reader  habits,  both 
as  to  reading  and  buying.  There  was 
a  glint  of  humor  in  the  questions, 
enough  to  keep  readers  interested. 
Spot  cartoons  were  used  to  brighten 
up  the  booklet.  The  questions  occu¬ 
pied  the  upper  half  of  each  page,  the 
lower  half  being  devoted  to  a  plug 
for  the  Transcript 
The  whole  idea  appeals  to  us.  In 
one  form  or  another,  it  could  probably 
be  u.sed  with  profit  bv  all  newspapers. 
Before  you  try  anything  like  it  how¬ 
ever,  you  had  better  check  with  the 
postal  authorities.  President  Richard 
N.  Johnson  of  the  Transcript  tells  us 
that  difficulties  were  encountered  be¬ 
fore  the  Post  Office  Department  gave 
its  permission. 

Eyes  and  Ears 

Another  survey  hit  our  desk  this 
week,  too,  one  reported  by  Look 
magazine  althoueh  not  made  by  them 
or  for  them.  This  survey,  it  appears, 
was  made -by  a  public  relations  corm- 
sel  for  a  large  national  organization, 
the  purpose  being  to  learn  people’s 
reaction  to  hearing  aids  and  eye 
glasses.  But  to  hide  the  purpose  and 
avoid  concentration  on  these  specific 
questions,  a  lot  of  others  were  put  in 
as  blinds — like  asking  for  favorite 
movie  actors,  favorite  fruits,  favorite 
magazines,  etc. 

That,  of  course,  is  a  legitimate 
psychological  trick  in  surveys.  What 
annoys  us,  however,  is  that  the  public 
relations  people  made  the  survey  over 
a  trick  name,  “Public  Education  Cam¬ 
paign.”  It  occurs  to  us  that  this  is 
misleading.  It  probably  resulted  in  a 
pretty  good  response.  But  it  suggests 
something  that  it  is  not,  so  far  as  we 
know — a  public  campaign  that  has 
something  to  do  with  public  education. 
The  public  is  currently  being  sub¬ 
jected  to  a  lot  of  surveys.  If  tricks 
like  this  are  pulled  on  them  too  often, 
their  patience  will  be  exhausted.  A 
public  reaction  against  surveys  would 
deny  us  a  wealth  of  important  and 
essential  information. 

This,  however,  does  not  detract  from 
Look’s  report  of  the  survey,  in  which 
they  show  up  very  well.  "The  report 
is  an  excellent  piece  of  work  and 
Look  deserves  commendation  for  it. 

Housing 

THE  February  issue  of  the  Archi¬ 
tectural  Forum,  carries  a  story  about 
one  of  the  most  constructive  news¬ 
paper  promotions  we  have  heard  about 
in  some  time,  the  Bridgeport  (Conn.) 
Herald’s  low-cost  local  housing  project. 


It  seems  that  the  Herald,  along  with 
lots  of  others,  wondered  what  was  the 
matter  that  low-cost  houses  weren’t 
being  built  in  its  community.  So  it 
sponsored  a  design  for  such  a  house 
drawn  by  a  local  architect.  The  Her¬ 
ald  estimated  such  a  house  could  be 
built  for  $2,300.  Actual  building  cost 
was  within  $23  of  that  figure. 

The  result  of  the  promotion  was 
that  the  house  was  sold  before  com¬ 
pletion,  the  commimity  received  an 
education  in  low-cost  housing,  and 
Bridgeport  seems  to  be  in  for  a 
period  of  new  home  construction. 
There  were  other  results,  too.  The 
campaign  lasted  three  months.  The 
Herald’s  Sunday  real  estate  page 
usually  averages  some  70-column- 
inches  of  advertising  and  80-column- 
inches  of  editorial  matter.  When  the 
house  was  completed,  real  estate 
spread  itself  over  three  pages  which 
carried  260-column-inches  of  adver¬ 
tising. 

Instead  of  the  usual  two  or  three 
inquiries  a  week,  the  real  estate  page 
had  more  than  a  dozen  inquiries  a 
week  during  the  campaign — over  200 
in  all,  asking  specifically  about  the 
house.  This  despite  the  fact  that  in¬ 
quiries  were  not  encouraged. 

Here  is  the  kind  of  promotion  that 
benefits  not  only  the  Herald  and 
Bridgeport,  but  all  newspapers — and, 
as  the  Forum  remarks,  “Building  as 
a  whole  stands  to  benefit,”  too. 


Dear  Boss 

IT’S  not  praising  it  too  highly  to  say 
that  somewhere  on  the  wall  of  every 
newspaper  promotion  department 
there’s  a  place  for  a  nage  ad¬ 
vertisement  that  ran  in  the  Hous¬ 
ton  (Texas)  Chronicle  on  Sunday, 
Feb.  4.  It  was  headlined  simnlv, 
“Dear  Boss.”  Copy  was  in  the  form 
of  a  letter  to  the  boss  written 
after  hours  by  “Joe,”  the  hard-work¬ 
ing  promotion  man.  In  it  he  foils 
the  boss,  in  language  that  is  straight¬ 
forward  and  sincere,  the  kind  of  an 
ad  he  would  like  to  write  for  the  Sun¬ 
day  paper.  He  would  tell  about  the 
people  who  work  for  it.  about  their 
ideals  and  the  ideals  of  those  who 
shape  the  paper’s  policy,  about  their 
loyalty  and  faithfulness.  Reading  it, 
one  gets  a  fine  picture  of  the  Chronicle 
as  an  institution  of  living  men  and 
women.  It’s  one  of  those  ads  that 
makes  you  proud  to  be  identified  with 
the  newspaper  profession — if  there’s 
any  sentiment  left  in  you  at  all.  It’s 
an  ad  that  could  easily  haye  been 
pompous  and  empty.  Instead,  it  was 
real  and  honest  and  we  thoroughly 
enjoyed  it. 

Valentine 

SCORE  a  hit  for  the  Des  Moines  Rea- 
ister  and  Tribune  for  a  neat  little 
promotion  last  week,  a  Valentine  that 
went  to  adyertisers  and  agency  peonle. 
It  was  timely  and  it  was  cute  and  it 
put  oyer  its  idea.  The  Valentine  made 
good  use  of  a  couple  of  cartoon  draw¬ 
ings  showing  a  young  couple  on  a 
courting  sofa.  The  gal  was  the  ad¬ 
vertiser  and  the  boy,  the  Register  and 
Tribune.  “Oh.”  he  says.  “I’m  iust  like 
any  other  city  guy.”  To  which  the 

girl  friend  renlies.  “Rnf  voti’ve  ffot 

what  it  takes.”  And  the  inside  of  the 
folder  tells  just  what  the  Register  and 
Tribune  has  that  makes  it  a  buy  for 
adyertisers.  Mailing  was  in  a  plain, 
hand-addressed  enyelope  to  giye  it  a 
personal  touch.  Credit  goes  to  Charles 


“Nor  Rain,  Nor  Snow  .  . 

TO  the  Birmingham  (Ala.)  News 
goes  a  great  big  hand  for  an  excel¬ 
lent  page  advertisement  in  the  issue 
of  Feb.  13  praising  and  thanking  its 
carrier  boys  for  getting  through  to 
subscribers’  homes  “the  morning  after 
the  big  snow.”  “It  is  such  incidents 
as  this,”  the  copy  concludes,  “that 
mark  a  great  newspaper  and  keep  it 
close  to  the  heart  of  every  reader- 
family.”  And  it  is  such  pages  as  this, 
too,  that  help  keep  alive  the  devotion 
both  of  readers  and  of  members  of  the 
paper’s  family. 

■ 

Building-Loan  Group 
To  Use  Newspapers 

Philadelphia,  Feb.  19 — This  week, 
for  the  first  time,  23  State  chartered 
and  Federal  insured  building  and  loan 
associations  in  Philadelphia  resorted 
to  newspaper  advertising  to  tell  the 
general  public  the  story  of  their  sur¬ 
vival  through  the  depression  and  the 
advantages  of  making  investments  in 
long  established  associations  which 
have  stood  the  test  of  greater  State 
and  Federal  supervision. 

Editor  &  Publisher  learned  that  an 
extensive  advertising  campaign  has 
been  planned  on  a  group  basis  and  it 
will  extend  into  the  late  Summer. 
The  drive  will  be  handled  by  the 
Adrian  Bauer  Advertising  Agency, 
Philadelphia,  with  Henry  Haas  as  ac¬ 
count  executive. 

“The  first  insertion  of  500  lines  was 
made  on  Wednesday  in  the  Philadel¬ 
phia  Evening  Bulletin,”  Mr.  Haas  said. 
“The  advertisements  will  appear  once 
a  week  in  all  Philadelphia  newspapers 
on  a  staggered  basis.  We  eventually 
expect  to  extend  the  drive  throughout 
the  State. 

“The  campaign  will  stress  the  fact 
that  these  old  associations  have  gone 
through  a  trying  period  and  remained 
sound.  The  mere  fact  that  they  have 
been  able  to  survive  strict  State  and 
Federal  supervision  indicates  their 
financial  soundness.  But  that  story 
has  never  been  told  before  through 
advertising  and  that  is  the  purpose  of 
this  campaign.  We  selected  the  news¬ 
paper  medium  because  we  believe  it  is 
the  best  one  to  reach  a  home  group.” 


advertising  Canadians  Seek  to  Win 
U.  S.  Pulp  Market 

Toronto,  Ont.,  Feb.  20 — A  .wli^ 
committee  of  the  Ontario  Legislature 
today  decided  to  recommend  to  the 
Legislature  this  afternoon  that  the 
House  act  to  permit  the  export  of 
pulpwood  from  lands  leased  by  the 
Crown  to  the  railways  and  other  cor¬ 
porations.  Such  export  is  now  for¬ 
bidden.  Motion  to  permit  the  export 
was  made  by  Provincial  Secre^ 
Harry  Nixon.  Conservative  Leader 
George  Drew  refused  to  vote  on  the 
groimd  the  committee  had  no  evidence 
on  which  to  formulate  a  decision. 

The  resolution  set  forth  that  now 
was  an  opportunity  for  Canada  to 
gain  the  market  in  the  U.  S.  formerly 
enjoyed  by  the  Scandinavian  coun¬ 
tries.  Any  such  right  should  be  sub¬ 
ject  to  renewal  aimually,  said  Mr, 
Nixon,  in  order  that  no  vested  interest 
in  export  would  be  created. 

Mr.  Drew  suggested  the  committee 
should  deal  first  with  his  previously 
presented  motion  for  a  round  table 
conference  of  all  parties  interested  in 
the  exploitation  of  Ontario’s  timber 
reserve. 

Mr.  Nixon  said  he  felt  such  a  con¬ 
ference  was  desirable  and  he  would 
move  a  recommendation  to  the  House 
that  the  Minister  of  Lands  and  Forests 
be  authorized  to  call  such  a  confer¬ 
ence  or  a  series  of  them.  Mr.  Nixon 
said  Premier  Hepburn  approved  the 
proposal  and  would  do  his  best  to 
attend  such  a  conference. 

NEW  Miami' AGENCY 

Formation  of  Tucker-Winsten,  Inc. 
a  new  agency  in  Miami,  has  been  an¬ 
nounced.  Mr.  Winsten  for  the  last 
seven  years  has  been  with  Kelly, 
Nason  and  Winsten  and  Lennen  1 
Mitchell,  New  York  agencies.  Mr 
Tucker  formerly  conducted  the  Bruner 
Tucker,  Inc.,  Miami  agency  for  thiM 
years.  Art  and  production  will  be  di¬ 
rected  by  Ed  Sandback,  formerly  art 
director  of  Loomis  and  Hall,  and  re¬ 
cently  art  director  of  Nachman- 
Rhodes,  Inc.,  Augusta,  Ga.  agency. 
The  new  company  is  located  in  the 
Du  Pont  Bldg.,  Miami. _ 


DAILY  GETS  TAX  REFUND 

The  Bureau  of  Internal  Revenue  has 
refunded  $1,803.01  to  the  Portland 
(Ore.)  Journal  representing  the  tax 
and  interest  paid  in  1936  under  Title 
IX  of  the  Social  Security  Act.  The 
daily  had  paid  taxes  for  its  carriers 
on  assessment,  and  appealed  the 
ruling. 
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)eieat  of  Long 
Machine  in  La.  Is 
Httributed  to  Press 

Newspaper  Campaigns 

jLargely  Responsible  for 

Ousting  Huey's  Successors 

New  Orixans,  La.,  Feb.  21 — A  mili- 
t,nt  press  campaign,  led  by  New  Or¬ 
leans  and  Shreveport  dailies  and  par- 
tcioated  in  by  a  majority  of  the  State’s 
tewspapers  is  credited  in  large  part 
ith  the  poll  defeat  Tuesday  of  what 
as  regarded  as  the  first  dictatorship 
er  set  up  in  the  United  States. 

With  the  election  of  reform  candi- 
icate  Sam  Houston  Jones  over  Gover- 
is:  Earl  Kemp  Long,  brother  of  the 
,;te  Huey  P.  Long,  by  approximately 
OOO  votes,  came  the  end  of  the  state 
chine  founded  by  Huey  and  car¬ 
ed  on  by  his  political  heirs. 

Vote  Not  Complete 
Four  of  Jones’  six  running  mates  for 
rer  high  state  offices  went  in  and 
.e  machine  lost  about  75%  of  the 
^islature  and  parish  offices.  The 
al  vote  tabulation  is  not  yet  corn- 


type  and  was  a  constant  menace  to 
press  freedom  and  the  fundamental 
liberties.” 

George  W.  Healy,  Jr.,  managing 
editor  of  the  Times-Picayune,  said 
the  election  result  should  be  reassur¬ 
ing  to  those  who  have  tended  to  doubt 
the  processes  of  democracy.  “This  also 
should  reassure  those  doubting  Thom¬ 
ases  who  believe  that  the  power  of 
the  press  is  waning.” 

Colonel  James  M.  Thompson,  pub¬ 
lisher  of  the  Item-Tribune  stated; 

“It  is  impossible  in  brief  space  to 
explain  to  people  who  do  not  know 
Louisiana  political  conditions  at  first 
hand,  the  revolution  or  affairs  which 
will  be  worked  by  the  election  of 
Sam  Houston  Jones  as  Governor  of  the 
state,  of  his  state  administration,  and 
of  a  working  majority  of  anti-machine 
legislators  in  the  House  and  Senate. 

“For  nearly  12  years  Louisiana  has 
been  outside  of  the  Union  and  un¬ 
der  a  dictatorship.  The  Item  and 
Tribune  have  opposed  Earl  Long  and 
the  state  machine  ticket  in  this  elec¬ 
tion  as  vigorously  as  they  opposed 
Huey  Long  in  every  election  in  which 
he  ran  for  office  in  Louisiana. 

“Because  of  the  extraordinary  fight 


Sam  Jones  made  and  the  extraordi¬ 
nary  circumstances  surrounding  his 
candidacy,  he  becomes  immediately  a 
national  figure. 

“At  any  rate  Louisiana  is  coming 
back  into  the  Union  and  today  the 
Item  and  Tribune  and  most  Louisi¬ 
anians  are  saying  thank  God  for  that.” 

■ 

Midwest  Circulators 
Elect  Scott  President 

Kannsas  City,  Mo.,  Feb.  21 — Fewer 
programmed  speeches  and  more  dis¬ 
cussions  of  problems  confronting 
newspapers  occupied  more  than  100 
attending  the  silver  anniversary 
meeting  of  the  Midwest  Circulation 
Managers’  Association  here  Feb.  19-21. 

“Increased  revenues  to  offset  mount¬ 
ing  costs  of  production”  was  the  pre¬ 
dominant  Aeme  with  more  and 
more  papers  reporting  subscription 
rate  raises.  Publishers  in  most  in¬ 
stances  were  reported  gratified  at  in¬ 
creased  revenue,  despite  circulation 
drops. 

Much  interest  was  evidenced  in  the 
explanation  of  weekly  pay  routes  by 
Vernon  Kelso,  now  of  the  Des  Moines 
Register  and  Tribune.  This  system  of 


mail  deliveries  six  days  a  week  with  a 
carrier  delivering  a  Sunday  edition  and 
collecting  at  the  same  time  was  orig¬ 
inated  by  Kelso  when  he  was  with  a 
newspaper  in  Shawnee,  Okla.  He  said 
the  system  now  is  issued  by  some  pa¬ 
pers  having  as  many  as  1,000  weekly 
pay  routes. 

Tom  Collins,  assistant  to  the  pub¬ 
lisher,  Kansas  City  Journal,  was  the 
main  speaker  at  a  luncheon  Monday. 
The  dinner  speakers  were  Don  Davis, 
manager  of  the  Birmingham  (Ala.) 
News-Age  Herald  and  president  of  the 
ICMA;  L.  W.  McFetridge,  Tulsa  World, 
ICMA  secretary,  and  Jack  Estes,  Dal¬ 
las  News,  chairman  of  the  board. 

The  following  officers  were  elected: 
E.  E.  Scott,  Springfield  (Mo.)  News¬ 
reader  and  Press,  president;  Paul  S. 
Fernald,  Bartlesville  (Okla.)  Enter¬ 
prise-Examiner,  first  vice-president; 
G.  R.  Boyd,  Independence  (Mo.) 
Examiner,  re-elected  secretary -treas- 


NAMES  'SPECIAL' 

The  Mangum  (Okla.)  Daily  Star  has 
appointed  Southwest  Dailies,  Mem¬ 
phis,  as  their  national  advertising  rep¬ 
resentative,  effective  March  1,  1940. 


Hie  Long  machine,  whose  leaders 
ide  frequent  unsuccessful  attempts 
I  control  and  subsidize  the  Louisiana 
css,  entered  the  election  campaign 
•erely  rocked  by  political  scandals 
recent  months. 

Twelve  leaders  and  associates  were 
convicted  or  pleaded  guilty  to  federal 
and  state  law  violations  and  190  others, 
-ncluding  former  Governor  Richard 
Leche,  are  under  indictment. 

Scandal  exposes  followed  one  after 
another  after  Leche  suddenly  re¬ 
igned  last  June  when  the  States  and 
he  Times-Picayune  charged  him  with 
deing  involved  in  construction  irregu- 
arities  on  the  L.  S.  U.  campus.  Dr. 

s  Monroe  Smith,  placed  in  the 
school  presidency  by  Huey.  Long,  fled 
to  Canada  after  these  newspapers  de- 
manded  inspection  of  university  books. 
Smith  now  is  in  the  state  penitentiary 
ater  pleading  guilty  to  various  charges 
f^Jiging  from  fraud  to  forgery.  Today 
is  on  trial  on  mail  fraud 
“STges  in  Alexandria,  La. 

The  Shreveport  Times,  Shreveport 
Journal,  Monroe  News-Star  and 
lomi^  World,  are  other  dailies 
joined  the  intensive  crusade 
sgaiiut  the  administration,  culminat- 
wg  m  general  newspaper  support  of 
ones.  Lake  Charles  attorney,  for 
governor. 

Russ  Kintzley,  reporter,  and  Oscar 
«eton  and  Anthony  P.  Vidacovich, 
f  fhe  States,  were  at- 

while  photographing  a  street 
PoU  booth  scene,  by  group  Long  sup- 
They  were  unhurt.  Valeton, 
*no  went  to  Vidacovich’s  assistance, 
arrested. 

Uad  of  45,000 

estimated  that,  including 
Wroxiinately  25,000  votes  stolen  by 
*  machine  in  New  Orleans,  Jones’ 
lead  is  actually  45,000  to  50.000. 
J«ked  for  comment,  L.  K.  Nichol- 
the  'Times-Picayune 
^blishmg  Company  said: 

^  we  are  gratified  that  our 

^  to  return  decency  and  honesty 
government  have  met  with  over- 
12  v  I  f^ccess.  This  has  been  a 
an/ 4^  »  Times-Picayune 

jii  New  Orleans  States  feel  that 
Duf  effort  that  have  been 

mto  our  intensive  crusade  of  re- 
p)»  been  well  worth  the 

j^'Jjsiana  today  stands  un- 
dirta*  ^  bonds  of  a 

run*;  that  stood  for  cor- 

oa,  demagoguery  of  the  worst 


They’re  Reading  Paper  Printed  on  Texas  Pine 


Before  some  fifty  interested  officials 
and  workers  on  The  Dallas  News, 
at  8:30  Monday.  January  29,  the  big 
(joss  octuple  press  started  its  his¬ 
toric  run  of  newsprint  made  from 
East  Texas  pine  trees  at  Lufkin,  site 
of  the  first  newsprint  mill  in  the 
■South,  commemorating  a  milepost 
in  the  annals  of  papermaking.  With¬ 
out  mechanical  difficulty  the  rolls 
.  .  .  trees  only  a  few  days  before  .  .  . 
came  off  the  press  as  gleaming  news¬ 
papers. 


Chemurgy,  the  application  of  scientific  laboratory 
and  modern  factory  methods  to  products  of  the  soil, 
takes  another  forward  stride  in  Texas  with  the  com¬ 
pletion  of  this  six-million-dollar  newsprint  mill  in 
the  piney  woods  region  of  the  Lone  Star  State. 

The  Dallas  News  is  a  backer  of  this  enterprise,  as  it 
is  of  all  undertakings  that  promise  further  industrial 
development  of  our  State.  In  no  chauvinistic  sense 
we  repeat  the  slogan:  “What  I’exas  makes,  makes 
'Lexas.” 


Texas'  Oldest 

Business 

Institution 


The  Dallas  Morning  News 

“Texas'  Major  Market  Newspaper" 


John  B.  Woodward,  Inc. 
Representatives 


Associates:  The  Semi-Weekly  Farm  News,  The  Texas  Almanac  and  State  Industrial 
Guide,  Radio  Station  WFAA  (50,000  Watts) 
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Much  Over-Exposing 
Found  in  Flash  Photos 


By  JACK  PRICE 


REPRESENTATIVES  of  various  film 

manufacturers  have  been  kept  un¬ 
usually  busy  these  days  because  pho¬ 
tographers  are  still  overtiming  their 
negatives.  These  film  experts  report 
that  most  of  the  over-exposing  is 
due  to  the  lack  of  confidence  in  their 
flash  synchronization  results. 

It  is  odd  that  skepticism  should 
still  remain  after  so  long  a  period 
since  the  introduction  of  high  speed 
emulsions  and  powerful  illumination 
sources.  However,  the  film  techni¬ 
cians  claim  that  this  state  of  xmcer- 
tainty  exists.  They  further  claim 
that  the  results  of  their  surveys  show 
that  many  cameramen  are  resorting  to 
the  time  old  custom  of  correcting  poor 
exposiu'es  by  either  under  or  over¬ 
developing. 

Since,  as  they  point  out,  most  of 
the  trouble  is  due  to  over-exposing 
in  flash  synchronization  photos,  we 
believe  that  this  condition  can  be 
remedied  by  a  little  educational  cam¬ 
paign.  This  department  has  been  re¬ 
ceiving  many  negatives  sent  to  us 
for  criticism  and  the  films  bear  out 
the  statements  of  the  film  manufac¬ 
turers,  that  their  instructions  are  not 
carefully  adhered  to.  The  informa¬ 
tion  sent  with  the  negatives  proves 
the  point.  Exposures  which  should 
have  been  made  at  1 /200th  of  a  sec¬ 
ond  were  taken  at  half  that  speed. 
Apertures  always  ranged  two  and 
three  stops  larger  than  was  actually 
required. 

We  join  the  film  experts  in  their 
contention  that  better  results  may  be 
more  easily  obtained  if  more  confi¬ 
dence  is  placed  in  the  effectiveness 
of  the  combination  of  speed  emulsion 
and  powerful  light  source.  It  has 
been  demonstrated  that  most  camera¬ 
men  are  not  taking  advantage  of  the 
increased  light  power  and  faster  films. 
The  additional  speed  given  us  by 
science  is  an  added  insurance  for  bet¬ 
ter  pictures.  If  there  is  any  doubt 
regarding  the  materials  employed,  a 
number  of  tests  should  be  made  to 
establish  some  form  of  standardiza¬ 
tion. 

The  film  technicians  wish  us  to  ad¬ 
vise  our  readers  that  it  is  also  im¬ 
portant  to  watch  the  temperature  of 
the  developer  especially  in  the  cold 
weather.  A  photographer  may  easily 
forget  to  allow  for  an  increase  in 
time  for  developing  his  films  after  the 
solution  is  allowed  to  get  colder  dur¬ 
ing  his  absence  on  an  assignment. 
They  also  point  out  that  negatives 
judged  by  a  strong  raw  light  are  often 
wrongly  rated.  Good  quality  nega¬ 
tives  are  not  difficult  to  obtain  if 
more  care  is  exerted  in  producing 
them. 


Tillies^  M.  V.  Atwood,  associate  editor, 
Gannett  Newspapers;  Harry  B.  Baker, 
editor.  International  News  Photos; 
Robert  J.  Dorman,  manager  Acme 
Newspictures,  N.  Y.  C.;  A.  B.  Hecht, 
managing  editor  of  Popular  Photog¬ 
raphy;  Louis  B.  Seltzer,  editor  of  the 
Cleveland  Press,  and  Nat  Howard, 
editor  of  the  Cleveland  News. 

This  realistic  and  frank  approach,  it 
is  hoped,  will  help  somewhat  to  clarify 
the  controversial  subject  of  ethics  in 
portraying  the  news. 

This  year’s  session  will  be  divided 
into  sections  for  the  beginner,  the 
advanced  pictorialist  and  the  strictly 
professional  news  cameraman. 
Through  the  medium  of  these  selec¬ 
tive  discussions  and  demonstrations 
each  group  will  receive  the  desired  in¬ 
formation  and  may  disregard  the  ses¬ 
sions  that  are  of  no  interest  to  it. 


technique  of  coverage  on  the  Squalus 
salvaging  operations;  “Unquestionably 
this  picture  will  rank  among  the  con¬ 
tenders  for  honors  as  the  best  news 
shot  of  the  year.” 

This  prediction  referred  to  the  pho¬ 
tograph  of  the  submarine  Squalus 
made  at  the  instant  that  its  bow  ap¬ 
peared  on  the  surface  before  plunging 
into  the  depths  again.  This  shot  was 
made  by  Staff  Photographer  James 
A.  Jones  of  the  Boston  Post  and  was 
widely  acclaimed  as  an  example  of 
split-second  work.  We  are  accord¬ 
ingly  gratified  to  note  that  the  pic¬ 
ture  was  awarded  first  prize  in  Edi¬ 
tor  &  Publisher’s  annual  news  pic¬ 
ture  contest.  Incidentally,  this  cor¬ 
respondent  did  not  participate  in  the 
judging.  Our  congratulations  to  Mr. 
Jones. 


Range  Finder  Changes 
EUGENE  SMITH,  of  the  photo  staff 
of  the  Cincinnati  Post,  advises  us 
of  some  radical  changes  in  the  range 
finder  that  he  designed  last  year.  He 
relates  that  the  disadvantage  of  the 


Eugene  Smith  operating  camera  fitted  with 
his  newly  designed  range  finder. 


Short  Course 

THE  Third  Annual  Short  Course  in 

News  Photography  under  the  di¬ 
rection  of  the  department  of  journal¬ 
ism  of  Kent  State  University,  Kent, 
Ohio,  to  be  held  March  5-9,  will  be 
highlighted  by  discussions  on  the 
ethical  aspects  of  pictorial  journalism. 
Authorities  on  this  subject  will  de¬ 
bate  the  desirability  and  the  unde¬ 
sirability  of  emphasis  on  sex,  the 
abnormal,  the  too  candid  approach, 
sensational  coverage  of  public  events, 
and  the  faked  photograph. 

Among  those  participating  in  this 
symposium  will  be  Tom  Wallace,  edi¬ 
tor  of  the  Louisville  Times;  J.  Ray 
Hunt,  picture  editor  of  the  Chicago 


Heads  Press  Photogs 
FRANK  BENTLEY,  Los  Angeles  Eve¬ 
ning  Herald  and  Express  photog¬ 
rapher,  was  elected  president  of  the 
Los  Angeles  Press  Photographers  As¬ 
sociation  for  1940  at  a  meeting  last 
week.  He  succeeds  George  Reine- 
king,  manager  of  the  Los  Angeles 
bureau,  INP.  George  Watson,  head 
of  Acme’s  Los  Angeles  bureau,  was 
re-elected  vice-president.  Ira  Guld- 
ner,  AP,  was  elected  treasurer,  and 
Dick  Farrell,  Los  Angeles  Evening 
News,  secretary.  Reineking  will  turn 
the  association  over  to  the  new  of¬ 
ficers  at  an  installation  dinner  Feb. 
26. 


original  finder  was  its  weight,  a  fault 
which  he  undertook  to  correct  by  sub¬ 
stituting  a  lignter  metal  tor  tne 
mountings  and  eliminating  the  brass 
tube  entirely. 

To  accomplish  this  Smith  made  a 
bracket  pattern  of  wood  from  which 
an  aluminum  duplicate  was  cast.  This 
he  shaped  into  position  with  a  hand 
file.  A  hole  the  size  of  the  lens 
periphery  was  drilled  into  this  and 
threaded  to  receive  the  lens.  To 
mount  the  bracket  on  the  lens  board 
four  equi-distant  holes  were  drilled 
into  its  base. 

Presenting  the  major  difficulty  was 
the  bracket  to  hold  the  magnifying 
glass.  Front  and  side  view  arawmgs 
of  the  mount  were  submitted  to  a 
machine  shop  together  with  a  l*/2  x 
3- in.  block  of  duralumin.  Working 
from  these  plans  tne  required  mount 
was  machined.  Both  front  and  back 
mounts  were  coated  with  flat  black  to 
eliminate  reflection.  The  only  optical 
change  was  a  readjustment  of  the  focal 
length  of  the  lenses  in  the  magnifier. 
The  reconstructed  device  is  a  lighter 
finder  which,  to  quote  Smith,  “does 
a  swell  job.” 


Photogs  to  Dance 
THE  Philadelphia  Press  Photograph¬ 
ers  Association  announces  that  its 
Annual  ball  will  be  held  this  year  on 
April  19  at  the  Benjamin  Franklin 
Hotel. 


Boston  Transcript  Has 
12-Page  'Radioscope' 

Supplementing  its  regular  Saturday 
editions,  the  Boston  Transcript  is  giv¬ 
ing  its  readers  a  12-page  tabloid  sec¬ 
tion  devoted  exclusively  to  radio  pro¬ 
grams  and  news  pertaining  to  radio 
broadcasts. 

Termed  the  “Radioscope,”  the  sec¬ 
tion  gives  the  programs  lor  the  entire 
forthcoming  week  including  short 
wave  programs.  The  new  section  is 
the  direct  result  of  reader  surveys. 
Six  staff  men  devote  their  time  exclu¬ 
sively  to  preparing  the  weekly  edi¬ 
tion.  Newsprint  consumption  is  upped 
about  15%  by  the  tabloid  supplement. 

Aside  from  the  regular  broadcast 
listing,  all  programs  are  included  in 
another  listing,  classified  as  to  types 
of  programs. 


How  to  Pick  'eml 

UNDER  date  of  July  22,  1939,  this  de¬ 
partment  stated  in  discussing  the 


Camera  Knights 


MATTHEW  BLACK,  New  Yorkh.- 

nal-American  staff  photogra'i 
who  won  an  honorable  mention 

[ - -  the  newly-c;: 

ated  Magic  Z 
division  of 
Press  Photof: 
phers’  Ass'y^ 
tion  of  New  Y;: 
fifth  annual  a 
hibition  Feb.  ( 
has  been  c&.„ 
ing  the  Ne; 
York  socie; 
beat  for  the  la 
12  years.  Heb 
worked  r. 

Matthew  Black  “Cholly  Kri:; 

erbocker,"  fc 
nal-American  society  writer.  Blsj 
is  first  vice-president  of  the  Pre 
Photographers’  Association. 

Camera  minded  since  he  was  1 
Black  entered  newspaper  work  at  t 
old  International  I  ilm  Service,  the 
the  combined  still  photo  syndice: 
and  newsreel  department  for  ti 
Hearst  organization,  at  15,  as  an  o£; 
boy. 

He  received  his  opportunity  s 
wield  a  camera  during  tne  Wall  btr« 
explosion  emergency. 

Later  he  toured  the  country  with  i 
jazz  band  as  drummer  and  vocaZs: 

Returmng  to  piiotograpny,  he  joi.e; 
International  News  Photos,  where  is 
remained  eight  years  sp>ecializiiig  i: 
society  pictures.  Five  years  ago  hi 
was  transferred  to  do  exclusive  ca.- 
era  work  lor  the  Journal-Americir 
society  section. 


Editorial  Staff  Change 
In  Louisville 


W.  F.  Huffman  Heads 
Northwest  Group 

Minneapolis,  Feb.  19 — Members  of 
the  Northwest  Daily  Press  Associa¬ 
tion  met  here  today  and  yesterday  to 
celebrate  the  group’s  21st  birthday  and 
to  learn  that  b0%  of  the  member  pa¬ 
pers  showed  increases  in  their  national 
advertising  over  a  year  ago. 

William  F.  Huffman,  Wisconsin  Rap¬ 
ids  (Wis.)  Tribune,  was  elected  presi¬ 
dent  of  the  Northwest  association, 
succeeding  Archie  O.  Johnson,  Bis¬ 
marck  (N.  D.)  Tribune,  who  Wcis 
named  chairman  of  the  executive  com¬ 
mittee.  C.  J.  Hunt,  Faribault  (Minn.) 
News,  was  chosen  vice-president;  and 
R.  P.  Palmer,  Minneapolis,  was  re¬ 
named  executive  secretary. 

W.  J.  Jarman,  district  manager  in 
charge  of  sales  for  B.  F.  Goodrich 
Rubber  Co.,  cited  the  company’s  in¬ 
crease  in  sales  resulting  from  news¬ 
paper  advertising.  Phases  of  public 
relations  work  were  discussed  by  V. 
M.  Ramsey  of  Schenley  Distillers  Cor¬ 
poration. 


Neil  Dalton,  managing  editor  of  h 
Louisville  Courier- Journal,  has  an¬ 
nounced  the  following  changes  on  ue 
news  staff: 

Robert  L.  Riggs,  who  has  been  a.- 
sistant  news  editor,  has  been  pro¬ 
moted  to  the  newly  created  post  c! 
assistant  managing  editor. 

J.  Howard  Henderson,  who  la 
headed  the  paper’s  capital  bureau  £ 
Frankfort  many  years,  has  been  trais- 
ferred  to  the  editorial  department* 
write  a  column  of  personal  opini* 
entitled,  “I  Say  What  1  Think." 
derson  has  been  given  free  rein* 
express  his  personal  views,  and  *• 
ready  is  carrying  on  in  his  coluasi 
feud  with  the  ^itorial  writers. 

Allan  W.  Trout,  who  has  been  nip 
city  editor,  has  taken  over  the  «• 
bureau  at  Frankfort.  He  was  ^ 
ceeded  on  the  night  city  desk  by 
Herchenroeder,  member  of  the  net- 
staff. 

New  members  of  the  Courier-Jo®’ 
nal  news  staff  include  J.  S. 
resigned  recently  as  managing  ^ 
of  the  Atlanta  Journal;  George 
who  left  the  post  of  executive 
of  the  Macon  (Ga.)  Telegraph;  Ji®-^ 
Jones,  sports  columnist,  former  spo^ 
editor  ot  the  Richmond  (Va.) 
Dispatch;  Tom  Ochiltree,  former 
lative  reporter  for  the  /ndw'-.-^j 
Times,  who  will  be  field  reporter  - 
special  writer  in  Indiana;  and  J-  B- 
ford  Taylor,  former  city  editor  ^" 
defunct  Herald-Post  at  Louisville.  ‘ 
until  recently  chief  KentuAy  | 
reader  for  the  Kentucky  edition  ot 
Cincinnati  Enquirer. 


jilB 


KY.  CHAIN  STORE  TAT 

The  Kentucky  legislature  has 
and  Governor  Keen 
signed,  a  chain-store  tax  bill 
tive  June  15.  License  fees  ran^  ^ 
$25  for  each  store  up  to  five,  w 
each  for  more  than  250  stores. 


i 
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Jersey.  Prior  to  the  repeal  of  P*ro-  Campaign  Outline 
hibition,  hundreds  of  small  growers  BECAUSE  of  the  wide  distribution  of 
sold  their  output  before  it  was  picked.  apple  orchards  (they  are  found  in 
The  grapes  went  to  industrial  centers,  practically  every  state  in  the  Union) 
were  sold  in  a  few  days  to  people  who  our  outline  will  be  confined  to  this 
made  their  own  wine.  fruit.  Here  are  several  steps  that 

With  the  ending  of  Prohibition,  should  be  taken  before  drawing  up  a 
many  people  switched  to  inexpensive  plan  for  the  advertising, 
wines  in  gallon  jugs.  How  could  the  First — Have  the  circulation  depart- 

100-odd  small  independent  growers  of  ment  make  a  circulation,  distribution 
grapes  find  a  new  market?  Most  of  map.  Know  in  advance  the  limits  of 
these  growers  are  production  men  and  your  coverage.  Second — From  the 
farmers.  Few  of  them  are  sales-  State  Board  of  Agriculture,  obtain  last 
minded — fewer  still  have  an  idea  about  year’s  figures  of  apple  production  by 
advertising  or  merchandising.  counties.  Third — Obtain  from  the 

These  small  growers  of  grapes.  State  Board  the  names  of  a  group 
apples,  berries,  cantaloupes,  pears,  etc.,  of  growers  in  the  county  or  counties 
represent  a  group  of  prospects  that  nearest  to  your  paper.  Fourth— Call 
we  believe  can  be  helped.  Retail  food  on'  a  half-dozen  of  these  growers  and 
stores  that  specialize  in  fruits,  located  obtain  from  them  their  total  produc- 
within  an  hour  or  so  to  these  smaller  tion  figures,  their  sales  made  at  a 
growers,  are  another  group  of  pros-  profit,  their  sales  made  at  a  loss,  and, 
pects.  if  possible,  the  amount  of  surplus  that 

The  problem,  then,  is  how  to  get  was  allowed  to  rot  on  the  ground  oi- 
these  two  prospects  to  join  hands  and  trees. 

build  a  program  of  advertising  and  With  this  information,  and  samples 
selling  the  surplus  quantities  that  each  of  their  fruit,  visit  any  large  inde¬ 
year  are  allowed  to  rot,  or  are  sold  pendent  fruit  store,  or  the  nearest 
to  a  broker  at  less  than  production  local  division  offices  of  a  chain  store 
costs.  (Conti)iued  on  next  page) 


ow  NEWSPAPER 

ADVERTISING  WORKS 


Each  week  en  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
an  a  retail  outlet,  these  studies  should  be  of  equal  interest 
•  to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  157.  Fresh  Fruits 


iCE  1899,  per  capita  consumption  ahead,  no  one  knows  exactly  when  a 
if  fresh  fruits — lemons,  oranges,  given  crop  of  fruit  will  be  ready  to  be 
rtfruit,  apples,  etc. — has  increased  picked,  packed  and  shipped  to  the 
a  151  lbs.  to  172  lbs.— that’s  a  13.9%  more  than  300,000  retail  markets  that 
:ease.  Canned  fruits  have  in-  specialize  in  the  sale  of  fresh  fruits, 
ised  from  2.3  lbs.  to  10.6  lbs. — an  The  orange  and  lemon  people  of 
'ease  of  360.87%.  California  have  done  the  most  out- 

,'1  1935,  apple  production  in  the  standing  job  of  production,  distribu- 
:;ed  States  was  167,283,000  bushels  tion  and  advertising.  Through  their 
aough  to  provide  every  man,  laboratories  and  experimental  stations, 
c.an  and  child  with  one  and  a  quar-  they  have  succeeded  in  stabilizing 
bushels  of  apples.  production,  they  have  leveled  off  the 

1  1936,  our  grape  production  was  peaks  and  filled  in  the  valleys.  Every 
ti.;90  short  tons— enough  to  pro-  month  some  crop  is  matiu-ing— every 
le  every  person  with  about  28  month  the  convert  to  oranges  and 
Lids  of  grapes.  lemons  has  a  regular  supply  of  these 

[fe  produced  in  1936,  24,128,000  health-giving,  delicious  fruits. 

tr.els  of  pears — enough  to  provide  Some  day,  we  may  have  fresh  straw- 
r>  family  with  about  4  '5ths  of  a  berries  365  days  a  year.  It’s  possible, 
lel  of  fresh  pears.  if  the  producer  could  be  assured  a 

I  or  peach  production  in  1936  was  market.  Apples  are  on  sale  every  day 
18,000  bushels — enough  to  provide  of  the  year.  Enormous  cold  storage 
7  family  with  about  IV2  bushels,  plants  now  make  this  possible.  Bananas 
.dd  to  these  enormous  production  have  for  years  been  available  every 
:es  the  strawberries,  cherries,  day  in  the  year. 

fberries,  apricots,  figs,  cantaloupes.  But,  the  wastage  of  certain  crops 
■eberries,  currants,  blackberries  such  as  apples  and  grapes  is  almost 
raspberries,  and  you  have  a  total  unbelievable.  Why?  Because  the 
L:  production  that  is  not  equalled  typical  niarketing  set  up  for  these 
t  *here  in  the  world. 

?ha!  we,  as  a  nation,  are  fruit  con- 
kas,  and  that  we  consume  more 
r.  twice  as  much  fruit  as  we  did 
p  decades  ago,  is  beyond  question, 

F  the  surface  of  most  local  food 
■kets  hasn’t  as  yet  been  scratched. 

F  if  of  this  may  be  seen  in  any  local - 
( that  is  in  a  part  of  a  fruit  area, 
r-'  an  example,  at  the  height  of  the 
p  e  and  peach  seasons  in  New  Jer- 
I  one  can,  within  a  two-hour  auto 

!.  pass  at  least  a  hundred  country- 
noarkets  and  see  apples  or  peaches 
td  in  peck,  half-bushel  and 
d  containers,  at  prices  that  are 
1007c  to  500%  less  than  the  prices 
d  in  neighboring  retail  markets 
lanhattan.  New  York  City. 

feting  Problem 
^  marketing  of  fruit  is  a  highly 
tomplex  operation.  Nature  doesn’t 
Nit  railroad  time  tables,  or  the 
phes  of  the  consumer,  when  she 
N  to  ripen  fruit.  She  relies  on  two 
and  rain.  Since  man 
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AN  ADVERTISING  AGENCY 

That  Knows  How 

TO  USE  NEWSPAPERS! 


#  I  n  our  files  are  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  "How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,”  will 
be  made  on  request. 


J.  M.  HICKERSON  Inc. 

Advertising 

110  East  43nd  5lr««t,  New  York  City 


YOU'RE  TELLING  ME 


to  ask  if  I  had  a  tooth.  .And  Daddy 
couldn't  talk  to  us  when  he's  out 
of  town.  -And  Mother  would  he 
tied  down  just  something  awful. 

‘•.And  .sup|)ose  one  of  us  sud¬ 
denly  took  sick?  Or  there  was  a 
fire?  Or  a  robber,  maybe?  Well, 
I  don't  worry  about  those  things 
when  I  see  the  telephone. 

“  ‘Doesn’t  cost  much,’  my  Daddy 
.says.  .And  Mother  says,  ‘I  don’t 
know  what  I'd  do  withwut  it.’  ” 


1  hat's  a  funny  one.  You're  tell¬ 
ing  me  what  a  great  thing  the 
telephone  is.  .As  if  I  didn't  know! 

“Why,  I’m  one  of  the  main 
reasons  there’s  a  telephone  in 
our  house.  For  you  can  bet  your 
life  I  keep  the  folks  pretty  busy 
around  here. 

‘•Just  think!  If  we  didn’t  have 
a  telephone,  we  couldn’t  order 
things  in  a  hurry  from  the  stores. 
And  Grandma  couldn’t  call  up 


The  Weekly  Newsmagazine 

Ec/ifor/o/  offices  in 
••£»!  YORK  CHICAGO 
OETROIT  PHILADELPHli 
^OSAHGEltS  SAN  FRANCI! 
WASHINGTON 
fONJON  PARIS 


Positive  Lock 


does  not  depend  on  springs 
to  hold  plates.  Quick 
action.  Fastest  printing 
speeds  Safest. 

Send  for  Catalog 


rull  services  of 
the  ASSOCIATED  PRESS 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


BELL  TELEPHONE  SYSTEM 


EDITOR 


P  U  B  L  I  Slii 


45  Million  Lines 
Of  Local  Ads  Based 
On  FHA  Material 

1,200  Dailies  Shared  This 
During  1939  .  .  .  National 
Not  Included 

Washington,  D.  C.,  Feb.  19 — ^Ap¬ 
proximately  1,200  dailies  shared  45,- 
000,000  lines  of  local  advertising  in 
1939  based  on  material  supplied  by 
the  Federal  Housing  Administration. 

The  tabulation  of  linage  which 
shows  the  equivalent  of  19,463  stand¬ 
ard  pages  indicates  a  new  high  for 
the  six  years  of  FHA  activity. 

These  figures  do  not  include  the 
national  advertising  of  materials  and 
supply  houses,  although  FHA  offi¬ 
cials  believe  the  spurt  in  that  typ)e 
of  copy  may  reasonably  be  attributed 
to  the  encouragement  given  by  gov¬ 
ernment-insured  loans. 

Cites  Real  Estate  Sections 

In  the  early  days  of  the  Federal 
Housing  Administration,  daily  news¬ 
papers  were  circulated  with  informa¬ 
tion  as  to  the  availability  of  free  mats 
and  material  suggesting  methods  for 
conducting  advertising  drives  on  home 
modernization.  When  the  federal 
agency  moved  into  the  field  of  mort¬ 
gage  insurance,  the  type  of  material 
was  changed  accordingly. 

Citing  the  fact  that  real  estate 
pages  had  virtually  disappeared  from 
the  daily  newspapers  in  1934,  when 
the  FHA  came  into  existence,  the 
bureau  makes  the  claim  that  its  ac¬ 
tivity  has  been  the  largest  single  fac¬ 
tor  in  the  return  of  those  sections. 
But  the  tabulation  of  linage  for  1939, 
above  mentioned,  counts  only  the 
copy  which  has  a  publicized  FHA 
tie-up. 

Since  the  program  caught  on,  news¬ 
papers  were  no  longer  contacted  at 
frequent  intervals,  but  material  has 
been  supplied  only  upon  request. 
Field  men — of  whom  there  are  65  in 
the  several  states — are  instructed  to 
consult  advertising  managers  in  their 
localities,  offer  their  suggestions  and 
aid.  Most  of  the  field  men  are  for¬ 
mer  newspaper  workers  in  both  edi¬ 
torial  and  advertising  departments. 

Almost  Self-Supporting 

Unlike  most  other  alphabetical 
agencies,  the  tenure  of  FHA  was  not 
fixed  in  the  statute  creating  it.  It  is, 
therefore,  likely  to  take  its  place  with 
the  old  line  government  departments. 
Most  of  the  mortgage  loans  which  have 
been  insured  have  nearly  20  years 
to  run. 

By  making  appraisal  and  other  ser- 
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vice  charges,  the  agency  earns  reve¬ 
nue  which  makes  it  about  self-sup¬ 
porting.  No  federal  funds  are  loaned 
to  home  builders,  but  banks  and  other 
lending  agencies  may  have  their  in¬ 
vestments  in  that  field  insured  up  to 
10%  of  the  entire  amoimt  placed. 
Payments  imder  that  plan  of  insur¬ 
ance  have  been  negligible. 

The  most  difficult  job  encountered 
by  FHA  personnel  assigned  to  pro¬ 
mote  advertising  was  that  of  “selling” 
banks  the  idea  of  merchandising  their 
services  through  the  columns  of  news¬ 
papers. 

“They  would  buy  half  a  page  to 
print  a  financial  statement  in  figures 
and  language  which  few  read  and 
still  fewer  understood,  but  they 
wouldn’t  think  of  running  an  adver¬ 
tisement  to  attract  a  prospective  home 
builder,  with  good  collateral,  plus 
federal  insurance  of  repayment,”  ex¬ 
plained  a  spokesman. 

Herald  Tribune  Sells 
Charity  Roto  Pages 

Part  II  of  the  New  York  Herald 
Tribune’s  Sunday  Gravure  Section 
Feb.  18  was  devoted  to  benefit  ad¬ 
vertising  for  the  New  York  Infirmary 
for  Women  and  Children  under  a 
unique  plan,  now  in  its  tenth  year, 
whereby  the  Herald  Tribune  sold  to 
the  Infirmary  at  a  special  rate  the 
eight-page  section  and  the  Infirmary 
in  turn  sold  the  space  to  advertisers 
at  a  full  one-time  gravure  rate. 

Many  national  advertisers,  includ¬ 
ing  Sheffield  Farms,  Plymouth,  De 
Soto,  Pepsi-Cola,  Ford,  American 
Airlines,  Colonial  Beacon  Oil  Com¬ 
pany,  and  many  local  advertisers, 
were  featured  in  the  section.  Pro¬ 
ceeds  of  the  ads  went  to  the  Infirmary. 
All  the  photographs,  of  which  the 
captions  were  tied  in  with  advertis¬ 
ing,  were  posed  exclusively  for  the 
Infirmary  by  members  of  New  York 
society.  A  similnr  gravure  section 
will  be  published  by  the  Herald  Trib¬ 
une  on  March  17. 

LIBRARIANS  TO  MEET 

The  32nd  annual  convention  of  the 
Special  Libraries  Association  will  be 
held  June  3-6  at  the  Claypool  Hotel, 
Indianapolis.  Mrs.  Irene  M.  Strieby, 
librarian  of  the  Lilly  Research  Lab¬ 
oratories,  Indianapolis,  is  the  national 
convention  chairman  and  Miss  Alma 
C.  Mitchell,  librarian  of  the  Public 
Service  Corporation  of  New  Jersey,  is 
president. 
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How  Newspaper 
Advertising  Works 

continued  from  page  37 

12  to  15  apples.  Second — Bulk  sales 
in  units  of  a  peck,  half-bushel  or 
bushel,  or  bulk  sales  by  the  pound. 
Most  of  the  markets  we  have  shopped 
make  all  their  bulk  sales  on  the  poimd 
basis. 

Early  eating  and  cooking  apples  are, 
of  course,  more  perishable  and  have 
a  comparatively  short  selling  season. 
Therefore,  the  advertising  of  this  fruit 
should  be  run  often  during  the  30  to 
60  days  of  the  season. 

As  the  end  of  August  approaches, 
advertising  for  fall  and  winter  apples 
may  be  started  on  Jonathans,  Bald¬ 
wins,  Ben  Davis,  McIntosh,  Grimes 
Goldens,  etc.,  etc. 

Whom  to  Sell 

BECAUSE  of  limited  cash  capital,  the 

average  grower  cannot  finance  the 
advertising;  therefore,  the  campaign 
must  be  sold  to  an  independent  store, 
a  chain,  or  a  giant  market  operator. 
But  to  sell  any  of  these  retailers, 
someone  must  organize  the  produc¬ 
tion,  packaging  if  any,  and  delivery 
of  the  fruit  to  the  retailer.  Unless 
adequate  stocks  are  on  hand,  unless 
the  retailer  can  be  assured  of  a  steady 
flow  of  acceptable  fruit,  over  a  three 
to  six  months’  season,  there  is  little 
excuse  for  the  advertising. 

Copy  Themes 

APPLES  are  very  much  like  bananas 

and  oranges.  If  the  outside  skin  of 
,an  apple  is  not  broken,  if  no  worms 
are  inside  the  apple,  they  will  keep 
for  a  long  time.  They  come  to  the 
consumer  sealed  in  their  own  con¬ 
tainer.  Here  is  a  good  copy  idea. 

Apples  are  approved  by  most  doc¬ 
tors.  They  are  easily  digested,  they 
may  be  eaten  raw,  cooked,  or  baked. 
They  are  more  generally  liked  by 
more  age  groups  than  any  other  fruit 
known.  They  are  an  almost  univer¬ 
sally  liked  fruit.  Apples  can  be  used 
in  hundreds  of  different  recipes.  Apple 
pie  outsells  any  other  three  pies  sold 
in  most  restaurants.  Recipes,  to  our 
way  of  thinking,  should  be  the  domi¬ 
nant  note  in  the  campaign.  Tell 
women  often,  at  least  three  times  a 
week,  how  to  use  the  apples  that  are 
being  featured.  If  possible,  have  the 
advertiser  print  a  dozen  simple,  easily 
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prepared  recipes.  Place  a  copy 
these  recipes  in  every  bag  or  pa® 
of  apples  sold.  And,  most  impon 
of  all — have  the  apples  out 
they  can  be  seen  the  instant  a  shcj 
enters  the  store.  Mass  display 
bushels  of  apples  piled  high-arii 
several  spots  in  the  store  if  possi;,, 
will  keep  every  clerk  in  the  store :: 
scious  of  the  campaign. 

Other  Fruits 

THIS  outline  for  apple  ;idver;.j 

can  be  modified  and  adapted  to  j 
advertising  of  other  fruits.  It’s;; 
a  question  of  getting  a  few 
growers  organized  for  productions 
deliveries,  and  one  or  more  local  j 
stores  sold  on  the  plan.  Millinr. 
people  want  more  fruit  of  all  k-j 
Millions  still  believe  fruit  to  !» 
luxury,  and  thousands  of  retail 
store  owners  are  waiting  for  s  n-i 
in  the  newspaper  field  to  help 
work  out  a  continuous  campaign: 
the  advertising  of  fruit. 

INDIANA  PAPERS  MER 

The  two  daily  newspapers  of 
saw,  Ind.,which  were  combined  j 
week,  will  continue  publication.  Re 
Williams  &  Sons,  publishers  of  t 
Warsaw  Daily  Times,  purchased  i 
Warsaw  Daily  Union.  L.  H.  Wili^; 
Times’  publisher,  said  the  Union » 
be  switched  to  morning  publican 
and  the  Times  will  continue  as  an  i 
ter  noon  newspajier. 

CIRCLE  DINNER  APRE 

The  annual  stunt  dinner  of  the  i 
ner  Circle,  organization  of  past  a; 
present  political  writers  of  New  Ys 
City,  will  be  held  this  year  : 
AprU  20  at  the  Hotel  Astor,  it  was  a: 
nounced  this  week  by  John  L  U-'k 
hill  of  the  New  York  Times,  presiae 
of  the  organization. 
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pHAT  ARE  THE  FACTS? 

**Our  concern  with  any  man  i$  not  with  what  eloquence  he  teaches^  but  with  what  evidence.**  AVGVSTIISl 
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NEW  ELECTRIC  CAMPAIGNS — ^Two  big  promotional  campaigns  that  mean  extra  advertising  revenue  to  news¬ 
papers  are  onnoimced  by  The  Modem  Kitchen  Bureau.  The  Bureau  does  not  place  newspaper  advertising  direct, 
but  strongly  recommends  its  use  to  local  participants  in  both  campaigns.  It  is  providing  a  generous  assortment  of 
advertising  layouts,  with  illustrations  and  copy,  to  assist  utilities  and  dealers  in  telling  their  story  effectively. 

First  of  these  campaigns  is  the  "1940  Electric  Range  Revue."  This  includes  a  series  of  six  attention-compelling 
ads.  supplied  in  mot  form,  obtainable  in  either  of  two  sizes:  3  columns  by  12  inches,  or  2  columns  by  S'/j  inches. 

The  Bureau's  1940  Spring  Campaign  for  electric  water  heaters  makes  use  of  Walt  Disney's  famous  Donald  Duck 
to  explain  the  many  advantages  of  heating  water  electrically  in  a  series  of  ten  newspaper  advertisements.  Five 
of  the  mots  in  this  series  are  2  cols,  by  8  in.;  the  others  are  1  col.  by  7  inches.  SOURCE — Modem  Kitchen  Bureau. 
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lir  Transportation — Co- 
Ro  peration  Between  Private 
iilerprise  &  Government 

The  airways  of  the  United  States 
)nn  an  imaginary  electric  highway 
jblim  r<tfm  to  nearly  all  the  cities  of  the 
asaoi  sintry.  The  36,500  miles  of  this  in- 
Kral  system  with  its  radio  beacons, 
lading  fields,  weather  bureaus,  and 
Ini'  •serous  safety  checks  and  rechecks 
f  the  maintained  by  the  Civil  Aeronau- 
past  a®, 
lewYof. 
year 


.\uthority  and  the  domestic  air- 


Enormous  expense  has  lieen  in- 
.jM'ilvwi  to  set  up  the  world’s  greatest 
J“yd safest  airways  system.  Still  great- 
eipense  will  l)c  incurred  in  the  fu- 
f  to  maintain  this  gigantic  net- 
irk.  This  is  the  price  that  the  air- 
i^es  and  the  government  are  willing 
pay  so  that  commercial  aviation 
the  United  States  may  continue  to 
1  the  world. 

Although  the  commercial  airlines 
TV  a  good  deal  of  this  burden,  less 
Jii  209c  of  the  miles 

"n  over  these  airways  in  1039  was 
"n  by  the  airlines.  Of  the  miles 
"n  36.5%  was  by  private  and  non- 
'diiltd  aircraft,  43.9%  by  military 
JjTraft,  but  only  19.6%  by  "the  .sched- 
airlines. 

Thus  the  air  transport  indu.stry  of 
w  United  States  is  doing  its  part  not 
'iv  in  supjdying  highly  efficient 
w^portatioii  but  al.so  in  heljnng  to 
fiaintain  our  national  defcn.se  and  cn- 
Jraging  and  .safeguarding  the  pri- 
5te  pilot.  SOURCE — .\ir  Transport 
»ociation. 
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National  highway  news  author- 
«  Highway  Injormation  Service, 
^  ^  dvTiamic  road-build- 

boom  .  .  .  America  is  highway 
wscious  as  never  before!  Tomorrow’s 
'■Pw-motorway  program  forecast  by 
®"'tr>t  experts  .  .  .  dramatized  in 
'*«ture  and  radio  releases  by 
Injormation  Service  .  .  . 
free  of  charge  to  editors. 
L  p"  Road,”  monthly  column 
c  Charles  M.  Upham,  portrays  in 
pryday  language  the  roles  played 
everyday  life. 

e  of  every  four  Americans  owns 
^  vehicle!  Of  interest  to  every 
rO' are  colorful  stories  of 
'  ^  ?’  ^o4ay’s,  tomorrow’s  roads 

/available  upon  written  request  to 
V  «coy  Injormation  Service,  865 
b  Building,  Washington, 

iU  .^^^'RCE-Amercian  Road 
“*‘kr.s’  Assn. 


Exaggerated  Dry  Claims 
Give  Editors  a  Headache 

Editors  who  have  accepted  without 
question  “statistics”  of  various  Pro¬ 
hibition  groups  now  have  a  “head¬ 
ache”  in  explaining  the  discrepancies 
lietween  the  “10,000  Dry  Victories,” 
they  heretofore  credited  to  the  Pro¬ 
hibitionists  as  against  the  “5,000  Dry 
Victories,”  now  put  out  by  the  WCTU 
reports,  following  repeated  attacks 
by  the  Distillers'  Bulletin  on  the  ex¬ 
aggerated  claims  of  the  Dr\'  forces. 

The  facts  are  that  since  Repeal 
there  have  been  5,140  local  Prohibi¬ 
tion  elections  and  legal  liquor  has 
been  banned  in  only  2,318  of  those 
districts.  Many  of  that  number  per¬ 
mit  the  .'iale  of  beer  and  wine,  so 
that  the  actual  Dry  victories  are  far 
Ix'low  the  2,000  mark. 

The  absurdity  of  the  Prohibition 
claims  in  respect  to  Dry  victories  is 
matched  by  the  recently  squelched 
“.survey”  that  “1.500.000  barmaids 
are  employed  in  the  United  States,” 
when  as  a  matter  of  fact  the  Wo¬ 
men’s  Bureau  of  the  Department  of 
Lalwr  latest  figures  .show  47.672  wo¬ 
men  employed  in  all  (HTupations  in 
any  place  where  liquor  is  .sold. 

SOURCE — Distilled  Sjnrits  Insti¬ 
tute,  Inc. 


What's  New  Is  News 

Public  attention  may  be  distracted 
by  public  problems,  but  industry  is 
buzzing  right  along,  growing,  develop¬ 
ing,  progressing.  The  American  Petro¬ 
leum  industry,  for  instance,  has  made 
news  by  developing  new  ainl  large 
oil-producing  areas,  creating  new  re¬ 
fining  processes  giving  this  nation 
more  and  better  motor  fuel  than  ever 
before  available,  and  distributing  cash 
money  in  a  way  that  delights  econom¬ 
ists. 

Much  that  is  new  in  petroleum, 
and  other  industries,  is  told  newsily 
in  “Sidelights  of  Industry,”  a  weekly 
busine.ss  feature  column  which  pre- 
.sents  interesting  bu.sine.ss  develop¬ 
ments  in  news-feature  style.  Infor¬ 
mation  that  is  basic — back  of  all  the 
I)etroleum  industry  does  around  the 
world — is  presented  in  “Petroleum 
Facts  and  Figures,”  a  streamlined, 
readable,  statistical  annual. 

The  American  Petroleum  Institute, 
a  trade  a.s.sociation  without  trade  pro¬ 
motion  activities,  will  present  a  copy 
of  “Petroleum  Facts  and  Figures.” 

Al.so  available  are  “Your  Industry 
and  Mine,”  a  brief,  non-technical  re- 
\  iew  of  how  and  why  the  industry 
functions,  and  set  of  illustrated 
pamphlets  pre.scnting  simply,  but  cor- 


Directory  of  Authoritative 
Sources  of  Factual  Information 


Air  Transport  Association 

laa  So.  1.0  Salle  St.,  rhleacn.  III. 

A  neutral  aouree  of  information,  photo- 
rrapha.  farts  and  flmires  coiicerninir  the 
paesenirer.  air  mail  and  air  express  hiisi- 
nesB  of  the  sixteen  major  scheduled  United 
States  Airlines  oi>eratinx  iloniestic  and 
international  ser\’ici‘8.  Also  facts  svall- 
able  reirardinir  operation  and  maintenance 
of  the  transjHirt  planes  and  airway  farili- 
ties,  inriudinx  communication  systems, 
of  member  airlines.  General  and  specific 
requests  from  editors  invited. 


American  Road  Builders’  Assn. 

National  Press  BldR.,  WashinRton.  1).  C. 
A  Hixhway  Press  Service,  publicising 
need  of  "more,  better  and  safer  roads." 
An  educational  column.  "Down  the 
Road.”  A  series  of  articles,  "History 
of  Hiyhwa.vs."  with  mats  and  photo- 
Itraphs.  Also  hixhway  facts  and  flxtires 
and  a  monthly  publication,  "Road  Build¬ 
ers’  News."  Free  to  editors. 


Anthracite  Industries,  Inc. 

3807  Chrysler  Rids.,  New  Vork  City 
A  non  profit  orxanization  of  Pennsylvania 
hard  coal  producers,  desixned  to  promote 
the  use  of  anthracite,  throurh  research, 
education  and  the  development  of  efficient 
anthracite  buminx  equipment.  Fact  flnd- 
inx  and  statistical  facilities  at  the  service 
of  editors  everywhere. 


Association  of  American  Railroads 

Transportation  Rldx.,  Washinxton,  R.  C, 
Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  service,  traf¬ 
fic.  finance,  taxation,  valuation.  Library 
and  reference  material  available  to  all. 


American  Petroleum  Institute, 

Department  of  Piihllc  Relations. 

no  \V.  noth  8t.,  New  York.  N.  Y. 
National  Trade  Association  of  the  Ameri¬ 
can  Petroleum  Industry,  interested  chiefly 
in  technoloxical  and  statistical  proxress. 
^nd  for  samples  of  "Weekly  Press  Re¬ 
lease."  presentinx  current  data,  interestlnx 
Items,  on  petroleum  developments  and 
“Sidellxhts  of  Industry."  weekly  column 
of  Indtistrial  features;  also  for  “Petro¬ 
leum  Facts  and  Fixures.”  statistical  year¬ 
book.  all  free  to  editors. 


Distilled  Spirits  Institute,  Inc. 

National  Press  Rldx.,  Washinxtnn,  D.  C. 
Factual  information,  data  and  statistics 
relatinx  to  the  Distilllnx  Industry,  reports 
from  official  sources  on  production,  con¬ 
sumption,  enforcement,  taxation,  revenue. 


Edison  Electric  Institute 
480  I.exlnxton  Ave.,  New  York,  N.  Y. 

Factual  information,  data  and  statistics 
relatinx  to  the  electrical  industry. 


rectly,  the  technical  details  of  funda- 
nietal  petroleum  operations — such  as 
how  oil  is  transformed  from  a  u.seless 
liquid  mineral,  buried  two  miles  un¬ 
derground,  into  potv’er  which  enables 
a  chap  2,000  miles  away  to  back  the 
family  car  out  of  the  garage  and  go 
places,  despite  snowdrilts.  SOURCE 
— American  Petroleum  Institute. 

Solving  the  Railroad 
Problem 

Two  distinct  public  policies  towards 
transportation  are  in  effect  in  this 
country  to<lay.  Under  one  the  rail¬ 
roads  meet  all  of  their  own  costs  of 
providing  their  own  roadways  and 
terminals.  The  taxes  they  pay  go  to 
the  support  of  schools,  institutions, 
and  the  general  operations  of  govern¬ 
ment.  Under  the  other  one,  public 
funds  bear  the  real  cost  of  providing 
and  maintaining  the  ways  on  which 
transportation  over  the  highways  and 
waterways  and  through  the  air  do 
busine.ss.  So  long  as  present  inequali¬ 
ties  in  the  treatment  of  our  different 
forms  of  transport  exist,  we  shall  con¬ 
tinue  to  have  a  transportation  jirob- 
leni.  The  railroads  alone  cannot  solve 
it.  It  can  lie  solved  only  by  putting 
into  effect  a  sound  public  policy  ap¬ 
plying  to  all  forms  of  transportation 
alike,  giving  each  one  equal  treatment 
anti  an  equal  chance  to  do  bu.sincss 
and  to  meet  competition  on  equal 
terms.  Not  until  that  is  done  will  the 
public  get  from  every  agency  of  trans¬ 
portation  the  kind  of  .service  which 
each  can  do  liest.  and  at  the  lowest 
real  cost.  SOURCE — As.sociation  of 
American  Railroads. 

A  Basic  American  Industry 

The  size  of  the  Pennsylvania  Hard 
Coal  (Anthracite)  Industry  is  sel¬ 
dom  considered — still  it  is  a  most  im¬ 
portant  factor  in  American  business. 

Anthracite  employs  more  than 
100,000  people  for  preparation  and 
mining  alone.  To  these  and  to  other 
employees.  Anthracite  pays  annual 
wages  of  more  than  $155,000,000. 

More  than  6,000.000  homes,  hous¬ 
ing  more  than  35.000,000  people,  are 
heated  with  Anthracite.  Consider¬ 
ing  the  millions  invested  in  produc¬ 
ing  and  distributing  equipment — 
more  millions  spent  for  equipment  to 
use  the  fuel — ^millions  that  go  for 
salaries  and  wages,  freight  and  taxes 
— it  is  obvious  that  Anthracite  is  one 
of  the  largest  and  most  important  of 
America’s  basic  industries.  SOURCE 
— .\nthracite  Industries  Inc. 


Advertisement 
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King  Releases 
"Confucius  Say' 
Daily  Feature 


AP  Has  Leap  Year  Story  . 
Register  4  Tribune 
Announces  New  Fiction 


By  STEPHEN  J.  MONCHAK 


The  nation’s  craze,  ‘‘Confucius  Say,” 
is  being  syndicated  by  King  Features 
Syndicate,  following  nearly  a  score  of 
requests  from  newspapers  for  such  a 
daily  feature,  Joseph  V.  Connolly, 
KFS  president,  announced  last  week. 

Several  newspapers,  including  the 
St.  Louis  Post-Dispatch,  bought  the 
daily  feature,  which  includes  a  con¬ 
test  paying  $300  weekly  in  prizes 
from  KFS  without  seeing  an  advance 
proof  of  it,  according  to  Mr.  Connolly. 
The  “Confucius  Say”  layout  can  be 
run  in  either  one  or  two  columns. 

King  will  handle  all  mail  received 
on  the  feature’s  contests  and  pay  $5 
each  for  the  best  wise-cracks.  Three 
hundred  dollars  a  week  will  be  paid 
by  the  syndicate  to  prize  winners. 

According  to  the  syndicate,  “Con¬ 
fucius  Say”  sprang  from  Walter  Win- 
chell’s  “Broadway  Confucius  Say” 
cracks  which  he  began  running  in  his 
KFS  column  in  October,  1938.  The 
present  popularity  of  the  craze  has 
resulted  in  a  song  and  scores  of  small 
booklets. 

KFS  also  annoimced  this  week  im¬ 
mediate  release  of  another  new  fea¬ 
ture  on  puzzles,  which  will  be  ser¬ 
viced  to  newspapers  in  two  column 
mat  size  under  the  heading,  “Modem 
Puzzles,”  and  will  varj’  each  day  in 
contest. 

The  feature,  taken  from  “The  Book 
of  Modem  Puzzles,”  by  Gerald  Lyn- 
ton  Kaufman,  which  recently  came  off 
the  press,  will  comprise  card  puzzles, 
word  puzzles,  novelty  puzzles,  quiz 
tests,  memory  tests,  and  devices  to  test 
perception  and  analysis. 


EDITOR  &  PUBLISH  E? 


‘  True  or  False”  quiz  over  the  NBC 
network  with  men  cartoonists  pitted 
against  women  writers  for  the  first 
prize  of  $25.  Out  of  the  melee,  which 
was  featured  by  some  stiff  posers, 
emerged  George  (Bringing  Up  Father) 
McManus,  captain  of  the  men’s  team, 
as  winner,  having  answered  all  ques¬ 
tions  put  to  him  correctly. 

Runner  up  was  Prunella  Wood, 
fashion  and  woman’s  page  editor. 
Those  who  dropped  by  the  wayside 
included  Jimmy  Hatlo,  Lyman  Young, 
A1  Raymond,  Cliff  Sterrett,  Dorothy 
Kilgallen,  captain  of  the  women’s 
team,  Alice  Hughes,  Ida  Jean  Kain, 
Delight  Dixon  and  Lois  Miller. 


Advertisers  And 
Agencies 

continued  from  page  8 


Berend  prior  to  joining  the  automotive 
industry  was  with  the  Chicago  Trib¬ 
une,  Cleveland  Plain  Dealer  and  the 
Detroit  Times. 


Frank  X.  Trimbach,  widely  known 
drug  advertising  consultant,  has  joined 
the  Lynn  Baker  Company  of  New 
York,  new  advertising  agency  recently 
formed. 


Detroit  Creamery  Co.,  a  division  < 
National  Dairy  Products  Corporatiot 
announced  this  week  the  apointmet 
of  McKee  &  Albright,  Philadelpka 
and  New  York,  to  handle  its  adve- 
tising. 

H.  B.  Glover  Co.,  Dubuque,  L, 
manufacturers  of  pajamas,  shirts  aiii 
sportswear,  has  appointed  Goodkini 
Joice  &  Morgan,  Chicago  agency,  to 
handle  its  account.  Clyde  M.  Joio 
is  account  executive. 


New  Science  Letters 
A  TRI- WEEKLY  news  letter  on 
science  in  the  radio  and  motion  pic¬ 
ture  industries,  written  by  E.  Marvin 
Thorner,  editor.  Science  Press  Asso¬ 
ciation,  Staten  Island,  N.  Y.,  is  being 
mailed  out  this  week  to  clients,  Wil¬ 
liam  B.  Fink,  manager  of  the  associa¬ 
tion,  has  announced. 


New  First-Rtm  Fiction 

THE  Register  and  Tribune  Syndicate 
this  week  announced  for  immediate 
release  a  new  first-run  novel  in  36 
installments  with  18  illustrations, 
“Reputation,”  by  Vida  Hurst. 


Personals 


HARLAN  MILLER,  Washington  col¬ 
umnist  for  Publishers’  Syndicate, 
Chicago,  on  Feb.  24  spoke  at  the 
Georgia  Press  Institute,  University  of 
Georgia,  Athens,  on  “The  Capital 
Scene.”  The  talk  was  sponsored  by 
W.  S,  Morris,  publisher  of  the  Augusta 
Chronicle.  .  .  .  Ida  Jean  Kain,  author 
of  “Your  Figure  Madame,”  for  King 
Features  Syndicate,  lectured  under 
the  auspices  of  the  Bangor  (Me.) 
Daily  News  last  week  before  an  audi¬ 
ence  of  5,000. 


W.  E.  Stone  has  joined  the  Montreal 
Better  Business  Bureau  to  take  charge 
of  its  merchandise  department.  Mr. 
Stone  was  with  J.  J.  Gibbons,  Ltd., 
advertising  agency,  for  the  last  three 
years. 

Earle  Pearson,  general  manager. 
Advertising  Federation  of  America, 
addressed  the  Albany,  N.  Y.,  Adver¬ 
tising  Club  Feb.  15,  at  the  DeWitt 
Clinton  Hotel,  preceding  a  roundtable 
discussion  of  the  consumer  movement. 

Burton  F.  White,  Jr.,  general  man¬ 
ger  of  the  Allerton  Hotels,  New  York, 
has  annoimced  the  appointment  of 
Julia  Medlock  as  public  relations 
director,  with  headquarters  at  the 
Midston  House  offices  of  the  corpora¬ 
tion.  She  is  a  former  radio  director  of 
the  San  Francisco  Chronicle. 

Burt  Cochran,  for  the  last  six 
months  with  J.  Stirling  Getchell,  Inc., 
New  York,  and  previously  with 
McCann-Erickson,  Inc.,  for  14  years, 
has  joined  Benton  &  Bowles,  Inc.,  in 
an  executive  capacity. 


Hedlunds  Ltd.,  Vancouver,  B.  C, 
specialists  in  the  canning  of  meal 
meat  balls,  and  meat  dinners,  is  cog¬ 
ducting  an  advertising  campaign  t 
eastern  Canada  using  streetcar  cai4 
radio,  and  newspaper  space.  Stewsi 
McIntosh  Ltd.,  Vancouver,  handla 
the  account. 


Rico  Products  Co.,  New  York,  ha 
appointed  Redfield  -  Johnstone,  Ist 
New  York,  to  direct  the  adverlii. 
ing  of  Rico  Vitamin  Bi  Solution  b 
the  growth  of  flowers  and  pi 
Magazines  and  newspapers  will  be 
used. 

Green  Tree  Packing  Co.,  New  York 
City,  has  appointed  Needham  t 
Grohmann,  Inc.,  New  York,  to  handle 
the  advertising  of  the  Green  Tree 
line  of  meat  and  food  products. 

Hyper-Humus  Company  of  Newtor. 
N.  J.  and  Philadelphia,  manufacturer! 
of  “Nature’s  Soil  Builder”  has  i?- 
pointed  the  Metropolitan  Adverti^ 
Company  of  New  York  to  direct  its 
advertising  account  in  the  garde: 
section  of  the  metropolitan  newspa 
pers  and  magazines. 

York. 


Campaigns  and  Accounts 


Leap  Year  Feature 

FOR  A  LEAP  YEAR  feature,  the  AP 

Feature  Service  asked  a  marriage 
expert  what  he  thought  of  the  idea 
of  a  girl  proposing.  Said  the  expert. 
Dr.  Paul  Popenoe,  general  director  of 
the  Institute  of  Family  Relations,  Los 
Angeles: 

“The  average  girl  will  be  ill-advised 
if  she  proposes.  Leap  Year  or  no  Leap 
Year.  There  are  plenty  of  other  ways 
of  getting  a  man!” 

Dr.  Popenoe’s  discussion  of  these 
other  ways  is  being  released  by  the 
Feature  Service  for  Leap  Year  day, 
and  his  rules  for  “How  To  Get  Your 
Man  Without  Leaping”  form  the  basis 
for  the  current  week-end’s  “picture 
show,”  the  Service’s  weekly  picture 
story. 


CARTOON  EDITION 

The  second  annual  edition  of 
Vaughn  R.  Shoemaker’s  cartoons. 
“1939  A.  D.,”  were  placed  on  sale  re¬ 
cently  by  the  Chicago  Daily  News  Per¬ 
sonal  Service  Bureau.  The  latest  col¬ 
lections  of  Shoemaker’s  best  cartoons 
in  the  Daily  News  last  year  includes  a 
frontpiece  in  color  of  Adolf  Hitler 
and  108  cartoons,  with  appropriate 
legends  by  17  staff  writers  of  the 
Daily  News.  Each  cartoon  and  text 
occupies  two  pages. 


TO  VISIT  VENEZUELA 

Nicholas  Roosevelt,  New  York  Her¬ 
ald  Tribune  editorial  writer,  and  Mrs. 
Roosevelt  sailed  recently  for  a  six- 
week  vacation  and  business  trip  in 
Venezuela.  They  will  return  about 
the  middle  of  March. 


FOULDS’  MILLING  CO.,  of  Liberty- 
ville.  Ill.,  spaghetti,  macaroni,  and 
egg  noodles,  a  subsidiary  of  Grocery 
Store  Products  Co.,  New  York  City, 
are  being  promoted  intensively  in  the 
Chicago  area  through  full  page  four- 
color  advertising  appearing  in  the 
Chicago  Tribune.  Two  ads  have  al¬ 
ready  appeared,  three  are  scheduled 
for  Lent,  and  two  later  on.  Black  and 
white  insertions  of  40  and  120  lines 
are  appearing  in  10  other  cities 
throughout  the  east  and  middle  west, 
five  insertions  each  week  throughout 
Lent  and  twice  weekly  thereafter. 
Radio  is  also  being  used.  Sherman 
K.  Ellis  &  Co..  New  York,  handles  the 
account. 


TO  USE  4.000  PAPERS 

Perkins  Products  Company,  Chi' 
cago,  will  conduct  an  extensive  spiffij 
and  summer  advertising  campaign  for 
Kool-Aid,  a  soft-drink  powder,  in 
newspapers  and  magazines.  About 
4,000  daily  and  weekly  newspapers  and 
20  national  magazines  are  on  the 
schedule.  The  magazine  ads  will  ap¬ 
pear  in  July  and  August. 


VAN  CAMP  CAMPAIGN 

The  Van  Camp  Sea  Food  Co^Im- 
Terminal  Island,.  Cal.,  is  lauiKfc 
the  largest  campaign  in  its  hi^ 
for  its  White  Star  iSina  and  Chid® 
of  the  Sea  Brand  Tuna.  Newspapes 
in  key  cities,  national  women’s  maga¬ 
zines  and  in  newspaper  supple^ 
sections  are  being  used.  E®- 
Brisacher  and  Staff,  San  Francisco.  5 
the  agency. 


Art 

Features 


SYNDICATE 


News 

Photos 


Cartoonists'-Writers'  Quiz 
IT  WAS  King  Features  Syndicate 
night  Feb.  19  on  Dr.  Harry  Hagen’s 


PACIFIC  COAST 
REPRESENTATION 


6% 


One  of  the  best  known  and  longest 
ettabliched  newspaper  representa- 
'.ive*  on  the  Pacific  Coast  will  repre¬ 
sent  “First”  newspapers  in  cities  of 
200,000  for  6%  on  the  net;  in  cities 
of  over  500,000,  4%.  This  commis¬ 
sion  includes  rent,  traveling,  salaries, 
telegrams,  promotion,  etc.  A  first 
class  creative  job  guaranteed. 


For  further  informution,  write 
in  confidence  to 


THOMAS  J.  WINN 

1382  — 5th  Avenue 
San  Francisco,  California 


60%  INCREASE 


After  U9tng  Fox  eotored  comic  supple^ 
ment$  for  five  week*  the  Yonkert*,  Ne%e 
Yorkf  Sunday  Record,  increased  their  run 
from  SyOOO  copieM  to  3,000,  a  gain  of 
3,000  readerg. 


40%  INCREASE 


The  Woodrfver,  Illinois,  Journal 


fonr  wi-ekn  ukp  of  Fox  rolorpd 
Nupplrment  wired.  “InrrraM-  our  run 
from  1 .000  to  1 ,100  ropiFK,”  a  rain  of 
too  rcHdrrv. 


Rotli  newspaprr).,  over  1000  miles  apart, 
have  rerorded  these  xains  usinx  the  Fox 
rirrulation  buildlnx  features.  Write  and 
we'll  mall  you  samples  without  cost  or 
obllxatloii. 


Fox  Features 

480  Laxlngton  Ava  ^ 


Syndicate,  Inc. 
New  York,  N.  Y. 


D.\ILY  CARTOON  MAT  SERVICE  and  local 
cartoons  rexularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rights.  Milians  Newspaper 
Service,  723  West  177th  Street,  New  York, 
N.  Y. 


SIXTY  CLIENT  EDITORS 
CAN’T  RE  WRONG! 

With  Convention  dales  set  and  the  big 
campaign  looming  just  ahead,  why  not  avail 
yourself  of  the  only  cartoon  service  that 
is  completely  independent  and  non-p.vrtisanl 
I’roofs  and  price  on  request.  No  obligation. 

Rressler  Editorial  Cartoons 
1700  Times  RIdg.  New  York 


RKI.IGIOI  S.  More  than  three  « 
billion  copies*  of  The  Ellit^  l.rf*!»fion  M  ^ 
printed  by  ni  wk*paper?.  'Ve 
tert*gled  in  forthcoming  Lcfnonp-  ^ 

vice,  Swarthmore,  Pa. _  —  ^ 

SICCE.SSFIL  LIVING,  apO-'ord 
tional  column  for  editorial.  *‘‘a'  ,  '  jrnto*t 
page.  Available  daily  or  we<-Kly.  .  y 
by  editors,  acclaimed  by  readeij. 
samples  and  rales.  Religious  Ncv* 

.300  Fourth  .\ve.,  N.  Y.  C.  ^ 


FEATURES 


I  NCLE  ED  SEZ — President  %  J 

there  are  60i»,000  Americans  tna<  j 
the  covers  of  GRAPES  OI  .,|kno»St 
you’ve  ever  read  the  book,  y®** !!  yMlW^ 
ii  dirty  pl;«cp  to  live.  Evrinslve 
Box  7.78,  Beverly  Hills.  Calif. 


Mt'LE  SENSE,  daily  column  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  for  samples.  Southwestern  Newspaper 
Syndicate,  Box  977,  Albuquerque,  New  Mex¬ 
ico. 


NEWS 


I'SYCHOLOGY.  Dr.  Crane’s  "Case  Records. 
Daily,  illustrated.  *‘6-in-l’’  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mall  yr- 
vice.  Hoplclos  Syndicate.  Ine.,  Chieaco,  Bell 
gypdieate.  Inc..  New  York 


CABLE.  Background  of  cable  ne«  J}  ji 
thoritative  writers  from  all  con'_y,  ye 
World.  Send  for  samples.  WorW-  ^ 

Service.  Newton,  Mass. _ --rf'j 

HOLLYWOOD  NEWS,  ‘  CAV^*^  gd 
HOLLYWOOD,"  by  J^Bill 

P.  0. 


"Bill' 

slant  on  Hollywood  News 
Wells  Feature  Syndicate, 
Hollywood,  California. 


RELIOIOrS.  Our  twelve  timely  religious 
featuges  gratis  for  a  month.  Then  a  specim 
price.  No  contract  required.  A  church 
builder  with  revenue.  Internationa 
IMona  News  Service.  1831  Sheldon  Rd.,  E. 
Cleveland,  Ohio. 


_ FHOTOS 

WIRE  PHOTOS.  If  you  '“'•LilJuOi*' 
pictures  with  the  terriilc  iftA 

the  largest  metropolitan  daiues^^j^  jy- 

wrile  now  to  ACNE  NEWSPICTU 
Daily  News  HUIg..  New  7ork. 
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&  Publisher  last 
week. 

He  said  that 


rOR  FEBRUARY  24,  1940 

Nation’s  Newsmen  Invited  [ 
To  Visit  N.  Y.  Fair  In  ’40 

1 

By  STEPHEN  J.  MONCHAK  ' 

TTIE  NEW  YORK  WORLD’S  FAIR,  the  other  for  evening  newspapei’s. 

which  opens  May  11,  will  have  a  There  also  will  be  two  daily  press 
much  more  liberal  pass  policy  than  conferences  held  by  the  publicity  di- 
last  year,  Leo  rector,  11  a.m.  for  evening  newspaper 
Casey,  director  reporters  and  4  p.m.  for  reporters  for  j 
of  publicity  and  morning  newspapers,  he  said,  point- 
press,  told  Editor  ing  out,  however: 

&  Publisher  last  “I’ll  be  available  any  time  the  boys 
week.  want  to  see  me.” 

He  said  that  There  won’t  be  any  suppression  of 
Harvey  D.  Gib-  bad  news  breaks,  either,  he  said.  “If 
son.  Chairman  of  it  is  legitimate,  both  sides  of  the  story 
the  Board  of  the  will  be  given  out,”  he  commented. 
New  York  The  daily  refreshments,  supplied  by 
World’s  Fair  the  fair’s  various  exhibitors,  also  will 
1940,  invites  be  continued,  he  said.  Shower  baths 
every  editorial  also  will  be  available. 

L«o  Casey  employe  of  every  Gate  guards  will  be  instructed  to 

newspaper  in  the  gjyg  press  pass  holder  the  benefit 
country  to  be  the  guests  of  the  fair  gf  doubt  in  case  of  a  question  of 
as  often  as  they  desire  during  1940,  identity,  he  stated, 
dirough  season,  short  term  (weekly)  \yjdi  an  editorial  staff  of  31,  includ- 
or  daily  passes.  iog  photographer  and  stenographers 

"No  editorial  worker  or  his  imme-  (which  will  be  expanded  when  the 
diate  family  will  have  to  pay  an  ad-  fair  opens) ,  the  fair’s  press  depart- 
mission  fee  into  the  grounds,”  the  ment  daily  is  mailing  to  newspapers 
publicity  director  quoted  Mr.  Gibson,  releases  on  each  new  development  at 
The  fair  considers  it  a  very  real  the  grounds,  although  the  opening  is 
privilege  to  have  newspaper  men  as  still  more  than  two  months  away, 
its  guests.”  Working  under  Mr.  Casey  (who 

Quoting  Mr.  Gibson  again,  he  said:  might  be  likened  to  editor),  are  Alex- 
"In  order  that  visits  of  newspaper  ander  H.  Uhl,  former  foreign  editor 
men  to  the  fair  may  be  as  convenient  of  the  Associated  Press,  and  Maynard 
as  possible,  and  devoid  of  red  tape,  Stitt,  former  AP  and  United  Pre.ss 
the  fair  will  not  require  photographs  bureau  manager.  These  two  hold  the 
on  press  passes  this  year.”  titles  of  managing  and  city  editor. 

To  date,  Mr.  Casey  revealed,  80,000  respectively, 
season  passes  have  been  or  now  are  Mr.  Casey,  himself  a  Fourth  Estate 
in  the  process  of  being  mailed  to  veteran  of  25  years,  was  on  the  New 
publishers  and  editors  from  coast-to-  York  Daily  News  rewrite  staff  at  the 
coast,  and  Canada,  with  accompany-  time  of  his  appointment  as  director  of 
ing  letters  requesting  the  names  of  all  publicity  and  press  last  July.  He  suc- 
editorial  department  employes  of  their  ceeded  Perley  Boone, 
papers  who  desire  passe?.  ■ 

Wives  Admitted,  Also  ___  __  ^  ^  . 

These  letters  bear  the  signature  of  W.  U.  OtOpS  k^rVlCG 

Ra^g  formation 

beine  out  into  effort  Western  Umon  Telegraph  Company 

.11  .  .  -ii  u  1-  •  *  J  officials  announced  late  last  week  they 

^  were  cutting  off  all  teletype  and 

E  ^  Morse  code  service  to  scratch  sheets 

and  horse  race  information  services. 
^Jmg  or  otherwise,  and  newspaper  Announcement  was  made  foUowing 
^ns  wves  will  sh^e  in  every  cour-  ^^^erences  between  the  company  and 
te^i  Mr.  Casey  said.  U  g  Attorney  William  J. 


tMv  u.  n  -J  — »  -  conierences  oetween  me  company  ana 

te^i  Mr.  Casey  said.  U  g  Attorney  William  J. 

All  editorial  employes  in  the  New  Campbell. 

York  Mea  will  be  issued  season  passes.  Effective  Feb.  17,  wire  service  cir- 
*s  will  their  wives,  he  added.  Out-  cuits,  centering  in  Chicago,  were  cut 
0  -town  newsmen,  visiting  the  fair,  including  12  ticker  services  and 
■  “  family  group,  will  be  fiyg  Morse  circuits.  Attorney  Camp- 

issued  daUy  or  weekly  passes.  bgU  issued  the  following  statement 

hast  year  the  bearer  of  a  press  relative  to  newspaper  service: 
pass  was  photographed  when  he  came  “So  far  as  newspapers  and  legiti- 
|o  the  gate  the  first  time  making  for  mate  press  associations  that  serve 
of  time  and  strained  nerves.  This  them  are  concerned,  there  is  nothing 
Pji^  was  pasted  to  the  pass  and  illegal  in  the  transmission  of  race  re- 
thecked  by  the  gate  attendant  each  suits  and  news  of  horse  racing.  The 
Ume  it  was  presented.  Mr.  Casey  was  government  has  never  had  any  dispo- 
^mphatic  on  the  point  that  that  prac-  sition  to  interfere  with  such  service 
lice  will  be  eliminated.  by  Western  Union  or  the  telephone 

All  newspaper  men  will  be  re-  companies.” 
guested  to  sign  a  guest  book  on  their  ■ 

^  visit  to  the  fair,  he  stated.  ^  w  »  nn  w  T*pxy  TO  TUI 

Newsmen  covering  the  activities  on  t»/U.Dn/Uin  ID  m.r.. 

Ihe  ground  will  1^  the  only  ones  Peter  C.  Galbraith  has  joined  the 
working  press”  passes,  the  Calgary  (Alta.)  Herald  as  managing 
publicity  director  pointed  out.  These  editor  succeeding  Paul  Reading  re- 
P“s«,  he  said,  will  be  carefully  su-  signed.  Mr.  Galbraith  was  formerly 
Pervised  and  will  be  taken  up  at  news  editor  of  the  Winnipeg  Tribune, 
intervals  much  after  the  system  of  and  for  the  last  three  years  has  been 
Po^  cards.  general  manager,  Calgary  Albertan. 

year  working  reporters  and  ■ 

^w^aphers  will  occupy  the  same  » «T»T.^TTWTi^T'ci 

udding  as  that  housing  the  fair’s  ANNOUNCES  DATE 

PubUcity  staff.  The  building  is  air  The  national  convention  of  the  Na- 
'^nmtioned.  tional  Federation  of  Press  Women  will 


Number  Three 
of  thin  *>erieK. 


•  s 

•  V  ^ 


THE  ADVERTISING  CLUB 
OF  NEW  YORK 

Park  Avenue  at  Thirty-Fifth  Street 

• 

rilE  CLUB  that  has  always  .srevod  as  a  Clearing  House  for 
Advertising  Ideas  and  Experiences — an  Advertising  Fo¬ 
rum — ■ 

THE  CLUB  whose  meiuhership  includes  the  pioneers  and 
the  Leaders  in  Advertising,  those  who  have  helped  to 
mold  public  opinion  for  thirty-five  years — 

THE  CLUB  which  is  proud  to  number  among  its  member¬ 
ship  such  outstanding  figures  in  the  Advertising  and  Pub¬ 
lishing  world  as 

Julias  O.  Adler,  Vice-President,  President,  Arthur  H.  Kndner, 
New  York  Times;  Bruce  Barton,  Inc.;  H.  K.  McCann,  President, 
Chairman  of  the  Board,  Batten,  McCann-Erickson,  Inc.;  James  M. 
Barton,  Durstine  &  Osborn;  John  Mathes,  President,  J.  M.  Mathes, 
Benson,  President,  American  As-  Inc.;  Clarence  D.  Newell,  Presi- 
sociation  of  Advertising  Agen-  dent,  Newell-Emmett  Company; 
cies;  Milton  H.  Biow,  President,  Theodore  K.  Quinn,  President, 
Biow  Advertising  Agency;  Paul  Maxon,  Inc.;  William  H.  Rankin, 
Block,  President,  Paul  Block  &  President,  William  H,  Rankin 
Associates;  James  Wright  Brown,  Company;  Ogden  M.  Reid,  Pres- 
Publisher,  Editor  &  Pubusher;  ident,  N.  Y.  Herald  Tribune; 
James  M.  C^il,  Chairman  of  the  Stanley  Resor,  President,  J.  Wal- 
^ard,  ^cil  &  Presbrey,  Jnc.;  Thompson  Co.;  Frank  J.  Rey- 
Devhn,  Business  l^n-  president,  Albert  Frank- 

ager,  WaU  Strwt  Journal;  W.l-  Law.  Inc.;  Joseph  E. 

ham  T,  Dewart,  Preaident,  The  t>.ij  ix  uv  l  _  i  e 

Sun;  H.  T.  Ewald,  President,  Pubhsber,  Joun^  of 

Campbell-Ewald  Company;  Don  Commerce;  Raymond  Rubicam, 
Francisco,  President,  Lord  &  Cbmrman  of  the  Board,  'Young 
Thomas;  Edwin  S.  Friendly,  &  Rubicam;  Frank  D.  Schroth, 
Business  Manager,  The  Sun;  Gil-  Publisher,  Brooklyn  Daffy  Eagle; 
bert  T.  Hodges,  Executive  Board,  Arthur  H.  Sulzberger,  President 
The  Sun;  Arthur  H.  Kndner,  and  Publisher,  N.  Y.  'Times, 

(To  be  continued) 


w.  Gibson  will  hold  two  press  con-  be  held  April  25-27  in  Kansas  City, 
”’*nces  each  week,  one  for  morning,  according  to  Mrs.  B.  J.  Bless,  Jr. 


An  inquiry  regarding  Membership  w  ill 
bring  you  full  particulars  by  mail, 
whether  you  live  in  New  York  or  not. 

»  »  a  c  c 

Address  Charles  C.  Green,  Managing  Director, 
Advertising  Club  of  New  York 
Park  Avenue  at  Thirty-fifth  Street, 

New  York  City 
(Telephone,  Caledonia  5-1810) 

President,  G.  Lynn  Sumner;  Treasurer,  James  A.  Brewer;  Vice-Presi¬ 
dents,  Lee  J.  Eastman,  John  A.  Zellers,  Frank  A.  Conolly;  General 
Counsel,  Charles  E.  Murphy;  Directors,  James  J.  Clark,  Clarence  L. 
Law,  LoweU  Thomas,  Joseph  F.  Delaney,  Richard  E.  Borden,  John  T. 
Madden,  R.  B.  Alexander. 
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EDITOR  &  PUBLISH  E 


OR 


Says  Wage  Act  inland  Seeks  Better 
Applies  to  Country  Agency  Relations 

Correspondents  - - 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 


Those  Receiving  Weekly 
Wage  Named  by 
Regional  Director 

Washington,  D.  C.,  Feb.  20 — In  an 
interpretation  made  this  week  by  the 
assistant  general  counsel,  and  con¬ 
curred  in  by  the  Administrator, 
“country  correspondents”  of  news¬ 
papers  which  are  under  a  definite  de¬ 
gree  of  control,  are  classified  as  em¬ 
ployes  within  the  meaning  of  the  Fair 
Labor  Standards  Act. 

Points  made  by  the  wage-hour  di¬ 
vision  in  support  of  its  opinion  in  an¬ 
swer  to  a  memorandum  from  Thomas 
Eliot,  regional  director  at  Boston,  on 
questions  raised  by  a  Massachusetts 
daily,  are:  The  employes  are  paid  a 
regular  weekly  salary  for  covering 
news  in  the  city  or  town  in  which  they 
are  located;  the  suburban  editor  of  the 
newspaper  employing  these  men  has 
discretion  as  to  whether  or  not  the 
copy  they  submit  shall  be  printed  in 
whole  or  in  part;  and  it  is  required 
that  the  copy  be  received  at  the  news¬ 
paper  office  by  a  fixed  daily  time. 

May  Be  In  Other  Business 
“On  the  facts  stated,  it  is  my  opin¬ 
ion,”  Joseph  Rauh,  wage-hour  official 
said,  “that  the  coimtry  correspondents 
described  should  be  considered  em¬ 
ployes  within  the  meaning  of  the  Act. 

It  is  stated  that  some  of  these  corre¬ 
spondents  may  be  also  engaged  in 
other  business  such  as  the  insurance 
business.  This  is  a  factor  which  has 
been  considered  by  the  courts,  but  in 
our  opinion  it  does  not  outweigh  the 
factors  presented  in  the  statement  of 
facts  submitted  which  indicate  an  em¬ 
ployer-employe  relationship.” 

Whether  or  not  the  professional  ex¬ 
emption  could  be  regarded  as  applic¬ 
able  could  not  be  determined  definitely 
from  the  facts  presented,  Rauh  said. 
“Ordinarily  I  should  assume,  however, 
that  such  employes  are  not  employed 
in  a  professional  capacity  nor  is  there 
any  other  exemption  in  the  Act  which 
might  be  regarded  as  including  these 
men.” 

The  interpretation  stated  further  that 
“coverage  will  therefore  depend  on 
whether  or  not  they  are  engaged  in 
interstate  commerce  or  in  processes 
or  occupations  necessary  to  the  pro¬ 
duction  of  goods  for  interstate  com¬ 
merce.  Clearly,  if  the  newspaper  to 
which  they  contribute  sends  copies 
out  of  the  state,  these  employes  are 
necessary  to  the  production  of  goods 
for  commerce.  Even  if  no  copies  of 
the  paper  are  sent  out  of  the  state, 
the  Administrator  has  taken  the  posi¬ 
tion  that  at  least  some  of  the  employes 
of  the  newspaper  are  engaged  in  com¬ 
merce,  for  example,  employes  who  are 
essential  to  the  stream  of  interstate 
commerce  in  that  they  receive  and  dis¬ 
seminate  information  from  outside  of 
the  state  or  in  that  they  are  engaged 
in  gathering  news  for  out  of  state 
distribution.  There  may  be  other  con¬ 
siderations  imder  which  employes  of 
newspapiers,  no  copies  of  which  leave 
the  state,  may  be  considered  engaged 
in  commerce.” 

The  degree,  or  exercise  of  control 
over  the  correspiondents  by  the  news¬ 
paper  in  this  instance  seems  to  be  the 
deciding  factor  in  influencing  the  in¬ 
terpretation. 

s.  F.  AGENCnr  MOVES 

Gerth-KnoUln  Advertisi^  Agency 
has  moved  its  San  Francisco  adver¬ 
tising  offices  to  the  Sixty  Eight  Post 
Building. 


onstration,  with  an  account  of  how  the 
Journal-Times  changed  from  office 
collect  to  the  Little  Merchant  plan  two 
years  ago  and  increased  circulation 
rates.  Contrary  to  the  general  prac¬ 
tice,  the  paper  ran  full-piage  ads  four 
weeks  in  advance  of  the  increase  in 
home  delivery  rates  to  inform  the 
readers,  Mr.  Larsen  stated.  The  pap)er 
experienced  only  a  3Vj%  immediate 
loss  and  has  since  shown  a  gain  in 
home  delivered  circulation,  he  said. 

During  the  question  and  answer 
forum,  conducted  by  Mr,  Karstaedt, 
Loring  Merwin,  Bloomington  (Ill.) 
Pantagraph,  told  how  his  paper  in¬ 
augurated  labeling  of  war  news  on 
an  experimental  basis  in  order  to  aid 
readers  to  evaluate  the  reliability  of 
foreign  news  dispatches.  He  said 
readers  apparently  did  not  object  to 
the  question  of  “intrusion  into  a  read¬ 
er’s  mind”  and  a  majority  favored 
continuation  of  the  plan.  ITie  Panta¬ 
graph,  however,  has  not  continued  the 
labeling  system,  but  plans  to  repeat 
the  experiment  in  the  spring,  he  said. 
(See  E.  &  P.  for  Jan.  6  for  fiill  details 
of  this  experiment.) 

New  Inland  Members 
Six  new  members  were  elected  to 
Inland  membership,  bringing  the  total 
to  289.  They  include  Lorain  (O.) 
Journal  &  Times  -  Herald;  Lebanon 
(Mo.)  Daily  News;  Scotts  Bluff  (Neb.) 
Daily  Star-Herald;  Edwardsville  (Ill.) 
Intelligencer;  East  St.  Louis  (Ill.) 
Journal  and  Williston  (N.  D.)  Daily 
Herald. 

Eight  Inlanders  were  initiated  into 
Sigma  Delta  Chi,  professional  jour¬ 
nalistic  fraternity.  They  were  George 
A.  Osborn,  Sault  Ste.  Marie  (Mich.) 
Daily  News;  Frank  J.  Just,  Waukegan 
(Ill.)  News-Sun;  Victor  Moffet,  Mon¬ 
mouth  (Ill.)  Review-Atlas;  R.  S. 
Kingsley,  Kenosha  (Wis.)  Evening 
News;  Edward  A.  Lindsay,  Decatur 
Herald  &  Review;  Loring  C.  Merwin, 
Bloomington  Pantagraph;  Frank  E. 
Noyes,  Marinette  (Wis.)  Eagle-Star; 
and  Linwood  I.  Noyes,  Ironwood 
(Mich.)  Globe. 

Annoimcement  was  made  that  the 
third  annual  Inland  News  Photo  Con¬ 
test  will  be  held  in  connection  with 
May  meeting  and  the  Northwestern 
University  Short  Course  for  news  pho¬ 
tographers  will  be  held  at  Evanston, 
Ill.,  immediately  prior  to  the  May  con¬ 
vention. 

Frank  Thayer,  University  of  Wis¬ 
consin  School  of  Journalism,  made  his 
first  report  on  the  Inland-U.  of  W. 
survey  on  the  use  of  financial  and  mar¬ 
ket  quotations  in  Inland  papers. 

President-elect  Karstaedt  called  for 
a  “rebirth  of  the  spiritual  phase  of 
newspapering”  in  his  acceptance 
speech,  predicting  the  press  is  about 
to  enter  a  new  era  of  good  feeling. 

■ 

LOGAN  MUELLER 

Logan  E.  Mueller,  55,  a  copy  reader 
on  the  Washington  Times-Herald,  died 
Sunday,  Feb.  18,  of  a  heart  attack. 
Mr.  Mueller  entered  newspaper  work 
as  a  copy  boy  on  the  Cairo  (HI.) 
Beacon  more  than  30  years  ago.  Dur¬ 
ing  his  long  career  he  served  as  news 
editor,  copy  reader  and  head  of  copy 
desk  on  many  newspapers.  He  was 
at  one  time  slot  man  on  the  old  New 
York  Tribune,  and  he  later  worked 
on  the  New  York  Herald  Tribune  copy 
desk.  He  also  worked  on  the  copy 
desk  of  the  New  York  Times,  He  was 
considered  one  of  the  best  headline 
writers  in  the  coimtry.  Burial  was 
in  Washington,  Feb.  20. 


(Cash  with  Ordar) 

I  time  —  .50  per  line 
4  times  —  ,40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
bo  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  end  ether 
eds  involvinq  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  e  six-month  registration  in  the 
Personnel  Service.  Applicants  ere  regis¬ 
tered  only  in  this  manner. 


Busiaess  Opportunity 


News  man  with  superior  record  will  put 
$5,000  plus  services  into  established  pa¬ 
per  in  Southwest.  Box  262,  Editor  & 
Publisher. _ 

Wanted — ^Editorial  position  on  weekly, 
semi-weekly  or  small  daily  with  oppor¬ 
tunity  to  invest  from  $3,000  to  $4,000. 
Would  be  interested  in  suburban  paper. 
Box  205,  Editor  &  Publisher. 


NEWSPAPERS  BOUGHT  AND  SOLD 


Properties  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  field. 


Newspapers  For  Sale 


For  sale:  money-making  evening  dally  and 
half-interest  in  radio  station  in  growing 
city  of  15,000  in  Southwest.  Take  at 
least  $50,000  cash.  Bal.  easy.  Box  200, 
Editor  &  Publisher. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY  Nashville,  Mich. 


More  than  30  years  of  faithful  performance 
brings  us  the  better  class  of  properties 
and  more  responsible  class  of  buyers. 
Harwell  &  Fell,  Birmingham,  Ala. 


“Newspaper  Evaluation’’  pamphlet  avail¬ 
able  to  parties  interested  in  purchase, 
sale  or  appraisal.  Write  for  copy.  News¬ 
paper  Appraisal  Corporation,  Brokers  and 
Appraisers  Times  Building  New  York. 


Nawspapars  Wanted 


W’ ANTED 

To  Buy  a  Daily — 

in  an  exclusive  field  that  can  be  handled 
for  $250,000  cash. 

MURRAY  E.  HILL  &  ASSOCIATES 
Nashville  4’A%  money  Tennessee 


Fublic  Notice 


AN  AUXILIARY  SERVICE  1 

‘EDI’TOR  AND  PUBLISHER’’  is  a  ser- 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  materiai 
regarding  national  advertiser  and  agency 
Service.  A  specialist  on  the  daily  news¬ 
paper  “EDPTOR  &  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  ns  for  any  service  they  feel 
we  may  be  able  to  render. 

8.  L.  Dare 

Manager,  Reader  Service 
EDITOR  &  PUBLISHER 


Circulation  Promotiea 


Successful  subscription  contests  for 

80  years.  CHARLES  PARTLOW*  - 

Occidental  Building,  Indianapolis. 


See  our  ad  on  page  183  in  the  Ysst  J 
Hudson  DePriest  &  Associates, 
Record  Circulation  Builders,  'its 
Ave.,  N.  Y.  C. 
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Diract-Maii  Servicti 
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pspen 
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Our  Process  Letters  are  taken  for  penj 
communications.  Try  us.  Complete  3 
ing  service.  Perfect  Letter  Co  Ml 
21st  St.,  N.  Y.  C.  ' 


tuitf 
isi  f 

IP  5 

Box  1 


Misceilanaout 


Newest  process  reproduces  ProsenuiiiA 
Promotional  Material,  Diagrams,  hV ' 
Reprints,  etc.  Cuts  unnocessarrl  in'*' 
Copie.s  (8^4x11")  $2.63;  sddM  1)1 

22c.  Any  sixe.  Informative  Minntl  iJ 
Laurel  Process,  480  Canal  St.,  S.  iT 


Photographs  Wanted  < 


The  AMSTERDAM  NEWS  is  willinitsL. 
interesting  and  spot  news  pictnrsi  id 
Negro  subjects  and  events.  OoM  im 
paid.  For  particulars,  write:  | 

Editor — 2271  7th  Avenue,  New  Toik  (M 


News  and  Magaslne  feature  plctnrei  vutdl 
Columbia  News  Service,  11  Wmt 
Street,  New  York,  N.  Y. 


Spueial  Editions 


Historical — Special  Events  , 

Ethical  selling  brings  results — pemilt  lA 
peats.  National  and  State  priist  fir  I'v!!'!!. 
years.  Available  late  in  March.  Befeg 
ences.  Box  116,  Editor  &  Pnbliika. 


ulN 


1941  Art  Caiandon 


Human  Interest  and  Juvenile  Stsdin  I 
Ideal  subjects  for  carrier  diitriluticB 
$1.25  and  $1.85  per  100,  ineludisf  |ik| 
Samples  free. 

ATLAN-nC  CALENDAR  COMPiM 
655  Jerome  Street,  Brooklps,  K  T 


Halp  Wanted 


/«  aiisteerittg  advertisements  of  the  "HiA 
IVanted"  nature,  it  is  advisable  te  nwi 
copies  of  references  rather  than  the  oriji'x  ^ 
Copies  serve  the  purpose  and  avoid  fewi- 
loss  of  oripinals. 


Ifiiliij 


A  good  permanent  position  is  avslUtk 
a  large  Eastern  Metropolitan  Nenpiic 
for  a  man  thoroughly  experienced  U  uh 
charge  of  Subscription  Departmest;  « 
who  is  accustomed  to  handling  ctim 
sers  in  connection  with  premium 
tations  as  an  inducement  to  lulwenbn 
Please  state  age,  past  experience  w 
references  to  Box  175,  Editor  t  Publiikc 


Advertising  man  with  exeentivi  »kW 
thirty-five  or  over  who  has  entree  “ 
important  agencies  and  advertiien 
New  York  and  vicinity.  Attrsetire  * 
mission — no  bad  habits  bets'cen  •  m 
5 — must  be  able  to  finance  himeell  • 
know  how  to  hire  and  handle  men.  wj 
ability  has  been  proven, 
advertising  manager  will  be  offered- Pf 
bonus  arrangement.  Largest  ABC  W 
Jewish  weekly  newspaper  (53,701).  t- 
less  you  fit  the  above,  please 
reply  as  this  is  directed  to  those 
individuals  who  will  bear  the 
scrutiny.  Box  255,  Editor  4  Punliw 


WANTED: 

New  York  Newspaper  Writer  W 


Out-of-Hours  Work 


Editor  of  successful  syndicate  feature 
additional  help  of  able  writer  tor  v 
proximately  eight  hours  honoe 
week,  plus  a  Saturday  morning  ” 
ence.  Prefers  a  man  under^  fortfjw 
larly  employed  on  a  New  York  never 
per.  Needs  one  who  can  write 
liness,  and,  if  necessary,  with  vse 
conciseness,  who  can  put  a 
twist  in  a  caption,  who  ha«  3“  ^ 
written  such  things  as  brief 
terest  stories  on  front  page.  ^  r 
sibly  a  young  sports  writer  _mip 
Work  can  be  regular  for 
Apply  by  letter  in  confidenw. 
clips  or  samples  of  writing.  Addrcn. 
279,  Editor  &  Publisher. 


Du 


leiiM* 


Position  of  publisher  is  open  ^ 
California  paper.  The  job  seeM  jj 
who  has  $7,500  and  an  •>*••**"2(11  u! 
a  publisher  in  his  own  right.  "  j. 


a  publisher  in  his  own  rigni.  ^ 
$300  monthly,  applying  all  **  (,JfS« 
to  purchase.  Owner  has  .  u  s* 
and  will  deliver  complete  centra  ^  ^ 
whose  record  qualifies  him  to  s»» 
Box  260,  Editor  &  Publisher. 


Young  Photographer-Eeporter, 
darkroom.  Write  full 
newspaper.  Year-round  job- 
Editor  &  Publisher. 


OR  FEBRUARY  24,  1940 


Sitaotions  Wonted 

Situations  Wonted 

Administrative 

Editorial 

HH 

C|5|U 


Manager  or  Assistant  to  Pub- 
ukr  (or  daily  seeking  reaniniation.  Nine 
tmk  amall'  metropolitan  markets,  staff 
III  management  positions  progressively. 
Cjftrunce:  circulation,  editorial,  promo- 
ojt.  advertising  sales,  personnel.  Pres- 
(It  pleasant  situation  five  years  (one  of 
niutry's  outstanding  cosmopolitan  news- 
pipers),  but  prefer  city  of  50,000-200,000 
there  there’s  a  more  immediate  oppor- 
miity  for  tough  job,  accomplishment 
lol  growth.  University  honors  graduate, 
kt  28.  Base,  plus  bonus  on  results, 
ki  209  Editor  &  Publisher 

Sitaations  Wanted 

Advertisinf 

I  asn  35.  Nine  years  on  second  paper 
arrying  more  local  space  than  first  paper 
ilio  national  and  small  ad  campaign 
nperience.  Prefer  Eastern  or  Southern 
Jules.  Interview  my  expense.  Refer- 
meet.  Box  258,  Editor  &  Publisher. 

I  Mu — 28;  ten  years*  daily.  A-1  layout. 
Bet  122,  Editor  A  Publisher. _ 

«  experienced  promotion  man. 

deaa  to  increase  linage.  Excep- 
esman,  copy,  layouts.  Oo  any- 
lox  182,  Editor  A  Publisher. 
Manager  with  12  years  produc- 
paper  background  will  build  lin- 
ift  and  revenue  for  small  daily.  Box 

111,  Editor  &  Publisher. _ 

twUiiaf  Manager,  Publisher’s  Assistant. 
IiurMted  in  daily  with  later  opportunity 
nporchaae.  Box  136,  Editor  &  Publisher. 
m.  rtiaallser — circulation,  advertising, 
pnmotion  experience.  Formerly  with  the 
y  Y.  Times,  N.  Y.  World-Telegram.  Box 

271  Editor  &  Publisher. _ 

Sotted  Bales,  promotion  man ;  age  27 ; 
isiried;  personable;  excellent  references. 

Boi  U3,  Editor  &  Publisher. _ 

hsttve  display  salesman.  Well  trained; 
ulet  producing  copy;  attractive  layouts; 
«ten  years’  experience;  28;  go  any- 
•here;  daily.  Box  182,  Editor  &  Pnb- 
liiSer. 

— 30  years  old,  single,  six  years’ 
nperience  on  progressive  dailies;  em¬ 
ployed,  wants  change  to  daily  15,000  or 
wtr.  Write  Box  180,  Editor  &  Publisher. 
I|it  years  selling  space  combination  Met- 
.’opolitan  newspapers  Pacific  Coast;  out- 
•Unding  reputation  ;  know  merchandising 
ul  promotion.  Age  30.  Box  214  Editor 
i  Publisher. 

YOUNG  LINAGE  BUILDER 
leyost — copy — salesman — proven  EXTRA 
•pete  teller — trouble  shooter.  New  York 
Xitropolitan  area  news^japer — broad  re- 
uil  advertising  experience — conclusive 
ivftreneea.  Box  263,  Editor  &  Publisher, 
ftesg  Woman — ten  years  cla.ssilied  experi¬ 
ence  (street  and  telephone),  six  months' 
iiiplty  experience,  employed,  wants  po- 
ntion  of  responsibility  in  Classified. 
OM  280,  Editor  &  Publisher. 

Situations  Wanted 

_ Circulation _ 

WtcaliHon  Manager,  25  years  experience 
•jl  phases  of  operation,  including  exten- 
"2  topnection.  Ready  to  call  any- 
vaere  for  interview  on  qualifications, 
character,  etc.  Box  184,  Editor  &  Pub- 
liiher. _ 

Supervisor,  81 — 10  years'  ex- 
Wnenw.  Able  to  organise  Boy  Promo- 
iiOB.  Good  references.  Will  locate  any- 
vhere.  Box  204,  Editor  A  Publisher, 
Manager — Canvasser;  young  man; 

■  HT*.”  7**™.’  experience  on  large  Metro- 
'  chain  in  East.  Single;  available 

'*,i**7-  No  reasonable  salary  re- 
Box  165,  Editor  A  Pnbliaher. 
circulator,  13  years’  success  in 
di'i'***  rP*’*"  “'’hilable  to  medium-size 
ir‘7,.  Good  record.  Now  employed. 
184,  Editor  A  Publisher. 


I  If  Looking  For 

I  A  JOB 

M  J"  Buy  of  Theaa  PaWa: 

*%  JJavwWnf  Manaeamanl 

”  *!«Moci  NIattwilcal  _ 

UMsI  PublMty  I 

Utlht  Thtaa  Servlets 
*•  *0®  time  ad  aettiag  forth  your 

Vouhcatiaiit  tad  tend  H  to  ua  with 
W**ot.  (CouBt  five  words  to  the 
?ci..40c  pet  Ime,  per  iaue).  For  a 
yA  yeur  memage  will  reach  pnv' 
jjewe  enployai.  Maay  nave 
,  hjja  Plaeea  directly  !o  this  maaoer.  a 
tfce  Pemanel  ap.  * 
that  will  tit  tent  you  upon 
of  ad.  This  win  be  ke^  in  our 
■jobrtumontha.  It  wilt  make  your 
UJott  avaiaWe  to  tht  publiahcrt  and 
*“aotiy  eaDini  upon  ua  eonatantly 
"'jyoyeea  Your  eonfideneo  ro- 

*•  *0  oo*®**  our  deadliDe  ^ 

■  Thnrrisy. 

PEI^ONNEL  SERVICE 

Mtor  •  Pnblhher 
_  n#»  Tlmoo  Bldg. 

*■-  N.  T.  a 


A  newsman,  16  years  reporter,  rewrite,  city, 
Sunday  editor  best  midwest  dailies. 
Modest  pay.  8656  Dumbarton,  0-15,  De- 
troit,  Michigan, _ 

Ability  to  Work  with  Advertisers  makes 
Re-write  man,  Reporter,  age  27,  an  asset 
for  trade  paper  or  weekly.  Box  172,  ( 

Editor  &  Publisher. _ 

Ambitious  young  reporter,  wishes  change.  1 
Eight  years’  experience,  general  news, 
sports,  rewrite.  Three  years  with  world’s 
largest  news-gathering  association.  Box 
124,  Editor  &  Publisher. _ 

Bright,  able  n'  wsman,  23,  wants  job  daily,  : 
anywhere.  College.  Three  years  sports  ' 
editor  weekly.  Magazine  articles.  Can 
handle  legwork,  deskwork,  column.  Single. 
Box  273,  Editor  &  Publisher. _  r 

EDITOR 

Age  38,  now  employed,  interested  in  right 
sort  of  connection  as  editor  or  assistant  ] 
to  publisher.  College  graduate  four 
years  reportorial  experience.  Editor  of 
daily  of  about  20,000  circulation  since 
1933.  Box  277,  Editor  &  Publisher. 

Editor-Reporter:  Prefers  editorial  or  break- 
in  on  newBCaating.  Will  do  any  newspa¬ 
per,  magazine,  publicity,  free-lance  work. 
Owns  Speed  (Yrspbic.  Expert  in  religious 
field.  Box  206,  Editor  &  Publisher.  ! 
Editor,  rewrite,  desk  man,  31,  University  ] 
graduate,  married.  Five  years  with  As¬ 
sociated  Press.  Flair  for  features.  Box 
261,  Editor  &  Publisher. 

Edltoriala  or  Featnrea — twenty  years  in 
domestic  and  foreign  fields  assures  pro¬ 
fessional  touch.  Member  APS,  now  em¬ 
ployed.  South  or  Pacific  Coast  preferred. 

Box  181,  Editor  A  Publisher. _ 

Experienced  Proofreader,  production-edi¬ 
torial  assistant;  work  anywhere.  Refer¬ 
ences.  Age  25.  Salary  optional.  Box  179, 

Editor  A  Publisher. _ 

Feature  writer,  reporter-photographer — Ago 
22,  single,  college  journalism  graduate, 
five  years  contributor  to  Sunday  sections 
N.  Y.  Times.  Equipped  with  Contax, 
Speed  Graphic,  car  and  sense  of  news 
value.  Traveled  in  Europe;  speaks 
French  fluently.  Desires  opportunity  on 
newspaper,  magazine,  house  organ  or 
publicity.  Salary  secondary;  best  refer¬ 
ences.  will  go  anywhere.  Box  270,  Editor 
A  Publiaher, _ 

Oirl,  28  university-trained  experienced 
reporter,  society  editor,  copy  desk,  now 
assistant  librarian  large  daily,  wants 
change.  Box  259,  Editor  A  Publisher. 

Have  worked  on  morning  and  afternoon 
dailies;  left  journalism  for  business — 
now  anxious  to  work  for  a  newspaper  or 
magazine  again.  Best  of  references. 
Write  R,  A,  Martone,  10  Pearl  Street, 
New  Haven,  Connecticut. _ 

Magazine,  Newspaper  or  Publishing  berth 
sought  by  college  man,  27,  no  literary  or 
journalistic  warhorse,  but  seasoned,  adapt¬ 
able,  con.scientions,  with  wide  range  of 
experience  in  and  out  of  editorial  shops. 
Knows  typography,  makeup,  production; 
edits  by  ear  or  by  rote;  writes  sound, 
succinct  prose.  Twice  sidetracked  by  eco¬ 
nomic  conditions,  wants  rerouting  to  main 
line  and  one-way  ticket.  Box  191,  Editor 
A  Publisher. _ 

News-editorial — former  weekly  publisher — 
experience  on  daily.  32,  married.  Uni¬ 
versity  graduate.  Calvin  8.  Sifferd,  18 
College  Avenue.  Carthage,  Illinois. _ 

News  Executive,  publisher’s  assistant,  20 
years’  experience,  small  and  Metropolitan. 
Useful  knowledge  mechanical  depart¬ 
ments.  Gets  along  with  people  and 
budgets.  Will  prove  merit  producing 
economically  sound,  interesting  newspa- 
per.  Box  274,  Editor  A  Publisher. _ 

Newsman,  25,  publicity,  three  years  N.  Y.  C. 
campaigns,  commands  $10,000  printing, 
seeks  connection  with  small  daily,  large 
weekly  50-75  mile  radius  N.  Y.  C.  Box 
276,  Editor  A  Publisher. _ 

Photographer-Engraver  —  three  years'  ex¬ 
perience.  Age  24  and  married.  Now 
employed,  good  references.  Box  123, 
Editor  A  Publisher. _ 

Publicity,  Public  Relations,  Propaganda — 
Newspaper-publicity  man,  25,  experienced 
news,  features,  large-scale  propaganda, 
entertainment.  University  journalism 
graduate.  Box  272,  Editor  A  Publisher. 

Reporter,  26,  rewrite,  proof-reading,  edit¬ 
ing;  experienced  on  New  York  and  Penn¬ 
sylvania  dailies.  Good  references.  College 
graduate.  Box  215.  Editor  A  Publisher. 

Reporter,  28.  News,  rewrite,  makeup;  trade 
paper  and  magazine  experience.  Oo  any- 
where.  Box  265,  Editor  A  Publisher, 

Reporter,  editor  ten  years  on  metropolitan 
N.  Y.  papers  ileeks  weekly  small  eity 
daily  job.  Box  188,  Editor  A  Publisher. 

Reporter,  editor,  29,  university  graduate, 
knows  state  capitoI,  courts,  etc.  Five 
years  on  small,  large  dailies.  Oo  any- 
where.  Box  186,  Editor  A  Publisher, 

Trade  Paper:  Can  get  stories  that  don't 
alienate  contacts  or  smell  of  press  agentry. 
Nine  years  of  “leg.”  features,  rewrite, 
copy,  makeup.  Age  29.  Box  281,  Editor 
A  Publisher. 

Mora  SitaatioRS  bottom  Baxt  columa 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 


JVew  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Composing  Room  Equipmant  For  Sol#  Mechanical  Equipment  For  Sole 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y, _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 

See  HOOD-FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y. 

LINOTYPES — INTERTYPES— LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Linotype  Machines  Are  Rebuilt  mnch  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 

City. _ 

LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  A  Walsh  Corporation, 
82  Beekman  Street.  New  York. _ 

Monomelt.  PrintersI  Why  Melt  twice? 
Install  Monomelt,  put  yourself  ahead 
melting  only  once  I  Delivers  hot  clean, 
preheated  metal  to  the  machines.  In¬ 
creases  production,  cuts  costs,  reduces 
down  time.  Provides  more  slugs  of  a 
higher  quality.  Get  the  facts  I  Write: 
Monomelt  Co.,  Dept.  5.  Minneapolis, 
Minnesota. 


Prats  Room  Equipmant  For  Sola 

Modern  Gosa  low-construction  unit-type 
presses,  arranged  with  underneath  or  end- 
roll  feed.  Available  in  6-unit  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22^4"  cut-off).  May  be 
seen  in  operation.  For  further  informa¬ 
tion,  apply.  R.  HOE  A  COMPANY,  INO., 
910  East  138th  St.,  New  York  City,  N.  Y. 

COMMERCIAL  A  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Modern  Hoe  straight  line  unit  type  balcony 
press  consisting  of  eight  units  and  sub¬ 
structure  with  two  pairs  of  heavy  duty 
folders  and  complementary  equipment. 
Press  is  approximately  ten  years  old  and 
has  had  excellent  care.  (Sheet  cutoff 
21(4  inches.) 

Will  sell  as  complete  machine  or  will 
consider  sale  of  two  or  more  units  to 
effect  press  capacity  desired  by  pur¬ 
chaser.  Box  9532.  Editor  A  Publisher. 


Situations  Wontad — Medianical 

Combination  Pressman-stereo;  non -anion, 
age  37 ;  twenty  years’  experience  all 
types  of  presses,  color  work.  References. 

Write  or  wire  Box  128,  E.  A  P. _ 

Llnot^e-lntertype  operator;  five  years  ex¬ 
perience:  fast,  clean;  make  minor  re¬ 
pairs.  Also,  layout  work.  Box  267,  Edi- 

tor  A  Publisher. _ 

Linotype  Machinist,  Electrician — Composing 
room  and  departmental  equipment;  skilled 
in  printing  plant  mechanics.  Yonng 
union,  experienced  foreman.  Box  25?, 

Editor  A  Publisher. _ 

Linotype  Operator — 27,  Union;  seek  steady 
work.  Ambitious;  can  also  work  as 
handman  and  proofreader.  Box  264, 

Editor  A  Publisher. _ 

Mechanical  ezeentive,  general  newraaper 
experience.  West  coast  preferred.  Refer¬ 
ence,  last  publisher  I  was  with  eight 
years.  Box  198,  Editor  A  Publisher. 
Photo-Rngraver;  desires  connection  with 
Newspaper.  Experienced  in  improved 
methods;  quality;  and  economical  pro¬ 
duction  for  Newspaper  and  commercial 
engravings.  References.  Box  9910,  Edi- 
tor  A  Publisher. 

'i 

PLANT  SUPERINTENDENT  or 
COMPOSING  ROOM  FOREMAN 

Age  40  married,  life-time  experience  small 
daily,  job  to  Metropolitan  area.  Know- 
costs,  estimate,  buy.  plan  and  route  work 
for  all  departments.  Handle  help,  o.k. 
work,  newspaper  and  job;  know  markup, 
makeup,  composition.  Linotypes,  Inter¬ 
types,  Ludlows.  Elrods.  Work  or  super¬ 
vise  Rotary  flat-bed  newspaper  or  job 
presses,  stereo,  bindery.  State  salary. 
“Card”  Box  82,  Villa  Park,  Illinois. 
Pressroom  Foreman;  Union.  Thoroughly 
experienced  with  all  makes  of  presses. 
Capable  of  managing  all  mechanical  de¬ 
partments.  References  available.  Can 
come  for  personal  interview.  Box  9920, 
Editor  A  Publisher. 


RECEIVER’S  SALE 

•IN  BANKRUPTCY 

Under  authority  of  the 
U.  S.  District  for  the 
Eastern  District  of 
Penna.  In  the  matter  of 
Pott.>towii  Herald  Pub¬ 
lishing  Co.,  Bkpt.  No. 
21056 

Charter,  Name,  List  of  Subscribers,  Library 
MACHINERY  A  EQUIPMENT  OF 

POTTSTOWN  MORNING  HERALD 

/ 

146  King  St..  Pottstown.  Penna. 

TUESDAY  MARCH  5,  1940,  at  11  A.M. 
ON  THE  PREMISES 
The  sale  comprises  7  Mergenthaler  Llno- 
tyi>e  Machines,  Models  ;5.  8,  and  14; 
Linotype  Mats  from  6  to  30  point;  Ooss 
16  Page  Donble  Deck  Newspaper  Press, 
Goss  Flat  Caster,  Plate  Planer  Trimmer, 
Routing  Cylinder,  Pot  and  Cylinder  Cast¬ 
ing  Boxes,  Automatic  Stoker,  Hoe  Mat 
Roller,  Speed  Scorchers,  Wesel  Saw  and 
Trimmer,  Vandercook  Proof  Press,  Royal 
Router,  Franklin  A  Miller  Trim-o-sawa 
and  Router  Saw,  Electric  Grinder,  Drill 
Press,  16  Portable  Steel  Turtles  with 
Chases,  Elrod  Caster.  2  Ludlow  Typo- 
graph  Casting  Machines,  Serial  No.  4160 
and  679;  2  Ludlow'  Steel  Type  Cabinets, 
about  50  Fonts  Ludlow  Type.  Chelten¬ 
ham,  Century,  Gothic  and  Csslon  Series, 
Keystone  Steel  Type  Cabinet,  Galley 
Racks  Imposing  Stone,  Foundry  Type 
from  8  to  72  point;  1,000  lbs.  Lead  and 
Slugs,  250  lbs.  Labor-Saving  Furniture; 
Steel  Top  Tables;  about  400  Steel  Galleys; 
10  Electric  Motors  from  %  to  15  H.P., 
etc.  Also  10,000  Lbs.  Linotype  Metal; 
Office  Furniture,  etc. 

Inspection  Monday,  March  4.  1940,  9  to 
4  P.M.  Sale  Subject  to  confirmation. 

By  order  of  Joseph  V.  Minon,  Re¬ 
ceiver.  Maurice  A.  Hogeland.  Esq.,  701- 
05  Franklin  Trust  Bldg.,  Phila.,  Penna. 

Raymond  Pearlstine,  E.sq.,  515  Swede 
St.,  Norristown,  Penna. 

Attorneys  For  Receiver 

Catalogue  Upon  Request 

•  SAMUEL  T.  FREEMAN 
A  CO. 
Auctioneers 

27  William  St.,  N.  Y. 
1808- 10  Chestnut  St., 
Philadelphia 

80  Federal  St.  Boston 

All  sises  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 

EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Machonicol  Equipmant  Wontad 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon,  To- 
wanda,  Penns. 

Photo-Engroving  Equipment  For  Sola 


Pboto-Engraving  Equipment 
complete  film  plants 
Chemco  PbotoProdnets  Com;^y 
230  W.  4l8t  Street  New  York 


New  York  City 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appralsod 

All  negotiations  confulential 

Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  York 

Baalnesa  Establlah^  In  1S99 
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EDITOR  &  PUBLISH 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


GEORGE  OLDS  HAS  BEEN  a  sort  of 

legend  to  regular  attendants  at  the 
annual  meetings  of  the  American 
Society  of  Newspaper 
What  Kind  of  Editors.  Almost  every 
Whi.kT.  Did  April  for  the  past 
eight  or  ten  years,  he 
Pelley  Wear?  or  his  boss,  Edson  K. 

Bixby,  have  produced 
copies  of  the  Springfield  (Mo.)  News, 
demonstrating  some  new  treatment  of 
heads,  pictures,  news-writing  or  fea¬ 
tures,  to  the  entertainment  and  edu¬ 
cation  of  Mr.  Olds’  fellow  managing 
editors.  He  likes  originality,  but — 

He  also  likes  to  preserve  facts. 
Hence  his  gripe  at  some  recent  re¬ 
porting: 

“You  remember  Silver  Shirted  Bill 
Pelley  showed  up  for  the  Dies  Com¬ 
mittee  the  other  day  after  months  of 
hiding. 

“Well— 

“INS  promptly  reported:  ‘Pelley  had 
been  the  subject  of  numerous  rumors 
regarding  disguises  which  he  was  said 
to  have  employed  to  avoid  apprehen¬ 
sion.  But  when  he  walked  into  the 
committee’s  offices  this  morning,  his 
Van  Dyke  was  intact.  .  .  .’ 

“It  was,  eh? 

“Not  if  you  believe  the  U.P.,  which 
almost  simultaneously  reported:  ‘Pel- 
ley,  his  Van  Dyke  beard  shaven  off  . . 

“Or  the  AP,  which  introduced  the 
‘slender,  goateed,  resident  of  Ashe¬ 
ville  .  .  .’ 

“Even  after  the  photographs  showed 
a  beardless  Pelley,  INS  continued  to 
describe  him  as  Van  Dyked. 

“What’s  an  editor  to  believe  these 
days?” 

We  don’t  know.  Our  researches 
don’t  check  completely  with  Mr.  Olds’ 
statements.  Neither  can  we  claim 
ability  to  distinguish  between  the  Van 
Dyke  and  goatee  styles  in  male  spin¬ 
ach.  From  the  pictures,  we  should  say 
that  Pelley  wore  a  small,  closely 
cropped  beard  when  he  appeared  be¬ 
fore  the  committee — ^which  may  be  the 
“goatee”  mentioned  in  the  AP  story. 
INS  might  have  called  it  a  Van  Dyke 
in  its  first  day  story,  but  William  S. 
Neal’s  second-day  account  says  Pelley 
wore  a  “close-cropped  white  beard 
similar  to  that  of  former  Kaiser  Wil¬ 
helm.”  The  UP.  correspondent  may 
have  been  a  virtuoso  on  whiskers,  and 
decided  that  what  was  once  a  Van 
Dyke  no  longer  merited  recognition  as 
such.  But,  what  of  it?  Pelley  did 
have  whiskers  in  the  pictures  we  saw 
(INP,  we  recall),  but  the  variance  in 
that  detail  of  the  reports  won’t  give 
us  any  more  gray  hairs. 

Some  other  odorous  aspects  of  the 
Pelley-Hook-Mayne  incident  seemed 
to  this  editor  more  important  than  the 
Silver  Shirter’s  barbering.  If  the  press 
reports  agree  reasonably  on  those,  we’d 
not  bother  our  readers  with  disagree¬ 
ments  on  Policy’s  chin. 


WHEN  GEORGE  OLDS  has  a  chip  on 
his  shoulder,  he  makes  news  for  this 
coliunn.  So  does  “Chip  Off  My 
Shoulder,”  published 
Stokes  Oa  this  week  by  Prince- 
Himself  University  Press 

j  a  ■>  t  under  the  authorship 
And  Politics  Qf  Thomas  L.  Stokes, 
national  political  cor¬ 
respondent  of  the  Scripps-Howard 
Newspapers.  Tom  Stokes  has  done 
practically  all  of  his  newspaper  work 
for  Washington  bureaus,  after  a  brief 
apprenticeship  on  newspapers  in  At¬ 
lanta,  Savannah,  Macon,  and  Athens, 
in  his  native  Georgia — a  not  too  com¬ 
mon  experience  for  Washington  cor¬ 


respondents.  He  has  done,  we  gather, 
all  the  chores  that  are  handed  to  junior 
bureau  staffers,  worked  his  way  to  top 
rank,  a  Pulitzer  prize,  membership  on 
the  board  of  governors  of  the  National 
Press  Club  and  in  the  Gridiron  Club. 
But  he  still  thinks  of  himself  after  19 
years  on  politics  as  a  plain  reporter;  to 
wit,  his  inscription  on  our  copy: 

“As  proof,  sadly,  of  how  a  leg-man 
can  run  on  and  on  and  on  when  he 
makes  the  mistake  of  sitting  down.” 

Tom  did,  for  561  pages  including  a 
careful  index,  but  they  are  561  pages  a 
newspap)erman  can  read  with  enjoy¬ 
ment.  His  book  is  a  candid  series  of 
observations  on  the  national  parade 
since  he  landed  in  Washington  in  1931. 
just  imder  22  years  of  age.  He  had 
left  a  small  Southern  city,  where  he 
had  been  “chief  reporter,  city  editor, 
sports  editor,  odd-job  leg-man,”  want- 
ad  taker,  and  attentive  listener  to  com¬ 
plaints  when  the  paper  wasn’t  deliv¬ 
ered. 

Armed  with  letters  of  introduction  to 
New  York  editors,  he  stopped  in  Wash¬ 
ington.  He  stayed  there  when  Lowell 
Mellett,  then  chief  of  the  Scripps 
Newspaper  Alliance,  got  him  a  job  in 
the  UP.  bureau.  Herbert  Walker, 
now  general  manager  of  NEA  Service, 
was  then  bureau  chief,  and  he  assigned 
the  youngster  to  rewrite,  taking  stories 
from  men  at  the  capital’s  major  news 
points.  A  year  at  the  White  House 
followed,  then  a  transfer  to  the  United 
News  with  Raymond  Clapper  as  boss. 
Thirteen  years  with  the  U.P.  gave  the 
young-man-with-illusions  a  stem  edu¬ 
cation  in  politics;  three  years  after  the 
New  Deal’s  opening  as  New  York 
World  Telegram  correspondent  was  a 
post-graduate  coxuse.  Since  1936  he 
has  been  political  correspondent  for 
all  Scripps-Howard  newspapers. 

Washington  chilled  him  for  six 
months,  as  it  does  most  newcomers, 
from  Presidents  down.  Stokes  began 
to  get  around  during  the  early  years 
of  the  Harding  administration.  The 
impressive  Harding  was  the  first  Presi¬ 
dent  he  met  face-to-face — always  awe¬ 
some  for  the  young  reporter.  Stokes 
learned  in  time  to  take  Presidents  in 
his  stride,  like  the  veteran  reporters 
who  helped  him  through  his  cub  days 
in  the  White  House.  He  learned  much 
before  President  Harding’s  term  ended 
in  tragedy. 

He  tells  one  story  of  his  early  re¬ 
porting  experience  that  bears  repeat¬ 
ing.  The  1920  election  had  killed  the 
League  of  Nations  as  an  issue,  but  the 
idea  lived  on.  The  UP.  thought  it 
might  be  well  to  sound  out  the  Sena¬ 
tors,  and  Stokes’  list  included  Senator 
Carter  Glass. 

Stokes  knocked  on  the  door,  not 
knowing  Glass’s  policy  of  being  al¬ 
ways  in  to  his  humblest  constituent. 
A  “tiny  little  man  opened  the  door.” 

“I  would  like  to  see  Senator  Glass,” 
Stokes  said. 

“I’m  Senator  Glass,”  the  little  man 
snarled  out  of  the  comer  of  his  mouth. 

“I  want  to  know  how  you  stand  on 
the  League  of  Nations,  sir,”  began  the 
reporter, 

“Everybody  in  the  country  knows 
how  I  stand  on  the  League  of  Nations,” 
the  little  man  snarled  back,  (and  it 
was  “like  the  crackling  of  thunder”  to 
the  neophyte.) 

The  door  slammed  in  the  reporter’s 
face — the  tough  dose  that  many  a  be¬ 
ginner  has  tjJcen  from  people  who 
have  no  time  for  “dumb  questions.” 
Stokes  went  out  and  learned  how  Car¬ 
ter  Glass  stood  on  the  League  of  Na¬ 
tions. 


He  also  made  the  usually  fatal  error 
of  writing  over  the  head  of  his  im¬ 
mediate  boss  to  Karl  A.  Bickel,  then 
president  of  the  U.P.,  asking  for  a 
raise.  Bickel  sent  the  letter  to  Herb 
Walker,  endorsed — “Who  is  Stokes?” 
He  sxuwived  that  one.  Walker  was 
also  merciful  when  the  yovmg  man 
wrote  as  a  fact  that  President  Harding 
had  signed  a  pension  bill — which  hasn’t 
been  signed  yet. 


THE  years  passed,  and  he  attended  the 

Democratic  marathon  convention  of 
1924  in  Madison  Square  Garden.  He 
had  in  the  meantime 
The  Chip  covered  the  hearings 

Begins  Teapot  Dome,  and 

of  Forbes’  monkey 
To  Shake  business  in  the  Vet¬ 

erans’  Bureau.  His 
narrative  adds  no  new  facts  to  those 
sordid  tales,  but  it  does  present  the 
atmosphere  of  the  hearings  as  few  of 
the  men  on  the  job  had  time  to  do 
when  the  news  was  hot. 

The  “chip  on  my  shoulder  was  be¬ 
ginning  to  shake  uncomfortably,”  af¬ 
ter  these  events,  he  remarks.  It  was 
the  Southern  chip  which  “represents 
a  belief  in  things  as  they  are,  a  chal¬ 
lenge  to  prove  things  otherwise.” 

He  had  seen  Warren  Harding  first 
as  a  great  man.  He  saw  him  later, 
resting  with  the  White  House  report¬ 
ers,  “in  the  wrack  of  tormenting  prob¬ 
lems,  twisted  and  tortured,”  the  agent 
of  the  forces  which  had  made  him 
President  and  the  dupe  of  faithless 
friends. 

He  had  seen  Calvin  Coolidge,  content 
to  leave  things  as  they  are  and  to  sit 
on  the  Pennsylvania  Avenue  porch  of 
the  White  House,  “so  he  could  watch 
the  street  cars  go  by.” 

He  had  seen  the  elder  LaFollette 
lead  a  revolt  against  corruption  on 
both  sides  of  the  Capitol,  aided  by  the 
puckish  and  unpredictable  LaGuardia, 
the  vital  Wheeler  and  his  colleague, 
Walsh  of  Montana.  He  liked  the 
“rebels.”  He  liked  Couzens,  Norris. 

And  in  that  frame  of  mind,  he  at¬ 
tended  his  first  national  convention 
as  a  reporter — assigned  to  cover  the 
long  and  acrimonious  Democratic 
wrangles  over  the  Ku  Klux  Klan  and 
Prohibition  in  the  resolutions  com¬ 
mittee.  The  reporters  buttonholed 
members  when  they  came  out  for  air, 
held  their  ears  close  to  the  thin  hotel 
room  walls,  got  the  story.  He  scur¬ 
ried  aroxmd  delegates’  meetings,  sat  in 
the  gallery  night  after  night  for  most 
of  the  16  days,  until  John  W.  Davis — 
no  hero  to  Stokes — was  named  on  the 
103d  ballot. 

He  saw  a  different  show  in  Cleveland 
before  the  New  York  decision  arrived, 
when  Senator  LaFoUette’s  third  party 
went  into  conference  on  July  4.  He 
found  it  “a  breath  of  fresh  air  after 
the  contamination  of  strife  and  hatred 
in  that  dready  treadmill  in  New  York,” 
but  after  the  two-day  LaFollette  meet¬ 
ing,  Stokes  was  back  in  the  New  York 
maelstrom. 


1928  campaign,  from  one  wi»L 
mired  Smith  despite  recognilk|| 
the  political  ruses  by  which  thej 
date  ducked  discussion  of  isso^ 
yond  his  experience. 

Hoover  let  the  politicians  get 
his  guard,  Stokes  believes, 
opened  the  tariff  for  “limited  i 
Borah  left  his  side  then,  and  i  „ 
to  Stokes,  the  Idahoan  belied  the  i 
ular  belief  that  he  never 
fight  to  the  end.  He  fought  die  i 
publican  tariff  policy  and 
Hoover  lost  too — the  respect  ofl 
Old  Guard  as  an  antagonist  udj 
the  ‘‘liberals”  because  of  his 
sion  to  reaction.  On  top  of  the  t 
came  the  stock  market  crash,  and: 
fusion  reigned. 

There  is  no  need  to  su 
Stokes’  fine  chapters  on  the 
sion  years.  President  Hoover,  he  a 
lieves,  had  principles  to  which  he  t 
to  adhere  in  the  conduct  of 
ment.  He  was  forced  to  retr^l 
them  one  by  one.  He  foresaw: 
of  the  dangers  of  departure  fmlj 
principles,  has  seen  some  of  them  t 
alized. 


Hoover  “may  loom  a  bigger 
in  history  than  he  appeared  when 
was  a  tried  and  sore  President 
the  dark  days  of  depression,” 
concludes.  “He  proved  himself 
politician.  He  swept  vainly 
the  tide.  The  smart  politi^ 
with  it.  His  reward  was  curses 
sneers  and  defeat.” 


America 
Learns  to 
Eiperiment 


HALF  of  the  book  is  devoted  to 
New  Deal.  Stokes  was  no  loogel 
-Starry-eyed  idolater  of  “great 

men”  by  1933,  i& 
several  campsi^ 
tours  and  conventm 
and  he  knew  the 
national  forces  idiiT 
had  swept  gowA! 
ment  in  the  interest  of  the  “BigMfr 
out  of  office  and  put  FrankBn 
Roosevelt  in  the  White  House.  Hete® 
that  story  with  a  sure  touch.  He 
corned  the  New  Deal,  which  sent  tsi 
and  all  the  reporters,  “back  to  sdwol 
Those  were  great  days  for  WsdnM 
ton  newspapermen.  Since  then  Skii 
has  seen  much,  praised  much,  n 
also  written  one  of  the  most  sent 
criticisms  of  New  Deal  polities  ib 
has  come  from  any  reporter’s  type 
writer.  His  present  credo  is  intett' 
ing,  in  that  light: 

“We  have  moved  far  in  the 


COOLIDGE  did  not  choose  to  run  and 
was  succeeded  by  Herbert  Hoover,  as 
dubbed  by  Stokes  “The  Man  Who—.” 

His  chapters  on 
Hoover  Hoover,  it  seems  to 

Bucked  the  ^est  in  a 

good  book.  It  IS  as 
Tides  fair  an  appreciation 

of  Herbert  Hoover  as 
we  have  seen,  from  a  source  which 
began  by  finding  not  much  good  in 
him  as  President.  It  is  also  an  excel¬ 
lent  analysis  of  Alfred  E.  Smith  in  the 


seven  years. 

“We  must  move  much  farther, 
one  thing  I  am  sure.  The  bade 
forms  of  the  Roosevelt  New  D«sl  ■ 
securely  fixed  in  the  law  of  the 
We  are  not  going  to  discard  our  ws® 
security  program,  our  guarantea 
labor,  the  reforms  of  our  banted* 
financial  system,  nor  the  pnne^ 
federal  assistance  to  the  unempkr 
the  farmer,  the  home  owner.  ■ 
these  things  have  been  estawwj 
and  many  more.  Much  remaine  w  j 
done  by  somebody  coming  after. 
have  the  unemployed  with  ui 
We  have  a  huge  load  of  debt 
problems  are  still  imsolved. 

“But  we  have  stirred  * 

lethargy.  We  have  become 
and  alert.  We  do  not  hesitate  to 
periment.  Our  democracy  ^ 

live,  if  confused,  animal,  ft* 
hope  of  democracy  everywh^ 
the  hope  of  a  disordered  worli 

It’s  a  vibrant  book.  Its 
those  of  a  “leg-man”  who  h*^^ 
things  happen,  and  written  of  too® 
he  saw  them,  a  newspapermtf^ 
has  seen  govenunent  in  the  d^^_ 
corruption,  at  the  heights  of 
and  in  the  throes  of  opporW^B 
without  cynicism  or  despair;  V 
ica,  and  American  joum^”** 
more  leg  men  of  the  same  kkuW- 
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-I-JECAUSE  it  is  one  of  the  big  advertising 
values  of  the  country,  The  Milwaukee 
Journal  was  seventh  among  all  United 
States  newspapers  in  1939  advertising 
volume  and  sixth  in  total  display. 

More  significant  is  the  fact  that  local  mer¬ 
chants,  the  advertisers  best  able  to  know 
how  Milwaukee  people  shop  from  The 
Journal,  favor  this  newspaper  with  a  volume 
of  retail  linage  exceeded  by  only  three  news¬ 
papers  in  the  nation. 


For  advertisers  seeking  volume  sales,  The 
Journal  offers  a  circulation  exceeded  by 
daily  newspapers  in  only  six  cities.  For  more 
profitable  sales,  The  Journal  provides  the 
most  complete  one-paper  coverage  in  any 
city  of  500,000  or  more  population — and  a 
low  rate  that  adds  to  your  margin.  Among 
the  “First  Fifty”  daily  newspapers  in  linage, 
only  three  have  a  lower  milline  rate. 

No  matter  how  you  measure  media  values, 
The  Journal  merits  a  top  spot  on  your  list. 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Analysis  of  1939  Statistics  Compiled  for  380  Newspapers  in  108  Cities  by  Media  Records.  Inc.,  Showing  Retail,  General. 

Automotive,  Financial,  Classified  and  Total  Advertising 

(Ciipyriqhl.  1940.  by  F.dito*  &  I’l  Bi  isheh  Co.) 


In  this  section  of  Editor  &  Publisher  appears  the  linage  records  of  leading 
American  and  Canadian  daily  newspapiers  for  the  year  1939.  Linage  as  meas¬ 
ured  by  Media  Records,  Inc.,  is  shown  on  this  and  succeeding  pages  to  page  IV . 
Linage  of  other  newspapers,  as  reported  by  their  publishers,  begins  on  page  IV. 

In  108  cities,  380  newspapers  published  in  over  80,000  editions,  10,000,000 
display  advertisements  run  by  over  100,000  advertisers.  The  following  pages 
report  in  summary  and  in  detail  the  record  of  2,024,675,544  agate  lines  of 
newspaper  advertising  as  measured  by  Media  Records.  Inc..  Year  1939. 
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Journal . . . 
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Journal . 
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3,(M6  205 

News  Host . 

..(el 

7,036.910 

1,0.34,867 

264,9.56 

1.36.125 

822.2.57 

.(ni) 

1,8.56,394 

1,654,029 

278,630 

2:J6.231 

2,330.416 

«.41»7.140 

Sun . 

..(e) 

9.340,387 

1,649,656 

426.835 

134.035 

2,327.002 

13,014,573 

#6Siin  . 

(SI 

3.091,371 

8,50„301 

147,662 

1.1.52,1.56 

7H5 

BIRMINGHAM, 

ALA. 

Age*  Herald  . 

.(ml 

2.460.8'W 

1,324,467 

181,196 

1.55,082 

689,935 

.5,027  644 

|New  s-  Age- !  I  erald . 

..(SI 

2.1.56.882 

.5,52,317 

143,902 

74.264 

.546.783 

3,475,726 

News . 

..(e) 

5.167.889 

1 .326,083 

242.004 

1.54,472 

68.5.105 

7..501,.517 

Post  . 

.  .(e) 

2,8.58..5()4 

714.029 

163.804 

07.7.53 

608,763 

4.477.4.55 

BOSTON,  MASS. 

J  5  k  econ  1 -.  \  1  nerican 

.  (ml 

2.857,620 

702,716 

113,307 

.■tH.41t4 

274,729 

4,234,474 

.Vdvertiser . 

..(S) 

894.760 

778,384 

109,792 

2.646 

229,889 

2,015,820 

»lo!»e . 

..(d) 

4.202.621 

1,375,182 

289, (Ml 

112,.587 

703.9.54 

6,720,000 

^K'»lol>e . 

..(S) 

1.708,999 

648,998 

188,439 

0.1*27 

1  .(M7,430 

3.603,436 

tHerald . 

.  •  (m) 

6.281,818 

1.898,467 

356,342 

217,217 

1,266.795 

lO.tMO.OOO 

tlllerald  . 

.(S) 

2,198,477 

720,891 

145,205 

10.372 

996.516 

4,089,701 

Host . 

(m) 

3,176.943 

1,290,480 

312,371 

08,160 

320,1.37 

5,224,173 

Post . 

..(.SI 

634.741 

192,168 

49.68t 

3,885 

198,982 

1,070,806 

Transcript  .  . 

...(e) 

998,242 

512,330 

55705 

1.56,304 

748.7.59 

2,.588,704 

tTraveler 

..(e) 

8,0.52,677 

1.983,826 

212  760 

1 

12.142  101 

BUFFALO.  N 

.  Y. 

Courier- 1  vxiiress 

.(ill) 

4,281.763 

925,966 

241,301 

114.9,54 

795,.552 

6,4.50,086 

ttCourier-lvxpress . 

..(SI 

1.932.527 

1,019,349 

225,215 

I9,(t73 

430.182 

3,627.028 

News . 

.  (e) 

7.878,472 

1,884,864 

769,892 

135.8<M 

I,!?07.707 

12,51.5.605 

JTimes . 

..(e) 

1,902,381 

289,817 

93,912 

51 ,673 

372,331 

2,764.120 

t#5Tiities.  .  . 

(.S) 

203,888 

268,909 

34. .574 

7.2(M 

6.53.438 

CAMDEN.  N 

.  J. 

(.'onriiT  .  .  (See 

Note! 

1.317.6,51 

I.018,.527 

1 

1.185,3.30 

7  172,.36;t 

CEDAR  RAPIDS 

IOWA 

(Varettc  . 

.  .(c» 

3,809.443 

737,085 

314.(M9 

53.773 

840.950 

5.882.160 

<»a/fftc  . 

. . .  (S) 

901.260 

87,225 

01 .702 

2:t.«09 

210,512 

1.321.163 

CHARLOTTE. 

N.  C. 

News ... .  . 

-  .  (e) 

3..>66,638 

4.52,091 

249,.VH) 

1.52  412 

1.022.033 

.5,.5;1.5.662 

News.  .  . 

..(S) 

0,56.791 

89.482 

43.054 

.57.101 

327..306 

1 .474,502 

Obsemer.  . 

.  (m) 

3,646.678 

1.028,.56I 

261  023 

137.695 

1.105,8.50 

6,287.880 

Observer  . 

..(SI 

1 .681  ,.587 

282,400 

140.011 

87.142 

513,801 

2.708.145 

CHATTANOOGA.  TENN. 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Cities  and  Newspapers 

Dinplay 

Display 

Display 

Display 

6ed 

vsrtisii^ 

Times . 

(m) 

2.662,464 

994.577 

108,586 

132.539 

716,099 

4.832,13 

Times . 

.(SI 

006.848 

1.58.406 

95,016 

17.9:)6 

246,355 

1.42«,M 

€New.s . 

.(el 

3.12.5,461 

.574,146 

271.793 

89.585 

714,855 

4,8)5.68 

Free-Press  .  . 

.(e) 

3.650,035 

973.1,56 

318.6:*7 

47,894 

589,189 

5,59D,7S 

Frce-Prc>s . 

-(St 

1  .593,911 

323,112 

103,834 

62..5.5« 

212,016 

2.20)28 

CHICAGO. 

ILL. 

Tribune . 

.  imi 

6,560.887 

2.359.160 

378,476 

255,350 

3,387,015 

12.95S.i8 

^Tribune . 

.(S) 

4.648,266 

1,192,312 

246,403 

57,1.57 

1,817,292 

7,991,88 

{Daily  News . 

.(e) 

6,483,302 

2,288..365 

464,675 

216,092 

2,488.8:*6 

11.949,53 

Herald-American  . 

.(e) 

3,959.299 

1,071.232 

231.731 

92,109 

1,355.825 

6,720,1181 

♦HeralJ-American . 

.(S) 

1,365.351 

816,898 

138,838 

7,349 

434,476 

2,79'>.a 

tttHerald-Examincr.  . . . 

.  (m) 

955.876 

238.206 

36,070 

21,794 

1.2SI.M 

ttTimes . 

..(e) 

5,429.400 

1.046,7a3 

195,207 

47,915 

814 

«.725.;*1 

Time'. . . 

.(S) 

660,559 

116.121 

28,617 

9,393 

4.2:*7 

HIO.OU 

CINCINNATI. 

OHIO 

Ivnqiiirer  . 

.(ml 

2.837,930 

653,504 

188,593 

115,259 

1,109,098 

4.932.43 

Slvuquirer  . 

.(SI 

2,6,58,294 

791,989 

245,245 

91,681 

1,453,681 

5,244.M 

Post . 

.  (e) 

4.077.481 

1,133.408 

336,0,53 

138,330 

1,757,499 

7,46»,»» 

Tiiiies-Star . 

..(el 

5  474,835 

2.0.37.794 

454,707 

1.58,912 

1.64H..517 

9.HM,9S5 

CLEVELAND, 

OHIO 

Plain- Dealer  .  .  . 

.  (ml 

3,709,373 

1,255.147 

313,345 

292,979 

2,097,855 

7.S25.4N 

*5fHlain-I)ealer . . 

..(S) 

2,603,099 

1.481.681 

429,795 

93,487 

1,031,0)3 

5,63729* 

News . 

..(el 

4,129,433 

917,693 

391,387 

216,582 

92,3.55* 

6.627.168 

(•re,- 

.(el 

7,1.58.3.59 

1.769,535 

.522.9,1,3 

179.787 

1.9.55.514 

11.5)5,67: 

COLUMBUS. 

OHIO 

Hisoatch  .  .  .  . 

.  .(e) 

6,081.025 

1.74  4, .398 

49.5,919 

240,4*4 

2,108,9*7 

10,697.718 

Di -patch  . 

..(S) 

1,178,815 

332,839 

67,993 

157,999 

94  4. ,557 

■2.683.0ir 

Citizen 

.  .(e) 

4.285.812 

623,594 

267,527 

i:*6.099 

939,899 

6,274,058 

Citizen . 

..(S) 

743,987 

75.077 

14,223 

62,148 

311, .591 

1,206.9(8 

<  >hio  State  Journal . 

.  (m) 

1,231.405 

499,488 

128,087 

285,816 

78  *.494. 

3,045.15( 

•  TOhio  Slate  Journal 

.(SI 

339,691 

63,99;j 

11,713 

61.112 

125,947 

6a’.418 

Star  . . 

..(SI 

430,822 

135.238 

9,371 

31.112 

I.1.5S 

607.69: 

DALLAS.  TEXAS 

News . 

.  (ml 

.5,019,251 

1,168,854 

283.132 

121.;*46 

1,746.938 

8,399.93 

{News . 

..(S) 

1,992,011 

640,511 

154.424 

.53,344 

782,161 

3.5'U.4n 

Times-Herald . 

..(el 

8,777.29.9 

1.349,151 

301,083 

83,5*1 

1,272.457 

11,799,520 

Timei-IleraM  . 

..(S) 

2,583,315 

194,459 

94,477 

44.413 

431,63:* 

3,352,2*7 

lournal 

.(e) 

3.764.103 

71.5,783 

249,573 

10,5,8.99 

859,633 

.S.HIKIHI 

DAYTON,  OHIO 

Juiiriial . 

.  (ml 

1.302.946 

738,794 

2.36,159 

101,017 

1.549,818 

4.039628 

Journal  HeraM.  . . 

..(SI 

.569.454 

152,942 

110,687 

45.268 

444.070 

1,32'2.W 

HeraM . . . 

..(el 

4.995,341 

739,851 

316,049 

107.021 

1,58.5,3:*2 

7,7702S 

New, . 

..(el 

6.466.985 

1.2.5.5,.518 

434,109 

120.937 

1,.V*1,49;* 

9,913.30 

New'<  .  . . 

..(Si 

7(»L»  IHS 

184.099 

114.169 

.52.314 

4511.994 

l..VB,«l 

DENVER,  COL. 

Rocky  Mountain  New.'* 

.  (ml 

1,584.976 

432,145 

191,1,54 

44,910 

698.879 

;*.145,12J 

Rocky  Mountain  News 

(S) 

392,084 

41,506 

31,837 

16.108 

214,799 

696065 

Post . 

..(el 

5,594,750 

1,. 502.363 

407.445 

1.56,7.34 

1,571,519 

9249,910 

Post  . 

(SI 

753.196 

361 .874 

134.122 

14  190 

I  .•244.52(1 

2..Vl(i,43 

III 

o 

MOINES, 

IOWA 

Register 

.  .  tml 

1,4.59,832 

985.215 

■297,9.39 

1,198,749 

4.025,0 

Tribune  .  . . 

...(e) 

3,398,198 

983.2a5 

362.747 

.5;*,945 

l,186.a37 

6.001.101 

Register 

..(SI 

1,281.979 

485,519 

179.‘241 

601, 892 

3..VM.0 

DETROIT,  MICH. 

Kree-lYess 

.  .  (ml 

3.447,455 

1.442.H5H 

393.-227 

1 19,889 

1.493,971 

6.91:2s 

Kree-l’ress . 

..(SI 

1,048,929 

393,252 

94,443 

69,789 

701.622 

2.306.U' 

News....  . 

.  .(e) 

8,189,570 

1.873.674 

.549,406 

110.421 

3.0-27.475 

13.745  *(: 

#5Ncws  . 

.  .(SI 

1,509,611 

K77,74fi 

209,812 

87.096 

2,609.8'*.5 

.5,294)4' 

Times . .  . 

. . .  (el 

4,321. .573 

1,218.9.52 

367,58;* 

72,709 

1.8:*6.414 

;,l>254*' 

•Times 

(Si 

1.732.o:t9 

828..589 

189.6.32 

45,962 

659,38* 

3,41761' 

DULUTH,  MINN. 

Herald . 

..(e) 

2.934.789 

1,065,381 

270.601 

882  018 

News-Tribune 

.  (m) 

1.485,859 

99.5,846 

2.58,754 

■51 .696 

8.17  (192 

3.88.'12*' 

News-Tribiine 

(SI 

1.092,608 

289.271 

102.713 

:iHM2S 

217  352 

1.641  "O' 

(Coiitinufd  OH  pai/i-  II) 


N'ole  -VtUntK-  City  Pre-is-l'iiiim.  Mr>niiiiK  airl  Ivvrnint;  WorM.  mjM  in  cora!>ination  ""Iv 
•••  one  evlition  (Morning;)  only  is  (riven 

tThe  Herald  Morning  or  Sun  lay  sold  in  e<ini1iinatinn  with  the  Traveler  tjvenini: 

^Includes  .\merican  Weekly  and  Comic  Weekly  Linage. 

S^Kecord  Morning  and  .kmerican  livening  sftld  in  comliination 

*^.Su.spendel  piihlication,  l>ecenil)er  17.  IRMlt 

**The  Cdolte  is  sold  in  combination  Momiiu;  and  Ivvcninc 

Xote:  Camden  Courier  Hveninc  and  Host  Momint;  sold  in  combination  I.in.ise  of  ooeeli*^ 
tCourier  ISveninK)  only  is  given. 

{Inclmles  This  Week  Linage. 

ttincludes  .\merican  Weekly  Linage  and  Metro|»olitan  Croup  T.inage. 
iflncludes  Metropolitan  Group  Linage. 

tBuHalo  Times  Evening  and  Sunday  suspende.!  publication  July  SI,  lOdtt 
#i*Includes  .\merican  Weekly  and  This  Week  Linage. 
tttSuspended  publication  August  28.  1939. 

HTSuspended  publication  September  4.  1939 
ttPublisbed  daily  except  Saturday. 

ESuspended  publication,  last  issue  Decc-nlter  Id.  1939 
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ALL  FIGURES  BASED  ON  MEDIA  RECORDS 

“Y'es  I  Meed,  The  Trend  Is  To  The  Times” 

THE  DETROIT  TIMES 


REPRESENTED  NATIONALLY  BY  THE 
RODNEY  E.  BOONE  ORGANIZATION 


J/n 


U 

ir  tr  #  #  # 


"■ra.Tt 


71 


en 


Be  guided  by  the  1939  experience  of  the  nnan  on  the  other  side  of  the  retail  counter.  He 
knows  how  EFFECTIVELY  the  most  active  buying  power  of  the  Detroit  market  Is  reached  by 
I  he  Detroit  Times  with  It's  circulation  solidly  built  upon  a  home  delivery  structure  of 
185,000  families,  recognized  by  the  A.  B.  C.  as  the  nation's  THIRD  LARGEST  carrier 
home  delivered  circulation. 


/n  Ref  ail  Linage — An  Important  InJejf  to  Manufacturers  and  Agencies 

The  Detroit  Times  GAINED . . .  898^246  Line* 

THe  Second  Pender  GAINED .  71 4,053  Lines 

The  Third  Paper  GAINED . . .  381 ,848  Lines 


in  Total  Linage — from  Jan,  1st  to  Dec.  31st,  1939 

The  Defroit  Times  GAINED . 1,493,282  Lines 

The  Second  Paper  GAINED . 1 ,340,626  Lines 

The  Third  Paper  GAINED .  888,995  Lines 


HE  DETROIT  TIMES  does  the  job  easier,  faster  and  more  efficiently.  That's  why 
Detroit  merchants  found  It  MORE  PROFITABLE  to  place  MORE  of  their  1939 
INCREASED  advertising  linage  In  The  Detroit  Times  than  any  other  Detroit 
newspaper. 
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II 


EDITOR  &  PUBLISH  Ei 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Contmued  from  page  B) 


DURHAM,  N.  C. 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi- 

Total  Ad- 

Cities  and  .Newspapers 

Display 

Display 

Display 

Display 

fied 

vertising 

Herald . 

(m) 

2,038,444 

799,249 

192,963 

58,587 

338,212 

3,450,289 

Herald-Sun . 

.(S) 

688,113 

94,585 

79,582 

75,344 

182,382 

1,121,227 

Sun . 

..(e) 

2,734,465 

869,664 

228,012 

134,225 

475,693 

4,482,493 

EL  FASO,  TEXAS 

Times . 

.(m) 

2,420,625 

792,304 

343,469 

41,470 

833,518 

4,461,231 

Times . 

.(S) 

1,246,203 

164,134 

69,490 

14,510 

267,599 

1,763,137 

Herald-Post . 

..(e) 

2,590,805 

1,063,001 

383,687 

51,466 

832,222 

4,942,886 

ERIE,  PA. 

Dispatch-Herald . 

..(e) 

3,047,401 

961,074 

251,051 

52,266 

1,050,096 

5,466.379 

Dispatch-Herald . 

..(S) 

2,406,854 

205,631 

83,064 

32,994 

227,195 

2,955,823 

Times . 

..(e) 

3,193,755 

1,125,490 

270,928 

53,270 

975,943 

5,743,428 

EVANSVILLE, 

IND. 

Courier . 

.(m) 

3,853,252 

593,238 

295,807 

146,246 

867,794 

5,830,848 

Press . 

..(e) 

5,320,461 

921,095 

324,086 

146,777 

883,783 

7,663,606 

tCourier  &  Press . 

,.(S) 

1,905,038 

259,111 

145,379 

139,355 

332,153 

2,781,259 

FALL  RIVER,  MASS. 

Herald  News . 

..(e) 

3,294,879 

808.548 

302,089 

82,934 

417,574 

4,998,393 

FLINT,  MICH. 

Jotunal . 

..(e) 

6,646,581 

844,878 

385,819 

152,131 

1.647.357 

9,720,237 

Journal . 

..(S) 

1,257,742 

39,961 

80,989 

15,813 

349,163 

1,743,893 

FORT 

WAYNE 

,  IND. 

Journal-Gazette . 

.(m) 

1,770,135 

661,520 

165,664 

40,836 

979,252 

3.829,418 

Journal-Gazette . 

..(S) 

1,455,532 

425,751 

96,952 

71,628 

287,016 

2,342,705 

News  Sentinel . 

..(e) 

6,643,008 

1,310,878 

405,799 

126,972 

950,758 

9,560,215 

FORT 

WORTH, 

TEXAS 

Star-Telegram . 

.  (m) 

432,671 

1,234,316 

210,814 

78,854 

1,015,563 

2,993,020 

Star-T  elegram . 

..(e) 

4,322,682 

1,268,138 

328,184 

80,970 

1,002,288 

7,027,281 

Star-Telegram . 

..(S) 

1,025,211 

358,693 

130,643 

19,811 

507,073 

2,045,293 

Press . 

..(e) 

2,939.761 

629,353 

177,505 

49,800 

871,324 

4,686,284 

FREEPORT-HEMPSTEAD,  N. 

Y. 

Review  &  Star . 

...(e) 

2,609,848 

374,962 

195,387 

227,798 

1,112,093 

5,506,970 

FRESNO,  CALIF. 

Bee . 

. .  (e)¥2,775.375 

1,094,550 

370,727 

54,328 

1,104,476 

5,551,549 

Bee . 

..(S) 

722,311 

139,785 

85,938 

20,923 

364,067 

1,339,876 

GLENS  FALLS, 

,  N.  Y. 

Post-Star. . .  .(See^Poot  Xote)J  3,455,682 

550,346 

260,644 

183,607 

555,041 

5,067,417 

HARRISBURG.  PA. 


KNOXVILLE,  TENN. 

Auto-  Finan- 

Retail  General  motive  cial  Claesi- 

Citie*  and  Newspapers  Display  Display  Display  Display  lied 

Journal . (m)  3,533,014  638,688  157,323  121,253  593,3.54 

Journal . (S)  1,127,962  205,807  65,796  64,106  194,698 

News^Sentinel . (e)  4,140,973  811.271  197,356  123,435  697.769 

News-Sentinel . (S)  1,327,868  261,130  77,706  52,045  240,746 

LOS  ANGELES,  CALIF. 

Examiner . (m)  3,321,908  1,107,072  187,827  116,401  3,430,942 

♦Examiner . (S)  2,477,772  936.973  337,896  12,378  1,351,421 

Daily  News . (m)  2,947,499  567,402  177,902  66,190  78.3,878 

Times . (m)  6,336,734  1,273,032  206,589  158,017  3,616,402 

{Times . (S)  2,131,609  752,716  296,408  40,154  1,460,385 

Herald-Express . (e)  5,972,504  1,632,538  454,889  113,051  1,079,111 

News . (e)  2,920,914  581,757  190,316  55,509  784,285 

LOUISVILLE.  KY. 

Courier  Journal . (m)  5,283,690  1,492,191  309,793  236,312  1,547,105 

Courier  Journal . (S)  2,860,993  397,683  163,299  154,950  553,264 

Times . (e)  6,171,387  1,445,159  356,497  223,220  1,531,144 

MANCHESTER,  N.  H. 


Union-Leader  (See  Foot  Note)  3,490,923  873,382  343,923  137,715  394,749 


MEMPHIS.  TENN. 

Commercial  Appeal . (m)  5,692,318  1,432,446  281,322  118,436  1,351,910 

{Commercial  Appeal . (S)  2,271,325  598,931  154,876  32,752  759,985 

Press-Scimitar . (e)  3,568,257  780,682  331,440  117,452  673,476 


MIAMI,  FLA. 


Herald . 

4,815,377 

1,468,596 

383,830 

137,489 

2.629,380 

Herald . 

. (S) 

1,872,622 

327,776 

132,601 

86,468 

861,856 

News . 

. (e) 

4,322,500 

1,092,181 

308,111 

142,288 

1,049,522 

News . 

. (S) 

1,071,903 

247,906 

73,675 

69,566 

317,973 

MILWAUKEE, 

WIS. 

Sentinel . 

3,093,805 

531,184 

143,097 

84,805 

918,932 

♦Sentinel . 

. (S) 

828,319 

784,672 

141,378 

22,478 

416,911 

Journal . 

. (e) 

9,195,181 

1,529,120 

413,305 

113,006 

2,406,075 

{t  Journal . 

. (S) 

2,193,446 

723,331 

184,286 

31,793 

1,403,565 

Post . 

. (e) 

1,137,726 

249,670 

35,183 

18,552 

251,196 

MINNEAPOLIS. 

MINN. 

Times-Tribune  (See  Foot  Note) 

4,1.33,304 

1,221,358 

259,589 

138,772 

1,656,879 

{Tribune . 

. (S) 

1,774,733 

737,698 

158,921 

31,573 

1,012,135 

tStar  Journal . 

. (e) 

4,921,458 

872,491 

306,614 

123,987 

1,208,092 

l#Star  Journal . 

. (S) 

565,215 

713,516 

125,181 

24,326 

545,661 

MODESTO.  CALIF. 

Bee . 

. (e)  12.083,552 

460,651 

292.359 

37,656 

959,583 

(Continued  on  page  III) 


Total  U 

vsrtiii^ 

5.123,0!; 

1.5St.lti 

5.(W2{ 

i.9M,n- 


8.171« 

5,11724 

4,55Ua 

11.60224 

4,682r 

4.639.0: 


8.934.W 
4431* 
9.796, « 


5486,8!: 


8,91327, 

3,818.6Si 

5,4S3.iK 


9,48222:1 

3481.132 

7433J0I 

1,785.30! 


4,813213 
2,193,3! 
13.667, or 
4.63l.91< 
1465.3 


7,433,07 

3,71521) 

7,54328! 

1,974201 


4,013213 


Patriot . 

(See  Foot  Note) 

3,832,937 

1,145,436 

443,734 

82,215 

705,795 

6,273,234 

Telegraph.... 

....(e) 

3.134,323 

741.253 

186,543 

45,535 

666,867 

4,914,744 

HARTFORD,  CONN. 

Courant . 

. . . .  (m) 

2,087,555 

923,242 

154,185 

126,125 

535,746 

3,971,554 

Courant . 

....(S) 

2,124,383 

451,990 

325,499 

215,001 

325,064 

3,446,679 

Times . 

. (e) 

8,018,143 

1,378.084 

519,309 

312,001 

1,388,680 

11,730,929 

HOUSTON,  TEXAS 

Chronicle . . . . 

. (e) 

6,129,984 

1,624,952 

448.975 

70.266 

2,223,76s 

10,564,094 

Chronicle.. . . 

....(S) 

1,723,660 

370,632 

167,580 

22,692 

794,091 

3,087,066 

Post . 

. . . .  (m) 

3,885.741 

909,862 

269,116 

76,887 

1,488,558 

6,699,400 

♦Post . 

....(S) 

2,003,374 

677,973 

137,476 

20,153 

473,081 

3,316,303 

Press . 

. (e) 

3,758,708 

803,495 

269,110 

52,940 

860,089 

5,906,916 

HUNTINGTON,  W.  VA. 

Advertiser .  . . 

. (e) 

3,185,073 

930,045 

175,205 

52,502 

569,869 

5,034,518 

Herald  Dispatch . 

. . . .  (m) 

3,074,262 

934,056 

172,097 

50,656 

574,128 

4,886,902 

Herald  Advertiser .  .  . 

. (S) 

1,224,153 

222,677 

102,208 

77,643 

226,764 

1,855.084 

INDIANAPOLIS, 

,  IND. 

News . 

. (e) 

6,156,544 

1,916,637 

526,171 

158,390 

2,076,876 

10,903,229 

Star . 

....  (ra) 

3,793,013 

681,703 

193,693 

150,831 

2,205,523 

7,182,512 

{Star . . 

. (S) 

2,296,803 

763,525 

209,541 

34,199 

985,783 

4,290,133 

Times . 

. (e) 

4.948,028 

806,194 

301,913 

130,194 

1,196,498 

7,437,241 

JACKSONVILLE 

,  FLA. 

Times-Union 

....  (m) 

3,287,165 

1,296,717 

276,188 

209,824 

1,373,086 

6,666,671 

Times-Union 

. (S) 

1,967,218 

277,967 

148,511 

29,139 

549,516 

2,974,141 

Journal . 

. (e) 

3,916,011 

570.664 

322.158 

1.5.5,182 

1.276,863 

6,285,857 

JAMESTOWN, 

N.  Y. 

Journal . 

. (e) 

2,947,486 

374,956 

183,.372 

35,301 

589.654 

4,253,595 

Post . 

- (m) 

2.951,232 

448.488 

203,774 

34,224 

501,938 

4,187.652 

JOHNSTOWN, 

,  PA. 

Tribune .... 

.  .(See  Foot  Note) 

5,245,717 

777,511 

364,130 

52,789 

729,769 

7,274,216 

KANSAS  CITY 

,  MO. 

Journal . 

. (e) 

2,484,552 

1,012,623 

204,534 

37,080 

556.071 

4,308,997 

Journal .... 

. (S) 

543,274 

275,702 

75,100 

45,573 

200,127 

1,140,647 

Star . 

. (e) 

4,771.388 

1.228,046 

330,324 

60,415 

1,962,478 

8,.367.472 

Star . 

. (S) 

2,185,577 

824.349 

272,517 

121,404 

1,369.652 

4,774,354 

Times . 

. (ra) 

4,476.276 

1.246.982 

245,270 

60,812 

1,9.32.521 

7,976,714 

Note  Glens  Falls  Post-Star  (Morninj;)  and  Times  (Evening)  sold  in  combination  only.  Linage 
of  one  e  lition  Post-Star  (Morning)  only  is  given. 

tSunday  editions  of  the  Courier  and  the  Press  mergeil.  First  publication  January  2,  1939. 
Note:  Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning  Patriot. 
Note:  Johnstown  Tribune  Evening  sold  in  combination  with  the  Democrat  Morning.  Linage  of 
one  edition  (Tribune  evening)  only  shown. 

Note;  Manchester  Union  Morning  and  Leader  Evening  sold  in  combination  only, 
tjournal  merged  with  Star  Aug.  1,  1939. 
f  Includes  American  Weekly  linage. 

♦Includes  American  Weekly  and  Comic  Weekly  Linage. 

{Includes  This  Week  Linage, 
tinclusles  Metropolitan  Group  Linage. 


1939  was  the  44th  consecutive  year  in  which  The  Indianapolis  Hews 
led  oil  Indianapolis  newspapers  in  display  advertising.  Such  a  record 
provides  on  infallible  guide  to  profitable  advertising  investment  in  the 
Indianapolis  market. 


<12  MONTHS,  19391 

RCTAIL 

general 

total 

Display 

display 

Display 

NEWS,  6  Days . 

.6,156,544 

1,916,637 

8,757,742 

2nd  Poper,  7  Days. 

.6,089,816 

1,445,228 

8,123,308 

3rd  Poper,  6  Doys 

.  4,948,028 

806,194 

6,186,329 

Ak^th^r.ty  Records 


POR  FEBRUARY  24,  1940 


III 


annual  tabulation  of  newspaper  linage 

(ColUinued  from  page  II) 


MONTREAL,  CANADA 

Auto- 

Retail  General  motive 


3.171 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

tied 

vertisin^ 

MI7J« 

.(e) 

7,859,966 

2,513,097 

336,407 

192,909 

1,908,752 

12,852,626 

LUU'J 

(m) 

2,784,987 

1,421,628 

258,438 

245,118 

238,069 

5,004,533 

1.602)K 

UPresse . 

.(e) 

6,012,559 

2,.388,473 

400,807 

105,286 

1,636,835 

10.603,103 

t.88!r 

9255*. 

4.5M,(C 

UPstrie . 

.(e) 

606,196 

553,963 

69,220 

51,084 

40,816 

1,382,462 

Li  Petrie . 

.(S) 

297,230 

710,25.3 

97,533 

15,548 

11,372 

1,133,278 

HoiM . 

.(e) 

799,305 

721,428 

20,697 

70,914 

832,958 

2,623,680 

8,934.11 

.(e) 

MUNCIE, 

3,117,148  584,131 

IND. 

333,202 

96,315 

822,610 

4,986,427 

4tl3lA 

Stir . 

(m) 

3,047,634 

573,759 

218,241 

53,278 

946,283 

4,889,732 

9,795,91: 

Star . 

.(S) 

861,915 

135,351 

36,491 

72,863 

215,529 

1,322,339 

5285.8: 

Burner . 

.(e) 

NASHVILLE, 

3,542,988  902,018 

TENN. 

234,894 

130,235 

999,896 

5,837,845 

Temessean . 

(m) 

3,098,403 

901,806 

235,189 

126,458 

1,036,319 

5,417,561 

8,913* 

TToinessean . 

.(S) 

1,634,150 

711.1.54 

181,404 

83,345 

371,546 

2,983,179 

3.818,5S 

5.483.451 

Csll . 

.(S) 

NEWARK, 

1,700,839  269,487 

N.  J. 

36,671 

173,879 

378,028 

2,688.397 

Stsi  Ledger . 

.(m) 

1,890  335 

301,495 

73,705 

70,018 

.  527,501 

2,944,802 

9.482£: 

Sir  Ledger . 

.(S) 

842.646 

14,804 

17,496 

1.537 

175,998 

1,056,596 

3281.13! 

Ken . 

.(e) 

7,850,170 

2,022,997 

549,205 

243,680 

3,284,319 

14,268,600 

72351(9 

£Star  Eagle . 

..(e) 

3,073,489 

613,821 

116,794 

72,266 

445,298 

4,484,980 

1.785.!(( 

Tonnial  Courier . 

.(m) 

NEW 

1,931,915 

HAVEN 

447,987 

CONN. 

217,205 

198,296 

291,822 

3,467,280 

4,813* 

Register . 

..(e) 

4,936,770 

1,385,9,38 

451,351 

200,099 

902,621 

7,974,181 

2J93.3I 

Register . 

.(S) 

1,151,127 

185,573 

110,065 

73,235 

348,318 

1,881,615 

NEW  ORLEANS.  LA. 

Times  Picayune . (m)  6,705,476  1,565,179  240,841 

Times  Picayune  &  States.  .(S)  2,860,032  305,314  128,114 

Tribune . (m)  967,316  390,802  18,443 

Item . (e)  4,509,476  811,068  282,026 


iltem-Tribune . (S)  2,097,820  544,488  69,892 

Sutes . (e)  2,699,178  734,631  151,194 

NEW  YORK.  N.  Y. 

Times . (m)  5,818,508  2,285,931  360,434 

Times . (S)  6,224,452  1,942,720  183,827 

Herald-Tribune . (m)  4,290,119  1,961,.569  240,842 

IHerall-Tribune . (S)  3,600,483  1,809,193  221,620 

Ne»s . (m)  11,060,9.39  1,653,792  499,224 

(Ntfs . (S)  4,739,747  990,779  73,903 

Jlinot . (m)  2,458,492  747,719  52,975 

Minor . (,S)  1,097,629  43.3,.3.33  34,020 

Jounitl-American . (e)  3,746,005  1,262,083  137,876 

•Joumal-.Anierican . (S)  1,053,875  982,319  1.34,.572 

Post . (e)  3,110,74,3  754,005  129,890 

S™ . (e)  7,938,437  2,181,90,3  250,1,56 

"orld-Telegram . (e)  6,917,618  2,000,028  240,058 


146,898  1,881,673  10,646,808 

94,581  961,132  4  445,941 

46,393  1,086,777  2,946,323 

109,857  1,097,277  6,950,755 

58,187  473,246  3,341,028 

81,114  1,882,970  5,676,599 


2,162,569 

2,288,093 

1,130,737 

940,573 

42,096 

10,842 

322,393 

221,283 

1,870,946 

913,987 

917,585 

258,616 

1,197,493 


11,3.36,071 

9,726,525 

8,094,083 

6,631,652 

13,634,244 

5,859,027 

3,790,022 

1,797,642 

7,207,564 

3,698,730 

5,143,936 

10,997,771 

10,651,819 


NEW  YORK  (BROOKLYN) 

. (e)  3,098,153  880.415  272,821  137,070  1,389,413  6,811,750 

Wie . (S)  939,522  249,103  73,992  10,815  453,282  1,727,110 

NIAGARA  FALLS.  N.  Y. 

^te . le)  5,431,550  556.264  310,896  119,733  590,246  7,353,333 


OAKLAND.  CALIF. 

Po't-Enquirer . (e)  3,267,837  623,702  273,437  102,294  1,324,323  5,852,552 

. (e)  4,893,321  1,341,551  226,420  140,002  2,529,775  9,272,710 

. (S)  723,387  151,703  266,821  17,083  866,373  2,037,220 

OKLAHOMA  CITY.  OKLA. 

Oklahoman . (m)  2,646,235  1,041,.352  211,944  28,818  1,146,750  5,080,262 

Otlahoman . (S)  1,521,715  471,979  194,381  46,272  615,311  2,849,879 

. .  3,829,409  1,144,826  3.38,352  63,119  1,140,169  6,.521,506 


OMAHA,  NEB. 

Note) 

4,741,555 

1,380,623 

.306,813 

47,031 

1,148,795 

7,679,834 

...(S) 

1,236,156 

648,357 

164,328 

31,680 

711,241 

2,791,914 

PEORIA,  ILL. 

...(d) 

4,986,157 

1,101,224 

388,210 

84,655 

1,433,845 

8,096,349 

...(S) 

1,274..505 

189,172 

104,985 

42,807 

375,813 

1,988,609 

. . . . (e) 

4,434,932 

893,804 

309,572 

78,752 

1,272,497 

7,187,884 

....(S)  , 

fc,  929,895 

106,857 

100,058 

35,674 

347,971 

1,521,805 

PHILADELPHIA 

,  PA. 

....(e) 

7,408,082 

2,099,431 

458,551 

182,962 

1,781,782 

11,963,382 

. . .  (m) 

4,1.32,204 

1,561,287 

207,265 

262.393 

2,069,630 

8,772,348 

....(S) 

3,594,803 

1,016,388 

208,852 

8,926 

1,504,533 

6,334,089 

....(e) 

1.771,658 

600,060 

60,4.30 

44,348 

54,222 

2,754,578 

■ . . (e) 

7,143,230 

1,464,303 

196,468 

119,507 

385,164 

9,860,264 

. . .  (m) 

2,918,909 

1,092,814 

118,366 

124,.390 

1,014,099 

5,441,984 

....(S) 

2,197,830 

649,204 

75,077 

6,858 

725,998 

3,655,205 

Mote;  Omaha  Vk’orH-Herald,  MominK  and  Evening  sold  in  combination  only.  Linage  of  one  edi- 
«» (Evening)  only  is  given, 
tincludes  Associated  Weekly  Linage. 

‘  **“'*®®  .American  Weealy  Linage. 

^Discontinued  pubUcation.  August  21,  1939. 
fincludes  Metropolitan  Group  Linage. 

^  ncludes  American  Weekly  and  Comic  Weekly  Linage. 

-  ote.  The  Times  Tribune  is  sold  in  combination.  Tribune  Morning  and  Times  Tribune  Evening. 
Times  Tribune  is  shown. 

aotar  Eagle  Linage  for  January  1  to  October  31,  1939  inclusive.  Discontinued  pubUcation,  No- 
vemher  ig,  1939, 

linclades  This  Week  Linage 


PHOENIX.  ARIZ. 

Auto«  Finan- 

Retail  General  motive  ctal  Class!-  Total  Ad- 

Cities  and  Newspapers  Display  Display  Display  Display  fied  vertising 

RepubUc . (m)  2,492,713  787,220  288,631  J  45,167  j[l, 266, 946  4,895,455 

tRepubUc . (S)  1.002,433  150,486  187,347  41,821  *  457,425  1,841,336 

Gazette . (e)  3,391,389  910,350  471,157  j|i^85,932Xl,273,181  6,179,372 

PITTSBURGH.  PA. 

Post-Gazette . (ra)  3,518,.393  1,253,427  229,673  ’^94,654  ii  933,364  6,396,556 

Press . le)  7,986,746  1,892,450  305,102  67,397  1,783,823  12,274,180 

#}Press . (S)  1,556,281  911,719  169,014  48,333  1,495,709  4,181,889 

Sun-Telegraph . fe)  5,921,672  1,171,561  153,745  .55,472  653,406  8,262,051 

*Sun-Telegraph . (S)  1,6.58.717  889,609  161,093  j  ^33.515  |  [,^725.921  3,489,667 

PORTLAND.  ORE. 

Oregonian . (m)  3,005,876  1,042,227  229,817  11,3,880  2,182,803  6,585,022 

HOregonian . tS)  1,523,.390  824,400  .322,678  51,277  1,089,040  3,812,468 

Journal . (e)  5,769,006  1,321,122  220,182  J  jj  93,511  1,50/,919  8,924,458 

SJoumal . (S)  542.719  463,944  196,482  ^  34,649  .513,045  1,751,531 

£News-Telegram . (e)  1,533..520  258,252  98,620  j  41.808  474,132  2,402,216 

PROVIDENCE.  R.  I. 

Bulletin . (e)  8,4.33,490  1,633,379  .525,4.30  3a3.9.30  1,565,191  12,512,312 

Journal . (m)  1,267,464  532.948  29.8,217  124,493  1,603.614  4  4,194.333 

^Journal . (S)  1,4.54,535  375,475  194,006  J  ^.9.5,557  413,856  j  2,534,816 

READING.  PA. 

Eagle . (e)  4,520.5,53  1,274,.598  3.52,342  64,902  f  851,760  7,224,886 

Eagle . (S)  192,614  41,630  [23,280  2,333  1 126,918  387,211 

Times . (m)  4,338,741  677,254  205,533  65,486]  1,063,447  6,488,702 

RICHMOND.  VA. 

News-Lea  ler . (e)  6,975,659  1,.566.312  456,591  1  222,3.36  ['2,017,988  11,355,764 

Times-Dispatch . (m)  3,746,522  803,186  112,4.39  141,065  1,539,705  6,518,175 

Times- Dispatch . (S)  2,059,167  259,500  120,647  70,493  [545,675  3,069,060 

ROANOKE.  VA. 

Times . (m)  1,486,675  752,873  228,016  39,721  263,387  2,794,179 

Times . (S)  1,551,814  148,516  77,867  79,219  319,484  2,178,601 

World-News _ . (e)  3,463,316  821,327  284,054  136,578  701,076  5,4.53.006 

ROCHESTER.  N.  Y. 

Democrats  Chronicle....  (ra)  4,821,757  1,210,092  303,086  120,726  2,131,543  8,884,527 

#§Democrat  &  Chronicle.  .(S)  1,741,481  468,972  287,231  179,269  1,254,046  3,932,309 

Times-Union . (e)  7,827,684  1,409,0.37  614,315  258,021  322,215  10,447,411 

ROCKFORD.  ILL. 

Register-Republic . (e)  .3,692.872  9.54,675  42,3,.392  68,594  1,101.175  6,444,395 

IStar . (m)  2,774,967  868,489  303,719  4.3,944  8.52,966  4,958,699 

Star . (S)  942,146  88,950  76,882  26,205  248,780  1,384,681 

tPuhlisheU  daily  except  Monday. 

SACRAMENTO.  CALIF. 

Union . (ra)  1.78.5„548  311,0.32  114,.598  .30,448  540,897  2,92,5,948 

tUnion . (S)  836,274  107,538  90,392  28,59.3  337.216  1,414,976 

Bee . (e)  5,341,.519  1,321,740  475,961  78,005  2,041,790  9,268,482 

ST.  LOUIS.  MO. 

Globe- Democrat . (m)  4,103,834  1,122,.591  307,875  [l6.5,476  643,441  6,383,728 

/}Globe-Democrat . (S)  1,480,.5';2  758,90,3  125,7.36  16,234  690,585  3,074,731 

Post-Dispatch . (e)  6,104,415  1,665,092  305,130  141,923  1,417,140  9,658,407 

Post-Dispatch . (S)  1,791,025  584,167  199,350  30,435  1,901,160  4.507,691 

Star-Times . (e)  5,025,427  983,760  151,393  62,094  704,196  6,956,487 

ST.  PAUL.  MINN. 

Pioneer  Press . (ra)  4,189,164  1,469,.334  314,166  |  86,368  1,415,981  7.491,809 

Pioneer  Press . (S)  1,262,6.33  520,503  128.263  60,790  609,877  2,582,231 

Dispatch . (e)  5,443,024  1,483,036  366,212  113,641  1..366,847  8,809,994 

SAN  ANTONIO.  TEXAS 

Express . (m)  1,380,938  6.30,808  125,314  165,472  1,674,613  3,992,181 

Express . (S)  2,004,199  176,925  91,787  44,314  658,060  2,977,381 

News . (e)  4,335,037  1,061,369  320,091  47,097  1,694,671  7,622,522 

Light . (e)  3,120,290  881,377  258,634  89,880  1,507,475  6,878,453 

♦Light . (S)  1,629,574  781,324  149,4.30  24,111  640,783  3,228,432 

SAN  DIEGO.  CALIF. 

Union . (m)  2,320,836  1,047,393  195,314  112,566  1,638,750  5,41.3,797 

tUnion . (S)  1,7.32,546  180,477  220,406  31,365  449,637  2,627,801 

Sun . (e)  2,80.3,889  544,360  301,4.30  84,442  676,499  4,592,138 

Sun . (S)  387,530  52,864  81,038  23,394  162,832  725,403 

Tribune . (e)  4,715,044  1,152,610  460,983  147,346  1,644,821  8,208,417 

SAN  FRANCISCO.  CALIF. 

Chronicle . (ra)  2,668,786  849,880  193,529  157,678  1,727,497  5,618,567 

SChronicle . (S)  988,2.38  438,237  217,562  12,045  738,228  2.39.5,326 

Examiner . (m)  3,196,973  1,208,008  182,176  150,463  3,577,598  8,335,115 

♦Examiner . (S)  2,161,050  986,253  325,658  6,334  1,347,890  4,829,143 

Call-Bulletin . (e)  3,861,779  1,339,077  330,634  103,391  756,937  6,530,539 

News . (e)  3.544.150  1,364,547  321,075  109,450  1,581,285  7,241,749 

SCHENECTADY.  N.  Y. 

Gazette . (m)  5,207,295  880,427  322,703  140,548  1,347,551  8,100,717 

Union-Star . (e)  4,887,112  762,920  347,347  124,516  955,220  7,231,621 

SCRANTON,  PA. 

Tribune . (m)  4,801,232  528,461  166,647  73,459  488,373  6,181,508 

Scrantonian . (S)  1,843,965  283,659  94,335  25,047  96,686  2,394,569 

Times . (e)  6,906,537  1.245,678  411,949  66,239  398,911  9,144,936 

SEATTLE,  WASH. 

Post-IntelUgencer . (m)  1,678,340  918.871  175,053  107,614  2,068,570  4,966,672 

♦Post-IntelUgencer . (S)  1,412,436  888,596  262,886  19,323  694,171  3,280,506 

Star . (e)  2,586,116  447,488  164,619  62,201  669,811  3,934,778 

Times . (e)  5,072,989  1,458,127  332,102  146,779  1,850,304  8,871,127 

Times . (S)  1,377,547  224,158  218,487  12,876  843,574  2,677,024 

{Continued  on  page  IV) 
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SIOUX  CITY.  IOWA 

Auto-  Finan- 

Retail  |L  General  motive  cial  Clasei-  Total  Ad- 
Cities  and  Newspapers  Display  Display .  Display  Display  fied  vertisinf 


Journal . (d)  2,293.553  833,864  183,748  8,472  537,442  3,909.505 

Journal . (S)  627.300  121.889  51.420  14,257  226,442  1,041,525 

Tribune . (e)  2,113,556  438,578  161,812  15,728  537,062  3,327,717 

SOUTH  BEND.  IND. 

Tribune . (e)  4,791,007  1,059,281  432,418  104,696  1,105,020  7.546,273 

Tribune . IS)  726,620  167,810  107,531  63,615  233,374  1,298,950 

SPOKANE,  WASH. 

Spokesman  Review . (m)  1,376,608  832,789  187,901  29,318  1,263,585  3,702.601 

IlSpokesman  Review . (S)  1,290,007  544,999  210,454  98,322  509,512  2,653.566 

Chronicle . (e)  3,914,776  924,003  346,079  84,254  1,193,823  6.509.250 

SYRACUSE,  N.  Y. 

Herald- Journal . (e)  5,759,641  1,101,262  311,494  71,440  1,276,718  8,917,348 

•Herald-American . (S)  500,658  394,928  123,763  08,224  321,570  1,447,678 

fjoumal . (e)  2.370,956  615,458  108,391  43,100  663,208  3.947,421 

£*American . (S)  291,239  461,328  81,519  34,279  167,185  1,044.443 

Post-Standarl . (m)  2,961,498  622,485  204,790  58,925  1,210,414  6,017.367 

{Post-Standard . (S)  354,394  219,893  95,042  83,498  281,117  1,086,434 

TACOMA,  WASH. 

News-Tribune . (e)  3,103,819  1,032,250  294,119  87,804  1.002.975  5,594,036 

tNews-Tribune . (S)  909,885  125,845  121,274  43.829  582,324  1,783,307 

TimM . (e)  2.384,511  574,416  271,590  78,779  928,921  4,248,704 

TOLEDO,  OHIO 

Times . (m)  1,077,912  145,770  100,457  39,961  237,142  1,026,085 

Times . (S)  2,281.995  307,539  216,286  109,872  364,610  3,280,318 

Blade . (e)  6,837.108  1,306,846  549,550  174,830  1,000.020  10,051,011 

TORONTO,  CANADA 

Globe  &  Mail . (m)  2,875,238  1,540,073  445,014  303,359  1,213,021  6,455,253 

Telegram . (e)  6,130,603  1,507,921  410.328  113,058  3,337,109  11,601,893 

Star . (e)  6,992,271  2,005,724  397,434  134,517  3,127,515  12,703,115 

Star . (w)  115,981  782,318  81,041  1,390  21,931  1,003,667 

TRENTON.  N.  J. 

Evening  Times  tSee  Foot  Note)  5,824,120  1,047,969  289,798  115,871  802,935  8,272,169 

Times  Advertiser . (S)  595.829  47,896  54,300  68,407  181,424  950,574 


TROY,  N.  Y. 

Record . (See  Foot  Note)  4,388.944  894.477  312,211  150,289  909,137  6,908.724 


TULSA,  OKLA. 

Tribune . (e)  3,663,282  700,330  317,937  52.886  883,633  5,631,048 

Tribune . (S)  926,888  142,681  71,910  35,104  358,322  1,536,609 

World . (m)  3,358,470  931,396  210,925  48,310  1,128,614  5,690,698 

World . (S)  1,133,622  292,708  122,093  70,664  485,602  2,107,183 

WASHINGTON,  D.  C. 

ttTimes-Herald . (d)  6.247,684  1,245,124  309,107  149,786  1,712,689  9,752,765 

*Times-Herald . (S)  2,522,619  803,694  122,043  53,771  544,027  4,046,296 

News . (e)  4,115,688  470,402  125,917  51,856  1,152,367  5,942,724 

Post . (m)  4,335,029  1,062,042  245,492  169,327  1,524,398  7,481,626 

Post . (S)  2,252,965  291,091  74,231  42,472  556,787  3,217,967 

Star . (e)  12,450,316  1,473,232  430,963  235,492  2,877,620  17,687,584 

tStar . (S)  2,928,840  819,363  190,333  43,939  1,459,956  5,443,101 


WESTCHESTER  COUNTY  MACY  GROUP 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi- 

Totdi 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

fied 

Mamaroneck  Times . 

.(e) 

1,205,456 

592,727 

140,770 

80,090 

146,007 

228; 

Mt.  Vernon  Argus . 

.(e) 

3,678,580 

652,504 

220,452 

139,532 

822,471 

!.«l(l 

New  Rochelle  Standard  Star(e) 

3,747,206 

681,664 

211,382 

195,378 

706,941 

6,67fi 

Ossining  Citizen  Register. . 

.(e) 

1,400,751 

569,853 

182,870 

69,346 

251.114 

2,54:! 

Peekskill  Star . 

.(e) 

1,064.746 

520,316 

201,701 

52,251 

370,986 

3, IS! 

Port  Chester  Item . 

.(e) 

2,461,311 

627,315 

152,580 

152,093 

418,373 

3,S! 

Tarrytown  News . 

.(e) 

1,458,397 

589,944 

181,608 

150,649 

109.602 

2.55li 

Yonkers  Herald  Statesman,  (e) 

2,510,497 

656,145 

179,417 

246,810 

797,525 

4.6i;' 

# White  Plains  Dispatch... 

.(e) 

2.819,802 

503,059 

178,883 

145,984 

494,913 

4,m’ 

WICHITA.  KAN. 

Beacon . 

.(e)  r3.727.845 

830,810 

250,833 

22,514 

781.163 

57!:: 

Beacon . 

.(S) 

1,572,966 

414,318 

134,365 

69,910 

344,535 

Fagle . 

(m) 

1,570,087 

600,738 

174,273 

23,531 

1.211,656 

3,!Sj 

Eagle . 

.(e) 

2,319,261 

771,953 

316,198 

84,180 

1,210.236 

4,7i«' 

Eagle . 

.(S) 

1,081,584 

285,198 

151,494 

69,473 

412.103 

2.00!! 

WINSTON-SALEM.  N.  C. 

Twin  City  Sentinel . 

.(e) 

2,650,646 

674,171 

305,136 

287,591 

567,200 

4,r.; 

Journal  &  Sentinel . 

.(S) 

1,014,919 

109,004 

89,021 

162,364 

153,365 

1531 

Journal . 

.(m) 

2,083,806 

650,989 

216,198 

152,833 

577,635 

3,74!! 

WORCESTER. 

MASS. 

lelegram . . . 

.(S) 

1,289,642 

213,437 

116,581 

98,796 

433,656 

2,15:J 

Telegram . 

.(m) 

4,056,166 

940,848 

349,960 

123,057 

955,621 

o.oiri 

Gazette  &  Post . 

..(e) 

4,711,393 

995,922 

408,154 

187,215 

1.032,496 

7774! 

YOUNGSTOWN 

.  OHIO 

Vindicator  Telegram .... 

..(e) 

6,160,050 

1,218,491 

427,902 

109,413 

1,174,424 

9,ii:s 

Vindicator  Telegram - 

.(S) 

1,329,802 

236,622 

144,790 

108,692 

394,446 

2,214! 

Note:  The  Trenton  Evening  Times  and  the  Trenton  State  Gazette  are  sold  in  combinatioo.  Iq 
of  one  paper  only  (Trenton  Evening  Times)  is  given.  Both  of  these  editions  are  published  c::-r 
days  each  week. 

Note:  Troy  Record  Morning  and  Times-Record  Evening,  sold  in  combination  only,  liur* 
one  edition  (Morning)  only  is  given. 

*Includes  American  Weekly  and  Comic  Weekly  Linage. 

{{Includes  This  Week  Linage, 
tincludes  Associated  Weekly  Linage. 

*Includes  American  Weekly  and  Comic  Weekly  Linage. 

£Joumal  Evening  and  American  Sunday  discontinued  publication,  July  23,  1939. 

{Includes  Metropolitan  Group  Linage. 

tfFirst  publication  on  February  1.  1939 — includes  Times  January  Linage. 

*Includes  American  Weekly  and  Comic  Weekly  Linage. 

{Includes  This  WeeK  and  Metropolitan  Group  Linage. 

#White  Plains  Dispatch,  first  publication,  March  1,  1939. 

FIGURES  FURNISHED  BY  PUBLISHERS 
GARY.  IND. 


Post-Tribune . 

. (e) 

5,930,423 

499,359 

BRONX 

420,224 

166,327 

846,561 

s;’:; 

Home  News . 

. (e) 

1,478,717 

450,040 

119,376 

48,676 

487,986 

Home  News . 

. (S) 

574,402 

50,127 

49,900 

33,169 

277,627 

KANSAS  CITY. 

KAN. 

. (e) 

2.111,858 

821,345 

476,080 

62,104 

BEDFORD. 

309,834 

. fSI 

226,954 

NEW 

MASS. 

Mercury . 

. (m) 

3,137,700 

708,414 

251,754 

82,140 

512,904 

Standard-Times . 

. (e) 

3,047.346 

705,592 

244,426 

83,258 

502,614 

Standard-Times . 

. (S) 

309,789 

58,691 

39,214 

11,396 

93,744 

EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Reports  of  1939  Advertising  Returned  by  951  Newspapers  in  807  Cities  of  U.  S.  and  Canada,  Showing  Total,  National. 

Local,  and  Classified  and  Legal  Volume 


City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

City 

Paper 

lished 

Linage 

National 

Local 

fi«l  ^ 

Pub- 

Total 

Display 

Classi- 

Pub- 

Total 

Display 

CIsmI- 

Aberdeen  (S.  D.). . . . 

.  American  &  News  (me) 

1,840,678 

408,114 

1,135,484 

201,418 

95,662 

Altoona  (Pa.) . 

.Mirror . 

...(e) 

7,186,193 

698,334 

5,811,526 

645,431  ] 

Sunday  edition . . 

..(S) 

439,446 

25,354 

345,072 

61,054 

7,966 

Tribune . 

(m) 

3,651,984 

278,824 

2,828,588 

514.012  -J 

Aberdeen  (Wash.) . . . 

.»ofW . 

..(e) 

3,396,320 

462,427 

2,488.969 

434,924 

Altus  (Okla.) . 

.  T imes-Democrat . 

(es) 

2,015,393 

172,350 

1,611,714 

187,475 

( Legal  included  in 

local) 

Ambridge  (Pa.) . 

.  Ciliten . 

..(e) 

2,018,805 

155,823 

1,537,236 

295,154 

Abilene  (Kim.) . 

.Chronicle . 

(ms) 

1,325,980 

119,840 

1,098,284 

61,334 

46,522 

Americus  (Ga.) . 

.Times-Recorder.  , 

..(e) 

1,117,278 

120,512 

905,114 

62,430 

Reiector . 

...(e) 

1,741,591 

86,595 

1,535,184 

55,020 

64,792 

Ames  (Iowa) . 

.  Tribune . 

..(e) 

2,010,078 

194,264 

1,439,550 

309538 

Abilene  (Tex.) . 

.  .Reportei-News.. 

.  (m) 

2,674,238 

488,404 

1,745,492 

440,342 

Amsterdam  (N.  Y.).. 

.  Recorder . 

.(e) 

3,761,807 

429,277 

2,941,533 

323,410 

Reporter-News . . . 

,..fe) 

2,785,944 

492,016 

1,764,294 

529,634 

Anadarko  (Okla.) . . , 

.News . 

.(es) 

1,818,544 

144,900 

1,041,110 

61,950  - 

Sunday  edition . . 

..(S) 

1,376,732 

51,590 

1,195,810 

129,332 

Anaheim  (Cal.) . 

.  Bulletin . 

..(e) 

1,648,276 

244,146 

1,187,648 

215,400 

(Legal  included  in  classified) 

Anderson  (Ind.) . 

.Herald . 

.(m) 

3,074,904 

191,436 

2,490,329 

299.92! 

Ada  (Okla.) . . 

.  .News . 

...(e) 

1,712,158 

263,046 

1,279,313 

137,263 

32,536 

Sunday  edition , 

..(S) 

972,790 

38,402 

809,455 

123,044  •• 

Sunday  edition . . 

..(S) 

772,212 

64,204 

671,216 

36,792 

Total . 

(ms) 

4,047,694 

229,838 

3.299.784 

Total . 

..(es) 

2,484,370 

327,250 

1,950,529 

174,055 

32,536 

Anderson  (S.  C.) _ 

. .  Independcot-Tribune 

.  ..rt  (»! 

&  Mail . 

3s514,370 

352,032 

2,315,450 

Adiian  (Mich.) . 

,  .Telegram . 

...(e) 

3,756,228 

384,846 

2,976,694 

286,496 

108,192 

. . . (e) 

5,576,011 

477,862 

4,230,912 

794,414 

Albany  (Ga.) . . 

.  .Herald . 

...(e) 

2,056,282 

368,186 

1,404,214 

219,174 

64,708 

. . . (e) 

2,355,596 

288.988 

1.795.736 

270572 

Sunday  edition . . 

...(S) 

567,448 

27,244 

498,498 

41,706 

Total . 

.  (es) 

2,623,730 

395,430 

1,902,712 

260,880 

64,708 

Antigo  (Wis.) . 

.Journal . 

...(e) 

1,842,274 

216,160 

1,339,996 

141,428 

Albany  (Ore.) . 

. .  Democrat-Herald . . .  (e) 

1,658,258 

283,402 

1,133,622 

170,632 

70,602 

Appleton  (Wis.) . 

.Post-Crescent. . .. 

..(e) 

6,415,570 

489,426 

4,998,224 

749,188 

Albert  Lea  (Minn.) . 

..Tribune . 

...(e) 

2,238,320 

324,520 

1,589,196 

221,732 

102,872 

Ardmore  (Okla.)  . . . . 

.  .Ardmoreite . 

..(es) 

2,526,468 

272,454 

1,854,160 

296,854 

Albion  (Mich.) . 

.  .Recorder . 

...(e) 

1,263,664 

151,130 

986,608 

78,407 

47,519 

Arkansas  City  (Kan.) .  Traveler . 

...(e) 

2,378,600 

176,736 

2,034,886 

153500  :  , 

Alexandria  (La.) . . . 

.  .Town  Talk . 

...(e) 

3,606,400 

436,604 

2,820,174 

258,342 

91,280 

Asbury  Park  (N.  J.). 

.Press . 

..(es) 

4,999,172 

490,095 

3,781,853 

440542  .J 

Alexandria  (Va.) ... 

.  .CauUe . 

...(e) 

2,481,052 

184,562 

1,984,668 

209,916 

101,906 

Asheville  (N.  C.) . . . . 

.  Citizen . 

•  .(«n) 

4,172,308 

576,198 

3,064,502 

483,728  ^ 

Aliquippa  (Pa.) .... 

.  .Casette . 

...(e) 

1,294,603 

107,211 

965,846 

178,146 

43,400 

...(e) 

4,179,014 

574,700 

2,994,502 

484,402 

Allentown  (Pa.).... 

..Call . 

.  (m) 

9,030,434 

987,490 

7,177,058 

712,474 

153,412 

Citizen-Times . . 

...(S) 

1,463,154 

100,226 

1,081,444 

280,544 

Chronicle . 

...(e) 

7,982,982 

1,005,634 

6,178,214 

692,818 

106,316 

Ashland  (Ky.) . 

. .  Independent . 

...(es) 

3,671,838 

334,327 

2,691,363 

543,970  1*. 

Call-Chronicle. . 

...(S) 

1,315,174 

33,362 

1,145,984 

134,554 

1,274 

Ashland  (O.) . 

,  .  Times-Gasette. . . 

...(e) 

3,126,116 

263,030 

2,523,556 

278540 

Alton  (El.) . 

..Telegraph . 

...(e) 

4,506,054 

421,904 

3,273,970 

657,622 

152,558 

{Continued  oh  page 
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Put>- 

Total 

Display 

Clasai- 

aty 

Paper 

liahed 

Linage 

National 

Local 

lied 

Legal 

(Wis.) . 

..Press . 

..(e) 

1,600,452 

213,248 

1,324,680 

45,318 

17,206 

Adiubula  (0.) . 

.  .Star-Beacon . 

..(e) 

4,133,685 

285,502 

3,372,063 

329,246 

146,864 

Akoria  (Ore.) . 

. .  Astorian-Budget . 

...(e) 

2,706,157 

419,667 

1,908,522 

279,051 

98,917 

^tcfauoo  (Kan.) . 

.  Globe . 

..(e) 

2,259,768 

233,128 

1,805,552 

138,670 

82,418 

Athens  (0.) . 

. .  Messenger . 

..(es) 

3,120,829 

378,675 

2,113,010 

583,999 

44,785 

Athol  (Mass.) . 

. .  News . 

..(e) 

1,479,243 

169,680 

1,219,694 

66,433 

23,436 

Atlantic  (Iowa) . 

,  .News-Telegraph. . 

..(e) 

1,464,872 

234,737 

1,056,373 

108,095 

65,667 

Anbom  (N.  V.). . . . , 

.  .Citizen- Advertiser, 

...(e) 

2,990,512 

351,876 

2,294,782 

221,620 

122,234 

Augusta  (Ga.) . 

.  .Chronicle . 

.  .(m) 

2,547,034 

594,008 

1,456,074 

383,440 

113,512 

Sunday  edition . . 

..(S) 

888,190 

78,338 

682,188 

126,124 

1,540 

Total . 

(ms) 

3,435,224 

672,346 

2,138,262 

509,564 

116,062 

Augusta  (Kan.) . . . . , 

.  .Gazette . 

..(e) 

831,001 

70,062 

721,248 

33,292 

6,399 

Aorora  (III.) . 

. .  Beacon-News . .  . . 

..(e) 

5,355,414 

670,500 

3,923,458 

771,806 

89,650 

Sunday  edition . . 

..(S) 

1,587,780 

37,940 

1,373,358 

176,372 

110 

Total . 

..(es) 

6,943,194 

608,440 

6,296,816 

948,178 

89,760 

Anidn  (Minn.) . 

.  Herald . 

...(e) 

3,201,086 

262,458 

2,281,694 

516,992 

140,042 

Austin  (Tex.) . 

,  .American . 

.  .(m) 

4,172,868 

752,766 

2,681,280 

738,822 

Statesman . . 

...(e) 

4,159,456 

761,856 

2,671,648 

736,952 

Sunday  edition . . 

..(S) 

1,688,232 

66,430 

1,227,660 

394,142 

§ 

(Legal  included  in  classified) 

BsherfOre.) . 

. .  Democrat-Herald . 

..(e) 

1,865,150 

303,058 

1,295,210 

202,804 

64,078 

Bikersfield  (Cal.) . . 

.  .Californian . 

...(e) 

5,603,318 

830,662 

3,715,642 

770,308 

286,706 

Bangor  (Me.) . 

. .  Commercial . 

...(e) 

2,697,051 

258,257 

1,795,974 

575,989 

66,831 

...(e) 

2,295,052 

42A 

1  A.*)!)  A4Q 

(Legal  included  in  classified) 

2,204,852 

Enterprise . 

...(e) 

1,740,696 

457,352 

3,724.952 

606,718 

70,686 

City 

Boone  (Iowa) . 

Boonville  (Mo.) . 

Borger  (Tex.) . 

Boulder  (Colo.) . 

Bowling  Green  (Ky.). 


Bowling  Green  (O.).. 
Bozeman  (Mont.) . . . 


Paper  Iishe< 

.News-Republican. . .  (e) 

.News . (e) 

.Herald . (e) 

.  Camera . (e) 

.Park  City  News. . .  .(e) 
Sunday  edition . . .  .  (S) 

Total . (es) 

.Sentinel  Tribune. ..  .(e) 

.  Chronicle . (m) 

Sunday  edition ....  (S) 
Total . (ms) 


Total 
1  Linage 

1,830,108 

1,155,616 

1,892,489 

2,406,600 

1,852,032 

815,220 

2,667,252 

1,609,146 

1,328,586 

320,432 

1,649,018 


Display 

National  Local 


207,676  1,433,838 
139,860  892,892 

254,475  1,177,008 
241,543  1,866,648 
251,202  1,543,766 
43,092  751,408 

294,294  2,295,174 
164,262  1,066,646 
169,946  953,848 

30,870  249,844 

200,816  1,203,692 


89,516  99,078 

118,160  4,704 


440,566  20,440 

171,318  127,092 
33,306  23,758 

9,548  11,172 

42,854  34,930 

258,678  119,560 

204,792  . 

39,718  . 

244,510  . 


Bradenton  (Pla.) . 


Brattleboro  (Vt.) . . . . 
Breckenridge  (Tex.) . 
Bremerton  (Wash.).. 


.Herald . •. _ (e) 

Sunday  edition .  . . .  (S) 

Total . (es) 

.  Reformer . (e) 

.  A  merican . (es) 

.News-Searchlight  ...(e) 


1,409,758 

462,056  31,332  376,936  53,200  588 

1,871,814  154,910  1,325,296  217,098  174,510 

3,340,246  376,306  2,801,820  162,120  . 

1,053,136  200,882  806,503  45.751  . 

2,779,365  242,108  2,205,672  331,585  . 

,  (Legal  included  in  classified) 

2,003,848  90,468  1,536,346  377,034  . 

7,067,820  1,196,245  4,848,796  971,468  51,311 

1,077,896  52,673  814,268  209,527  1,428 

(Post-Telegram  sold  in  combination;  linage  on  one 
edition  (evening)  is  shown) 


(Legal  included  in  classified) 

123,578  948,360  163,898  173,922 


53,200  588 

217,098  174,510 

162,120  . 

45.751  . 

331,585  . 


Bridgeport  (Ccna.). 


Sun . (e) 

.  Post-Telegram . . .  (me) 
Sunday  edition . . . .  (S) 


Examiner- 

Enterprise  . (S) 

Total . (mes) 


Batesville  (Ark.) . Guard . (e) 

Bttoo  Rouge  (La.) . .  .Advocate . (ms) 

State  Times . (e) 

Bsttle  Creek  (Mich.) .  Enquirer  b-  News. . .  (e) 
Sunday  edition . . .  .  (S) 

Total . (es) 

Moon- Journal . (e) 

Sunday  edition . . , .  (S) 

Total . (es) 

Biy  City  (Mich.) . . .  .Times . (e) 

Sunday  edition . . . .  (S) 

Total . (es) 

Beyonne  (N.  J.) . Times . (e) 

Besrdstown  (Ill.) . lUinoian-Star . (e) 

Beatrice  (Neb.) . Sun . (e) 

Sunday  edition ....  (S) 

Total . (es) 

Beaumont  (Tex.) . Enterprise . (m) 

Journal . (e) 

Sunday  edition . . .  .  (S) 

Beaver  Falls  (Pa.) . .  .  News-Tribune . (e) 

Bedford  (Ind.) . Times . (e) 

Bellefontaine  (O.) _ Examiner . (m) 

Belleville  (Ill.) . A  dvocate . (e) 


914,160  . 

4,859,708  . 

(Combined  figures  only  kept,  5  morning,  5  evening 
and  Sunday) 

529,580  115,870  390,440  10,580  12,690 

5,620,965  616,420  4,366,110  638,435  . 

5,875,915  613,144  4,348,557  610,470  303,744 

2,257,871  259,427  1,655,633  328,458  14,353 

511,599  41,731  397,765  72,103  . 

2,769,470  301,158  2,053,398  400,561  14,353 

4,594,277  558,245  3,357,459  588,927  89,646 

922,230  64,920  732,041  124,254  1,015 

5,516,507  623,165  4,089,500  713,181  90,661 

5,049,870  569,660  3,733,898  715,736  30,576 

1,136,548  27,944  971,782  136,766  56 

6,186,418  597,604  4,705,680  852,502  30,632 

3,000,100  450,338  1,985,640  447,860  116,172 

1,679,258  251,216  1,105,720  211,232  111,090 

1,469,622  261,156  1,029,742  107,128  71,596 

547,008  39,592  476,784  28,434  2,198 

2,016,630  300,748  1,506,526  135,562  73,794 

4,295,737  851,494  2,493,893  941,345  9,005 

4,336,209  874,332  2,487,683  941,345  32,849 

1,100,468  122,696  793,212  183,964  596 


Sunday  Herald . . . 

.(S) 

1,285,830 

47,544 

1,192,296 

45,990 

Times-Star . 

..(e) 

5,398,468 

544,578 

4,010,810 

699,356 

143,724 

Bridgeton  (N.  J.).. . . 

.News . 

..(e) 

3,008,726 

280,840 

2,432,668 

191,072 

104,146 

Biistol  (Conn.) . 

.  Press . 

..(e) 

2,741,522 

242,452 

2,360,876 

103,166 

35,028 

Biistow  (Okla.) . 

.Record . 

..(e) 

639,464 

89,740 

467,096 

80,696 

1,932 

Brockton  (Mass.) . . . 

.Enterprise  6*  Times.(t) 

5,307,260 

547,666 

4,185,692 

470.918 

102,984 

Brownsville  (Tex.).. . 

.Herald . 

..(e) 

1,583,764 

372,554 

942,802 

218,008 

50,400 

Brownwood  (Tex.)... 

.  Bulletin . 

..(e) 

1,644,196 

197.498 

1,277,206 

165,452 

4,040 

Burbank  (Cal.) . 

.Review . 

..(e) 

1,942,976 

146,426 

1,247,162 

377,314 

172,074 

Burlingame  (Cal.) . . . 

.Advance . 

..(e) 

2,402,918 

265,398 

1,605,226 

360,052 

108,388 

Burlington  (Iowa) . . . 

.  Hawk-Eye  Gautte . 

.(e) 

3,029,460 

570,430 

2,062,984 

297,542 

98,504 

Burlington  (Kan.)... 

,  Republican . 

..(e) 

1,104,717 

90,472 

899,328 

29,753 

51,876 

(33,288  lines  readers  not  listed  above  but  included 

in  total) 

Burlington  (N.  J.)... 

.Enterprise . 

.(e) 

879,500 

188.916 

657,958 

8,952 

23,674 

Burlington  (N.  C.) . . 

.Times-News . 

,.(e) 

2,677,024 

235,592 

2,168,670 

237,020 

35,742 

Burlington  (V  t.) . .  . . 

.Free  Press . 

.(m) 

4,915,186 

967,822 

3,458,741 

467,356 

21,267 

News . 

..(e) 

2.010,806 

257,989 

1,624,087 

122,052 

6,678 

Butler  (Pa.) . 

.Eagle . 

.(e) 

5,078,864 

401,226 

3,972,038 

577,934 

127,666 

Cadillac  (Mich.) .... 

.  News . 

..(e) 

V 

1,872,062 

210,128 

1,478,688 

67,232 

116,014 

Cairo  (III.) . 

.Citizen . 

(e) 

1,565,760 

360,514 

1,104,838 

71,652 

28,756 

Caldwell  (Kan.) . 

.  Messenger  &*  News. .  (e) 

629,257 

39,474 

522,137 

45.693 

21,953 

Calexico  (Cal.) . 

.Chronicle . 

(e) 

567,406 

116,046 

318,920 

83,664 

48,776 

Cambridge  (O.) . 

.Jeffersonian . 

(e) 

2,526,146 

251,426 

1,816,570 

382,620 

76,530 

Cameron  (Mo.) . 

News-Observer _ _ 

(e) 

1.512,000 

302,400 

1,103,760 

75,600 

30,240 

Canandaigua  (N.  Y.) 

.  Messenger . 

(e) 

1,748,810 

208,152 

1,319,024 

183,106 

38,528 

Csmon  City  (Colo.). . 

.Record . 

(e) 

1,683,448 

173,628 

1,335.820 

97,200 

76,800 

Canton  (III.) . 

.  Ledger . . 

.(e) 

2.068,857 

280,812 

1,438,416 

279,489 

70,140 

Canton  (O.) . 

.Repository . . 

.(e) 

9,494,363 

1,207,771 

6„591,728 

1,454,256 

240,608 

Sunday  edition . . , 

(S) 

2,187,269 

128.445 

1,625,159 

432,652 

1,013 

Total . (es) 


News-Democrat ...  .(e) 

BeUevue  (O.) . Gazette . (e) 

BelUngham  (Wash.) .  .Herald . (e) 

Sunday  edition . . . .  (S) 

Total . (es) 

Beloit  (Wis.). . News . (e) 


(Ore  ) . BulUtin. 

Bennington  (Vt.) . Banner. 


315,210 

3,755,052 

362,502 

80,136 

Missourian. . . , 

,..(e) 

2.641,968 

299,418 

1,806,014 

508,326 

28,210 

216,520 

1,432,090 

92,841 

Carbondalr  (Ill.) _ 

.  Free  Press . 

.  .(e) 

1,890,568 

121,533 

1,669,584 

95,680 

3,789 

226,876 

1,665,150 

246,092 

46,480 

Carroll  (Iowa) . 

.  Herald . 

..(e) 

1,448.816 

183,545 

1,042,042 

168,575 

54,654 

239,351 

1,694,336 

234,640 

Carthage  (Mo.) . 

.  Press . 

..(e) 

1,573,922 

137,872 

1,195.922 

153,944 

86.184 

(Legal  included  in  classified) 

Cedar  Palls  (Iowa). . 

.Record . 

.(e) 

1,157,618 

1.30,942 

796,670 

130,606 

99,400 

285,547 

1,537,112 

265,393 

114,400 

Centerville  (Iowa) . . , 

.  lowegian  & 

100,432 

1.318..368 

25,995 

6,285 

Citiun . 

..(e) 

1,455,608 

164,094 

1,119,524 

94,234 

77,756 

533,092 

1,780,744 

689,836 

75,558 

Centralia  (III.) . 

.Sentinel . 

..(e) 

2,472,470 

422,128 

1,735,034 

294,308 

21,000 

27,986 

409,752 

136,780 

9,338 

Centralia  (Wash.) . . . 

.Chronicle . 

..(e) 

2,091,126 

244.044 

1.609,139 

187,684 

50,259 

561,078 

2,190,496 

826,616 

84.886 

Champaign-Urbana 

466,900 

2,594,417 

612,745 

(Ill.) 

Courier . 

..(e) 

2,360,204 

172,438 

1,783,194 

335,734 

68,838 

(Legal  included  in  classified) 

Sunday  edition . . 

..(S) 

♦533,176 

14,196 

416,948 

101,430 

504 

292,726 

1,822,779 

152,698 

50,442 

Total . 

.  (es) 

2,893,380 

186,634 

2,200,142 

437,164 

69,342 

(III.) . News . (e) 

^*^*7  (Cal.) . Gautte . (e) 

Bolin  (Wis.) . Journal . (e) 


Bethlehem  (Pa.) . Globe-Times . (e) 

Beverly  (Mass.) . Times . (e) 

“^11  (Ind.) . News . (e) 

Biddelord  (Me.) . Journal . (e) 

Bj*  Rapids  (Mich.). .  .  Pioneer . (e) 

Big  Spring  (Tex.) ....  Herald . (es) 


2,515,968  270,984  2,095,632  149,352 

(Legal  included  in  local) 
1,335,993  181,272  1,0.59,311  82,630 

4,264,886  459,946  2,218,705  1,518,076 

738,680  80,778  558,614  99,288 

(Legal  included  in  classified) 
6,531,910  728,910  5,218,542  450,422 

2,110,487  254,609  1,769,939  40,295 

790,460  112,000  634,216  13,105 

1,915,032  350,644  1,348,116  151,704 

1,244,908  150,696  928,970  29,162 

2,077,208  358,120  1,538,068  181,020 


(♦Grand  total  figure  includes  local  notices) 

News-Gazette . (e)  6,701,744  609,238  5,299,728  685,930  106.848 

Chanute  (Kan.) . Tribune . (e)  2,324,308  178,962  1,865,584  220,276  59,486 

Chaileston  (Ill.) . Courier .  (e)  2,449,815*  115,516  2,169,721  118,692  22,594 

(♦This  includes  23,292  lines  of  paid  locals  and  leaders 
not  listed  in  the  above  columns.) 

Charleston  (S.  C.) ...  .News  &  Courier. ..  (m)  3,173,800  813,484  2,000,306  360,010  . 

Sunday  edition _ (S)  1,546,706  105,574  1,275,694  165,438  . 

Total . (ms)  4,720,506  919,058  3,276,000  525,448  . 

Post . (e)  4,550,392  885,388  3,198,006  466,998  . 

Charleston  (W.  Va.)  Gazette . (m)  6,593,720  1,013,966  4,261,868  1,100,145  217,741 

Sunday  edition ....  (S)  1,831,257  182,611  1,378,212  262,422  8,012 

Total . (ms)  8,424,977  1,196,577  5,640,080  1,362,567  225,753 


Billings  (Mont.) . 

Binghamton  (N.  Y.). 


Bismarck  (N.  D.) . 
Blackwell  (Okla.).. 


Bloomington  (Ind.).. 
Bluefield  (W.  Va.)... 


Blytbevilie  (Ark.) . 

®®^(I<I«.)...... 


(Legal  included  in  local) 

MaU . 

(e) 

5.502.268 

537,100 

3,849,064 

884,883 

231,221 

Gazette . 

..(d) 

2,695,140 

654,262 

1,581,244 

459,634 

Sunday  edition _ 

(S) 

1,395,424 

73,065 

1,110,823 

206,897 

4,639 

Sunday  edition . . 

.  (S) 

727,594 

75,264 

514,808 

137,522 

Total . 

(es) 

6.897,692 

610,165 

4,959,887 

1,091,780 

235.860 

Total . 

(ds) 

3,422,734 

729,526 

2,096,052 

597,156 

Charlottesville  (Va.). 

.  Progress . 

(e) 

3,479,370 

360,840 

2.932.750 

185,780 

■  Prus . 

..(e) 

9,788,432 

1,163,528 

7,046,126 

1,346,871 

231,907 

(Legal  included  in  classified) 

Sun . 

(m) 

3,163,804 

258,314 

2,296,588 

451,962 

156,940 

Cherokee  (Iowa) . . . . 

.Times . 

(e) 

1,590,206 

156,744 

1,331,540 

51,200 

50,722 

Tribune . 

..(e) 

2,049,789 

359,525 

1,315,482 

302,896 

71,886 

Cherryvale  (Kan.). . . 

Republican . 

(e) 

724,598 

52,556 

462,448 

26,194 

183,400 

.Journal . 

..(e) 

2,131,164 

163,058 

1,617,462 

315,448 

35,196 

Chester  (Pa.) . 

.Times . 

(e) 

5,145,372 

517,496 

3,734,470 

731,172 

162.234 

Tribune . 

(m) 

1,183,980 

93,982 

1,029,000 

43,526 

17,472 

Cheyenne  (Wyo.) .  .  . 

Wyo.  Eagle . 

(m) 

3,915,142 

603,792 

2,885,624 

367,640 

58,086 

Sunday  edition . , 

..(S) 

403,340 

4,312 

386,666 

11,802 

560 

Wyo.  State  Tribune 

Total . 

.(ms) 

1,587,320 

98,294 

1,415,666 

55,328 

18,032 

6*  Leader . 

.(e) 

3,349,234 

625,968 

2,219,770 

420,504 

82,992 

.World . 

..(e) 

2,068,940 

158,410 

1,770,552 

108,206 

31,726 

Chickasha  (Okla.). . . 

Express . 

(e) 

2,665.772 

243,305 

2,007,357 

325,285 

89.825 

■  Telegrapn  &  Sunset 

Childress  (Tax.) . 

Index . 

(e) 

879,648 

170,660 

678,636 

23,296 

7,056 

News . 

(m) 

2,422.359 

518,952 

1,546,395 

282,898 

74,114 

Sunday  edition . . . 

(S) 

275,926 

42,658 

226,198 

5,292 

1,778 

Sunday  edition . . 

..(S) 

1,129,407 

84,872 

913,786 

123,837 

6,912 

Total . 

(es) 

1,155,574 

213,318 

904,834 

28,588 

8,834 

Total . 

.(ms) 

3,551,766 

603,824 

2,460,181 

406,735 

81,026 

Chillicothe  (Mo.) _ 

.  Constitution-Tribune(a) 

1,602,524 

236,236 

1,218,882 

147,406 

Courier-News. . . . 

..(e) 

1,668,826 

309,194 

1,003,870 

286,196 

69,566 

Chillicothe  (O.) . 

News  Adverciser.  . 

(m) 

2,873,108 

291,886 

2,267,594 

284,456 

29,162 

.Capital  News.. . . 

..(e) 

3,661,508 

643,748 

2,478,936 

518,959 

19,865 

Gautte . 

.(e) 

2,900,884 

291,998 

2,281,342 

284,410 

48,230 

Idaho  Statesman. 

(m) 

3,739,976 

497,760 

2,437,444 

731,276 

73,496 

Gazette-News 

Sunday  edition . . 

..(S) 

1,424.802 

122,944 

1,100,113 

159,642 

42,103 

Advertiser . 

.(S) 

628,488 

14,070 

528,360 

82,026 

4,032 

Total . 

(ms) 

5,164.778 

620,704 

3,537,557 

890,918 

115,599 

(Continued  on  page 

VI) 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  K) 


Pub- 

Total 

Display 

Class!- 

City 

Paper 

lishcd 

1  Linage 

National 

Local 

fied 

Legal 

Chippewa  Falls  (Wis.).Herald-Telegram, 

..(e) 

1,633,394 

254,492 

1,031,646 

302,568 

44.688 

Circleville  (O.) . 

Herald . 

..(e) 

2,172,030 

185,248 

1,558,228 

383,334 

45,220 

Clarksburg  (W.  Va.).. Exponent . . 

.  .(m) 

3,403,326 

612,059 

2,378,107 

305,420 

107,740 

Telegram . 

..(e) 

3,475,580 

611,810 

2,409,953 

357,158 

96,6.59 

E  xponent-T  elegram  (S) 

893,616 

69,314 

713,052 

110,778 

472 

..(e) 

2,126,782 

233,648 

1,718,836 

174,398 

Clarksville  (Tenn.) . . 

.Star . 

..(e) 

756.000 

28,000 

700,000 

21,000 

7,000 

Clearfield  (Pa.) . 

.  Progress . 

..(e) 

2,217,474 

193,900 

1,856,540 

106,806 

60,228 

Clearwater  (Fla.) _ 

.Sun . 

.  .(es) 

2,513,378 

168,476 

1,938,314 

207,662 

198,926 

Clifton  Forge  (Va.).. 

.Revie-u! . 

..(e) 

924.434 

96,446 

797,916 

30,072 

Clinton  (Iowa) . 

.  Herald . 

..(e) 

3,409,550 

437,264 

2,526,656 

326,436 

103,030 

Clovis  (N.  M.) . 

.Kews- Journal _ 

..(e) 

1,886,346 

299,362 

1,227,198 

309,442 

50,344 

Sunday  edition . . 

..(S) 

595,294 

15,288 

469,364 

108,836 

1,806 

Total . 

. . (es) 

2,481,640 

314,650 

1,696,562 

418,278 

52,150 

Coffey ville  (Kan.). . . 

.  Journal . . 

...(e) 

2,447,534 

202,959 

1,986,441 

240.053 

18,061 

Coldwacer  (Mich.)... 

.  Reporter . 

...(e) 

1,388,220 

233,268 

1,071,450 

82,667 

835 

Colorado  Springs 

(Colo.) . 

.  Gazette . 

. .  (m) 

3,330,834 

580,846 

2,308,208 

415,644 

26,136 

T  elegraph . 

,..(e) 

3,499,046 

581,220 

2,487,488 

415,922 

4,416 

Gazette-Telegraph .  (S) 

1,160,298 

47,446 

888,020 

214,536 

10,296 

Columbia  (Pa.) . 

.News . 

..(e) 

1,329,216 

110,320 

1,080,254 

77,420 

61,222 

Columbia  (S.  C.). . . . 

.Record . 

..(e) 

3,915,086 

615,734 

2,735,096 

475,188 

89,068 

Columbus  (Ga.) . 

Enquirer . 

.(m) 

2,809,608 

623,168 

1,807,666 

357.902 

20,872 

Ledger . 

..(e) 

2,855,991 

586,027 

1,849,939 

326,873 

93,1.52 

Ledger-Enquirer 

..(S) 

801,964 

62,156 

610,361 

129,038 

409 

Columbus  (Neb,).. . . 

.  Telegram . 

..(e) 

1,505,672 

214,536 

1.061,718 

74,578 

154.840 

Concord  (N.  H.) . . . , 

.  Monitor^Patrioi . 

..(e) 

4,071,172 

610,540 

3,183,908 

177,142 

99,582 

1,263,941 

Conneaut  (O.) . 

.News-Herald _ 

..(e) 

2,113,633 

181,875 

1,854,147 

43,997 

33.614 

Connellsville  (Pa.)... 

.Courier . 

..(e) 

2,751,295 

181,353 

2,278,304 

195,454 

96,184 

Connersville  (Ind.) . . 

,  N  eu‘S~Examiner . 

..(e) 

1,598,142 

164,220 

1,272,320 

112,700 

48.902 

Corpus  Christi  (Tex.] 

1 .  Caller . 

(m) 

4,379,382 

789,236 

2,775,458 

791,644 

23,044 

Times . 

..(e) 

4,063,052 

786,562 

2,598,904 

659,246 

18,340 

Caller-Times . . . . 

..(S) 

1,609,020 

91,448 

1,268,008 

246,092 

3,472 

..(e) 

804,831 

100,463 

683,200 

21,168 

Coming  (N.  V.) . 

.  Leader . 

..(e) 

3,030,164 

332,493 

2,509,906 

147,294 

30,471 

Cortland  (N.  Y.).... 

.Standard . 

..(e) 

3,232,622 

337,066 

2,687,574 

128,120 

79,862 

Coshocton  (O.) . 

.  Tribune . 

..(e) 

2,653,448 

283,724 

1,896,.'>66 

417,354 

55,804 

Covington  (Ky.) . . . . 

.  Kentucky  Post . . 

..(e) 

2,842,840 

88,564 

2,228,324 

525,952 

Creston  (Iowa) . 

.  N ews~  Advertiser . 

..(e) 

1,468,968 

204,869 

1,022.009 

191,422 

50,666 

Crookston  (Minn.) . . 

.Times . 

..(e) 

1,254,342 

240,678 

813,428 

56,330 

143,906 

Culvet  City  (Cal.)... 

.Star-News . 

..(e) 

2,126,180 

185,962 

1,615,866 

261,744 

62,608 

Cumberland  (Md.) . . 

.  Tinies-News . . . . 

(me) 

10,276,355 

858,271 

8,478,652 

939,432 

Sunday  edition . . 

..(S) 

860,181 

40,400 

720,678 

99,103 

Cushing  (Okla.) . 

.Citizen . 

.(es) 

1,754,788 

153,216 

1,355,886 

201,684 

43,988 

D 


Dalhart  (Tex.) . 

. .  Texan . 

..(e) 

1,671,704 

176,580 

1,429,974 

40,429 

24,721 

Danville  (111.) . 

.  .Commercial  News. 

..(e) 

4,824,386 

547,946 

3,595,186 

547,666 

133.588 

Danville  (V'a.) . 

.  .Register . 

(m) 

2,297,960 

557,382 

1,441,048 

269,542 

29,988 

Sunday  edition . . 

.  .(S) 

1,133,314 

53,886 

987,000 

88,914 

3,514 

Total . 

(ms) 

3,431,274 

611,268 

2,428,048 

358,4.56 

33,502 

Bee . . 

..(e) 

3,375,540 

603,750 

2,389,436 

355,530 

26,824 

Davenport  (Iowa) . . 

.  .Times . 

..(e) 

6,561,800 

957,460 

4,876.214 

728.126 

Daytona  Beach  (Fla.).5K«  Record . 

.(es) 

984,410 

128,943 

658,991 

156,366 

40,096 

Decatur  (Ala.) . 

.  .Daily . 

..(e) 

1,450,134 

243,082 

1,016,498 

126,896 

63,658 

Decatur  (III.) . 

.  .  Herald  Review. . . 

(me) 

5,223,974* 

895,818 

3.339,014 

871,584 

114,156 

Sunday  edition . . . 

..(S) 

1,199,212* 

56.238 

916,776 

224.714 

630 

Defiance  (O.) . 

.  .Crescent-News.. . . 

..(e) 

1,878,870 

210,924 

1,526,406 

97,804 

43,736 

DeKalb  (III.) . 

.  .Chronicle . 

..(e) 

2,247,896 

242,046 

1,611,624 

334.796 

59,416 

Deland  (Fla.) . 

.  .Sun-News . 

..(e) 

1,210,982 

142,936 

921,357 

56.238 

90,451 

Delaware  (O.) . 

.  .Gazette . 

..(e) 

1,648,080 

177,352 

1,203,048 

196,938 

70,742 

Denton  (Tex.) . 

.  .Record-Chronicle .  . 

.  .(e) 

2.576,813 

219,170 

2,132,942 

224,701 

Dixon  (Ill.) . 

.  .Telegraph . 

..(e) 

2,180,005 

266,316 

1,6.59,396 

204,288 

50,005 

Dodge  City  (Kan.). 

.  Globe . 

..(e) 

1.601,.379 

231,591 

1,208,960 

105,556 

54,911 

Dothan  (Ala.) . 

.  .Eagle . 

.(es) 

2,402,441 

304,003 

1,841, .560 

229,158 

27,720 

Dover  (O.) . 

. .  Reporter . 

..(e) 

2,448,537 

184,051 

1,985,767 

240,156 

38,563 

Dowagiac  (Mich.).. 

.  .News . 

..(e) 

1,256.206 

173,334 

876,470 

161,322 

45,080 

Dubuque  (Iowa) . .  • 

.  .Telegraph-Herald. 

..(e) 

3,192,658 

610,946 

2,160,872 

322,924 

97,916 

Sunday  edition . . . 

.  (S) 

762,286 

62,328 

572,894 

126,812 

252 

Total . 

.  (es) 

3,954,944 

673,274 

2,733,766 

449,736 

98,168 

Dublin  (Ga.) . 

.  .Courier-Herald _ 

.  -(e) 

1,376,230 

119,924 

1,120,240 

16,524 

119,542 

Duncan  (Okla.) .... 

.  .Banner . 

..(e) 

1,468,208 

160,174 

1,087,450 

170,506 

50,078 

Sunday  edition . . . 

.  .(S) 

390,964 

18,592 

333,060 

39,312 

Total . 

(es) 

1,859,172 

178,766 

1,420,510 

209,818 

50,078 

Dunkirk  (N.  Y.) _ 

.  .Observer . 

..(e) 

4,328,396 

200,309 

3,970,477 

86.658 

70,952 

Easton  (Pa.) . 

.  .Free  Press . 

, .  .  (m) 

2,775,669 

105,848 

2,362,486 

220.277 

87,184 

East  Liverpool  (O.)., 

.  .Review . 

...(e) 

4,784,570 

348,278 

3,777,774 

590,170 

68,348 

East  St.  Louis  (Ill.). 

. .  Journal . 

.  (es) 

4,472,020 

406,336 

2,954,504  1 

,037,344 

73,836 

Eau  Claire  (Wis.)  •  • . 

. .  Leader  & 

Telegram .... 

.  (mes) 

3,761,058 

640,206 

2,678,494 

442,358 

El  Ontro  (Cal.)... 

.  .Post . 

. .  .  (m) 

1,795,150 

321,048 

1,221,276 

252,826 

Imperial  Valley 
Press . 

...(e) 

1,855(^2 

321,048 

1,221,276 

252,826 

60,312 

El  Dorado  (Ark.) . . . 

.  .News . 

. .  .  (m) 

(Linage  sold  in  combination  only.  Sunday  Post 
Press  figures  are  included  in  these  totals.) 
1,802,066  436,772  1,217,398  101,591  46,305 

Sunday  edition . 

...(S) 

681,737 

41,027 

616,581 

22,806 

1,323 

Total . 

.  .(ms) 

2,483,803 

477,799 

1,833,979 

124,397 

47,628 

Times . 

...(e) 

2,157,554 

478,401 

1,575,476 

103,677 

El  Dorado  (Kan.) . . 

. .  T imes . . . . . 

...(e) 

1,714,860 

143,010 

1,461,306 

72,240 

38,304 

Elgin  (lU.) . 

.  .Courier-News. . . 

...(e) 

5,678,876 

544,922 

4,390,708 

628,978 

114,268 

EUzabeth  (N.  J.)... 

,  .Journal . 

...(e) 

7,341,712 

758,954 

5,391,554 

940,296 

250,908 

Elizabeth  City  (N.  C.). Advance . 

...(e) 

1,455,258 

272,937 

994,606 

148,669 

39,046 

EUensbufg  (Wash.)., 

.  .Record . 

...(e) 

1,819,586 

231,404 

1,290,982 

273,722 

23,478 

EUwood  City  (Pa.). 

.  .Ledger . 

...(e) 

1,547,119 

227,850 

1.119,307 

147,644 

52,318 

BIwood  (Ind.) . 

.  .Call-Leader . 

...(e) 

1,611,215 

139,822 

1,395,275 

47,306 

28,812 

ElyiU  (O.) . 

. .  Chronicle-Tdegram .  (e) 

4,233,761 

344,162 

3,255,763 

531,419 

102,417 

E  D  I  T'O  R  &  P  U  B  L  I  S  HE 


Pub-  Total  Dia|.lay 


City 

Paper 

lished 

Linage 

National 

Local 

Emporia  (Kan.) . 

.Gazette . 

..(e) 

2,630,054 

226,877 

2,299,318 

Endicott  (N.  Y.) _ 

.Bulletin . 

..(e) 

2,095,478 

156,814 

1,616,860 

Enid  (OUa.) . 

.News  &  Eagle... . 

(me) 

3,909,269 

411,194 

2,557,198 

Sunday  edition . . 

..(S) 

1,132,698 

33,796 

916,972 

Hscanaba  (Mich.) . . . 

.  Press . 

(m) 

3,031,826 

412,370 

2,486,484 

Esther  ville  (Iowa). . . 

.News . 

..(e) 

811,172 

103,096 

657,244 

Eugene  (Ore.) . 

.  News . 

(m) 

6,021,120 

152,339 

1,075,919 

Sunday  edition . . 

..(S) 

1,961,568 

23.230 

245,143 

Total . 

(ms) 

7,982,688 

175,569 

1,321,062 

Register -Guard . . . 

..(e) 

3,4.34,111 

573,357 

2,105,392 

Sunday  edition . . 

..(S) 

799,644 

38,975 

547,877 

Total . 

.(es) 

4,233,755 

612,332 

2,653,269 

Eureka  (Cal.) . 

Humboldt  Standard .(e) 

2,827,816 

349,997 

1,851,647 

Evanston  (III.) . 

.News-Index . 

..(e) 

2,360,365 

87,640 

1,719,141 

Everett  (Wash.) . 

.Herald . 

..(e) 

4,698,918 

542,234 

3,404,310 

Excelsior  Springs 
(Mo.) . . 

.Standard . 

..(e) 

1.056.132 

149,100 

828,800 

Fairfield  (Iowa) . 

.  I..edger . 

..(e) 

1,459,473 

153,021 

1,052,058 

Falls  City  (Neb.).. . . , 

.  Journal . 

..(e) 

960,166 

702,616 

136,990 

Fargo  (N.  D.) . 

.  Fonitn . 

.(m) 

3,695,426 

676,289 

2,623,702 

Sunday  edition . . 

.  (S) 

899,442 

59.808 

658,490 

Total . 

.  (ms) 

4,594,868 

736,097 

3,282,192 

Fomm . 

. .  (e) 

4,011,6.50 

673,325 

2,645,948 

Fayetteville  (N.  C.) . 

.Observer . 

..(e) 

2,273.047 

.337,071 

1,788,885 

Fergus  Falls  (Minn.). 

.Journal . 

..(e) 

2,08S,366 

355,054 

1.625,678 

Findlay  (O.) . 

.  Republican- 
Courier  . 

.  (m) 

4,396,693 

324,751 

3,468,496 

Fitchburg  (Mass.) . . . 

.Sentinel . 

.(e) 

3,936,996 

215.684 

1,609,636 

Fond  du  Lac  (Wis.).. 

.Commonwealth 
Reporter . 

..(e) 

3,853,669 

514,296 

2,818,095 

Fort  Collins  (CjIo.).. 

. Express  Courier. . 

.  (e) 

1,874,586 

243,530 

1,324,624 

Sunday  edition. . 

.  (S) 

598,374 

33,586 

487,340 

Total . . 

.  .  (es) 

2.472,960 

277,116 

1,811,964 

Foi  t  Dodge  (Iowa) . . 

.  Messenger  & 
Chronicle . 

.  (e) 

4,413,797 

447,706 

3,491,456 

Fort  Lauderdale 
(Fla.) . 

News . 

.  .(e) 

2,584,304 

237,976 

2,053,758 

Fort  Smith  (Ark.). . . 

Southwest 

American . 

.  (Ill) 

3.577.700 

763,630 

2,288,034 

Times-Record _ 

..(e) 

3.579.338 

762,566 

2,293,984 

Southwest  Times 
Record . 

..(S) 

994,686 

74,508 

792,988 

Fostoria  (O.) . 

.Review . 

..(e) 

1,9.52,095 

402,516 

1,499,563 

Times . 

..(e) 

1,732,498 

161,168 

1,419,696 

Framingham  (Mass.) 

.Neivs . 

..(e) 

2,655,548 

420,630 

1,870,344 

Frankfort  (Ind.) . .  . . 

.Times . 

,  .  (m) 

2,744,374 

227,818 

2,210,208 

Frankfort  (Ky.) . 

.State  Journal. . . 

(ms) 

l,7a3,619 

223,104 

1,504,.524 

Frederick  (Md.) . 

Post . . 

. .  (m) 

2,744,210 

368,090 

2,049,444 

News . 

.(e) 

3,137,316 

368,090 

2,419.910 

Fredericksburg  (\’a.). 

..Free  Lance-Star . . 

..(e) 

2,.537,632 

304,807 

1,980,016 

Freeport  (Ill.) . 

.Journal  Standard 

...(e) 

3,336,375 

424,529 

2,335,473 

Fremont  (Neb.) . 

.Guide . 

.  .  (m) 

1,646,873 

.59,101 

1,359,785 

Tribune . 

.(e) 

1,949,399 

304,787 

1,375,031 

Fremont  (O.) . 

.  News-Messenger. . 

..(e) 

2,901,780 

294,924 

2,350,040 

Fresno  (Cal.) . 

.  Bee . 

..(e) 

5,551,549 

1,094,550 

2,775,.375 

Sunday  edition . . 

..(S) 

1,339,876 

139,785 

722,311 

Total . . 

.  .  (es) 

6,891,425 

1,234,335 

3,497,686 

Fullerton  (Cal.) . 

News-Tribune.. . . 

.  (e) 

2.000.264 

232,610 

1,514,408 

Gainesville  (Fla.).. . . 

.Sun . 

..(e) 

1.559,762 

206,909 

972,535 

Galesbmg  (Ill.) . 

.Register-Mail. . . . 

..(e) 

4,406,906 

565,051 

3,280,858 

Gallipolis  (O.) . 

.  Tribune . 

..(e) 

1,383,144 

134,918 

1,000,202 

Gallup  (N.  M.) . 

.Independent . 

..(e) 

1,422,206 

147,7^3 

1,228.006 

Galveston  (Tex.). , . . 

.News . 

.  .(m) 

3,789,796 

629,256 

2,241,963 

Sunday  edition. . 

.  (S) 

1,048,630 

62,146 

759,735 

Total . 

.  (ms) 

4,838,426 

691,402 

3,001,698 

Tribune . 

..(e) 

3,807,043 

689,986 

2,349,784 

Gardner  (Mass.) . . . . 

News . 

..(e) 

2,582,048 

217,266 

2,130,828 

Gastonia  (N.  C.) _ 

.Gazette . 

..(e) 

2,149,056 

232,330 

1,736,0.56 

Geneva  (O.) . 

..Free  Press . 

..(e) 

1,250,625 

168,224 

1,030,034 

Gettysburg  (Pa.) _ 

.  Times . 

..(e) 

2,494,016 

184,800 

2,148,986 

Gillette  (Wyo.) . 

.  News-Record _ _ 

.  (m) 

490,916 

45,468 

410,002 

Gilroy  (Cal.) . 

.  Dispatch . 

..(e) 

610,188 

10.3,916 

450,597 

Gloucester  (Mass.) . . 

Times . 

..(e) 

2.583,792 

570.688 

1,717,144 

Gloversville  & 

Johnstown  (N.  Y.) 

.Herald . 

.  (m) 

2,765,322 

403.424 

1,908,900 

Leader-Republican  .  (e) 

3,424,512 

402,.360 

2..563,204 

Goase  Creek  (Tex.). . 

..Saif . 

.  (e) 

1,355,484 

135.336 

1,128,156 

Grand  Forks  (N.  D.) 

.  Herald . 

.  (me) 

2,548,448 

442.736 

1,759,926 

Sunday  edition . . 

.  (S) 

795,396 

43,680 

646,094 

Grand  Haven  ( Mich. ).rrihu nr . 

..(e) 

1,707,306 

178,507 

1,325,400 

Grand  Island  (aNeb.). 

.  Independent . 

..(e) 

3,617,096 

504,322 

2,555,644 

Grand  Junction 
(Colo.) . 

Sentinel . 

..(e) 

2,614,654 

399,532 

1,808,898 

Sunday  edition . . 

.  (S) 

813,470 

44,562 

670,124 

Total . 

.  (es) 

3.428,124 

444,094 

2,479,022 

Grand  Rapids  (Mich  ). Herald . 

(m) 

3,090.906 

496,580 

1,680,817 

Sunday  edition . . 

..(S) 

2,660,266 

173,502 

2,094,987 

Total . 

(ms) 

5,751,172 

670,082 

3,775,804 

Grants  Pass  (Ore.) . . 

.  Courier . 

..(e) 

1,823,444 

197,820 

1,106,966 

Grass  V'alley  (Cal.) . . 

.  U  nion . 

.(ms) 

2,836,038 

94,724 

2,336,866 

Great  Bend  (Kan.) . . 

.  Tribune . 

..(e) 

2,117,064 

210,767 

1,723,978 

Great  Falls  (Mont.) . 

.Tribune . . 

(m) 

3,532,228 

720,734 

2,167,228 

Leader . 

...(e) 

1,767,094 

738,878 

893,298 

Sunday  edition . . 

..(S) 

1,033,662 

89,754 

718,186 

Greeley  (Colo.) .... 

.  Tribune . 

,..(e) 

2,684,325 

343,196 

1,990,331 

Green  Bay  (Wis.) . . 

.  Press-Gautte . 

...(e) 

8,144,290 

755,132 

6,174,098 

Greenfield  (Ind.) . . . 

.Reporter . 

,..(e) 

1,176,054 

398,072 

645,591 

Greenfield  (Mass.).. 

.Recorder-Gazette . . 

.(e) 

3,308,900 

323,834 

2,765,658 

Greensboro  (N.  C.). 

.News . . 

.  .(m) 

3,597,468 

656,978 

2,307,921 

Sunday  edition . . 

..(S) 

1,807,218 

138,306 

1,507,884 

Total . 

(ms) 

5,404,686 

795,284 

3,815,805 

Record . 

...(e) 

3,475,619 

678,769 

2,132,312 

Greensburg  (Pa.) . . . . 

.  Review  &  Tribune,  (me) 

7,803,684 

631,960 

5,864,250 

(Continued  on  page 

VII) 

Claui.  r 
lied  lJ 
103,859  .  I 
299.852  21 J 
802.193  n‘, 
168.980  1..1 

86.688  fc, 
24.341  2tl 
313.763 
114,496 
428,259 
672,323  V  i. 
212,076 


505,435  ! 

408,002  :]44  • 

50.316 


147.168  1072, 
60,822 
394,440 
181.144 


575,584  Mi 
561,262  l-;;2 
110,908  3c  ;j 
144.970  5'^ 


517.801 
168,574  ...I 


352,487 
214,914  s;;a 
73,822  i-a 
288,736  i;:a 

359.744 

105,093  i>:r 

498.932  .:;4 
496,034  .--.i 

122,318  4'-. 
30,362  3  4 


282,198  c. 
215,306  i'ii 
31,953  .4  ! 

326,676  . 

3492!16  . 

219,874  3.  : 
465,955  IKti 
222,033  ^  4 
215,933  552S 
195,468  'i  -l' 
1,104,476  152J« 
364,067  is; 
1,468,543  155, « 
211.484  41, S 

204,085  ITlS 
483,756  "3i 
205,506  tilS 
17.642  28,;^ 

918,577  . 

226,749  . 

1,145,326  . 

767,273  ...• 

233,954  . 

105.420  753 
52,367  . 
124,096 
5.454  29,92 
29,951  25.3 
253.680  425 


325,136  I27Si 
322,560  1*5 
91.992 

215,782  1095* 
105,798  5* 

120,554  ES 
429,590  1275 


VII 


:0R  FEBRUARY  24,  I 

9  4  0 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Claaai- 

fied 

Legal 

(S.  C.) . .  ■ 

.News . 

. .  (ms) 

5,623,273 

913,355 

3,637,315 

1,072,603 

117,289 

Piedmont . 

...(e) 

5,146,639 

824,449 

3,345,875 

976,315 

16,778 

itaville  (Tex.).... 

,  .Herald . 

.  (ms) 

2,023,777 

273,803 

1,628,531 

110,278 

11,165 

^lri^(0kIa.) . 

.Leader . 

...(e) 

1,138,704 

166,684 

819,224 

92,652 

60,144 

Sunday  edition . 

...(S) 

437,752 

28,042 

380,016 

28,350 

1,344 

Total . 

...(es) 

1,576,456 

194,726 

1,199,240 

121.002 

61,488 

iKtrasack  (N.  J.). 

. .  Bergen  Evening 
Record . 

...(e) 

H 

4,723,292 

703,360 

2,895,872 

785,988 

338,072 

Iijtrstown  (Md.).. 

. .  Herald . 

(in) 

3,411,058 

596,302 

237,400 

517,356 

MaU . 

..(e) 

3,378,872 

586,348 

2,317,154 

475,370 

. .  Journal-News . . . 

..(e) 

4,450,292 

557,368 

3,322,200 

372,316 

198,408 

jimmond  (Ind.). . . 

.  .Times . 

..(e) 

6,059,454 

558,544 

4,448,887 

667,928 

384,095 

Sunday  edition . 

..(S) 

850,971 

35,187 

651,221 

163,746 

817 

Tutal . 

.(es) 

6,910,425 

593,731 

5,100,108 

831,675 

384,912 

jjnford  (Cal  ) . 

.  .Journal . 

(m) 

1,469,242 

194,880 

1,078,700 

151,984 

43,678 

Sentinel . 

..(e) 

1,591,142 

191,464 

1,105,538 

152,516 

141,624 

.  .Courffr-Po5/. . . . 

..(e) 

2,347,492 

379,736 

1,784,048 

170,268 

13,440 

.  .Sun . 

..(e) 

3,438,778 

231,280 

2,868,488 

276,122 

62,888 

Barlingen  (Tex.) . . . 

.  .Valley  Star. , . . 

.(m) 

1,986,194 

409,038 

1,328,138 

243,530 

5,488 

Valley  Sunday  Star- 
Monitor-Herald.  .  (S) 

1,041,796’» 

44,688 

838,138 

156,506 

2,464 

Pub-  Total 

City  Paper  lished  Linage 

Kalispell  (Mont.) . Inter  Lake . (e)  1,286,180 

Kankakee  (III.) . Republican- ff  ews . . .  (e)  4,084,542 

Kearney  (Neb.) . Hub . (e)  1,939,826 

News . (ni)  679,000 

Keene  (N.  H.) . Sentinel . (e)  2,424,072 

Kenosha  (Wis.) . News . (e)  4,502,092 

Kewanee  (Ill.) . Star-Courier . (e)  2,546,222 

Kingston  (N.  Y.) . Freeman . (e)  4,136,808 

Kinston  (N.  C.) . Free  Press . (e)  1,645,742 

Kirksville  (Mo.) . Express . (e)  2,009,140 

Kittanning  (Pa.) . Simpso/is’  Leader- 

Times . (e)  2,539,222 

Klamath  Falls  (Oie.)  .  Herald  &  News,  (mes)  7,154,700 

Kokomo  (Ind.) . Tribune . (e)  3,758,720 


^Tilburg  (Ill.) . Register . (e) 

Sinisonburg  (Va.). .  .News-Recoid . (m) 

^ings  (Neb.) . Tribune . (e) 

".  bfeburg  (Miss.)..  American . (e) 

--Tfhill  (Mass ) _ Gazette . (e) 

H-derson  (N.  C.).. .  .Dispatch . (e) 

' :;jmer  (N.  Y.) . .  ..Telegram . (e) 

Sbing  (Minn.) . 7  ribune . (e) 

-siory  (N.  C.) . Record . (e) 

d;h  Point  (N.  C.). .  .Enterprise . (es) 

:23boro  (Tex.) . Mirror . (e) 

“.-dale  (Mich.) . News . (e) 

’!  bbs  (N.  M.) . Post-Couriei . (m) 

-  iokm  (N.  J.) . Jersey  Obserrer  . . . .  (e) 

'■-irnnlle  (Okla.). .  .ATncs . (e) 

■  "ind  (Mich.) . Sentinel . (e) 

-  lulu  (Hawaii). .  .Adveitiser . (m) 

Sunday  edition . . .  .  (S) 

Total . (ms) 

s  iulu  (Hawaii) . .  .Star-Bulletin . (e) 

J'lyoke  (Mass.) . Transcript- 

T  elegram . (e) 


(*Includes  linage  of  Brownsville  Herald  and  McAllen 
Monitor) 

1,629,182  220,608  1,251,712  54,992  101,868 

2,620,506  212,212  2,200,086  115,108  93,100 

2,877,924  387,604  2,158,604  262,402  69,314 

2,355,220  288,750  1,861,818  85,386  119,266 

3,457,270  480,704  2,448,386  443,422  84,758 

1,905,440  291,656  1,512,056  101,728  . 

2,497,948  217,614  2,024,064  98,217  158,153 

2,479,540  354,046  1,677,732  251,902  195,860 

2,367.224  222,034  1,947,250  135,540  62,400 

3,651,824  396,984  2,660,518  451,304  143,108 

1,067,945  206,960  834,232  15,967  10,786 

1,648,750  257,054  1,031,968  191,520  68,208 

980,588  9,940  893,410  58,212  19,026 

4,871,562  914,021  2,748,334  776,061  433,146 

1,476,191  154,798  1,032,923  48,244  240,226 

2,998,485  443,541  2,050,755  356.349  147,840 

1,969,954  638,470  463,750  515,550  352,184 

1,481,627  176,442  1,074,990  218,911  11,284 

3,451,581  814,912  1,538,740  734,461  363,468 

5,928,514  1,192,146  3,761,040  918,367  56,961 

4,336,561  455,752  3,360,247  417,368  103,194 


S“estead  (Pa.) _ 

.Messenger . 

..(e) 

1,899,501 

145,373 

1,539,622 

181,410 

33,096 

'’■•Teston  (Ill.) . 

.  Chronicle-Herald . 

.  .(e) 

1,057,714 

105,602 

796,082 

91,784 

64,246 

Hope  (Ark.) . 

.Star . 

-  (e) 

817,656 

226,268 

528,192 

31,626 

31,570 

HonieU(N.  Y.) . 

.  Tribune . 

..(e) 

2,262,838 

254,839 

1,826,805 

157,122 

19,040 

Hot  Springs  (Ark.) . . 

.  Sentinel-Record . 

(ms) 

3,083,815 

511,105 

2,250,682 

275,506 

46,522 

New  Era . 

..(e) 

2,643,550 

510,496 

1,882,874 

231,532 

18,648 

Lexington  (Ky.) . 

Hantingtoo  Park 

(Cd.) . 

.Sign<U . 

..(e) 

3,326,460 

176,638 

2,734,018 

349,584 

56,760 

Huntington  (Ind.) . . . 

.  Herald-Press . 

..(e) 

2,461,275 

291,268 

1,872,003 

217,154 

80,850 

Huntsville  (Ala.) .... 

.  Times . 

. .  (es) 

2,104,074 

419,706 

1,533,980 

150,388 

Huron  (S.  D.) . 

.  Huronite . 

..(e) 

1,844,416 

326,809 

1,249,899 

191,254 

76,454 

Hutchinson  (Kan.) . . 

.Herald. . . .  .* . 

.  (m) 

3,114,440 

466,130 

2,239,146 

405,468 

3,696 

Neu's . 

...(e) 

3,449,684 

463,890 

2,530,976 

405,468 

49,350 

News- Herald _ 

.  (S) 

876,134 

43,302 

681,912 

150,738 

182 

1 

Litchfield  (Ill.) . 

IiUho  Falls  (Ida.) . . . 

.  Post-Register . 

.  (e) 

3,367,378 

345,114 

2,.551,962 

402,402 

67,900 

Little  Falls  (N.  Y.).. 

^o<kpcndence  (Kan.) 

.Reporter . 

..(e) 

1,931,503 

208,467 

1,556,310 

134,470 

23,954 

Little  Falls  fMinn.).. 

■“fcpendence  (Mo.). 

,  Examiner . 

.  (e) 

2,378,558 

153,160 

1,509,284 

582,750 

133,364 

Little  Rock  (Ark.).. . 

I«e-national  Fall* 

^Mirm  ) 

.  Journal . 

..(e) 

1,177,084 

148,428 

904,778 

83,468 

40,410 

City  (Iowa). . . . 

.  Press-Citizen . 

..(e) 

3,444,000 

380,968 

2,526,888 

448,112 

88,032 

Livingston  (Mont.).. 

^*00  Mountain 

Lock  Haven  (Pa.). . . 

(Mkh.) . 

.News . 

.(e) 

2,311,7.50 

339,080 

1,827,266 

105,868 

39,536 

Lockport  (N.  Y.) - 

Ironton  (01 

.News . . 

. .  (m) 

1,434,706 

100,128 

1,101,674 

161,679 

71,225 

Tribune . 

..(e) 

1,812,9.58 

240,408 

1,314,978 

124,460 

134,512 

Logan  (W.  Va.) . 

Sunday  etlition . . 

.  (S) 

609,686 

51,142 

527,324 

28,952 

2,268 

Logan  (Utah) . 

Total . 

. .  (es) 

2,422,644 

291,550 

1,840,902 

153,412 

136,780 

Logansport  (Ind.) - 

■""Wood  (Mich.) . . . 

Globe . 

..(e) 

2, .380,710 

288,827 

1,800,704 

183,.589 

107,590 

Ithica  (N.  Y.) . 

.Journal . 

..(e) 

4,078,564 

337,638 

3,2.54,552 

422,492 

63,882 

J*ckson  (Mich.) . 

Citizen  Patriot _ 

..(e) 

J 

6,467,296 

715,0.54 

4,850,474 

8,53,328 

48,440 

Ivong  Ileacti  (Cal.)... 

Sunday  editifm . . 

..(S) 

1,313,292 

48,146 

1,062,720 

202,272 

1.54 

Total . 

.  . (es) 

7,780,588 

763,200 

5,913,194 

1,0.5.5,600 

48,594 

I.,ong  Branch  (N.  J.). 

jKhson  (Miss.) . 

.Clanon  Leclger  . 

.  (m) 

3,043,642 

542,988 

1,810,252 

.5.34.77.5 

155,627 

Longview  (Wash.) . . . 

Laconia  (N.  H.) . Citizen . (e) 

La  Crosse  (Wis.) . T ribune  &*  Leader 

Press . (e) 

Sunday  edition ....  (S) 
Total . (es) 

Lafayette  (Ind.) . Journal  &  Courier.. (c) 

La  Giande  (Ore.) _  Observer . (e) 

Lancaster  (Pa.) . New  Era  &  Intelli¬ 

gencer  Journal .  (me) 

Sunday  News . (S) 

Lansdale  (Pa.) . North  Penn 

Reporter . (e) 

Lansford  (Pa.) . Record . (e) 

Lansing  (Mich.) . State  Journal . (e) 

LaPorte  (Ind.) . Ilerald-Argus . (e) 

Laramie  (Wyo.) . Bulletin . (m) 

Republican- 

Boomerang . (es) 

La  Salle  (III.) . Post  Tribune . (e) 

Las  Vegas  (N.  M.) .  .  .Optic . (e) 

Lawrence  (Kan.) . Journal-World . (e) 

Law.ence  (Mass.) ....  Eagle . (m) 

Tribune . (e) 

Lawton  (Okla.) . Constitution . (e) 

Leadville  (Colo.) . Herald-Democrat .  .  .(e) 

Leavenwoith  (Kan.) ..  Timrs . (es) 

I.,ebanon  (Pa.) . News-Times . (e) 

Lewiston  (Ida.) . Tribune . (m) 

Sunday  edition . . .  .  (S) 

Total . (ms) 

Lewiston  (Me.) . Journal . (m) 

Sun . (e) 

Lewistown  (Mont.). .  .Democrat-News,  .(ms) 
Telegram . (e) 


.  Herald . (m) 

Leader . (e) 

Herald-Leader . (S) 

.  News . (e) 

Sunday  edition ...  (S) 

Total . (es) 

.Journal-Star . (e) 

Sunday  edition . . .  (S) 

Total . (es) 

.News- Herald .  (e) 


Sunday  edition . . .  .  (S) 
Total . (es) 


Journal . (e) 

.Banner . (e) 

Herald-Journal . (e) 


News . (e) 

Sunday  etlition ....  (S) 

J“>estown(N.  D.)..  .Sun . (e) 

|“*'vine(Wis.)....  Gazette . (e) 

Jttumctte  (Pa.) . Xrus-Dis patch . (e) 

*  wson  City  (Mo.).  .Capital  Xews . (m) 

Post-Tribune . (e) 

,  Sunday  edition . . .  (S) 

City  (N.  J.) - lersey  Journal . (e) 


Jokajon  City  (Tenn.) .  Chronicle  Press. .  (me) 

Jo«^(Ark.) . Tribune . (e) 

. Globe . (mj 

Sunday  etlition ...  (S) 

Total . (ms) 

l„_.  News-Herald . (e) 

J“«ionCity  (Kan.).t  mo» . (e) 

Itneau  (Alaska) . Alaska  Empire . (e) 

K»l»maioo  (Mich.)... Ca«(/e . (e) 

Sunday  edition . . . .  (S) 
Total . (es) 


2,826,486 

2,566.834 

1,637,412 

3,669,206 

2,031,097 

2,019,892 

1,992,984 

646,520 


549,364  1,558,767 
185,428  2,062.771 
191,240  1,303,6.38 
447,495  2,498,349 
219,492  1,549,.585 
394,394  1,318,604 
393,764  1,320,662 


563,842  1.54,513 
316,178  2.4.57 
46,662  95,872 

622,832  100,5.30 
188,375  73,645 

254,086  *2,808 

257,894  20,664 

109,816  630 

886,807  413,028 


646,520  4.3,890  492,184  109.816  630 

4.722,222»  1.189,145  2,198,748  886,807  413,028 

*(This  figure  includes  .34,494  lines  of  World's  Fair 
Edition  of  May  13,  1939  which  is  not  included 
in  any  of  above  6gures.) 

3,046,.399  349,567  2,378.584  318,248  . 

1,657,464  239,883  1,337.368  31,889  48,324 

2,802,.328  527,576  1,966,706  216,976  91,070 

1,319,682  91,070  1,035,006  190,624  2,982 

4,122,010  618,64b  3,001,712  407,600  94,052 

3,106,2.50  652,344  2,017,400  430,164  6,342 

1,715,2.52  219,7,30  1.344,4,34  100,128  .50,960 

2,484,328  63,900  2,064,076  100,800  95,522 

K 

7,037,128  849,786  4,972.058  1,216,284  . 

1,644,580  69,216  1,287,930  287,4,34  . 

8,681.708  919.002  6,259,988  1,502,718  . 


Prfss . (m) 

Sunday  edition ...  (S) 

Total . (ms) 

lyong  Beach  (Cal.).. .  Sun . (m) 

Press-Telegram ....  (es) 

Ivong  Branch  (N.  J.).  .Record .  (e) 

Longview  (Wash.) ....  News .  (e) 

Lorain  (O.) . Journal  is"  Times- 

Herald . (e) 

Lowell  (Mass.) . Cornier  Citizen  ft 

Leatler . (mt) 

Sun . .  .  .(e) 

Ludington  (Mich.).. .  ,.\rtcs . (e) 

Lynchburg  (Va.) ....  News . (m) 

Advance . (e) 

Lynn  (Mass.) . Telegram-.\ ews . (e) 

Sunday  edithm ....  (S) 
Total . (es) 


McAlester  (Okla.) . . .  News-Capital .  (e) 

McAllen  (Tex.) . Valley  Evening 

.Monitor . (e) 

McComb  (Miss  ) . Journal .  (e) 

McKeesport  (Pa.) - Nrws .  (e) 

McPherson  (Kan.) .  .  .Repu’lican .  (e) 

Macon  (Ga.) . Telegraph . (m) 

Stimlay  e<Iition . . . .  (S) 

Total . (ms) 

News . (e) 

Madison  (S.  D.) . Leader . (e) 

(.Continued 


3,745,896 

608,804 

4,^4,700 

5,921,258 

1,538,796 

5,897,531 

578,573 

1,616,326 

2,318,693 

9,455,236 

2,891,056 

1,744,628 

1,669,108 

3,195,710 

1,714,737 

2,913,554 

5,549,161 

5,498,941 

2,219,844 

1.395.400 
2,957,392 
4,037,782 
2,963,274 

902,043 

3,865,317 

3,383,520 

3.307.822 
2,112,068 

602,896 

4,694,788 

4,271,714 

4,298,407 

1,726,126 

5,142,502 

1.367.822 
6,510,324 
3,285,383 
1,516,837 
4,802,220 
1,057,805 
1,849,926 

1.352.400 
5,283,726 
1,066,868 
6,350,594 

942,102 

2,260,124 

3,484,348 
918,111 
2  408,910 
3,326,058 
2,229,864 
628,108 
2,855,972 

3.. 582.488 

6.826.. 351 
2,551,402 
3,506,107 


4,004,612 

3,063,455 

1,881,2.50 

4,980,570 

4,a57..5.38 

3,906..546 

7.30,9.50 

4,637.496 

M 

1,90.5,120 


Display 

Claui- 

National 

Local 

fied 

Leg^l 

243,530 

846,678 

169,708 

26.264 

433,062 

2,980,068 

548,366 

123,046 

227,332 

1,369,228 

173,376 

169,890 

35,000 

546,000 

25,200 

72,800 

486,710 

1,814,806 

122,556 

543,382 

3,119,774 

681,814 

157,122 

283,234 

2,066,064 

196,924 

443,016 

3,201,450 

336.844 

155,498 

259,028 

1,253,630 

69,048 

64,036 

224,378 

1,628,368 

118,482 

37,912 

257,362 

2,057,580 

136,122 

88,158 

1,230,908 

4,438,966 

1,110,542 

363,706 

458,430 

2,827,034 

398,202 

75,054 

293,482 

1,217,132 

197,190 

74,270 

684,964 

2,794,022 

266,910 

22,792 

532,126 

63,886 

707,756 

3,326,148 

320,796 

(Legal  i 

Included  in  1 

local) 

516,684 

4,627,630 

675,864 

101,080 

222,460 

1,123,486 

192,850 

830,943 

3,967,031 

926,340 

173,217 

24,531 

388,056 

165,986 

136,826 

1,266,327 

123,647 

89,473 

159,389 

2,142,140 

17,164 

870,450 

7.247,149 

1,313,991 

23,646 

344,876 

2,224,012 

212,250 

106,918 

284,760 

1,351,333 

96,838 

11,697 

296,331 

1,155,392 

121,702 

95,683 

376,810 

2,574,222 

179,592 

61,110 

182,729 

1,383,343 

99,006 

49,659 

269,948 

2,321,956 

259,924 

61,726 

709,740 

4,198,350 

563,049 

78,022 

709,740 

4,198,350 

563,049 

27,802 

300,472 

1,771,392 

71,092 

76,888 

131,899 

1,165,151 

60,522 

37,828 

302,133 

2,329,429 

189,281 

136,548 

412,958 

3,350,466 

150,458 

123,900 

430,926 

2,532,348 

32,727 

869,316 

463,653 

3,401,664 

539,140 

2,566,186 

298,194 

538,608 

2,494,058 

275,156 

583,884 

1,267,042 

205,282 

55.860 

411,110 

56,812 

134,974 

306,026 

4,147,066 

241,696 

632,296 

3,204,036 

376,890 

58.492 

632,510 

3,255,419 

373,540 

36,938 

89.999 

1,438,133 

194,341 

3,653 

612,096 

3,649,276 

667,770 

213,360 

76,944 

1,039,324 

243,938 

7,616 

689,040 

4,688,600 

911,708 

220,976 

703.290 

2,074,851 

435.510 

71,732 

135.653 

1,151,521 

229,114 

549 

8.38,943 

3,226,372 

664,624 

72,281 

161,708 

618,575 

239,331 

35,541 

168,950 

1,440,988 

47,222 

192,766 

231,812 

923,608 

142,310 

54,670 

837,662 

3,577,098 

753,046 

115,920 

127,890 

744,616 

191,142 

3,220 

965,552 

4,321,714 

944,188 

119,140 

163,604 

778,498 

187,095 

1,985,769 

49,522 

,37,738 

300,888 

2,427.992 

243,964 

511,504 

213,197 

619,164 

62,514 

33,236 

213.4f  6 

1,793,120 

301,658 

100,646 

373,982 

2,655,702 

230,482 

65,892 

206,696 

1,727,642 

227,246 

68,180 

21,168 

541,212 

63,728 

227,864 

2,268,854 

291,074 

68,180 

921,585 

1,277,465 

1,089,466 

293,972 

1,0.54,410 

4,274,0.53 

1,489,488 

8,400 

28.5.,502 

1,949,458 

242,.508 

73,934 

377,970 

2,531,284 

567,061 

29,792 

.381,927 

3,307,297 

652,372 

115,962 

.522,,584 

2,883,423 

512,.596 

86,009 

375,670 

2,356,.366 

265,092 

66,327 

221,802 

1,464.386 

113,806 

81,256 

548,730 

4,107,684 

.324,1.56 

5,37, .5.58 

4,043,284 

276,696 

282,996 

2,909.872 

601,244 

112,4.34 

25,550 

529,746 

17.5,262 

.392 

308,546 

3,439,618 

776..506 

112,826 

277,442 

1,447,672 

153,008 

321,6.50 

842,366 

181,9.30 

49,182 

178,50.3 

.500,934 

11,382 

32,634 

439,515 

.5,991,105 

522,678 

1.57,386 

149,142 

1,484.070 

93,.568 

40,204 

701,680 

1,807,442 

.525,308 

2,072 

102,158 

898,716 

201,460 

700 

803,838 

2,706,158 

726,768 

2,772 

699,104 

1,5,58,298 

531,174 

150,136 

110,007 

677,334 

169,680 

54,761 

on  page  VIII) 
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EDITOR 


P  U  B  L  I  S  H  E' 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Coiitiiiurd  from  page  VII) 


City  Paper  lishei 

New  Albany  (Ind.) . . .  Tribune . (e) 

Newark  (O.) . Advocate  6*  American 

Tribune . (e) 

New  Be.n  (N.  C.) .  .  .Sun-Journal . (m) 


Manguin  (Okla.). 


Mankato  (Minn.) . 


Marshall  (Minn.l. 


Pub- 

Total 

Display 

Classi- 

New  Be.  n  (N.  C.) .  . 

.Sun- Journal . 

Paper  lished 

Linage 

(National 

Local 

lied 

Legal 

Sun-Journal . 

Capital  Times . 

(e) 

4,866,164 

968,905 

3,136,560 

649,056 

111,643 

Sun-Joumal . 

Sunday  edition . . . 

(S) 

1,114,957 

94,066 

804,398 

212,202 

4,291 

New  Britain  (Conn.). 

Herald . 

Total . 

(es) 

5,981,121 

1,062,971 

3,940,958 

861,258 

115,934 

Newburgh  (N.  Y.) _ 

.News . 

11  ir.  State  Journal. 

..(e) 

4,919,004 

968,107 

3,102,456 

647,898 

200,543 

Newburyport  {Mass.)Sews . 

Sunday  e<lition . . . 

.(S) 

1,256,644 

96,789 

938,938 

211,362 

9,555 

Xew  Castle  (Pa.).. . . , 

.  News . 

Total . 

.(es) 

6,175,648 

1,064,896 

4,041,394 

859,260 

210,098 

Xew  Kensington  Dispatch . 

.  Messenger . 

.(e) 

1,147,230 

198,170 

909,860 

39,200 

Xew  Lexington  (O.) . 

Xews . 

.Telegram . 

.(e) 

1,851,990 

210,518 

1,404,354 

143,626 

93,492 

.*^'ew  Iirondon  (Conn.) 

.The  Day . 

.Star . 

.(es) 

1,084,174 

152,131 

793,926 

72,170 

66,374 

Xew  Pliiladelphia  {O.). Times . 

.  Chronicle . 

(ms) 

2,180,696 

175,210 

1,839,768 

150,850 

15,554 

NewiKirt  (R.  I.)  .... 

aXeus . 

Mercury . 

,  .(e) 

2,208,780 

175,196 

1,846,880 

153,664 

33,040 

NewiMirt  (Vt.) . 

.Express . 

.N twS’AdvfKate . . . . 

.(e) 

1,589,196 

186,522 

1,279,474 

33,180 

90,020 

Xewpoit  .News  (V’a.). 

.  Press . 

Herald-Tribune.  .  . 

,  (e) 

3.8:54,306 

420,980 

2,765,252 

448,770 

199,304 

Sunday  edition . . . 

.Free  Press . 

..(e) 

3,878,392 

470,274 

3,031,574 

376,544 

Total . ( 

.Sens- Journal. 

..(e) 

5,470,507 

614,887 

3,8118,205 

937,762 

79,6.53 

Herald . 

Sunday  edition. . . 

(S) 

248,829 

756 

188,741 

59,290 

42 

Newton  (Iowa) .... 

..Vrti'r . 

Total . 

.(es) 

5,719,336 

615,643 

4,026,946 

997,052 

79,695 

Newton  (Kan.) . 

.  Kansan-Republican 

(Note:  1 

Sunday  e<lition  started 

Oct.  2'.l 

1,  1939) 

Xew  IJlm  (Minn.). . . 

.Journal. . 

.  Times . 

..(e) 

2,951,942 

329,882 

2,119,586 

404,488 

97,986 

Xoblesville  (Ind.) .  . . 

.  Ledger . 

.  liagle-Star . 

.  -(e) 

2,435,702 

314,482 

1,891,596 

165,000 

64,624 

Norfolk  (Xeb.) . 

.  News . 

.Repullican . 

..(e) 

1,472,352 

327,362 

990,220 

124,156 

30,156 

Xorfolk  (Va.) . 

.Virginia-Pilot . 

.  Leader-Tribune . . 

.  (m) 

3,030,916 

415,548 

2,197,405 

384,888 

33,075 

Sunday  edition . . . 

Chronicle . 

..(e) 

3,035,529 

415,520 

2,209,228 

375.648 

35,133 

Total .  ( 

Chronicle-T;  ibune 

:.(S) 

943,243 

51,072 

788,291 

103,803 

77 

Ledger-Dispatch . . . 

.  Star . 

..(e) 

5,095,664 

523,824 

3,693,452 

781,536 

96,852 

Xomian  (Okla.) . 

Transcript . 

.Enterprise . 

.  .(e) 

1,705,858 

245,720 

1,460,138  . 

.Norristown  (Fa.) _ 

.Herald . 

.Mining  Journal.. . 

(m) 

3,297,322 

448,056 

2,543,632 

159,;)50 

140,476 

North  Platte  (Neb.). 

.  Telegraph . 

.Messenger . 

.  .(e) 

1,077,290 

227,724 

723,198 

126,:i68 

Bulletin . 

.  Democrats ews. . . 

..(e) 

2,038,882 

190,700 

1,670,074 

82,936 

95,172 

No.  Tonawanda  & 

,  .News  Messenger.. 

..(e) 

1,751,064 

313,670 

1,223,628 

213,766 

Tonawanda  (N.  Y.)..Vfi£’5 . 

Sunday  edition . . 

.  (S) 

1,036,812 

38,948 

870,156 

127,708 

Norwalk  (Conn.) _ 

.Hour . 

Total . 

.(es) 

2,787,876 

3.52,618 

2,093,784 

341,474 

Norwich  (N.  Y.) . . . . 

.Sun . 

1  .Titnes  Republican 

.  .(e) 

3,424,624 

393,624 

2,409,596 

508,3.54 

113,050 

Nyack  (.N.  Y.) . 

.Journal  Sews. . . . 

Marshfield  &  Nortii 

Bend  (Ore.) . Coos  Bay  Times - (e)  2,144,968 

Marshfield  (Wis.),  . .  .News-Ilerald . (e)  2,083,656 

Martinsburg  (W.  Va.). Journal . (e)  2,601,921 

Martinsville  (Va.)...  .Bulletin . (e)  2,226,038 

Marysville  (Cal.) .  ,,  .Appeal-Democrat. ,  .{C)  2,784,796 

Marysville  (O.) . Tribune . (e)  327,926 

Maryville  (Mo.) . Forum . (e)  1,.353,212 

Mason  City  (Iowa). .  .Globe  Gazette . (e)  4.466,028 

Massillon  (O.) . Independent . (e)  4,538,240 

Mattoon  (111.) . J ournal-Gautte . (e)  2,428,720 

Mayfield  (Ky.) . Messenger . (e)  2,136,652 

Medina  (N.  Y.) . Journal-Register - (e)  881,570 

Medford  (Ore.) . Mail  Tribune . (es)  3,071,037 

Menominee  {"Mich.)..  .Herald-Leader . (e)  2,225,615 

Merced  (Cal.) . Sun-Star . (e)  2,350,119 

Meridian  (Miss.) . S'ar . (es)  4,664,935 

Merrill  (Wis.) . Herald . (e)  1,7.58,898 

Mexico  (Mo.) . I-edger . (e)  1,913,548 

Miami  (Okla.) . Kews-Record . (e)  1.486,548 

Sunday  edition ....  (S)  418,217 

Total . (es)  1,904,765 

Michigan  City  {\nd.)  .News-Dispatch . (e)  4,571,078 

Middlesboro  (Ky.) .  .  .News . (e)  1,299,872 

Middletown  (Conn.).  .Brers . (e)  4,269,818 

Middletown  (N.  N.) .  .Times-Herald . (e)  3,-170,845 

Middletown  (O.) . N eti'S-J ournal . (e)  4,.570,986 


296,856  1,469,874 
253,538  1,507,100 
354,445  2,134,923 
234,379  1,897,742 
363,860  1,950,676 
42,182  253,432 

153,650  988,932 

543,088  3,282,132 
348,852  3,255,952 
315,112  1,751,092 
225,764  1,763,160 

83.380  753,110 
507,150  2,057,570 
308,896  1,597.015 
286,279  1,747,200 
788,564  3,229,366 
191,604  1,428,246 
179,186  1,625,680 

178.380  1,118,553 

26,275  311,433 

204,655  1,429,986 
374,509  1,913,691 
205,716  949,648 

375,550  3,537,646 
381,450  2,677,165 
386,260  3,460,772 


300,328 

263,126 

60,893 

82,222 

365,064 

23,772 

166,334 

540,344 

204,204 

270,186 

147,728 

45,080 

417,501 

214..'j64 

162,080 

548,802 

97,266 

.■)6.0,')6 

108.461 

80,201 

188,662 

1,273,006 

123,914 

356,622 

264,248 

613,676 


Ocala  (Fla.) .  Banner . (ms) 

Star . (e) 

Oceanside  (Fla.) . Blade-Tribune . (e) 


Total 
I  Linage 

1.995.448 

3.995.404 
1,207,108 
1.393,509 

186,571 

4,795,367 

4,168.342 

1,738,030 

6,375,464 

4,641,980 

787,024 

3,911,306 

2.296.448 
5,172,707 
1,260,389 
2,208,976 

1.657.404 
3,866„380 
4,497,276 
1,931,160 
1,801,800 
1.344,788 
1,430,060 
l,8.'i0,.')06 
6,687,114 
2,897,076 
9,584,190 
7,580,930 
1,909,408 
5,224,046 
2,379,229 
1,834,790 

1,95.5,119 

3..34.5.489 

1,582,658 

1.879,735 

o 

1,637,622 

1,593,469 

796,908 


Display 

National  Local 
256,494  1,421,091 


385,574 

200,638 

234,077 

33,439 

516,764 

466,647 

292,411 

426,112 

194,198 

57,9.32 

6,32,317 

291,018 

343,134 

216,800 

555,898 

63,896 

619,794 

604,212 

177,338 

124,169 

183,512 

107,620 

292,516 

1,137,066 

207,228 

1,344,294 

1,290,142 

186,8.30 

406,020 

247,296 

175,980 


3,041,206 

925,616 

1,057,846 

1.32,230 

3,994,816 

3,225,429 

1,44.5,619 

5,4.50,080 

4,16.5,710 

.575,274 

2,810,808 

1.76f,844 

4,608,443 

966,770 

1,249,808 

1,490,314 

2,740,122 

3.532,998 

1,405,768 

l.,56,5,172 

940,440 

1,257,410 

1,303,848 

4,502,008 

2.481.108 
6,983,116 

5.211.108 
1,507,296 
4,028,024 
1,960,252 
1,367,870 


Up 

223,992  87*- 

482,538  !,6r,v  ^ 

46.254  34, ‘'■' 
58,338  4)  (,  ‘f- 

12.254  8.i* 
2.37,867  45  » 
<00,281  75!« 


185,5.59  1,632,688 
334,810  2..599,744 
215,306  1,208,312 
244,449  1,184,886 


187,880  1,129,506 
268,152  1,127.364 
76,412  628,796 


98,472  38, «» 
358,638  5229: 
70,392  38,Ms 
230,195  22020S 


112,322  207,93 
75,276  124.C1 
70,714  20, 9« 


Sunday  edition . . . 

(?) 

1,011,010 

35,994 

782,656 

192,360 

Total . 

.(es) 

5,.581,996 

422,254 

4,243,428 

806,036 

110,278 

Midland  (Mien.) .... 

.  News . 

(e) 

2,242,282 

205,688 

1,566,544 

335,202 

134,848 

Miles  City  (Mont.). . 

Star . 

.(e) 

1,012,666 

231,714 

645,284 

107,346 

28,322 

Sunday  edition . . . 

(S) 

542,065 

35,042 

441,757 

46,730 

18,-5.36 

Total . 

.  (es) 

1,. 5.54,731 

266,756 

1,087,041 

1-54,076 

46,858 

Millville  (N.  J.) . 

.Republican . 

(e) 

1,630,860 

232,876 

1,299,382 

59,682 

38,920 

Minot  (X.  D.) . 

News . 

(e) 

2,514,246 

413,014 

1.738,744 

250,866 

111,622 

Moberly  (Mo.) . 

.  \t(mit(fr^Index  Cr* 
Democrat . 

fe) 

2,148,692 

250.740 

1,619,786 

209.370 

68,796 

Mob:ie  (Ala.) . 

.Register . 

(m) 

4,297,888 

835,380 

2,503,844 

852.278 

106,386 

Press . . 

..(e) 

4,-566,744 

836,822 

2,835,056 

845,936 

48,930 

Press-Register - 

.(S) 

1,719,718 

100,674 

1,299,340 

319,536 

168 

Moline  (Ill.) . 

.  Dispatch . 

..(e) 

6,023,0.52 

660,366 

4,619,076 

594,440 

149,170 

Monessen  (Fa.) . 

.Independent . . 

..(e) 

2,124,718 

152,714 

1,833,336 

66,298 

72,370 

Monroe  (La.) . 

,  W'orld . 

.  (m) 

1,277,360 

616,413 

1,440,764 

271.987 

8..5a3 

News-Star . . 

..(e) 

1.479,692 

550,227 

1,479,692 

290,014 

66,326 

World-News-Star . 

(S) 

1,179,713 

74,321 

1,016,309 

87,035 

2,048 

Monioe  (Wis.) . 

.Times . 

..(e) 

1.-549,758 

148,302 

1,122,457 

215,348 

63,651 

Monrovia  (Cal.) . 

.Neics-Post . 

.  (e) 

1,8,57,800 

193,606 

1,439,606 

161,616 

70,532 

Monterey  (Cal.) . 

.Peninsula  Herald. 

,.(e) 

2.767,.548 

282,100 

2,023,602 

358,582 

103,264 

Montrose  (Colo.) . . . . 

.  Press . 

.  (e) 

1,740,462 

123,508 

1,391.862 

1.39,160 

85,932 

Morgantown  (W.  Va.). Dominion  Xews. . 

.  (in) 

3.0,50,474 

338,786 

2,445,450 

155,484 

110,754 

Post . 

..(e) 

2,982.784 

338,324 

2,396,394 

165,494 

82,572 

Morris  (Ill.) . 

.Herald . 

..(e) 

1,197,966 

131,054 

971,0.54 

74,228 

21,6.30 

Morristown  (N.  J.).  . 

.  Recirrd . 

.  (e) 

2,808,904 

424,592 

2,065,938 

196,294 

122.080 

Moscow  (Ida.) . 

. Idahonian . 

.  .(e) 

445,935 

35,910 

358,617 

31,360 

20.048 

Moundsville  (W.  \A.).Echo . 

.(e) 

1,018,164 

97,286 

621,922 

197,582 

101  ..374 

Journal . 

..(e) 

1,095,892 

158,354 

666,792 

201,306 

69,440 

Mount  Vernon  (O.).. 

,  .S^eu's . 

.  (e) 

2.:i75,.3.38 

248,990 

1,804,334 

273,504 

48,020 

Mount  Vernon 
(Wash.) . 

.  Herald . 

..(e) 

1,643,096 

230,104 

1,185,380 

187,124 

40,488 

Murphysbor.-i  (111.) . 

.  .Independent . 

.  .(e) 

1,238,664 

190,750 

901,201 

79,4.50 

67,263 

Muscatine  (Iowa) .  . . 

,  .Journal  ^  Xeivs^ 
I'ribune. ...... 

.  .(e) 

2,-564,100 

413,420 

1,840,972 

249,802 

59,906 

Fampa  (Tex.). 


Standard’Iixaminer 

4,405,772 

694,946 

2,923,711 

677,950 

I09.U5 

Sunday  edition . . . 

<S) 

1,057,210 

93,576 

783,664 

173,348 

t.e 

Total . 

.  (es) 

5,462,982 

788,522 

3,707,375 

851,298 

115, N 

.  Advance-News. . . 

.(III) 

910,792 

169,126 

552,552 

101,685 

87.42$ 

Journal . 

.  (e) 

1.597,008 

278,642 

1,177,848 

95,718 

448)11 

Derrick . 

.(m) 

4,168,851 

301,590 

3,694,401 

119,319 

53511 

Times-Herald. ... 

..(e) 

4,352,824 

344,624 

3,427,872 

501,564 

78,741 

.Dispatch . . 

..(e) 

1,169,775 

167,174 

950,600 

22,343 

i)S» 

.  Star . 

.(m) 

2,633,330 

219,289 

2,163,966 

191,415 

38JB1 

.  Report . 

.  (e) 

2,919,980 

215,320 

2,324,868 

334,110 

45.6e 

.Sentinel . 

.(m) 

3,.386.733 

550,508 

2,064,314 

676,550 

«55U 

Reporter . 

..(e) 

3,386,733 

550,508 

2,064,314 

676,550 

95511 

Sunday  etiition . . 

.  (S) 

1,144,416 

105,728 

799,540 

239,148 

.Herald . 

..(e) 

2,076,310 

193,250 

1,773,424 

92,740 

1<.M 

.  Palladium-Times . 

..(e) 

3,734,686 

308,088 

3,056,844 

192,55* 

in,l» 

.Republican-Times 

.  .fe) 

2,259,268 

472,458 

1,489,058 

161,75* 

I35.9$i 

Herald . 

.  .(e) 

2,533,706 

207,956 

1,975,288 

246,050 

iot.4i: 

.  Courier . 

.  Messenger- 

.  .(el 

3,901,716 

452,298 

3,027.948 

421,470 

56.041 

ln(|uirer . 

(me) 

2,406,506 

367,144 

1,881,166 

102,151 

Sunday  eilition . . 

.  .(S» 

767,669 

51,618 

672,336 

34,8*7 

854! 

.Argus-Press . 

.  (e) 

3,142,4.57 

293,057 

2,640,858 

182,842 

25.7* 

.CowriVr . 

.  (e) 

1,031,939 

96,878 

865,263 

21.714 

38.« 

.Sun-DemtKrat. . . . 

.  (e) 

P 

2.8a3,724 

519,302 

1,904,840 

379,582 

Sunday  edition. . 

..(S) 

791,490 

55,034 

644,616 

91,840 

Total . . 

(es) 

3,595,214 

574,336 

2,549,456 

471.422 

.Telegraph . 

..(e) 

3.085,591 

234,360 

2,521,106 

194.927  135.1^ 

.News . 

.  (e) 

791,714 

126,980 

528,024 

67.354 

*95» 

.Herald  cr*  Press. . 

..(e) 

1,421,966 

361,284 

894,684 

165.998 

Sunday  edition . . 

.  (S) 

389,606 

101,346 

252,392 

35,868 

Total . . 

,  .  fes) 

1.811,572 

462,6.30 

1,147,076 

201,86* 

0,4.’‘ 

Times . 

..(e) 

3,164,644 

242,592 

2,.307,900 

530,72* 

,  News . 

.  (e) 

2,056,320 

231,674 

1,6'.H,714 

123,81* 

«» 

Sunday  e<Ution. . 

..(S) 

638,190 

36,988 

570,290 

30,310 

IK 

Total . 

.  (es) 

2,694,510 

268,562 

2,265,004 

154,12* 

6.81- 

, .  Beacon-News .  .  . . 

.  (e) 

1,788,330 

209,346 

1,421,387 

82,994 

74, 

,  .Sun . 

.  (e) 

1..728.460 

196,252 

2,123,604 

2,36.306  172.2W 

Muskegon  (Mich.).. .  .CArowic/e .  (e)  6,7:19,334  630,994  5,057,542  1,003,898  46,900 

N 

Nampa  (Ida.) . Free  Press . (e)  2,495,150  156,492  1,801,184  482,090  55,384 

Napa  (Cal.) . Register . (e)  2,4.38,337  284,126  1,692,939  354,340  106,932 

Neosho  (Mo.) . Democrat  . (e)  698,600  33,600  542,600  87,200  35,200 

Nevada  (Iowa) .  Journal . (e)  1,007,678  172,650  547,989  227,043  59,996 


Faisons  (Kan.) . Sun .  (el  1,728,460 

Fasadena  (Cal.)  ....Fost .  (nisi  4,087,716 

Star-Ne-ws . (el  5,355,376 

Fassaic  (N.  J.) . Herald-News . (el  5,060,702 

Faterson  (N.  J.) . Call . (m)  4,969,254 

News .  (e)  6,129,239 

Pawhuska  (Okla.) _ hmrnal-Capital.  ..  (e)  993,556 

Fawtuckei  (R.  1.) . . . .  Times .  (e)  6,482,476 

Pekin  (Ill.) . Times .  (el  2,479,890 

Pendleton  (Ore.) . F.ast  Oregonian  ..  .(cl  2,128,726 

Pensacola  (Fla.) . Journal . (ni)  2,881,466 

Nrws .  (e)  2,653,042 

Ferry  (Iowa) . Chief . (e)  1,716,379 

Perth  Ainlioy  (N.  J.).. Veter . (e)  3,871,525 

Peru  (Ind.l . Tribune . (me)  2,486,372 

Petaluma  (Cal.).  . .  . Argus-Coui ier . . .  .(me)  2,-360,092 

Petersburg  (Va.) . Progress- 1 ndex . (e)  2,887,136 

Sunday  edition ....  (S)  866,572 

Total . (es)  3,753,708 

Fine  BlulT  (Aik.). . .  .  C.raphic .  (m)  2,169,517 

Pittsburg  (Cal.  1 .  Post-Dispatch . (e)  1,008,994 

Independent . (in)  914,116 

Pittsburgh  IKan.). ..  Headlight . (e)  2,773,120 

Sun . (ms)  2,985,458 

Pittsfield  (Mass.) . Berkshire  liagle. . .  .(e)  5,974,755 

{Continued  on  page 


393,858  2,287,124  1,140,510  266^' 

721,320  3,514,756  1,010,57*  1<*'-) 

725,784  3,379,605  8a5,49«  1«.^ 

328,449  3,948,278  562,631  IM-*^ 

821,632  4,691,079  450,41*  1*J**- 

158,297  660,690  27,275  14i2»' 

854,983  6,170,393  4,57,100 

310,716  1,896,916  157,934  IM^ 

309,754  1,576,506  175,000 

501,116  1,797,376  405,6*4  1^-^ 

499,548  1,719,900  336,28* 

147,843  1,371,528  136,20* 

779,437  2,730,581  222,951  1».^ 

264,348  1,824,270  346,752 

211,092  1,708,210  366,772  ol‘- 

366,506  2,271,066  249,564  . 

40,796  757,778  67,998  . 

407,302  3,028,844  317,5*2  .••••; 

186,326  1,823,871  83-2® 

126,630  696,402  1-55,38* 

100,268  653,968  156,254  » 

326,774  2,087,050  341,194  1^ 

326,774  2,191,868  341,194  1». 

602,745  4,571,952  684.922  »» 


c 


HE^ 

joR  f  E 

3  R  U  A  R 

Y  2  4,  1 

Pub-  Total 

9  4  0 

Dinplay 

ClaMsi- 

!  87,t  ! 

Paper 

liiihed 

Linage 

National 

Local 

fied 

Legal 

^  •'eia  (N*.  J.) - 

.C<mrirr-.V«f.s. . . . 

(el 

5,521, 34K 

502,012 

4,165,042 

771,778 

82,516 

*  'arflN.  V.). 

lb  ess . 

(ml 

1,805,173 

246,524 

1,272,105 

185,708 

100,8:46 

' 

1  C;., 

1  i.iuth  (Ind.).  .  . . 
A  (Ida.) 

,  Pilot . 

Idaho  State 

(el 

1,611,977 

14.5,677 

1,226,348 

203,794 

36,158 

cr 

1 

Journal . 

(m) 

1,396,318 

442.750 

632,786 

314,972 

5,810 

Tribune . 

(e) 

2,935,226 

453,180 

2,008,524 

405,762 

81,760 

i 

Tribune-Journal . 

(S) 

174,286 

23,520 

36,4(X) 

111,9.58 

2.408 

l-.ifityfOkla) 

1 

News . 

..(e) 

2,141,212 

274,841 

1,593,830 

238,297 

:44.244 

27^11 

Sunday  e/lition . 

(SI 

765,(W4 

37,107 

6;t9.212 

86,713 

2,002 

1 

l  ,.  (ni.).  . 

4  ic(Mich.).... 

Total . 

(es) 

. .  (e) 

2,!H)6,246 

1,7.50,9,52 

8,043,773 

311,948 

1,750,9.52 

704,308 

2,2:13,042 

325,010 

:46.246 

112.71 

. .  Press . 

..  (el 

6,;M)6,003 

l,a33.462 

H,** 

,‘  .-Bluff  (Mo.). 

.  .American  Republic.,  (el 

1.673,628 

227,100 

1,204,9:14 

178,5:«) 

6:4,064 

ISJB 

.(areles  (V,’ ash.)  News . 

..(e) 

2,376,601 

228,819 

1,889,062 

258,720 

iV- Hun»n  (Mich.^ 

.  .  Times-llerald  . . 

..(e) 

4,586,823 

605,927 

3,:i69,502 

476,861 

1:44,53:4 

52,73! 

Sunday  edition . 

-  .  .(S) 

707,567 

30,163 

586,880 

90,624 

10, m 

Total . 

(es) 

6,294,390 

636,090 

3,9.56,382 

567.385 

134,5.33 

82, 9C 

I-  ..rntli  (N.  H.) 

.  Herald . 

.  (e) 

2,361,014 

331,189 

1,864,008 

124,122 

41,695 

20,(C 

1 . .  (O.)  .  . 

.  Times . 

...(e) 

4,976,888 

.597,8.56 

3,723,650 

.W8,552 

116,830 

91, 7£ 

! 

Sunday  edition 

...(S) 

1,160,488 

111,748 

8.57,178 

189,420 

2,142 

Total . 

(es) 

6,137,376 

709,604 

4..580.828 

727,972 

118,972 

22,71 

...(e) 

4,4.53,757 

1,749,.566 

454,605 

40,993 

3,616,221 

1,602,755 

382,931 

105,817 

41,47 

«,U 

!' " 

Sunday  editi.m . 

.  ..(S) 

Total . 

(es) 

6,203,322 

495,598 

5,218,976 

488,748 

108231 
22.0St 
130281 
14921C 
22, 910 
128,0 
68.1«l 
2828C 

(I’a.) 

Mercury . 

.  (m) 

4,.545,814 

295,190 

3,723,524 

492,618 

.34,482 

^  .;:ie  (Pa.).... 

.  Journal . 

.  .(e) 

3,819,858 

197.736 

3,.502,100 

120,022 

K^s^iicepsie  (N.  Y 

.1 .  Sunday  Courier. 

..(S) 

1,333,934 

.52,612 

1,108,7.58 

156,632 

21,406 

-•  t  (K»n.) . 

. .  Tribune . 

.  .  (e) 

1,. 595,804 

118,622 

1,289,344 

136, ^'iO 

51,618 

---r)tt  (Aril.) 

.  0>iiriiT>  Journal 

(me.s) 

1,670,242 

223.776 

1,132,264 

87,780 

226,422 

V  (Utah). 

Herald . 

...(e) 

2,321,942 

263,158 

1,884,470 

127,316 

46,998 

1 

Sunday  edition . 
Trtal . 

. .  .  (S) 

. .  (es) 

607,684 

2.t»20.6‘26 

19,040 

282,198 

.545,944 

2,430,414 

32,732 

160,048 

»,96S 

38,400 

5228: 

38,848 

22020! 

^  .-M  (Va.) 

5  nithwest  Times. 

..(e) 

1,311,128 

122,066 

1,165,584 

2:4,478 

j 

Sunday  edition . 

...(S) 

437,038 

40,684 

388, .528 

7,826 

Total . 

(es) 

1,748,166 

162,750 

1,5.54,112 

31,:404 

I-  (Colo.) 

Chieftain . 

•  (tt's) 

4,512,732 

868,4.5.5 

2,449,727 

953,764 

205,842 

1 

Star-Journal 

...(e) 

4,015,200 

771,764 

2, .564 .366 

6-29,174 

24,367 

207.97$ 

124.571 

1  --t.iwncv  (I*;l.) 

1 

spirit . 

.  (e) 

1,891,477 

9 

193,713 

1,640,880 

:t.5,212 

21.672 

20,984 

109.18! 

6.82! 

-  itfU.) . 

Heratd-W’hiK 

. .  .  (e) 

3.419.a38 

.579.404 

2,303,056 

467.2:46 

69,342 

.y(UaM.).  .  .. 

.  (e) 

4.707.646 

R 

1154 .070 

4,038,062 

2.56,900 

i:48,614 

115.787 

(Wis.) 

y4»«r«ai-7*iwr5 .  . 

.  ie) 

5,708,472 

667,016 

4,2.33.012 

613,284 

I’J, 5,160 

87,429 

Sunday  Uulletiii 

.  . .  (S) 

6117.826 

7,.5.32 

.588,462 

41,832 

1 

Total . 

, . . (es) 

6,346.298 

674, .548 

4,821,474 

655,116 

195,160 

•:(jty(S.  D.) 

.  .Journal . 

.  (e) 

2,218,342 

460,648 

1,389,876 

•270,858 

83,272 

|--.(\.M.)  .. 

.  .Range . 

..  (e) 

1,189,710 

201,229 

885.-.’81 

43,680 

.50,520 

381B1 

45.i£ 

(0.) . 

Y  sin- (Wyo.). . . . 

..Rec  ird . 

.  Republican- 

.  (e) 

2, .530, .542 

176,064 

2,029,538 

22:4,.370 

87..570 

llulletin . 

, . .  tm) 

1,114.910 

190,670 

914,670 

9,600 

95381 

r-’’^(Cal.) . 

.  ,Rfc  >rd . . . 

..  (c) 

1,288,126 

98,222 

827,598 

3.57,392 

6.916 

;  UW  (Minn.) . 

.  .Republican . 

..  (e) 

1,426,1.52 

227,682 

999,528 

107,968 

!K),i)74 

18.891 

177.198 

135.998 

104.412 

■  -  ■"Q  Qty  (Cal.)..  Tribune . 

.  Ie) 

2.220,.33(l 

205,21;! 

1,377,082 

298,732 

3:49.304 

:  '  (Xev.).  .  . 

State  Journal . . 

,  .  lin) 

2.4.55,852 

322,434 

1.597,358 

4:49.824 

98,2.36 

1 

Sunday  editit^ . 

..  (S) 

791,042 

40,740 

6.36,104 

101,850 

12,348 

1 

Total . 

.  fins) 

3,246,8!M 

:t63.174 

2.-233.462 

541,674 

108..5H4 

-  V.a  l.T  (Wis.) 

Nns . 

..  (e) 

1,. 570,408 

213,885 

l.l:t9,663 

I15,;446 

101,514 

j  'ti  i  (Cal.) . . . 

. .  Independent.... 

..  (e) 

2,651,096 

•291,354 

1,941,499 

322.119 

96.1-24 

58.04! 

83l> 

2S.K 

38.90(' 

,  -'IMCal.)  . 

. .  .  Rnterprisc . 

. .  (ins) 

3,145,744 

466.732 

1,699.164 

940.912 

47,9:46 

1 

Press . 

(e) 

3,947,006 

464,870 

2,.599,'280 

796,125 

95,704 

j  e  n  (Ind.) 

N>ws-Seniine! . 

.  (til) 

1,. 302.924 

1,137.626 

110..5.58 

54,740 

'  ■'  ter  (Minn.). 

Posl-Rulletin .  . 

..(e) 

3,672.830 

467,472 

2.736,388 

269,164 

199,808 

i  ■  Island  (Ill.) . 

\rgus  . 

.  (e) 

5,401,550 

6.56,.588 

4,078,816 

649,166 

16,982 

:  ■ '  >lirini!s  (Wyo.) .  Kockel  ... 

fm) 

1.304.9,57 

216,048 

1,007,288 

44.1(HI 

:47,.5-23 

,  F/rd  (Colo  ! 

1.  (lasette-Topic . 

.  (e) 

315,140 

28..560 

269,220 

13,440 

3,920 

L  '(VY,).  .. 

.  . . 

(e> 

2,848,425 

3.V5,885 

2,146,479 

198,:441 

147,740 

. 

r  ■  'Jr.  (Ore.)  . 

. .  \’ews-Revieir 

.  (ei 

1,612.436 

264,1.52 

991,515 

212,429 

144..340 

135.1* 

69> 

i  ■■'»^n(^^  M  l 

Dispatch . 

.  (ms) 

1,775,984 

123,970 

1,443,862 

147,840 

60,312 

1 

Reeled . 

. ..  (e) 

2,393.860 

227,8.36 

1,924,048 

192,948 

49,028 

f  4  Onlc  (^Mich  1 

Tribune  ... 

(e) 

2,498.860 

211,106 

1,787,646 

441.6-30 

.58.478 

2-  ■■■MU.) . 

iM'ler  .  . . 

.  (e) 

2.100,196 

*7^,744 

1.625.512 

57,414 

141, .526 

a.ff 

■•■■•MVt.,.  .. 

[ 

1 

Herald  .  . 

m) 

4.:i20.6.19 

s 

666,431 

3.124,472 

529.7:46 

82» 

802 

8311 

■  '1-1'*  iMich.t 

..\ews . 

te) 

7.092.0.36 

824,866 

4.897,480 

1,2.54.442 

115,248 

Sunday  editiem 

,  ..  (S) 

1,331.232 

69,958 

1.0.31,:«8 

•228,998 

Total . 

.  (es) 

8,423.268 

894.824 

,5,928.818 

1.48:4,440 

116,186 

74,80!  1 
1722* 
288224 

4nn,,iin  (Fla  1 

.  Kef  trd . 

.  .  fe) 

1,615,628 

136,612 

827,764 

513,296 

141.694 

Stinday  edition 

..  (S) 

497,840 

27.230 

:t.58,792 

114.870 

42 

'  ^(Minn.) 

T.rtal . 

.  (es) 

2,113,468 

163,842 

1,186, .556 

6-28.166 

141,7:46 

106.I-* 

Times- Journal. 

...  (e) 

2.697,.549 

443.040 

1,855,414 

249,86'.i 

149.226 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

San  Hemarilino  (Cal.).Sun . 

(ms) 

5,937,722 

749,070 

4,031,104 

865,536 

292,012 

Telegram . 

..(e) 

5,027,834 

727,664 

3,5,53,340 

707,686 

39,144 

San<lusky  (O.) . . 

.News . 

(e) 

1,524,516 

109,270 

1,214,528 

164,175 

36,543 

Register . 

(ms) 

3,020,528 

371,476 

2,294,.502 

273, .560 

80,990 

Star-Jmirnol  . . . 

..(e) 

2,970,004 

369,322 

2,288,566 

268,576 

43..540 

San  Jdsc^  (Cal.) . 

Mercury  Herald  , 

(m) 

5,569,898 

675,224 

.3,720,153 

1,038,761 

135,760 

Sunday  edition .  . 

.  (S) 

1,736,941 

87,009 

1,372,513 

261,435 

15,984 

Total . 

(ms) 

7,306,839 

762,233 

5,092,666 

1,300,196 

151,744 

News . 

..(e) 

6,196,008 

472,878 

4,485,334 

860,594 

377,-202 

San  Luis  Oiispu  (Cal.). Telegram-Tribune 

-  (e) 

2,400,888 

274,330 

1,489,208 

379,946 

257,404 

San  Mateu  (Cal.).. . . 

Times . 

.  (e) 

2,508,014 

245,490 

1,. 5.50 .086 

.502,908 

109,550 

San  Pedro  (Cal.) .... 

News-Pilot . 

(e) 

2,554,706 

330,960 

1,780,198 

:{74,178 

69,370 

San  Rafael  (Cal.).. . . 

Independent . 

..(e) 

2,546,558 

258,888 

1,8:13,104 

28.3,458 

171,108 

Santa  Itartiara  (Cal.) . 

Kew.s-I’ress  . 

.(m) 

3,916,549 

654,787 

2,412,816 

680,365 

155,385 

News-Press . 

.(e) 

3,812,368 

653,527 

2,421,979 

678,601 

43,897 

News- Press 

..(S) 

889,140 

51,996 

642,474 

136,010 

58,420 

Santa  Cruz  (Cal.) .  .  . 

Sentinel . 

(m) 

1,932,745 

212.455 

1,198,746 

358,929 

166,615 

Sunday  edition .  . 

..(S) 

380,383 

18,088 

264,481 

76,632 

21,182 

Total . 

(ms) 

2,313,128 

230,, 543 

l,461.-2-27 

433,581 

187,797 

Santa  Fe  iN.  M.) _ 

.Examiner . 

(ml 

9/7,907 

16,648 

863,414 

92,169 

5,676 

Netc  Mexican 

(e) 

2,798,9-22 

375,606 

1,935,570 

443,184 

44,562 

Santa  Maria  (Cal.). . 

Times . 

..(e) 

1,321,,527 

184,423 

991,704 

106,468 

38,932 

Santa  Monica  (Cal.) 

.(>HUiK)k . 

.  (e) 

5,043,568 

518,390 

3,683,736 

618,800 

222,642 

Sapulpa  (Okla.) . 

Herald . 

..(e) 

1,215,438 

131,054 

991,532 

79,680 

10,192 

Sarasota  (Fla.) . 

.Herald-Tribune.  . 

.  (e) 

1,412,733 

198,954 

828,863 

1.56,219 

228,697 

Sunday  edition . . 

.  (S) 

606,186 

51,:183 

506,488 

47,278 

1,038 

Total . 

(es) 

2,018,919 

2.50,3.37 

1.335, 352 

203,497 

229,733 

Saratoga  Springs 
(N.  Y.) . . 

,  Saratogian . 

.  .(e) 

•2,907,310 

304,990 

2,239.498 

285,258 

97,556 

Saugerties  (N.  -y.). . . 

,  l*ost . 

.  (e) 

2,888,934 

257,147 

2,528,830 

87,480 

15,427 

Scotlsbluff  (Xeb.). . . . 

.  Star-Herald . 

(m) 

1,642,711 

372,603 

1,270,108 

151,214 

17,444 

Sunday  edition .  . 

.  (S) 

447,1449 

17,493 

429,856 

Total . 

(ms) 

2,090,060 

:193,096 

1,899.964 

151,214 

17,444 

(m) 

..(e) 

2,687,279 

2,797,360 

308,1.52 

308,193 

2.201,025 

2,222,058 

178,102 

178.206 

DemiKral . 

88,900 

Sunday  e^lition .  . 

.  (S) 

342,160 

21,810 

201,200 

29,120 

Seniinote  (0!vla.) . 

Producer . 

(e) 

1,627,234 

197,921 

1,315,203 

101,797 

9,310 

Sunday  edition .  . 

.  (S) 

430,976 

48,927 

329,220 

52,829 

Total . 

. .  (es) 

2,0.5»,210 

246,848 

1,644,4-26 

157,626 

9310 

SUaiuuWiu  (Pa.) . 

.News- Pis  patch. . . 

(e) 

2,697.477 

267,822 

2,135,824 

240,328 

53,496 

Shawano  (Wis.) . 

Leader . 

.(e) 

911.471 

127,449 

605,688 

121,9!i:l 

83.338 

Shawnee  (OJcla.) .... 

•  News . 

(m) 

1,973,524 

291.:i-26 

1.32r.718 

328,:t56 

•26, 1-24 

Sunday  edition .  . 

.  (S) 

1,323,112 

74,844 

1.0<):i,o:)8 

154..560 

700 

Total .  . 

(ms) 

3,298,6:46 

.368,170 

2,420.728 

482,916 

28,824 

Star . 

.(e) 

1,933,272 

•292,-264 

1,257,6:14 

.■{31.828 

21,516 

.Slieljoygau  (Wi-.l ... 

.Press . 

,  .(e> 

6.042.582 

.5:11,276 

4,507.838 

487.032 

363,436 

■Slielbyvillc  (Ind.) _ 

.Democrat  & 

Republicati  .  . . 

(me) 

4,028.928 

230,882 

3,510,838 

122,481 

132,692 

Shenandoah  (Pu.) .  . . 

Herald . 

..(e) 

2,848,118 

250.104 

2,478,574 

.54,041 

65.310 

Sheridan  (Wyo.) . 

.  Press . 

...(e) 

1.865,821 

335,748 

1,313,668 

120,25:{ 

98,152 

Sunday  edition .  . 

..(S) 

549,188 

34,634 

483,978 

23,586 

1,939 

Total . 

.  (e.s) 

2.415,03;) 

370,412 

1,802,613 

143,839 

9.8,112 

.Shreveport  (Lu.)  .  . 

.Journal . 

.  .(e) 

5,38.1,818 

548,602 

3,912,400 

831,330 

66,486 

Times . 

.  .  (m) 

5,-276,.521 

88-1,922 

3,28:1,728 

985,012 

123,859 

Sunday  e  lition .  . 

..(S) 

2,114,493 

178,788 

1,452,003 

477,372 

8.330 

Total . 

(ms) 

7,3.41,014 

1,080,710 

4.735,731 

1,462,384 

i:{2,189 

Sii>ii\  Kails  (.S-  D.) .  . 

.  .1  rgus-Leader  .  . . 

..(e) 

3.685, 839 

816,471 

2,214,548 

5;{2,518 

122,:t:{2 

Sunday  edition .  . 

..(S) 

739,116 

55,832 

570,192 

113,092 

— 

Total . 

.  (esI 

4,424,985 

872.303 

2,781,740 

645.610 

122,:{32 

Siiiiicrset  (Pa.) . 

..\tnerican. . . 

.  .(m) 

1.447,-248 

129, .5.37 

1,111,676 

168,616 

47,381 

Satth  Haven  (Midi  1 

.  Trioune . .  . . 

.  (el 

1,171,548 

194,663 

848,505 

67..522 

60,858 

Spiinaiiburg  (S.  C 

Herald . 

.  .(ml 

2,969,470 

.542,192 

2,027,592 

350,630 

19,058 

Journal . 

...(e) 

:i.(XiO,218 

62.5,170 

2,0:i3,262 

346,668 

.6.3,118 

Herald-Journal .  . 

,..(S) 

i.:402,:4:46 

89,474 

'042,004 

207,312 

63,518 

Si»cncer  (Ind.) . 

-XWwld . 

..(e) 

.502,444 

100,3.52 

398,a32 

500 

2,760 

Springfiehl  (III.) 

.  Iltimiis  State 
Journal . 

(ml 

5,426,189 

778,297 

3.5.52.110 

•990,687 

105.086 

Sunday  e.lition 

.  .  (S) 

1,773,802 

86,497 

1,444,717 

240,943 

1,615 

Total . 

(ms) 

7,199,982 

864.794 

4,996,827 

i.-23l.6:{0 

108,731 

Illinois  State 
Register . 

.  (e) 

5,796,290 

903.10:i 

3,888,022 

896,925 

108,240 

Siin<lay  edition . 

.  .  .  (SI 

1,678,717 

48.401 

1.399,040 

229,716 

1,561 

Total . 

.  (csl 

7,475.007 

951,504 

5.287,062 

1,126,640 

109.8)1 

Sjiriiutifhl  1  Mt».  1 .  . 

.Xews . 

(lit) 

4,084,824 

712,282 

2,8.53,104 

508,878 

10,, 660 

Leader  cr*  Pres.% . 

...(e) 

4,148,8-21 

7:10,470 

2,866,447 

520,969 

30,935 

N'ews- Leader . 

. .  (S) 

1,0«5..5.85 

77,813 

762,533 

241.:{07 

3.932 

Spriimlielfl  ^0.». 

.Sun . 

.  .  (m) 

5,148,010 

768,.584 

3,465,154 

833,812 

82,460 

News . 

..  (e) 

5,193,622 

766,.528 

3,502,940 

835,660 

88,494 

News-Sun . 

...(S) 

1,091,300 

103,194 

797,622 

189,630 

8.64 

Slattiford  (Ortin.) .  .  . 

. A drocate . 

.  .  (e> 

.5,6:{6.008 

550,942 

4,171,706 

819,336 

94,024 

State  Odiege  (Pa.) .  . 

.Centre  Times .  .  . 

■ .  (e) 

1,5.38,964 

134,064 

1,284,878 

60,298 

59,724 

Staten  Island  (N.  Y.l 

>  .\dvance . 

..(e) 

5.151,33:1 

459,585 

3,685,021 

891,418 

l:{2.209 

Statesville  (X.  C.) 

Daily . 

..(e) 

1,262,884 

(Md.) 

"fv  (N-.  C  ) 


(Tn. 


.V  wrnnnian’tKer  »r*i  . 

.  Ileraltl-I'rrss  .  . 

•  '•a«tle .  (iii> 

\n‘i-l'rfss .  (c> 

Sunday  edition  .  (SI 

Total .  (esi 

IniitprMiitnl .  (el 

HtpuHitan-l  res^  .  .  'e) 

Srws .  (c) 

S'eu'i .  (e> 

Capital  Jimmal.  .  .  (t) 
<>re  Statesman. . .  (ms) 

Ji'urnal . (el 

I’ost .  (ml 

Index-JiiurHoi . <el 

Sunday  I’ost ....  (SI 

Total .  (ms) 

Time''  .  (el 

I’fsl .  lel 

Sunday  edition  ,  (Si 

Total .  (esi 

Standard-Times  (ml 

Standard .  (el 

Sunday  edition  .  (S) 


2.H!I3,6H4 

1.. W;t.404 
4.235.126 

(132.176 

6,167.302 

4.041.351 

2,212.86H 

4,5S1.243 

2,925,510 

2,958,882 

3.314.. 577 

3. . 575. 866 
2,929,741 
3,304,042 

374,301 

3,304.042 

2,512,160 

2,605,036 

761,320 

3,366,356 

3.. 594.066 

3.. 52 1.952 

1..  582.2.52 


492,436 

8a3.362 

838,7.54 

148,260 

987,014 

380.044 

1.54,770 

446,124 

237,524 

.514.324 

363,982 

474,810 

.339,878 

368.998 
29,120 

368.998 
442,652 
266.966 

37,618 

304,584 

516,628 

514,192 

.56,644 


1,896,224 

233,2.54 

2,9.53.552 

674,408 

3,627,960 

2,809,211 

1,9.55,968 

4,137,119 

2,285,542 

2,130.981 

2.318.. 306 
2,899,148 
3,166,089 
2,42/  ,984 

261,875 

2,427,954 

1,854,622 

1,959,356 

637,658 

2,597,014 

2.. 560.908 
2,467,500 

1.346. . 548 


SterliaK  (Colo.) .... 

Sterling  (HI.) . 

.Steubenville  (0.1.  . 
.Stevens  I’oint  (Wis.l. 
Stillwater  (Olrla.).  .  . 

.Stockton  (Cal.) . 

Strasbiirg  (V’a.) ...  . 


Streator  (Ill.) . 

.Strmidsburg  ( I’a.) . 
.Sturgis  (Mich.) .  . 
.SutTolk  (Va.).  . . . 
.Sunbury  (I’a.) .  .  . 
Suiicrior  (Wis.) . . 
Syraeiise  (X.  V.) 


Taft  (Cal.) . 

Tallalia-ssee  (Flu.l. 


Tuuia>|ua  (I’a. I .  , 


/I  drocate .  .  . 

(e) 

2,199,372 

298,466 

1.674,064 

l!H),.668 

:i6.-274 

.  .Gazette . 

.  fe) 

3,255,13.3 

263,431 

2,.646.4.V{ 

.3:{7,148 

108,101 

.Ilerahi-Star  .  ... 

.(e) 

7,045,164 

6:16,006 

5,4:{6..60H 

68:1.676 

189,6.68 

.  Jtmrnal . 

.(e) 

2,246,655 

312,4-29 

1..6,80.i:{M 

240,1.65 

1 13,932 

.  Press . 

(e) 

1,643,8.64 

1-23.09I) 

1,146,880 

:168.842 

7.042 

.Rec  ird . 

,  Xorthern  Virginia 

(e) 

6,514,676 

978,782 

4,164.104 

1.2:iH.H46 

1:12.944 

Daily . 

(m) 

1,954,610 

197.491 

1.646,729 

9.6,1.61 

15,239 

.  Times-Press .  . . . 

(e) 

2,810,976 

•296,044 

2, 122, -288 

27'.»,4‘t6 

li:i,148 

.  .Recoril . 

(m) 

2,679,460 

2.30,468 

2,216,998 

231.’«»4 

.  Journal  . 

(e) 

2,106,986 

255,,698 

1,696,450 

106,918 

48,020 

.  .Seivs-Herald 

(el 

l,l-20,.389 

183,848 

862,065 

47,446 

37,030 

.  Item . 

■  (e) 

2,726, .688 

311,868 

2,2.6:{,650 

121,4.60 

:i9,6-20 

Telegram . 

..(e) 

4,354,084 

610,176 

3.132,4:{0 

464.786 

146,692 

.  Herald-Journal .  . 

.  (e) 

8,917,348 

l,101,-262 

5.7.69.641 

1.276,718 

1 1-2,062 

Herald  American. 

(SI 

1,447,678 

T 

1,641,290 

.V)6,6.68 

:12 1,670 

7,97-2 

Mid'ci’ay  Ifriller  . 

..(e) 

624.5:{l) 

.687,32.6 

112,940 

16,495 

DemtKrat . 

,  e) 

1,365,92.3 

209,424 

918,.358 

170,772 

87,369 

Sunday  edition  . . . 

(S) 

4<M),323 

21,707 

329,224 

47.222 

2,170 

Total . 

(esi 

l,766,-246 

■231.131 

1. -247,582 

217.!6t4 

69..6.39 

('•mrier .  (e) 

(Contiiiui 

'd  on  page 

192,794 

IJ> 

2,072.212 

241.794 

67  795 

D 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Letcal 

Tampa  (Fla.^ . 

.Timts . 

..(e) 

4,524,338 

424,732 

3,075,268 

884,870 

139,468 

Tribune . 

(m) 

6,077,380 

1,123,654 

2,608,634 

1,218,980 

126,112 

Sunday  edition .  . 

.  (S) 

2,211,510 

266,742 

1,593,214 

347,676 

3,878 

Total . 

(ms) 

7,288,890 

1.390,396 

4,201,848 

1,566,656 

129,990 

Tarentum  (Pa.) . 

.  Valley  Se^os . 

..(e) 

3,943,449 

92,501 

3,486,801 

170,218 

193,929 

Taunton  (Mass  ) _ 

.  Gatrlie . 

..(e) 

3,644,992 

478,516 

2,913,801 

2.52,675 

Temple  (Tex.) . 

.TeleKrain . 

.(m) 

1,646,092 

341,908 

1,015,392 

288,792 

Sunday  edition .  . 

.  (S) 

.533,218 

37,016 

424,802 

71,400 

Total . 

(ms) 

2,179,310 

378,924 

1,440,194 

360,192 

Terre  Haute  (Iml.l . . 

Star . 

(m) 

4,418,442 

594.776 

3,154,060 

594,734 

74,872 

Tribune . 

..(e) 

6,051,836 

846,286 

4,522,364 

574,518 

108.668 

Tribune-Star. . . . 

.  (S) 

1,624,672 

121,716 

1,206,870 

295,708 

378 

Texarkana 

(Ark. -Tex.  1  . . 

.Gazette . 

.(ill) 

2,22.5,118 

614,572 

1,256,150 

345,688 

8,708 

Xeu’S . 

.  (e) 

2,761,080 

677,026 

1,689,4.36 

268.9.56 

25, .562 

Sunday  e<ittion .  . 

.  (vS) 

832,874 

64,064 

676,228 

91,518 

1,064 

The  Dallas  (Ore.) .  . 

.  .Chronicle . 

..(e) 

1,6;)4.724 

370,412 

1,029,490 

190.134 

44,688 

Thoirasville  (Ga.) . . . 

. .  Times-Enterprise . 

..(e) 

1,448,455 

172.845 

1,143,198 

87,640 

44,772 

Three  Rivers  (Mich.)  Commrrcio/ . 

.  (e) 

1,448.944 

227,248 

1,022.854 

142,072 

.56,770 

Tipton  (Ind.'V . 

.  Tribune . 

, .  (e) 

1,603,602 

1,414,518 

18,1.30 

108,178 

62,776 

Topeka  ^Kan.) . 

.  .Capital . 

.  (m) 

4.571,214 

693,013 

2,973,309 

767,213 

1.37.679 

Sunday  e<lition . . 

.  (S) 

1,862,686 

176,633 

1,.3‘20.429 

359..504 

6,120 

Total . 

(ms) 

6,433.900 

869,646 

4,293.738 

1,126,717 

143,799 

Torrington  (Conn.). 

Register . 

.  (e) 

3,111,920 

281,190 

2,612.064 

218,666 

Towanda  (Pa.) . 

. .  Review . 

.  (m) 

1.661,870 

149.268 

1.268,(H)8 

244 ,.594 

Trenton  (Mo.) . 

.  .Republican-Times 

: .  .  (e) 

1,425,.522 

172,648 

1,088,7.V) 

127,582 

38.542 

Trinidad  (Colo.)  .  .  . 

.  .Chronicle-Xru’s.. , 

.  (e) 

1,895,110 

225,218 

1,.507,142 

.54,946 

95,0.54 

I.ight . 

(ni) 

1,419,740 

130,088 

1,213.4,50 

76, -202 

Troy  (O ) . 

.  Sews . 

..(e) 

1.7.5.5,461 

177,871 

1,313,991 

222,.535 

41,064 

Tucson  (Ariz.) . 

.  Star . 

(m) 

4,512,820 

512,969 

2,864.118 

1,042,0.54 

93.679 

Sunday  edition . . 

.  (St 

1,253,350 

80,328 

921,433 

241,931 

9,658 

Total . 

(ms) 

5,766,170 

.593,297 

3,78,5..551 

1,283,985 

103,337 

Tiicuircaii  (X.  M.). 

.  Seifs . 

. .  (e) 

.578,413 

94,5.38 

4.52,983 

12,373 

18.519 

Tulare  (Cal.) . 

.  .Tiir.es . 

(ns) 

2,043,692 

194.838 

1,508,864 

260,008 

79,982 

.Xdrance  Register. 

.  .  (e) 

2,142.644 

2(M,582 

1.624,070 

235.410 

78,.582 

Tupelo  (Miss.) . 

.  .Journal . 

(ill) 

2,(K)9,722 

170.619 

1,717,736 

121, .367 

Tu.  lock  (Cal.) . 

.  .Journal . 

.  (e) 

1,472,856 

190,092 

1,008,770 

225.204 

48.790 

TVin  Falls  (Ida.).. . 

. .  News . 

.  .  (in) 

2,653,476 

350,406 

1,911,574 

315.826 

75,670 

7  imes . 

. .  .(e) 

2,.591.078 

484,.596 

1,739,472 

319,102 

47.908 

Two  Rivers  (Wis.) . . 

. .  Reporter . 

.  (e) 

1,326,458 

198,058 

1H5,602 

88,802 

93,996 

Tyler  (Tex.) . 

.  .Courier-Times .  .  . 

...(e) 

3,196,.578 

458,290 

2,439,262 

247,016 

.52,010 

lelegraph . 

. .  (m) 

3,196,578 

458,290 

2,439,262 

247,016 

.52,010 

Sunday  edition . . 

. .  (S) 

1,126,006 

.53,424 

992,600 

67,872 

12,110 

Tyrone  <  Pa.) . 

.  Herald . 

(e) 

1,499,848 

113.400 

1.311,212 

75.236 

u 


Union  City  (X.  J.).  . 

Hudson  Dispatch. 

(ill) 

3,638,476 

.549,2.50 

2,311,984 

398,349 

378,893 

Uniontown  (Pa.) . . . . 

Herald  &  (^nius .  i 

(me) 

8.407,224 

801,206 

6,678,770 

927.248 

Utica  (N  Y.) . 

.Obsert'er  Dispatch. 

..(e) 

8,302,182 

1,071,644 

6,028..568 

1.1.39,152 

C2.818 

Sunday  edition . . . 

(S) 

963,284 

114,184 

661,402 

187,488 

210 

Total . 

(es) 

9,265,466 

1,185,828 

6,689,970 

1,326,640 

63,028 

Press . 

(m) 

4,674.726 

V 

4,513,090 

284,074 

3.042,046 

1,1.52.1.30 

196.476 

Vallejo  (Cal.) . 

■  Tinies-Herald. . . . 

(nis) 

327,944 

3,147,928 

942,480 

94,738 

Chronicle . 

.(e) 

3,487,576 

327,944 

3,147,928 

644 

11,060 

Valley  City  (N.  D.)... 

.Times-Record _ _ 

..(e) 

1,276,869 

484,580 

712,288 

9,148 

70,8.53 

Valparaiso  (Inr.) . . . . . 

,  Videt*e-.\lessenger. 

..(e) 

1,966,853 

214,690 

1,420.762 

210,478 

120,923 

Vancouver  (Wash.) . . 

Columbian . 

.  (e) 

2,254,668 

299,096 

1,. 589,626 

308, .588 

.57  ,.3.58 

Vandergrift  (Pa.) _ 

.  Sews . 

.  (e) 

1,593,536 

147,364 

1,3.56,964 

68,194 

21,014 

Van  Wert  (O.) . 

.  T imes-Bulletin . . . 

..(e) 

2,0.54,794 

184,842 

1.615..530 

206,122 

48,300 

Ventura  (Cal.) . 

Star-Free  Press. . . 

.  .  (e) 

2,731,848 

335,860 

2,070,124 

265,090 

60,774 

^^ncennes  (Ind.) .... 

.Pist . 

(m) 

1.. 3.52,512 

110,656 

993.6.V) 

198,296 

49,910 

Sunday  edition . . 

.  .tS) 

391,860 

9,744 

340.102 

40,8.52 

1,162 

Total . 

(ms) 

1,744,372 

120,400 

1,333,7.52 

239,148 

51,072 

Sun-Commercial 

(es) 

3,339,462 

403,900 

2,.537,374 

340.970 

.57,218 

Vineland  (N.  J.) .  .  . . 

.  Times . 

.  (e) 

2  632,258 

201,183 

2,249,.542 

142,986 

38,.547 

Virginia  (Minn.) _ _ 

.  Enterprise . 

.  (e) 

1,986,977 

255,393 

1,4.33,180 

49,008 

249,396 

Visalia  (Cal.) . 

Times-Delta . 

.(e) 

1,978,.578 

w 

2,056,484 

277.284 

1,339.317 

2.39,407 

122..570 

Wabasn  (Ind.) . 

.Plain  Dealer . 

.  .(e  .t 

192,622 

1,488,004 

318,794 

.57,064 

Waco  (Tex.) . 

.  News-Tribune. . .  . 

(m) 

3,195,836 

768,292 

1,864,4.50 

.563,094 

Times-Herald . . . . 

.  (e) 

3,265,388 

767,242 

1,929,620 

.568,526 

Tribune-Herald. . 

..(S) 

1,280,.524 

75,194 

1,064,406 

14(U*24 

Wallace  (Ida.) . 

.PresS’Times . 

..(e) 

988,512 

109,452 

843,136 

35,924 

Walsenburg  (Colo.).. 

.  World-Independent .  (e) 

1,071,372 

113,750 

890,694 

16, .360 

.50..568 

Waltham  (Mass.) .  .  . 

.Sews-Tribune _ 

.  .(e) 

3,976,523 

197,646 

3,395,672 

317,227 

65.978 

Warren  (O.) . 

.  TrU>une-Chronicle 

.  .(e) 

6,242,866 

4.50,436 

5,034,610 

672,434 

85,386 

Warren  (Pa.) . 

Timts-Mirror _ 

..(e) 

3,461,265 

298,879 

2,927,482 

139,4.50 

95.4.54 

Warsaw  (Ind.) . 

.  Times . 

.(e) 

1.805,200 

181,060 

1,300,840 

289,2.50 

34.0.50 

Union . 

.  (e) 

947,7.50 

.59,906 

.546,700 

104,624 

236,.520 

Washington  (Ind.)... 

.Herald . 

fe) 

1,. 530,802 

122,.304 

1 ,092,294 

245,140 

71,064 

Washington  (Pa.) _ 

.Observer  & 

Reporter . 

(me) 

8,314,789 

.541,788 

6,808,998 

778,.596 

18.5,407 

Watertown  (S.  D.) .  . 

Public  Opinion.. . 

..(e) 

1,788,500 

312,760 

1,262,8.56 

130,9.56 

8.3,328 

Watertown  (Wis.) .  . . 

.Times . 

.  (e) 

1,721,141 

222,787 

1,391,824 

106..530 

Walervillt  (Me.) _ _ 

.  Sentinel . 

(ill) 

2,815,860 

400, .576 

2,097.690 

317, .594 

Watseka  (Ill.) . 

.  IroQuois  County 
Times . 

.  (e) 

770,470 

85,101 

.599.126 

.56,449 

:{0.7.50 

Watsonville  (Cal.), . . 

, .  .  Register- 
Pajaroniao . 

(me) 

1,609.958 

235,424 

1,06(),.556 

281,666 

32,312 

Waukegan  (111.) . 

.Sews-Sun . 

.(e) 

4,713,786 

441,1.54 

3,308,214 

,551,.5.58 

412,860 

Post . 

.  (e) 

271,810 

151,186 

116,900 

3,724 

Waukesha  (Wis.) . . . . 

.  Freeman . 

(e) 

(Figures  are  for  pcriiKl  jf  Sept. 
2,315,328  120,528  1,885, 820 

5  to  Dec.  31,  19.39.) 
1.36,472  172,.508 

Wausau  (Wis.) . 

.Record-Herald.  .  . 

.  (e) 

4,293,954 

496,174 

3,310,944 

382,284 

104..5.52 

Waynesboro  (Pa.). . . 

Record-Herald _ 

. .  (e) 

2,095,317 

175,791 

1,602,916 

200,844 

115,766 

Waynesboro  (Vt.) . . . 

.Sews-Virginian. . 

.  (e) 

1,640,364 

160,985 

1,415,911 

.37,205 

26,263 

Wellsville  (N.  Y. . . . . 

.  Reporter . 

.  (e) 

1,. 342,502 

180,894 

1,041,068 

96..544 

23,996 

Wenatchee  (Wash.).. 

World . 

..(e) 

3  290,6.58 

.370,916 

2,4.36,686 

39.5,5.56 

87..500 

West  Chester  (Pa.) . . 

.Local  Sews . 

..(e) 

2,942,165 

260,7.54 

1,918,755 

762,6.56 

Westerly  (R.  I.) . 

Sun . 

.  (e) 

2,662.030 

238,868 

2.315,740 

107,422 

Sunday  edition . . 

.  (S) 

312,809 

17,423 

271,439 

23,947 

Total . 

. . (es) 

2,984.839 

266,291 

2,587,179 

131,369 

West  Franklord  (111.), 

...Americnn . 

.  (e) 

1,616,949 

213,128 

1,170,217 

218,008 

1.5.596 

EDITOR  6 

1 

p  u  B  L  I  ShI 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Claisi. 

fi-l  1 

West  Palm  licach 
(Fla.) . 

i*alm  Beach  Post 

. .  (m) 

3,122,476 

484,554 

1,754,186 

«74.464  at 

Palm  Beach  Times.  ,  (e) 

2.994,684 

483,434 

1,733,522 

877,180  HI 

Post-Times . 

.  (S) 

906,528 

89,502 

613,942 

201AS8  1 

West  Point  (Mis>.). . 

Times-Leader . . . . 

(e) 

1,148,000 

271,112 

722,800 

144.188 

West  Warwick  (R.  \.).Pa\i'tuxet  Valley 
Times . 

, .  (e) 

1,494,095 

163,187 

1,270,468 

29,158  § 

Wewoka  (Okla.) . 

T  imes-Democrat . 

.  (es) 

1,.S37,200 

157,.542 

1,073,632 

165,2(10  Ml 

Wheaton  (III.) . 

.  Journal . 

,..(e) 

1,119,580 

104,132 

760,830 

128,000  la 

Wheeling  (W.  Va.l. . 

Intelligencer . 

,  (III) 

.5..332.005 

722,937 

4,001.105 

607,963 

Sews-Register  .  . 

..(e) 

6,072,748 

859,422 

4,.571,165 

642,101 

News-Register 

(S) 

2,344,754 

132,791 

2,077,010 

134,953 

Total . 

. . (es) 

8,417,502 

992.213 

6.648,175 

777,114  ... 

White  Plains  (N.  Y.) 

Reporter . 

.  (e) 

5,243.770 

.366, .576 

.3  811,1.50 

679J178  Ift 

Wilkes-Barre  (Pa.) .  . 

Sunday 

Independent .  . 

.  (S) 

2,1.33,402 

60,792 

1,9.55.080 

■56378  a 

WilliatiispfM't  (Pa.k 

Gazette  & 

Kulletin . 

.  .  (m) 

2,683,240 

455,532 

2,227,708 

481306 

Sun . 

(e) 

4,825,576 

462,3.36 

4,3.57,626 

461W 

Willmar  (Miun.) .... 

.  Tribune . 

, .  (e) 

1.. 505,531 

207,119 

1,112,624 

75.930  m 

Wilmington  (Cal.) .  . 

Press . 

,.  (e) 

1.905..567 

161,301 

1,. 365,260 

149,700  2U 

Williston  (N.  D.) . 

.  Herald . 

.  (el 

1,220.882 

142,5.32 

925,946 

87,472  li) 

Wilmington  (Del.)... 

News  &  Journal 

Every  Evening. (me) 

8,886,973 

1,4.36,108 

6,344,067 

1,100,790  .... 

Wilmington  (O.) .... 

S eu's- Journal .  . . 

...(e) 

2,012,458 

168,364 

1.552  ..588 

243,991  tt 

Winfield  (Kan.) . 

Courier . 

. .  (e) 

1.642.242 

148,9.5.3 

1,2.50.907 

.38388  m 

Winchester  (Va.).  . . . 

.Star . 

.  (e) 

2,6.34,810 

2.54  ,.590 

2,333,948 

23393  2! 

Winona  (Minn.) . 

.Republican-Herald. .  (e) 

3,131,632 

403,641 

2,318,897 

323,802  W 

Wiosted  (Conn.) .... 

.Citizen . 

..  (e) 

1.812,692 

I23..592 

1  .599,007 

82378  11 

Winter  Haven  (Fla.). 

Chief . 

. .  .(el 

924,931 

130,018 

6.54,731 

100,527  Wi 

Wisconsin  Rapids 
(Wis.) . 

Tritmne . 

...(e) 

2,100.3.54 

264,6(K) 

1,598,7.58 

182,960  8^ 

WiMxlbury  (N.  J.). . . 

Times . 

..  (e) 

2.419,.5.50 

212,492 

1,864,268 

244,734  K 

Woodland  (Cal.) .... 

.  nem(Krat . 

...(e) 

l,97/,024 

227 ,.5.56 

1,414,6.30 

217,140  im 

Woonsocket  (R.  I.)  . 

CaU . 

(e) 

3.952.0!  16 

578.2.53 

.3,274,867 

98,970  .. 

W<K>ster  (O.) .....  . 

.Rec'vd . 

(e) 

3,466,36(1 

X 

2,149,224 

Y 

I, .369,484 

2.32,6.52 

2.7.54.794 

478,914  . 

Xenia  (O.) . . . 

.Caulte . 

.  .  (e) 

226,100 

1 .744,792 

139380  i; 

Yankton  (S.  D.> .  .  . 

.  Press  i'*  Dakittan 

..(e) 

2a3,700 

1,165,644 

101,822  «4 

York  (Pa.) . 

.  Dispatch . 

..  (e) 

8,659,952 

.589.792 

7,134,442 

935,7U  ... 

(■azette  A  Daily 

.  (Ill) 

4,127,1.58 

z 

4,6.39.978 

212,1.56 

.3,281.474 

633.528 

Zanesville  (0.1 . 

.  1  imes-Recorder 

.  (Ill) 

519,330 

3  ,.377, 5.56 

642,110  Iff' 

Signal . 

..(e) 

4, .544 ,045 

519, .3.30 

3,.377,.5.56 

642,110  U 

Timcs-Signal . . . . 

.  .  (S) 

757,2.32 

2.5,522 

692.174 

.39330 

Calgary  <.\1ih.)..  .  . 

DOMINION  OF  CANADA 

.Mliertan .  (tii)  3,()<H.864  .564,933 

1,651,846 

878381  ...v- 

Herald . 

(el 

5,931.798 

1.6.52,.362 

2,981.474 

1.272,450  % 

Chariot  t  et  own 

(P.  E.  I.) . 

( tiiardiau . 

(m» 

2,179,866 

608.046 

1 .527.979 

43341  13 

Chatham  (Ont.) . 

\eufs . 

.  (el 

3,320,912 

1,045,772 

1,975,190 

19387  li 

Edmonton  (Alta.)... 

.Journal  . 

(e) 

6,649,516 

1,460,890 

3,877,554 

1,290,088  Si 

Fort  William  (Ont.). 

Times- Journal. . 

.  (e) 

4,209,814 

743, .596 

.3,072,9.58 

393380  -V 

C.alt  (Out.)  . 

.Reporter . 

.  (e) 

3,616,446 

716,928 

2..521.822 

362,170 

( fuetph  (Ont.) . 

.Mercury . 

.  (e) 

3,108.213 

1,127.305 

1,764. .509 

198,000  B? 

Halifax  (.V.  S.) . 

.  Herald . 

(m) 

3,003,2.55 

1.3.32.882 

1,024,67.5 

623341 

Mail . 

.  (e) 

5.602,897 

1.329,121 

3.616.219 

635,440  SJ 

llaiuilt«m  fOnl.) .  .  . . 

.Spectator .  . 

.  .(e) 

7,820  „582 

1,885,870 

4,728,147 

1,172,981  W 

Kingston  (Ont.) . 

Whig-Standard 

. .  (e) 

3.947.612 

978,096 

2.705,080 

264,430  .... 

Kitchener  (On..) . . . . 

Rec  rrd . 

.  ,(el 

4,266,066 

925334 

2.846,494 

493,738 

I.ethliridge  (Alla.)  . . 

Herald . . 

..(e) 

3,115,311 

730,700 

20a3,235 

.364,128  Ifj 

Moose  Jaw  (Sask.) .  . 

Times-Herald. . . . 

..(e) 

1,363,472 

.513  ;<8 

727  519 

111,031  lU 

.Velson  (H.  C.) . 

.News . 

.(m) 

2,373,532 

726.803 

1  319  35:) 

309308  W 

New  Glasgow  (N.  S.) 

.  News . 

..(e) 

2,507.038 

372,522 

1,966.555 

167.961  • 

Niagara  Falls  (Ont.). 

Rei'ietv . 

.  .(e) 

3,482,001 

67.3,088 

2.537.265 

271,648  .. 

Oshawa  (Ont.)  . 

.  Times . 

.(e) 

1,297,044 

441,336 

.5.35,934 

319,774  - 

Ottawa  (Ont.) . 

Journal . 

(me) 

5,80.5,661 

1.439,231 

.3,792,125 

.574300  ^ 

Owen  Sound  (Ont.) 

Sun-Times . 

.  (e> 

2,602.684 

784.266 

1.6.54,a30 

164,388 

I’elerlHiroiigh  (Ont.) 

F.xaminer . 

.  (e) 

3,203,687 

91 8, .579 

1,844,448 

440,000 

Port  .\rtliur  (Ont.) .  . 

.  Scu's-Chronicle. 

.  (e) 

3.894.378 

708,996 

2.897,162 

263,720 

Portage  La  Prairie 
•  Man.)  . 

.  -Graphic . 

(e) 

797,8.32 

241,934 

255,906 

299,992  •• 

Prince  AIIhtI  (Sask.) 

.  Herald . 

.  (e) 

1,739, .509 

63.3,276 

l.a31,224 

75.009 

(JnelHH'  (P  0-1 . 

.Chnmicle-l  elegraph.(e'i 

1,966,248 

620,7.54 

1,082,286 

263308 

IJ.Xction  CatholiiiueAe^ 

4,0.52.7(K) 

738,3.50 

2.368.!6Ki 

092,972  BS 

I.’Evenement- 
Journal . 

(nil 

2,641,168 

1,337,868 

9:tO,32.5 

372,975 

leSdril . 

.  (e,> 

4, 821, .545 

1.. 390,875 

2,127,545 

1,303,120  ...^ 

KcKiiiH  (Sask.)  . 

Leader-post  .  .  . 

(e) 

4,.54 1,442 

1,397, .578 

2.389,466 

Star . 

..(e) 

2.512,723 

602,864 

1,22.3,397 

676,48!  ® 

St.  Catharine  (Ont.). 

Standard . 

.  .  (e» 

4,6.50,708 

934,744 

3.372.81.3 

3263*0 

St  Thomas  (Ont.)... 

Times- Journal. . 

.  .  (e) 

2,931.112 

775,028 

1,840,178 

,315,908  -t 

Sarnia  (Ont.)  . 

. .  ( yhsen  er . 

(e) 

3.(M.5,288 

7.3.3,178 

2,143.784 

168328  ■  ■ 

Saul!  Ste.  Marie 
(Ont.) . 

Star . 

(e) 

2,6.57,368 

729,428 

1,745,268 

182,672  ■ 

Saskatoon  (Sask.) .  . . 

Star-Ph(>enix .  .  . 

..(e) 

3,826  051 

1,286,415 

2.0.33.022 

,506,6)4  -r. 

SherbnM>ke  (P.  Q.) . 

.  Record . 

.  (e) 

2.046,ft36 

78.3,a3.5 

1,131.608 

13139*  — 

Ijs  Tribune . 

.  .(el 

2, 267 ..361 

849..396 

1,201,798 

216,101 
3193**  ^ 

Stratft)nl  (Ont.i. . . . 

.  .Beacon-Herald . 

..(el 

2,689,384 

75.3,609 

1.587.227 

-Sydney  iN.  S.) . 

.  Post-Record . 

.  (e) 

3,687,495 

729,616 

2,843. .509 

114,370  -JJ 

Timmins  (Ont.) . 

.Press . 

.  (e) 

2,334,268 

623,604 

1. 309,089 

.390,782 

Truro  (.X.  S.) . 

Xews . 

.  (el 

1,219,820 

325,0.52 

810,0.30 

94,748  j 
.3,194,190 
2,143.470  W 

Yancmx-er  (It  C.)  . . 

.Province . 

.  .(el 

10,2a3,084 

2.176,945 

4.8)5,437 

.Sun . 

.  (e) 

8,334,200 

1,988.106 

4,178.818 

Victoria  (B.  C.)  .  .  .  . 

Oilonist  . 

.  Mn» 

.5,50.5,108 

1  144,276 

3.:)74.991 

085.838  -j; 

Welland- Port 

Colborne  (Ont.). . 

. .  Tribu  ne . 

.  .(e) 

2,494,231 

499,184 

1,776,196 

203.142  Ijj 

Winnipeg  (Man .) . . . 

.  Free  Press . 

.  (^mc 

7,881,68.3 

2,040,760 

3,532.023 

Tribune  . 

..(e) 

7,281,623 

1,946,100 

.3,537.027 

1.798.498  W 
201,000 

Wo»Klstfick  (Ont.) . . . 

.Senlinel-Rr.ie-u' . 

..(e) 

2,779,182 

123,4.34 

1  911  448 

St.  John's . 

1 

. .  TeUeram . 

NEWFOUNDLAND 

...fe)  4  126.234  .3.35.874 

3,630,102 

160300  . 
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